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LIQUID 


for Oil or Kerosene Units 
@ Guarantees more heat per galion of fuel 
Cleans out soot, sludge, gum 





Pl soot pesTROY 2 


@ Reduces cleaning and repairs 
@ Helps check oily odors 
@ Helps clear out clogged fuel lines 
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Clean and Trouble Free 
for Coal and Wood Units ean 
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Guarantees more heat from coal and wood ae 

Cuts cleaning and repairs 

Helps prevent chimney fires 

Each application in 

individually-packed envelope 
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Not a Lupury , | 
but a Necessity 


PAINT CONDITIONERS) vane ' 
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' Paint Absolutely Safe OT Telgelalictt> 
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gal 
, 60 cycle, 


ton: 1350 per min 

tf: automatic, integral 

ner—30 sec. to 15 min 

™ Accessories Available: Ped- 

estal base, Pedestal base 

with feet, Counter base, 

Square can adapter, Four 
can adapter 


Rad Dewi NO. 33 
PAINT 
CONDITIONER 


For up to 5 gallon cans 


am omes with adapter for shakin 
ns ‘OUR ONE GALLON CANSIN CARTON— 
S peeds service—up to 4 times as fast. 


© Capacity: Up to 5 gallons, U. S. Standard 
Oscillation: Patented triple three-way action 
Motor: +3; HP, 60 cycles, 100 volts AC (other 
currents and explosion proof motor available). 
Operoting Spoce: 154,” x 39”. 
Standard Attachment: 2 gallon; odd size adaptors 





Also Available: 
No. 31 Portable Paint Mixers 


3 models available to fit up to 5, 30 and 55 gallon drums. 


“Red D evil Toots ° Call your jobber 


Irvington 11, N. J., U.S.A. TODAY! 
World's Largest Manufacturer of Painters’ and Glaziers’ Tools Since 1872. 
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HEMP AND COMPANY, INCORPORATED 


OS 


OW A COMPLETE "Wide Choice" GRILL LINE. 





GRILLS 


@ AN ACCEPTED SELLING NAME 
@ BEAUTIFUL NEW DIFFERENT DESIGNS 
@ MANY “STAND OUT" SELLING FEATURES 


@ SPECIAL DEEP-DRAWN CONSTRUCTION 
... RUGGED AND STURDY 


@ A COMPLETE LINE FROM ONE 
DEPENDABLE SOURCE 


@ 12 MODELS TO CHOOSE FROM 











HE DUNCAN HINES LINE was developed 
t. keep pace with America’s very 
real demand for charcoal grills. Only 
Hemp and Company, one of America’s 
foremost designers and manufacturers 
of outdoor products, could have 
interpreted so perfectly the needs 
and desires of the patio host. 


Not just a new grill, but a 
completely new idea in charcoal 
cooking to meet the wants of 
millions of outdoor cooks. 


Order From Your Jobber Today 


OR WRITE FOR LITERATURE 


BY THE MAKERS OF 


LITTLE BROWN JUGS 
E CHESTS 


*TM-Duncen Hines Inmetitute, Ir 


i* j* \\ \ ? a 
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PRODUCERS OF QUALITY METAL PRODUCTS FOR 92 YEARS 
5501 MURRAY STREET MACOMB, ILLINOIS 











Walt Disney's 


UNIVERSAL'S GOT DAVY CROCKETT 


Fess Parker as Davy Crockett 


with Famous 
UNIVERSAL 
“SHUR-GRIP” 


Vacuum Bottles 


© Walt Disney Productions 


Yes, Universal’s got the line to get the colorful Universal ‘“Shur-Grip’” Vacuum 


Gene Avtry Luncn Kit 


sale! There’s a famous character lunch 
box to capture the heart of every young- 
ster. These characters are on TV and radio, 
in movies and comic books —they’re the 
favorites of millions of kids from coast to 
coast. Each box comes complete with a 


Bottle. They’re priced right for volume 
sales ... and to meet all competition. 


If you’re looking for fast-moving promo- 
tional items . . . here’s the hottest selling 
lunch kit line of the season! 


PLU 5 OTHER GREAT CHARACTER BOXES 


* 


‘ 
a 


Lone Ranger Lunch Kit 


Mickey Mouse and 


Howdy Doody Lunch Kit 


Donald Duck Lunch Kit 


For ALL THE FACTS 


—contact your local wholesaler 
Or write us direct! 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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Superman Lunch Kit 


Leonard V. Rowlands, Publisher 


EDITORIAL STAFF 


> Address all mail to 
100 E. 42nd St... New York I7, N. Y. 
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THE HARDWARE DEALERS MAGAZINE 
PUBLISHED EVERY OTHER THURSDAY 


Established 1855 Vol. 176, No. 4, August 18, 1955 


In This Issue 


Just Among Ourselves 


A Slave of 33 |/3 Percent 
The Price of Independence 


Store Management 


Selling Hardware by Radio 
Variety Builds Volure 
Showmanship in Business 
Starting the Second Century 
Try Renting Them First 
Service Beats Competition 


Merchandising Ideas 


$600,000 Annual Volume 

Roof Garden is Sales Tool 

Irrigation Systems, A Prime Market 
Fashion Show Promotes Power Tools 


Display and Modernization 


Now It's a Drive-in Hardware Store 
Faces in a Hardware Store 
Modernization Pays Dividends 
Combines Nail Display and Price List 


News of the Trade 


Washington News and Views 

How's the Hardware Business? 
Convention Calendar 

News of the Trade 

Hardware Age Fifty-Year Club 
Manufacturers’ New Merchandising Plans 
New Wholesalers’ Aids for Dealer Use 


What's New in Hardware Merchandise 
Classified Advertising 188 Advertising Index 
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ep a gee Chain Cutter 
from your Distributor. Clamps on easily 
—no holes to drill. 

(NOTE: Do not vse Chain Cutter to cut case-hardened chain) 
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=NEWLY IMPROVED 
TO MAKE YOUR SELLING JOB 
EASIER THAN EVER: 


e The popular ACCO CHAIN SALES-MAKER—the con- 
venient display stand that has given a big boost to chain 
sales in hardware stores everywhere—has now been im- 
proved by the addition of a handy, quick-action Chain 
Cutter. This makes it easy to snip off just the amount of 
chain your customer wants. It saves time and steps on 
every sale. 

This sturdy, attractive ACCO CHAIN SALES-MAKER 
permits you to display a wide assortment of chains in 
very little floor space. It puts your chain stock out where 
your customers can see it—feel it—buy it! Get your 
Sales-Maker and watch your chain sales rise. Shipped 
complete with your choice of chain assortments; chain 
comes on reels, as shown at left. 


ASSORTMENT NO. 38 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
125 Ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
200 Ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 42 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
125 Ft. 2/0 Straight Link Elwel Coil Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


ASSORTMENT NO. 43 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 

75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
150 Ft. 2/0 Passing Link Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


Order from your Distributor 
American Chain Division 


AMERICAN CHAIN & CABLE for 





tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit, Better 
| “Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, Value 
*Portiand, Ore., *San Francisco, Bridgeport, Conn. 
*WAREHOUSE STOCKS ftFACTORY 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


A slave of 33 1/3 percent .. . 


Ask any dealer what is his biggest problem today and he’ll answer, “shrinking 
margins.” That is the big problem, and it’s every retailer’s headache. It is very 
likely that the down trend in margins may get worse, before it gets better. 

With so much concentration of attention on this margin headache, it is rather 
surprising that so many dealers overlook a simple, but effective way of bucking 
the declining margin—the use of selective margins. 

Using selective margins means simply that on some items you take a bigger 
margin than on others. Most of the items in a hardware store carry a 331/35 
pet margin. Thus, many dealers automatically apply this to everything when 
they price up a shipment, without regard to what they could actually get for an 
item. They are slaves to 33 1/3 pct and are overlooking a source of a little addi- 
tional income. Not much, to be sure, but enough to make it worth careful 
consideration. 

Many pieces of merchandise in a hardware store have what might be called a 
“standard price.”” These are usually items that have good turnover, are made by 
well known national manufacturers and are bought with some degree of fre- 
quency by customers. Merchandise of this type must be priced competitively 
and this usually means a 33 1/3 margin (or a 50 pet markup). 

On the other hand, there are many, many items in a hardware store that do 
not carry a standard price, or even a suggested list price. Goods in this class 
are frequently service items, or repair and maintenance material that are bought 
infrequently by the average customer. Usually, when the customer needs items 
of this type, he wants them immediately. This merchandise is usually slow 
moving; it has a low turnover rate. This type of merchandise, as an example, 
can often take a margin higher than 33 1/3 pct and few, if any, customers would 
object. 

Here is where many dealers are overlooking a chance to safely improve their 
average margins. This use of selective margins will not work any miracle in 
improving your average, but it will be another step in the right direction. An 
extra 10¢ here and there will mount up in a year’s time. 

There is nothing new in the use of selective margins. Some dealers have been 
using this method for years. One dealer reports adding 10¢ to the retail price 
of certain items under $1, and 25¢ on items over $1. His experience has been 
that no customer has ever objected to the price of such merchandise. As a mat- 
ter of fact, there is normally an unintentional difference in prices of many such 
items from store to store. If you will check neighboring stores, you'll be sur- 
prised at the variations you will find in prices on many items. 

Earlier this week I needed a certain plumbing repair item. I! sought it in 
three stores. Two were out, but would order it for me. One had it and I bought 
it because I needed it. There was a 30¢ difference in prices between these three 
stores on this $1.50 item, and all stores were within five miles of each other and 
bought this item from the same wholesaler. I paid 23¢ above the lowest price at 
which this item was offered. I didn’t object; I was glad to get it. This is true 
of many customers in buying a service item. 

The discount houses have been especially clever in using this technique; the 


department stores also use it. The well known, national brand merchandise the 
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informal editorial comments 





discount houses carry is conspicuously marked down. But other goods, often 
from unknown manufacturers, carry a much higher than usual margin. 


They know that by adroit advertising they can make people believe that every- 
thing they carry is sold below the average retail price. They also know that the 
average customer isn’t well posted on prices of many items. The discount houses 


often use selective margins that make an item cost more than it would in an 
orthodox store. 


From a strictly practical viewpoint, slow moving items should carry a larger 
margin to compensate for the slower turnover and the consequent lower return 
on the money tied up in them. 


Next time you price a shipment, why not give thought to using a selective 
margin. Being a slave to 33 1/3 pct may be causing you to lose profits that you 
need in this battle against shrinking margins. 


The price of independence . . . 


A dealer must be a superman to do all the things that are expected of him these 
days. That’s the complaint of many, many store owners. You have read a 
number of letters from dealers on this subject as they have appeared in our Let- 
ters to the Editor page. 

We agree with this opinion. A dealer does have to be a superman to end up 


the year with a reasonable return on his money. But that is the price for inde- 
pendence. 


If you were a chain store manager, most of your decisions would be made in 
some central office and all you would have to do would be to carry out the orders. 


You would have no big worries. But you would also be dependent on others for 
your future. You’d be a very small cog in a big machine. 

There isn’t any easy job these days; nothing worthwhile ever comes easy. If 
you want the freedom and satisfaction of being an independent hardware dealer, 
then you will also have to be ready to assume the responsibilities and headaches 


that come with the job. If you are going to do an effective job, you won’t have 
many idle hours. 


Perhaps it’s this preponderance of independent store owners that makes the 
hardware trade so interesting and so different from most businesses. Perhaps 
this is also what gives the hardware trade its basic strength. 

While the burden of the independent store owner may seem heavy and complex, 
there are many places where he can obtain guidance and assistance. I often 
feel that the job of running a store could be made easier if more dealers would 
make better use of the assistance they can get from such sources as their sup- 
pliers. 

Most wholesalers are prepared to offer various types of assistance to a dealer 
in the way of merchandising helps, sales training programs, promotions and 
consumer advertising, etc. You don’t have to sacrifice your independence to use 
these services. And by using them you can often make your own efforts more 
effective. 

You will also find a great deal of assistance in the pages of HARDWARE AGE. 
The contents of each issue is designed specifically to help the independent mer- 
chant do a better job. Our mail tells us time and time again of dealers who have 


found in these pages ideas and advice that have meant many extra dollars of 
profit for them. 


Make it a practice to read each issue carefully and thoroughly. You will be 
able to keep up with everything that’s new and you'll learn of the experience of 
other dealers with new techniques and arrangements. You will also be kept posted 


on the latest in new merchandise and promotion plans of all the leading manu- 
facturers of hardware products. 
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FINEST OF ALL STANDARD DUTY LOCKSETS- 
LOCKWOOD'S NEW'S’ SERIES 
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All functions « Wrought gs 
brass bronze or alvu- .s LOCK WOooOoD 


minum «= Aftractively 


ad ; 
packaged « Color in- : SE ie 
dicates type of set. 
The lockset builders have 


fs, PASSAGE LATCH 
DOORS 1%" . 994" 
been looking for « Stock 


LOCKWOOD them and watch them 


move ! 
SE we) « Unconditionally 
Guaranteed. 
PRIVACY LOCK 
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LOCKWOOD 


LOCKWOOD HARDWARE MARVFACTUDING COMPANY: FITCHBURG MASS4ACHUBET IS 
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NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


Tightened Credit May Slow Down 
Business Activity in Some Areas 


Some slackening in demand for appliances, house- 
wares, house furnishings, and major home repairs is 
expected as a result of recent government actions 
tightening up home mortgage terms and raising in- 
terest rates on other types of credit. Some areas will 
be hit harder than others by the moves. 

Officials say they applied the economic brakes to 
counteract a slight but rising trend in the cost of 
nome building caused by shortages of building ma- 
terials. 

The theory is that tighter terms will reduce demand 
for new homes to prevent unnecessary cost increases, 
and help to prevent incautious builders from paying 
high prices for materials to build what could be surplus 
new houses In some areas. 

Recent surveys show that in one out of five areas 
the housing market was highly dependent upon the 
now-forbidden no-down-payment financing, and in one 
out of seven tighter terms are expected to reduce home 
buying substantially. 


OU TLOOK—lInterest rate rise will hit hard- 
est at major goods, such as autos, and may 
boost cash sales and short-term credit sales. 

é The government will act quickly to restore 
easy money terms if there is an important drop 
in buying this fall. 


Corrections of Co-ops’ Tax 
Benefits Proposed by Treasury 


Legislation to correct some of the tax benefits en- 
joyed by cooperatives, which give them a competitive 
advantage over traditional business, is being proposed 
by Treasury Secretary George M. Humphrey. 

Mr. Humphrey, in a letter to the House Ways and 
Means Committee, says that 1951 tax law amendments 
designed to slim down the tax advantages of co-ops, 
have been made ineffectual by the courts. The result 
now is, according to the treasury chief, that cooper- 
atives may retain earnings for indefinite periods with 
no liability for income tax by either the cooperative 
or its members. 


10 


He suggests a withholding system on non-cash 
disbursements to members at the personal tax rate 
of 20 percent. This would still not put co-op taxes on 
retained earnings on a par with the 52 percent rate 
paid by corporations, 

The secretary is not suggesting any changes in the 
income tax rates applied to co-ops. 


OUTLOOK—While the proposal will not 
remove the co-ops’ competitive advantage 
gained by low tax rates, it would help to reduce 

% it. With the support of the treasury depart- 
ment business may be able to push such a bill 
through congress next year. 


Simplification of Wage Reports 
To Be Urged on Congress in 1956 


Congress will be asked early next year to carry out 
the recommendations of business organizations and 
the Hoover Commission that wage reporting by busi- 
ness men under the Social Security and income tax 
laws be consolidated. 

A bill, sponsored by the Treasury Dept, and the 
Dept. of Health, Education and Welfare, would sub- 
stitute for the present detailed quarterly wage reports 
an annual withholding tax statement which would also 
include figures for the Old-Age and Survivors Insur- 
ance program. 

At present, dealers and other employers file 12 mil- 
lion quarterly wage reports each year, plus more than 
3 million Social Security reports once a year. 

The proposal would be a major step in cutting down 
business’ paper-work burden, and result in savings 
of at least $25 million, one industry source says. 

Employers would continue to pay withholding taxes 
quarterly or monthly, depending upon the amounts 
withheld. 


OUTLOOK 
one of the controversial proposals made by 
the Hoover Commission. With the backing of 
the government agencies affect d by the 


change s and tie support of business, tiie 


Unisied wage reporting is not 


measure should havwe no trouble 


getting 
through congress next year. 


(Continued on page 118) 
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NO. 1500-D 
DISPLAY SPECIAL 





Here's how if works: 


You bpy 12 No. 1500's from yo 

saler the counter display, window bar 

ner and one extra No. 1500 are all shippe« 
Attractive, FRI L with your order, RIN ing you i 62 5% 


- - rofit on cost. 
three color 9 x 12 P 


Counter Display RETAIL VALUE — 12 only No. 1500's $16.20 
YOUR COST 10.80 

YOUR REGULAR PROFIT 5.40 
PLUS — ONE No. 1500 FREE 1.35 
YOUR TOTAL PROFIT (62.5% on cost! 6.75 


Colorful 11° x 35” 
Window Banner 
also shipped FREE 
with order. 











I aclude Master Combination Padlocks in your regular “back- 
to-school”” window and aisle displays. Let this eye-catching 
sales material remind students that valuable books, supplies, 
and clothing need the finest padlock protection . . . Master! 


Here are some of Master's sales-making features: 


* DOUBLE WALL CONSTRUCTION — wrought steel inner 


case, stainless steel outer case. 
* HARDENED STEEL LOCKING LATCH 
® NICKEL-PLATED ALLOY STEEL SHACKLE 
* BUILT-IN “SOUND EFFECT” — to prevent picking. 


Order from your wholesaler 


Master Jock Company, Milwaukee 45, Wis. 
Wolds Largest Padlock Manufacturers 
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LATEST 


Power Mower Line 


The Riviera (illustrated), an 18 
in., staggered wheel, self-propelled, 
rotary power mower, keynotes 1956 
line of mowers. Riviera and three 
other rotary models are styled to 
mow over terraces and around 
flower beds without cutting into 
the turf. Riviera has short lever 
with four positions which adjusts 
cutting height. Other features in- 
clude: new type of safety clutch, 
front discharge with improved 
mulching action and grass distri- 
bution, new lightweight cast alu- 
minum deck, anti-bending crank- 
shaft construction and full-floating 





handles which snap off for easy 
storage. List prices of new line 
begin at $69.95. Moto-Mower Co. 


Fer more data circle Ne. 1 on postcard, p. 127 


All-Angle Drill 


An all-angle drill to solve diffi- 
cult drilling problems features a 
chuck and handle that are adjus- 
table to various angles. The 0 to 
\% in. capacity chuck swings in a 


12 


INFORMATION ON 





ye ee ie ae 
270-degree arc and has a spring 
lock that enables user to change 
angles with a flip of the thumb. 
Handle turns in a 180-degree arc 
at right angles to the chuck move- 
ment, and is held in several posi- 
tions by an adjusting screw. Stor- 
age space is provided in the hol- 
low handle for a large assortment 
of regular and high-speed drills. 
Tool is useful for both profession- 
als and do-it-yourselfers. Retails 
for $4.95. P. & C. Hand Forged 
Tool Co. 


Fer more data circle No. 2 on postcard, p. 127 


New Lockset 


New lockset has been added to 
600 line. It features larger exterior 
knob and key-way, designed to 
meet the dimensional requirements 
of Federal Specifications 160. New 
lockset is designated No. 600SDL. 
Kwikset Locks, Inc. 


Fer more data circle Neo. 3 on pestcard, p. 127 


New Spin Kit and Reel 

New Pflueger spin kit contains 
six spinning lures in_ various 
colors plus snaps, swivels and 
leaders to make changing easy. It 


NEW PRODUCTS AND SERVICES 





lists for $5.95. The transparent 
cover plastic box is 6 x 354 x % in. 
Kit comes packed 6 to a box. Also 
new is model No. 1375 Pflueger 
rocket reel specially designed for 
monofilament line. Has balanced 
torpedo handle, new aluminum 
spool, reinforced to prevent spread- 
ing and machined to prevent line 
from getting behind spool flanges. 
Holds about 375 yds of 10 lb test 
or 200 yds of 20 lb test Pflueger 





Merit monofilament line. Has Star 
Drag with shift lever and conven- 
tional double crank. Lists for 
$14.95. Enterprise Mfg. Co. 


For more data circle No. 4 on postcard, p. 127 


Electric Drill; Saw 

This new %4 in. electric drill 
lists for $19.95. Has same design 
construction and mechanical fea- 
tures of more expensive drills, 
with the exception that it has a 
keyless chuck instead of a geared 
chuck. Drill has a 2,500 rpm no- 
load speed, with a %4 in. steel ca- 
pacity and a % in. capacity in 
hard woods. With accessories, it 
may also be used for grinding, 
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Want more information on these 
products? Then use free post 
card on Page 127. 


in hardware merchandise... 


FOR THE HARDWARE DEALER TO HELP YOU 
Westinghouse C7% and C9» SELL 


lamps, yet furnishes a decorative 


random flashing pattern. These NEW DISPLAYS 
ste Each 


s require no transformer. 


is housed in a display box. AND OTHER DEALER 
Cable Electric Products. Inc. a Mh ee HELPS 


For more data circle No. 6 on postcard, p. 127 


Packaged Fasteners 

A complete and compact display 
unit for nails, tacks, brads and 
screws is available for dealers. Dis- 
pulse-Paks. Each pak has a unit play holds 12 different 
encased in transparent plastic and 


Faucet Aerator Packaging 
Mel - O - Flow jet - aerators have 
been repackaged in individual Im- 


sizes of 


sanding, buffing and _ polishing. mounted on a 4 x 6 in. card illus- 
Also new is 414 in. saw especially trating the use and easy installa- 
designed for home handyman. Has tion of each model. Different col- 
trigger switch, telescoping blade ored cards provide quick model 
guard, guard lift, depth and bevel 

adjustments and built-in sawdust 

blower. Saw lists for $29.95. Skul 

Corp. 


For more data circle Neo. 5 on postcard, p. 127 


- . 
Christmas Tree Lights 
New Snapit 15-lite C7‘ indoor | 
and 15-lite C9% outdoor flashing H hy ss these items in visible plastic tubes. 
Christmas tree lighting outfits em- : ~ There are 72 pieces with the most 
hodv a new thermal! principle - 3 demanded sizes in each unit. Shel- 
which permits the use of regular ‘ee ton Tack Co. 


For more data circle Neo. § on postcard, p. 127 


identification. Also available at no Christmas Displays 


cost is a free red, yellow and blue 
enameled display rack which holds 
2 doz paks. Paks come in four as- 
sortments. Melard Mfg. Corp. 


Two portable, pre-packed floor 
stands, are self-service units for 
gift wrap ribbons, paper, foil and 
assorted tags and seals. Stands 


For more data circle No. 7 on postcard, p. 127 , . 
contain both Sasheen and Decor- 


ette brand ribbons and matching 
Cast Iron Waterer gift wrap papers. The larger 


An oversize waterer unit 12 x 7 stand, illustrated, has rolis of gift 
x 5 in., and suitable for cattle, wrapping papers and foils. The 
hogs, sheep or poultry, is available larger stand, Deal “FS” No. 1, is 


(Continued on page 124) 








(Continued on page 142) 
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> Hardware Retail Sales Up 5% For June 


>» Wholesale Sales For June Increase 7°% 


> Hardware Stores Important In Toy Selling 


Hardware Stores Sell Twice As Many Toys 
As Supers, Mail Order, Discount Houses 


Hardware stores sell 4 pet of the 
almost $1 
market. 


billion Christmas toy 
hardware 
stores in the retail distribution of 
toys is shown in the survey of the 
1954 Christmas toy market made 
by the Opinion Research Corp. for 
the Toy Manufacturers of the 
LU. S. A. to determine consumer toy 
buving habits. 

markets, 
and mail order 


The importance of 


discount houses 
houses are not the 
rugged competitors some hardware 
dealers think they are in Christmas 
toy distribution, 
These 


Super 


the survey shows. 
retail classifications 
sell only 2 pet of all Christmas toys. 

The composite buying picture on 
Christmas toys shows that 8 out of 
10 families buy toys, that the aver- 
age family spend about $28 for 
Christmas toys, and that sales ef- 
fort should be 


three 


directed towards 
women who are buying toys for 
children in their families. 

shows that 78 pct or 
33 million of the 42 million 
families buy toys. 


The survey 
about 


The largest group of toy buying 
families is the 30 to 44 year age 
group in which family income is 


i4 


between $4000 and $7000 annually. 
The average family spends about 
$28 for Christmas toys. But pa- 
rents in the 30 to 44 age group 
spend about $34. 
A toy buying family averages 8.7 
toys. Toy purchases for children in 


the immediate family account for 


66 pet of total sales, for grandchil- 
dren about 25 pct, and for children 
of friends about 6 pct. 
The major market for toys is 
(Continued on page 174) 


Wholesale Hardware 
Sales Up 7% in June 

Wholesale hardware sales 
ing June were 7 
June, 1954, and 
1955, the Dept. 
ports. 

Sales for the first half of this 
year were 7 pct over the first half 
of 1954. The estimate is based on 
reports from 225 wholesale firms. 

Inventories, at the end of the 
month and at cost, were 5 pct 
greater in June, 1955, than for the 
same 1954 month, and 3 pet more 
than at the end of May, 1955. 


dur- 
pet above those for 
3 pet over May, 
of Commerce re- 





June Retail Sales 
Increase 5 Percent 
June retail hardware store 
sales were $242 million the U.S. 
Dept. of Commerce estimates. 
This is a gain of $10 million, or 
almost 5 pet over June, 1954, 
but a decline of $4 million over 
May, 1955. Seasonal unadjusted 
estimates for the past three 
vears are: 
(millions of dollars) 
1955 1954 
January 165 
February } 172 
March 96 196 
April 228 221 
May 246 229 
June 
July 
August 
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7 
Business Costs Steady 
Sales prices, rents and turnover 
will continue stable for the balance 
of the vear a real estate board sur- 

vey shows. 
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You ean boost 





tool sales! 


Fiornet 100 


Self-Selling Tool Merchandiser 


Builds repeat business! 
Snares impulse sales! 
Simplifies inventory! 

Speeds turnovers! 
increases profits! 


P&C pioneered rapid-turnover tool displays —over 10,000 
in use today. Now P&C brings you the most efficient, 
most modern, fastest selling display in tool selling his- 
tory,the P&C Hornet 100. This is the merchandiser smart 
hardware men said was needed. Now it’s ready for your 
store! 


100 Pac “Best Sellers” in 20/2" 


Here is IMPACT at point-of-sale! One hundred “most 
wanted” P&C tools neatly displayed in only 20'/2 inches 
of counter space, each one clearly priced, shadow marked 
and numbered. Makes it easy for your customers to buy. 
Colorful blue, yellow and white display revolves, has 
flashing beacon which draws 14°) more customers. Here 
is a complete line of top quality, nationally advertised, 
guaranteed P&C tools. 


Your small investment yields Big Profits: 
Your cost of tools and H-100 unit . $145.95 
Your PROFIT per year ....... $396.00 


(Based on your cost and a proven 6 turnovers a year. Many P&C — _. 


dealers are getting 6, 8, 10 and more per year. Are you?) SUCCESSFUL DEALER SAYS: “‘I'm certainly pleased with 
the P&C Hornet 100. We've sold a let of tools from it; and 
it sowes time. We don't have to bother with pricing, ond it 


Send Today for complete information! gets down in @ price ronge | con offerd. It simplifies inven 


tory a tet, tec. | can check the PEC displey quickly ond 
eatily it's suet right for my steore.”’ 
Mr. Wolter Reisner, Oswego Hordwore, Oswego, Oregon. 


a ee 
So ae Fe 
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P2C HAND FORGED TOOL COMPANY 


DEPT. A3. BOX 5926 = PORTLAND 22, OREGON 
oats” . oe | | 


Ps eee 
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New Sylvania 
f increase sales 
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Sylvania gives you 
this powerful 


-—_—_—~—~— — — Softlight Sales support — — — 


Free Softlight displays for fast- 
moving sales... with your order! 


Suggested 
Retail 
Price 
29¢ ea 
29¢ ea. 


120 75-watt 
120 100-watt 
60 150-watt 32¢ ea 
12 3-way 50/150-watt 69¢ ea. 
l2 3-way 100 300-watt 89¢ ea. 
324 Total Retail $102.21 
You Pay 76.55 

Based on Minimum 30% disc.) 
Your Minimum 
Softlight Profit* 


$30.66 
Free floor merc handner 
with No 174 assortment 


Suggested 
Retail 
Price 
29¢ ea 
29¢ ea 
J32¢ ea 


75-watt 

100-watt 

150-watt 

3-way 50/150-watt 69¢ ea 
i-way 100/300-watt 8O¢ ea 
Total Retail $26.25 

You Pay 18.38 

Based on Minimum 30% disc.) 

Your Minimum 
Softhght Profit* 


*Besec or suggested rst 


$7.87 


Free Counter Despiay 
with No 88 Assortment 


4--------- 


Pre-pricemarked Softlight bulbs! 
Every bulb, 

sleeve, and 4-pack is 

available pre-price- 

marked to save you time 


Special Introductory Prices! 
75-watt or 100-watt 4 for $1.09 
150-watt 4 for $1.19 
Special 4-lamp packs give you 
multiple-unit volume 


Full color Sunday newspaper and 
network TV advertising! 


e¢ Dramatic TV commercials 
from coast to coast on 
‘*‘Beat The Clock.” 


A solid three-month 
program of full-color local. 
level Softlight ads in your 
most important Sunday 
newspaper’ 


Complete display and 
promotion program! 

Ad mats, and colorful 
display material—every 
thing you want to get fast 
Softlight sales action is 
available with your 
Softlight order 
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-— Softlight bulbs 
as much as 147%... 


set new sale and profit records in store 
after store in West Coast introduction 





Softlight is premium-priced for premium profit 
Softlight gives you extra profit—up to 52°, more 
profit per bulb— based on suggested list. And your 
customers will gladly pay more for Softlight 
because it’s actually worth more... and is 
backed by a sales-building Money-Back offer! 





Softlight gives you extra-profit 
volume on top of regular 
bulb business! 





Typical report shows 
Softlight is a new concept in home lighting 


Softlight is more than a bulb. It’s a new way to 
light homes. . . actually decorates as it illumi- 


bulb sales up 164% 
with Softlight — 
boosts regular bulb 


: 


sales 


sales 36%: . 


a oe 





nates. Its warm pearl-pink, glare-free effect makes 
homes lovelier— makes people more attractive 
—brings out colors and kills harsh shadows. 









Shee, 6 ee eee 
“3% As 


sales before E oe otter; 
Softlight ‘ 
















Softlight now available for prompt delivery 

Be among the thousands of Softlight retailers who 
will boost bulb sales and profits. Check the 
planned-for-profit Softlight program. Get all the 
facts about Softlight—the exclusive Sylvania bulb 
that will give you the brightest sales prospects 

in history. 









t 























*Store name on reques! 


SYLVANIA ELectric Propucts Inc., Lighting Division 
60 Boston Street, Salem, Massachusetts 
In Canada: Sylvania Electric (Canada) Ltd. 
University Tower Building, Montreal] 


Call your Sylvania Softlight Supplier today! 


wSYLYV. 


.-..- fastest growing name in sight 
RADIO * ELECTRONICS * 





LIGHTING * 


TELEVISION * ATOMIC ENERGY 
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With These 
COLUMBIAN HELPERS! 


i A 
or = Se 
221. 


Columbian CARTON Coils 


Feed factory-clean Columbian Pure Manila or Radium 


Sisal through hole in ‘op of this sturdy, non-kink dis- Columbian COLPACK Cartons 


penser. Three-coil shipping container packs 3 sizes: Dispense your choice of Columbian Pure Manila or 
Ya", %” and %” diameters. Approximately 20 Ibs. 3 


Radium Sisal in diameters from %" through %” — from 


per carton, or 60 Ibs. of rope for full container. Light- 


; : ; the sturdy Colpack Cartons! No lashings to cut... 
weight, colorfully printed — makes an attractive, easy- 

iust pe through hole in top . . . leave uncut 
to-reach display on counter or shelf. just draw ro ate P 


portion perfectly coiled and protected from dust inside 


carton. Easy to handle, store, display, and sell! 


Columbian COLPACK Four sizes: 25 |bs., 50 Ibs., 75 Ibs., and 100 Ibs. 
Display Rack 
Combines neat, handy Col- Columbian Rope MERCHANDISER 
pack Cartons of all sizes in Display 7 sizes of rope in 22” x 12” Columbian 
20” x 29” of floor space! This of floor space! The 52”-high Col- 
eye-compelling display sparks umbian Rope Merchandiser meas- 
plenty of impulse sales .. . ures the required length of rope 
holds one Colpack 25, two and cuts it for fast, easy, con- 
50's and one box of 100’ con- venient selling. Your rope is 
nected coils. Comes com- displayed in a single compact lo- 


pletely assembled, ready to cation — forcefully reminding your 





use. customer of his needs! 


COLUMBIAN ROPE COMPANY, Auburn “The Cordage City’’ N.Y. pl" 


Columbian Displays Make Money... 








Ask Your Jobber to Prove It! 
Z oy 


row CLUNBIAN ~ 
~ es ——> _, a" TWINES 2 = 
Ps a - 2 , 
cn ec ST mace 
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great models 


great calibers 











WORLD FAVORITE 
LEVER ACTION 
HUNTING RIFLE 












Calibers: .300 Savoge 
.250-3000 Sovage 
.308 Winchester 


LIGHTEST BIG GAME RIFLE MADE 


Hold this streamlined beauty. Feel its perfect balance its amazingly 

light weight. It tips the scale at about 6'» pounds, yet has all the features 

that have made the Savage 99 tops for a// big game 

New featherweight, The 22° light weight barrel means easy handling, fast pointing. Dama- 
; . scene finish breech bolt for custom appearance. Medium high comb stock 
ideal for saddle for use with either ‘scope or iron sights (13 long; 15," drop at comb, 2 

or hrush use. at heel). Slim tapered fore-end shaped for firm grip. Receiver tapped 
for top mount ‘scopes and for standard aperture sights 












FAVORITE LEVER ACTION RIFLE 

No rifle made enjoys a higher reputation among experienced hunters than 

the Savage Model 99-EG. It’s popularity is based on many features 

Handsome, streamlined appearance and custom details; perfect balance 

and ease of handling; smooth, fast, dependable functioning; outstanding 

MODEL = accuracy and performance There just isn't a more versatile or practical 

hunting rifle made. 

s j NO OTHER HUNTING RIFLE HAS ALL THESE SELLING FEATURES: 

wiih many) Fully Enclosed Rotary Magazine 

deluxe features Can't be dropped or lost — cartridges protected from dirt and moisture 
cartridges can be added without unloading magazine or chamber 
Cartridge Count Indicator 





Calibers: .300 Savage Opening on left side of receiver tells number of rounds in magazine. An- 
.250-3000 Savage other indicator on top tang shows where action is cocked 
.308 Winchester Short Throw Lever Action 


This easy, positive action lets the hunter shoot as fast as he can aim. 

Forefinger returns to the trigger automatically. Operates equally well 

from left or right shoulder 

Hammerless-Solid Breech 

Lock-up is strong and positive — there's solid steel behind the breech bolt 

for added safety. 

Perfect Streamlining 

» The receiver blends into the stock in a smooth curve. The Savage 99 is 
the first streamlined rifle — still outstanding for graceful appearance 














Calibers: .300 Savage 
.250-3000 Savage 
.308 Winchester 





ESPECIALLY FOR ‘SCOPE SHOOTING 


Similar to Model 99-EG except with a longer, higher stock and semi- 
MODEL - beavertail fore-end ideal for telescope sight. Stock dimensions 





length 13'.2", drop at comb 1°%", at heel 27% Fitted with screw-eyes 
for carrying strap. Tapped for both aperture and top-mounting telescope 

for use with sights. Weight about 7'» pounds, length over-all 43% " 
teles ope sights Model 99-RS is the same as Model 99-R with the addition of No. 31 Lyman 


gold bead front sight, rear sight slot blank and Redfield No. 70LH re- 
ceiver sight with micrometer elevation and windage adjustment 








of the famous 


_ Savage ~~ 


Here are some of the features that make 
hammeriess, rotary magazine, lever action 
Savage 99’s different from any other high-power 
rifle .. . that have made them top choice with 
experienced hunters. 








oF Oo) 
| ae 








e, Savage 


4 ha 

















& 120—Stay-A-Float 


Positive protection for children cround 
water. Filled with Kapok sealed in viny! 
inserts. Adjustable straps. Color 
Orange. Sizes: 2 to 15 yrs. individually 
packed in plastic bogs. 








*% 331—Boat Cushions 


idea! cushion and life preserver for any ioe, ; * 215— Water Skipper 
boot. Covered with unbocked viny! ae beat 
toffeta finish. Kapok filled. Colors % - ~~ ne oe ee - water 
Red, Blue or Yellow. Packe t PSs teas , x ——s SIS Saw Coney 
poe Nose Posey essen Petey ile a. MARKSWAY Cloth It breothes, yet is 
ef ‘ completely waterproof. Dries quickly — 
never gets soggy. Fits snug and com- 
fortable. Sizes: small and large. 











Get these Ta-pat-co traffic-building 
products in your store 


Turnover doesn’t mean much when pone are returned 


due to inferior materials or poor workmanship. That's why 
it pays to handle Tapatco . . . the line that moves fast and 
stays sold. When you sell Tapatco you know you have a satis- 
fied customer. No returned merchandise — no costly rehand- 
ling — no distressed sales and no profits tied up in inventory. 
You'll get a good profit on each item sold. 


Get your stock of Tapatco today. See your nearest jobber for 
literature and prices or write us for his name. 


THE AMERICAN PAD & TEXTILE CO. 


GREENFIELD, OHIO 
FAIRFIELD, CALIF. NEW ORLEANS, LA. 
in Caneda: Tapotco, lid., Chothem, Ontario 


HARDWARE AGE, ALGUST 18, 1955 





Tew SALES ANGLES 


on the WARREN-TEED 
46 H. Q. 


RIPPING BAR 


90° ANGLE CLAW 


Gets into corners, between 
studs and other hard-to-reach 
places with ease. Pulling down 
and away increases leverage 
and safety. 

















Order the 46 H. Q. 
4° ANGLE CHISEL a 1 seer 


stock, attractive 5-bar 
carton. 





Tapers just enough to slide 
under siding, shingles, etc., 
and puts the leverage of the 
entire bar to work. Specially 
forged heat treated ends will 
take the tough strain. 











CONCRETE FORM STRIPPING BARS 


List As Per Wt. 
. Price Length Std. Per 
No. 450 ° Each* Bundle Bundle 


Long. tapered “wedge-edge” claw end $3.98 36” sot 
easily inserted for nail removing. Ex- 
cellent leverage puts strain where it 4.60 42” 
belongs—on a rugged tool. 














5.80 48” 
2.98 36” 


5 42” 
No. 451 3.50 


Heavy. free rolling Hex Steel bar 4.80 48” 
stands up under rugged use. Accurate- tah W ten 
ly tapered ends speed form stripping. ° arren ° 









































WARREN TOOL CORPORATION WARREN, OHIO 
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A good tip 


FOR BUILDING 


TRAFFIC AND PROFITS! 


@ Special, fast-starting quick-penetrat- 
ing points on Standard Metal-Working 
Drill Sets prevent slipping, shifting . . . 
give customer satisfaction that builds 
traffic, boosts profits from other sales! 


Drills are of longer-wearing high speed 
steel, have 4"’ shanks for use in port- 
able electric drills. 


And you'll make five profits from each 
sale of these plastic-cased drill sets! 


Order Standard Metalworking Drill 


Sets, No. 45, from your Hardware ‘ie No. 45 METALWORKING DRILL SET. 
Wholesaler today. ~ Five High Speed Steel Drills, sizes 4°", %"", 
Y %"’, “%", Va". Drills have “%"" shank. 











HIGH SPEED AND CARBON DRILLS FOR METAL, WOOD AND MASONRY 


STANDARD [OOL (0. 


3950 CHESTER AVENUE CLEVELAND 14, OHIO 


FACTORY BRANCHES IN: NEW YORK «+ DETROIT «+ CHICAGO + DALLAS «© SAN FRANCISCO 


THE STANDARD LINE: Jwist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterbores - Carbide-Tipped Tools - Gages 





A QUALITY SAW 
IS EASIER TO SELL 


eS ued 
a § a a <a se SS g \ ¥ » Shes : Vdboos Tle see ts onereel 4 

es S S * Ps , 
: ; *( ; teel ; cn mat. rent och manshih heh dure — 
Ls ee | 


: y, and yeneime Cedteahe n ’ Cay 


PLE OCCCO LOE O LE OC COOTER CMVIVER 


...4nd somebody always asks why 


Would you rather tell your customer it is different in design... 

Would you rather tell your customer about the metallurgical qualities ... 

Would you rather tell your customer that the saw is lower priced... 

Would you rather tell your customer about the set, the profile, etc... 

Would you rather tell your customer about how it “‘feels’’ better to the grip...» 
or wouldn’t it just be a lot simpler to tell your customer 
“here is a quality saw, an Atkins saw that is the result of 
almost 100 years of sawsmith skill and knowledge—backed 


up by the tremendous research and engineering 


development staff of the Borg-Warner Corporation.” 





Try it our way a couple of times — you'll sell saws... 


there's action at 


in 
ATKINS ~ 


SAW DIVISION L sins 


BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA 

















GERMANTOWN 


“MASTER BUILDER” 
HAMMERS, HATCHETS, AXES 


HARDWARE AGE, AUGUST 18, 1955 





NEW...and GOING STRONG! 


“The 
AWardu 


49 


DROP-FORGED 

FROM ALLOY STEEL, 
PRECISION-MACHINED, 
CHROMIUM-PLATED,¢@.. 


PRICED FOR VOLUME SALES! 
CRESCENT now offers Hardware Dealers a complete, well- 





rounded line with the addition of these three popular pat- 


CRESCENT TOOLS — CRESCENT TOOLS — 
terns to the famous Crescent and Crestoloy family. All three 


puma” 
mULOY STE 
SOERLE OFFSET 
12 Port 
SOk weemcrts 


are available in a range of generally-used sizes. All have the 
quality and eye-and-feel-appeal to make them instantly in 
demand at their popular prices. 


FOUR DISPLAY ASSORTMENTS 


on colorful 12x24" panels to match other Crescent Tool Displays 





CRESCENT TOOLS — CRESCENT TOOLS — DB1214— 32 12-point > 
Clan ips OMed mm & Abeta Double end box 
es 


Cen 


wrenches. Openings 
3/8" to 1-1/16" 


, ge | 
or REGEREE DB1215—A combi-> 





b- a ee ay nce oe lp * Ns Bi | 


nation of 45 wren- 


' ; 
ches of all 3 types m % i me nt a9 hat hes fat 











| F 7 581215 








CRESCENT TOOLS. 
Cive Wings lo Work 
































—— . 





081212 DBI213 % 
Vign of lhe rtisan 
36 Double end 32 Combination Open 


t lA 
Open end wrenches. end and box wrenches. 4 Fynilol if 4 wcllene 
Openings 1/4" to 1-1/16" Openings 3/8" to 1-1/16" 


Crescent is owr trode-mork, registered in the United Stotes ond obrood, for wrenches and other tools. Sold by leading distributors ond retcilers everywhere and mode only by 
CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 
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Inds hored to SC theif 


2%" jow, 2%" opening. 


No. 700. Swivel base — pipe jaws. 
3” jew — 3” opening. 


No. 803. Swivel base — 
malleable iron pipe jaws. 

Removabie steel face jaws. 
4” jaw — 4” opening. 


7 


oO 
ee | - 


— 
No. 805 
? 


Ja actual size 
lapprox.) 


Malleablie iron, 

gveranteed for life, 360° swivel. 
~ No. 822. 3'," jew, 4” opening 
No. 823. 4," jaw, 44" opening. 


*s get 


information 
“MILWAUKEE” workshop vise 


about 
® Malleable iron pipe jaws — . 
takes “s° to 12° pipe. 6 YV/Ses 


®3'2° jaw width .. 


3 inches. 
MILWAUKEE TOOL & EQUIPMENT CO. 


2774 S. 29th Street, Milwaukee 46, Wisconsin 


ee a 


® Removable steel face jaws. 


® Swivels 180°, locks securely. 
. opens 


® Acme thread...smooth action. 


The “Milwaukee” Model 805 earns its own counter dis- 
play by cutting your selling time, selling itself through 
these consumer advantages: The handsome box elimi 
nates gift wrapping by the purchaser eliminates 
Christmas wrapping “headaches” on your part, too. Also, 
you offer the same Model 805 as before . same fine 
castings, machining, finishing at no increase in retail 


Without obligation, tell us more about the Christmas- 
Boxed No. 805 and your line of vises. 


price and with the same profitable discounts for you 


Send coupon for data on deal today .. 
on complete line 


plus information 


6 Xmas-Boxed Model 805 Vises packed in each shipping 
carton. Wt: 80 lbs., Wt. each: 13 lbs. All orders must be in 
Milwaukee by Oct. 15. Shipping dates: Sept. 15 — Nov. 1. 
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Address 
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My jlebbers name is 


HARPOWAPE WHOLESALE® 
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* #1050 Assortment 
<% Ee Display Unit 
e Takes little Space . . . Com- 
pels Attention! Dealers re- 


7 . wR. port they can't keep Oxwall's 
~ : colorful promotion display 
refilled fast enough! Let this 


“extra solesman’ work for 
you anywhere in your store— 
fits floor or counter. Holds 


* ? \ 16 packages (4 each of 4 
Gitt Appeal different sets.) 
K Nee 
| | 6-pc. Interchangeable Screw Driver Set. 
TGS 0) Hilts Hardened, tempered tool steel blades... 
a » 


4” & XK," cabinets, 44" mechanic, %,” & 


” recesses etails at *1.00 


The built-in gift appeal of Oxwall tools is capturing 
the “do-it-yourself” market. Look at the tool sets on 
this page and you'll see why: exclusive designs, 
multi-use tools, compact combinations, sturdy, 
durable construction ...Oxwall tools are loaded 
with gift interest. And they're packaged in new 
molded plastic cases in eye-catching colors. 
For low price, high profit, and top volume, “My Buddy” &-pc. Combination Tool 


se ; . Do f d tool steel 4” binoti 
there are no competitive tools in the same league Set. Drop forged too! stee aap 


7 plier with ground & polished head. 3’ metal 
as Oxwall. Stock Oxwall and turn your store tape. Screw driver biodes...%” & %,” 


into a profitable Christmas Gift Center! 3 cabinet, 4" mechanic, i,” & '4” recess. 


«= retails at $2.29 


& 


“Handy Helper” 5-pc. Combination 
Tool Set. Drop forged tool steel 7” lines- 
; man plier with ground & polished head. 
- Screw driver blodes...% cobinet, 4” 
Do-It-Yourself" 7-pc. Combina- ; , 
omp C C Gen Cask Sat ogy t-came one mechanic, 4° recess . . retails at $1.69 


#1050 Assortment steel 7” linesmon slip joint plier 


with ground & polished heod and 


6° adjustoble wrench. Screw driver | 1 


Retell Velun $3084 waist * Bly 
retails at $2.98 A PLUS Feature in Every Set! 1 


Dealer Cost , 20: 70 METAL WALL RACK = 


packaged with every combination! — 


National ads pave way for sales! Oxwall Tools advertised 
in the pages of LIFE and SATURDAY EVENING POST! 


OXWALL TOOL CO., 928 Broadway, New York 10 


Ss} 
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Seven SA.ovanacte. Christmas Specials 


OMOTIO 


The VALUE in the product 
brings people in the door 
The Shopmate line of power tools 
offers you seven Christmas Specials. 
Here’s ample variety to offer those 
who insist on buying promotional 
merchandise. And at costs that permit 
attractive retail pricing!’ 


POWER SHOP 


[his source of 
plus business will produce profits 
somewhere. Why not for you? Return 
the coupon for full-color illustrations 
of all Shopmate Christmas Specials 


and complete information. Mail the 
aCCeCSSO- 


ries for grinding, sanding. and polishing. A coupon, toda) hea’ 
total of 37 pieces Pegboard fastens to wall, 3 
keeps all tools handy. 


No. 1950-60 Drill-Saw Pegboard a Contains 


No. 6100-1 *%” Drill Kit. | 
4 drill. saw attachment. and al] ' ' trate 


Ce: Ee 


Ne. 740-6 Shop-Toter Drill and Saw Kit. Fea No. SDA- 5 Automatic Screwdriver Attachment. 
No. 620 Saw. Features exclusive Pet es new geared-chuck drill with all-new Fits an i” electric dr Slip a ch pre- 
Mati oe Ss lutch. Eliminates " kick-! K pol AC-DC motor and ZP-1 Drill Saw vents motor overlo a sCS Sy d screw 
and m«¢ - overioa it ressed 2 x at Attachment O50 teed enallliedl aoun anal ns bits, Phillips 4 rew bit na Allen wrench. 
1S”. Bigg gest w value tod 36 pieces for drilling, sawing, sanding, and omart white Oty ‘oam Christmas 
polishing package 


No. 740-5 Shop-Toter Drill Kit. Same conte: 


is N 740-6 s! ‘ hese. tees ZP-1 Gaw. 


T  porTaste ELECTRIC TOOLS, 

320 W. 83rd St., Dept. pete Chicago 20 
in Conada: Port . . Lt. 
425 Birchmount ‘Re Tare 

Please send me ful 

Tie SA priate f nr 


7 ss 
~~. P ifern Cond a Ort} 
or " 


No. ZP-1 Zip-Saw Attachment. 
gift packed in beautiful Stvyr: 
verts any ;” els tric dril 
saw. Rips, cross-cu! State 
value! 


Manufactured by Portable Electric Tools, Inc. 


te os cum ame eee eee eee eee ee eee ee 
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SHARON 
SERVICE 
UNITS 
NOW 
COVER: 


ARIZONA 


CALIFORNIA 


CONNECTICUT 


FLORIDA 


GEORGIA 


MARYLAND 


MASSACHUSETTS 


NEW HAMPSHIRE 


NEW JERSEY 


NEW YORK 


NO. CAROLINA 


OHIO 


PENNSYLVANIA 


RHODE ISLAND 


$O. CAROLINA 


. and we're 
growing places 
oll the time, as 

we select 

ond train 
the right men! 





\\ P7777. 


ee Fain 
i ee 


Share: We 


re) 


£8 Share 


mS 
. Grows Wihst / 


ANOTHER SHARON SERVICE UNIT 
JOINS OUR COAST-TO-COAST FLEET . . . IN 


ARIZONA 


PROGRESSIVE HARDWARE DEALERS IN THIS 
GREAT STATE WILL BE SERVED BY 


PEORIA HARDWARE & TRACTOR CO. | [Any 
PEORIA, ARIZONA 


Sh 


Proudly we welcome Charles P. Brice and his firm to the ever- 
growing team of Sharon Servicemen who service dealers with 
1000-plus sizes of most-wanted fasteners which make up the 
great line of seventy-five 


SHARON REFILLABLE —- 


7 Watch for your Sharon Serviceman 


————_ 


Share 


SS 


& to roll up to your door and right 


onto your shelves! 


Sharon 


YT . 


Ga 


31 SHARON SERVICE UNITS NOW SERVING PROGRESSIVE, INDEPENDENT DEALERS! 


Shanore Gut and Sheu Oo Norwood, Mass. 


Sharon Assortments Mean Compact Packing. 


.. Large Selection... Small Investment 
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“Never had anything like your Wall-ettes 


Two Hanger Ends 
(arrows above) 
instantly fit Perfo- 
rated panels so 
widely used for 
display today. 
Or “Wall-ettes” 
hang on any 
cabinet or door 
with 2 Magic 
Buttons (fur- 
nished free). 


OPEN END 
WRENCH 

as ETTE” 
Als 


other Piet 


“WALL-ETTE 
Fe other Assts 
available with 


Cutting 


Regular and SOCKETS - 
Phers AND | 


“WALL-ETTE” 
3 other Assts 
available. - 





ADJUST 
ABLE 
WRENCH 
“WALL-ETTE ‘WALL-ETTE™’ 
featuring furnished 
Elec. n 2 dif 
tricians . 4 « ferent 
Mechanics’ PUNCH & ~~ “Sine a Assts 
& Phillips’ CHISEL 
Styles. * “WALL-ETTE” 
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59 Harold Inglis, Aero Hardware, 


lense. Miami, Florida 


=r 








“We received our Challenger Wall-ettes only a 
week ago, and today we are sending a reorder on 
all the tools. Let me say we have never had anything 
like these Wall-ettes for turnover on hand tools. 
They are the perfect fixtures for our new perforated- 
board wall panels. And they are so compact that we 
now save one-third of the space we formerly used 
to display tools.’’ Harold Inglis, Aero Hardware, 
Miami, Florida. 


SUPER-STREAMLINED SMALL-INVESTMENT UNITS 


Self-service ““Wall-ettes’’, exclusive with Challenger, rev 
olutionize tool merchandising ...increase your profits 
sensationally, do it automatically in a fraction of the 
usual space. Each “Wall-ette’” comes with a super 
compact selection of tools in heaviest demand by home 
owners and mechanics alike so your dollars turn 
F-A-S-T and your tnvestment is always at a rock- 
hottom minimum 


FEATURES NATIONALLY-ADVERTISED 
BIG-VOLUME CHALLENGER TOOLS AT 
LOW POPULAR PRICES 


Values that sell on sight...each tool clearly price- 
marked you ll be amazed at the steady profits these 
100%, -Self-Service “Wall-ettes” roll up for you day in 
and day out, all through the vear 


16 DIFFERENT ASSORTMENTS 


and each Assortment includes a PERMANENT YEAR 
ROUND DISPLAY UNIT made of finely finished steel, 
complete with “Slide-in” Retail Price Markers. You can 
get all these fast-mover tools on Challenger “Wall-ettes” 
End Wrenches Combination Pliers Screwdrivers 
Cutting Pliers... Pipe Wrenches Adjustable 

W renches Punches & Chisels Box Wrenches 
Combination Wrenches Sockets & Attachments in 4", 
%” and 4” Drives. And your jobber carries a complete 
stock of extra tools for prompt “refill” shipments 

whenever you reorder 


GET COMPLETE DETAILS TODAY 


Ask your jobber...or write address below for 
full-color descriptive literature and prices. 





New Package... New 


Two More Profitable Reasons 
for Stocking and Selling Republic Fasteners 


Bright, new Republic Fastener packages are 
sure-fire attention-getters wherever they are... 
on the shelf... in window displays... at point 
of sale. And in addition, this new packaging line 
is functionally designed to simplify stocking, 
speed product identification and reduce han- 
dling costs. How? Through the new upside- 
down package design, plus new high visibility 
labels. 

The new inverted design with the bottom con- 
taining the top eliminates the chance of the bot- 
tom's dropping out when you pull the package 
from the shelf. You simply turn the new package 
over, and lift off the bottom. The fasteners remain 
in the top which can be nested inside the bottom. 
The result is a double-strength, open, shelf or 
counter display package with the label right- 
side-up ... the ideal package to boost home-shop 


impulse buying. 

New, high visibility labels speed product iden- 
tification for both you and your customers. On 
retail shelves or in the stockroom, even the 
smallest label can be read from a distance of 
ten feet. 

Finally, these tough new packages can take 
lots of abuse without splitting . . . and their coat- 
ed surfaces resist smudging during handling. 
Further, the number of different sizes has been 
cut from more than 100 to only 13, and paper 
wrappings eliminated. This is a real advantage to 
you in terms of more systematic stocking, faster 
inventory appraisal and easier handling. 

Contact your distributor now. Order Republic 
Fasteners in the distinctive new red and gray 
packages. Or, for more information, mail the 
coupon. 


REPUBLIC STEEL 
Worldli Wider Rouge off Sttewclard, Stools and, Stool Prodittta 


REPUBLIC STEEL CORPORATION 
3154 East 45th Street 
Cleveland 27, Ohio 


Please send more information on: 

C1) Fastener Packaging and [1 Flexible Plastic Pipe 
Labeling [}) Root-Drainage 

[) Chain Products 


Name Title 








Company 





Address 





City Zone—._State 





K -37o8 


$2 


HERE ARE MORE PROFITABLE 


ANOTHER PROFITABLE REPUBLIC PRODUCT is Flexible Plastic Pipe. it's 
ideally suited for lawn sprinkling systems, farm irrigation, live- 
stock watering, jet pumps, golf-course watering systems. Republic 
Flexible Plastic Pipe is non-toxic. Will not fail with temperature 
changes. Resists most corrosive elements. Your Republic Dis- 
tributor has it coiled in sizes 2" through 3” in diameter. Straight 
lengths in 4° and 6” diameters. 


HARDWARE AGE, AUGUST 18, 1955 





REPUBLIC’'S NEW FASTENER PACKAGE is of in- 
verted design to prevent accidental spilling 
when taken from a shelf. The bottom con- 
tains the top. Label stays right-side-up for 
quick identification. 


REPUBLIC PRODUCTS FOR THE HARDWARE TRADE 
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IT’S EASY TO SELL Republic's complete line 
of competitively priced, ready-to-use roof- 
drainage products. You sell it on the basis 
of the ease and speed of installation. Each 
piece is uniform. Republic Roof Drainage 
Products are supplied in a metal to meet 
every service and price requirement. 
Available in galvanized steel, copper, 
Type 301 ENDURO Stainiess Steel, and 
in IX 40¢ terne. 


STOCK AND SELL REPUBLIC CHAIN, the com- 
plete line of welded and weldiess chain, 
including farm and animal chain assem- 
blies of all types. This bia, full line en- 
ables you to meet every customer's re- 
quirement. And, you can save time and 
money by buying chain from one source, 
your Republic Chain Distributor. He's 
bocked by Republic Warehouse stocks in 
principal cities from coast to coast. 
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Shallow Well 


Thrifty 1/3 H.P. (A 





lleep-well 


DEMPSTER 


or r 
Powerful '/2 H.P. | | os 


| 
Deep Well 





Shallow-well 


Convertojelmasler 


WATER SYSTEMS 


Dempster Convert-o-jetmaster lets you offer the 
advantages of convertible water systems to fit most 
water conditions! No more trouble in areas where 
water conditions have made other seals fail — or 
where falling water tables have made a single pur- 
pose water system ineffective. In the Convert-o- 
jetmaster you get both durability and adaptability. 
The filters in the patented cartridge stuffing box 
in the Convert-o-jetmaster stand guard against sand 
and grit — filtering it out before it can reach the 
packing. This stuffing box means a better seal, low 
power loss and more pumping power. A removable 
bronze sleeve eliminates all wear on the motor shaft. 


Dempster’s new Convert-o-jetmaster retains all the 
advantages of the Dempster Convert-o-jet line: 
Quick conversion from shallow well to deep well 
operation without extra cost except for the pipe; 
low investment (only slightly higher than Converrt- 
o-jet models); choice of thrifty Ys or powerful 2 
HP ball bearing motor; top quality material and 
construction throughout. 

Dempster Convert-o-jetmaster will deliver to 835 
gals. of water from a shallow well — go down to 
90 ft. in deep well operation. 

For Trouble-Free sales — feature the Trouble-Free 
Dempster Convert-o-jetmaster! 


Write or call today for new 4-page Convert-o-jetmaster folder! 





DEMPSTER MILL MFG, 
BEATRICE, 
Branches ond Worehouses: Omaha, Nebraska; Kansas City, Missouri; Des Moines, lowe; 


Siovx Falls, South Dakota; Denver, Colorado; Oklchome City, Oklchoma; Amarillo, 
Texas; Sen Antonio, Texes. 


aes 
WATER SUPPLY EQUIPMENT 


co. 


NEBRASKA 
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CARLON . the original plastic pipe... has so 
1. many more plus features, it just about sells itself. More 
customers ask for Carlon®™ by name than any other 
plastic pipe. You make more profit with Carlon because 


you sell more. 


CARLON customers stay sold. Carlon makes plastic 
? pipe so much better than anyone else knows how to 
make it. Customers see the difference the first time 
they try it. And that written guarantee attached to 
every coil of pipe, is a mighty comforting persuader. 
You make more profit with Carlon because it satisfies 
customers and they always come back for more. 


CARLON gives you a complete line. There's a Carlon 
e Plastic Pipe for virtually every service for which pipe 


ARLO 


cD 
1O225 MEECH AVE CLEVELAND SS. OHIO 
WORLD'S LARGEST MANUFACTURER OF PLASTIC PIPE 





Plants at Corsicana, Texas; Cleveland, Auburn Corners, and Upper Sandusky, Ohio; Asheville, N. C 


Denver, Colo.; Kiamath Falls, Oregon, and Acton, Ontario, Canada. Research Center in Mantua, Ohio. 
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Here’s why 


Carlon Plastic Pipe 
makes more money for you 








is required ... gas lines, drinking water, low pressure 


irrigation and sprinkler systems, chemicals and many 
other materials. You make more profit with Carlon 
because you can meet more of the needs of more of your 
customers more of the time. 


These are the basic reasons for the profits in Carlon. 
Other benefits include price protection, fair profit 
margin, generous allowances on shipping and other 


important profit-making points. 


For complete details on the advantages of selling 
Carlon, write The Carlon Products Corporation, 


10225 Meech Avenue, Cleveland 5. Ohio. 


Write today 
for catalog. 


; 











The all-purpose, year-’round, plugger-upper 
with 1001 uses in, around the home! 


MAKE MORE IN ’55 WITH MORTITE 


Fills cracks around tubs, sinks, baseboards, 
loose screens. Keeps out dirt, insects, drafts, 
stops rattles, protects glass, perfect weather- 
stripper. Ideal as gasket, for packing. Insu- 
lates. Uncoils easily, moulds into place like 
modeling clay, can be used over and over. 
Self-sealing, won’t crack, shrink or chip. 


Here are the Fast-Selling Sizes Available: 


Economy Extra (Stock No. M-1) 


Eye-catching, self-display pack—for your 
window or counter — contains four 29c boxes. 


List Pri EVE Vi woe 
is rice 
Packed 12 to carton WA 


Dealer Price... $784 
List less 33'/s%—per carton 


Dealer Profit. . $392 


per carton 


Note: Sales of 29c boxes separately 
increases markup to 44%! 


Bargain Box (Stock No. 8-2) 


Smart home owners want this big bargain 
roll... you make more profit per unit sale! 


List Price 
Packed 12 to carton 


Dealer Price. . -$]Q00 


List less 33's %—per carton 


Dealer Profit $ 500 


per carton 


Write For Samples, Name of 
Nearest Jobber, or Product Information 


™ © lortell 


COMPANY 
Established 1895 
508 BURCH ST. KANKAKEE, ILL. 


CONSISTENT CONSUMER DEMAND CREATED BY 13 YEARS OF NATIONAL ADVERTISING PROMOTION! 
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Theres more 
sales appeal in 


The fast-selling features of the Harcraft line 
appeal to home owners and home builders on 
sight. The distinctive design and fine chrome 
finish of Harcraft Centersets, Swingspouts, 
Laundry Faucets and Adjustable Showerheads 










mark them as high quality products at first 






glance. But sales appeal is not entirely a 






matter of sight. Harcraft fixtures appeal 

because they’re built to last. They're precision 

machined from non-porous virgin extruded 

q U 4 t "/ f | > 4 t U r e Ss brass of high tensile strength, with com- 
ponent parts joined by a special silver 

welding process that makes joints as strong 

as the body metal. Harcraft fixtures appeal to 

plumbers because they're easy to install 

and priced to sell. If you're looking for 
































Ms on high quality fixtures with high sales 
appeal, Harcraft is the line for you. 








Wall Type Swingspout in sparkling chrome finish, 
6's" center is standard, 85<* and 9%" spout available. 
Adiustable Showernead, corrosion resistant 
chrome plating, double lead thread gives 
quick adjustment from needie spray to full 
flood rinse 


Fine finish jj ; <a | awd 
installation 


Centerset fixture; uniform machined 
threads extend the length of the 
shanks. Available with aerator or 
strainer and pop-up. 






A variety of angle stops available 
for +s" and 4%" iron pipe, slip joint, 
and tube compression connections. 


e_N\ 


a 





- 





Se 


a een onmmmme QQ mee 





‘ 


Competitive #44 
prices 









Laundry Tray Faucets; adjustable from 7* to 9%<". 
Suitable for either wall type or ledge type installation 








Harcraft 


DIVISION OF HARVEY MACHINE CO., INC BRASS 


TORRANCE —LOS ANGELES, CALIFORNIA 
REPRESENTATIVES IN ALL PRINCIPAL TRADING AREAS lum 











7 , i , , 
Ay ride ; ni id ’ piderrrivtuern ¢ AIT ms int Gli a vs and all sizes: sp J ri ws. pre forgins i , forging 


npact extru sluminum and bra mG products and related products. 
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IT’S AS SIMPLE AS THAT! Goulds famous Balanced-Flow, 
the exclusive-features pump, gives customers exactly what 
they want —- and expect — in a pump. And with the new 
low price — well, it's a combination that just can’t miss turn- 
ing more prospects into buyers! 


NO OTHER PUMP LIKE IT! It needs no tank — yet is a com- 
plete self-contained water system that outperforms many 
larger pump-tank combinations. Self-adjusting flow —a 


YOU GET MORE WITH COU 


Show ‘em the PUMP” 
and you’re half way to the sale 


Balanced-Flow exclusive — automatically delivers exact flow 
wanted at one or more taps simultaneously, within pump 
capacity. 

PROFITS? The new low price is designed to help you get 
more volume into your business. To find out how beautifully 
the Balanced-Fiow will fit into your profit-picture — see your 
Goulds Distributor right away . . . or write us 


GOULDS PUMPS, INC. . Seneca Falls, N.Y. 


WATER SYSTEMS 


FOR EVERY FARM AND HOME NEED 
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SHOW MORE... SELL MORE... 
PLUMB <2 SHOP 
Quick Cowieo MERCHANDISER 


... ANSWERS ALL YOUR 
FREE PLUMBING SALES PROBLEMS! 


CHA 
Macs DIsPLaY DEALERS—Build your plumbing sales department around this 


all-metal display . . . a new source of profit on just I'/> feet of 
counter space. All the chrome-plated flexible copper supplies 

and fittings necessary for every water supply hook-up. Con- 
| venient arrangement invites customers to wait on themselves. 


CUSTOMER S—install plumbing with neater, easier chrome- 

plated flexible supplies. Simple step-by- 
ge directions show you how. 
Sree errcerron virerr Wi 1N) ~~ Ce 











































ee” 





The right supply, valve, fitting for the perfect hook- 
up between water inlet and fixture. Pre-cut flexible 
| » § pipe bends in any direction and shape, making hard- 
i'w ath os TT SR | to-get-at corners easy to work in. No longer the extra 
| | equipment and labor of solid pipe installations. 


CHROME-PLATED FLEXIBLE SUPPLY 
PIPES — Individually carded for 
easier merchandising and product 
protection. Illustrated step-by-step 
installation instructions on the back 
of every card. 





VALVES—individually packaged in 
attractive window-box with cello- 
phane overwrap . . . affording full 
view of the product, at-a-glance 
identification and over-all protec- 
tion to the jeweled chrome finish. 





MERCHANDISE 
$7.65 worth 


= CHROME NIPPLES, FITTINGS, NUTS 
of merchandise | RINGS—Conveniently separated 
absolutely free and displayed in their own particu- 


lar metal pocket, clearly identified 


with the purchase of 
with picture, size, part ne, price. 


either #100 or #200 




















Quick Service 
Merchandiser. 12” 18” 
sac gancy MEM ACTUAL SIZE 
wholesaler. joo nn 
; Please send the following: ' 
sree [| 4 page explanatory folder 
AER CH ANDISER > ie 
55 [| Quick Cowise men cr arene #100 : 
’ FOR ONLY $105 a ae Es Quick Cowitt mancnasmsen 4 ' 
Total Value $178.99 | smentiinten ont | 
| Address 
. . . City State . ' 
Cowiee MERCHANDISER © 200 ' Favorite Wholesaler ae 
FOR ONLY °44! | DEUMBC °SH oP. 7 
iki LP. 0.fers ___% pemaom 1, mic. | 
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C. Hager & Sons Hinge Mfg. Co. + 139 Victor Street + St. Lowis 4, Mo. *® 


: Founded 1849 — Every Hager Hinge Swings on 100 Years of Experience 


& ed is 


a ~mdaamene 

















40 HARDWARE AGE, AUGUST 18, 1955 















e ® * 
s % « 
° « 
* 
e a 













. ” Paoht more by celling fom! “= 
but foatue 
SPOT-CORD. 


7 

















AETNA — All-yarn, 
durable braided cord \a im 
insizes6to16.Sizes | ~_ 
7 and 8 in eye- 
catching, break-away 
cartons. 





Here’s the profit-plus way to faster sales — feature 
these famous Samson brands. SPOT-CORD — the 
finest, longest-lasting sash cord available at any 
price. AETNA — at its price, a top quality sash -ord 
that means important extra sales resulting from 
dozens of other uses around the home. For clothes 
lines, plastic TITE-ROPE and, in another price range, 
braided cotton CROCUS. 


So save time — save money — Feature these nation- 
ally advertised four and profit more with Samson! 


ant Aad cord made | 
i 4 wort” 


‘< ot 
Dp 
oF ys 


TITE-ROPE — Sturdy 
wire line -— smooth, 
non-cracking plastic 
cover — sizes 5% to 
6 — tweive 50-foot 
hanks in sparkling 
red, white and bive 
carton. 












CROCUS — Good 
quality — size 6, 
packed in orchid- 
and-yeliow cartons. 
Two 50-foot con- 
nected hanks per 
carton. 


C se 


* Gueranteed by = 
Good Housekeeping 
7" - 


















Beaver Stratoline Horizon Whale e/ Starline 





Sachem 
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Coleman oil and gas 


“Peak-Season’” 


SPACE HEATER SALE 


You'll get MORE SALES and get them early! 
Your customers get the MOST for their money! 


Unbelievable but true! Your customers can save $20 on 
a Coleman Directionair Blower during this big Coleman 
promotion! It’s the “big deal” that will pull real traffic 
to your store—then you can close sales fast by selling 
all the EXTRA Coleman features. New fuel savings. 
New console styling to please the ladies. New and 
beautiful Golden Glow and shadowed mahogany fin- 
ishes. Get set-—get details from your distributor sales- 
man or mail coupon today! 





Oil Heaters 


can give buyers 
“WEEK’S FREE HEAT each month!” 


Most powerful selling story for any oil heater! The 
secret is Coleman’s automatic Oil Saver that balances 
air-fuel mixture at every setting. Simple to demon- 
strate ...show customers exactly how Coleman saves 
one gallon of oil out of four. 


Coleman Gas Heaters with 


exclusive “Blue-Ribbon” 


Burner and Safe-Cool Cabinet 


r> 
Nidb 


oo 


The touch test proves it: Coleman’s super - circulation 
moves freshly-warmed air through heat chamber so 
fast that cabinet stays comfortable to touch. Buyers 
get all the heat inside their homes—not wasted in the 
cabinet or up chimney. And Blue-Ribbon Burner is 
guaranteed for life! 


t 


PIL 


Chi 
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[e2ENT DIstRIBUTORS 


<i —— ALABAMA MAINE Distr., Inc 


A abama Appliance Co , Ne : ry Sm iw ? 4 liand Ave 


~ 
~ 
Pore, ’ ce Inc., First Ave. N. at 68-78 Union St C and 


ARKANSAS 


li] Long > 
ve = , ok MASSACHUSETTS BSS-57 6 39> 
. f Gunn Distr. Co., Inc. Bigelow & Dowse Co Columbus 
ad . 7. ~ _ X wv . : . 
“7 W if pure ase Oo Se a =, nes x. orner 2nd Ave. & A St. York Supply Co 
J . wwe = Sm th Needham Heights 53) E tird >t , Dayton 
~ . ar t , 


> 

Se Jos. 6B. Smith Co., 1945 

“ a Coleman Oil i leater. - CALIFORNIA MICHIGAN pis ©. Sealth Ge., 38 

; The Coleman Co Inc Semmier Wholesale Sup- 
O 4 6506 S. Stanford Ave. ply Co., 5100 St. Jean, GRLANOMA 
r Los Angeles Detroit Dulaney’s 

- " : . fa) 
The Coleman Co., Inc Branch: Saginaw 100 N.W. 44th St 


250 Sy vester Buhl Sons Co . 246 Uk! ahoma C ty 
re $27 95 DIRECTIONAIR B : South San Francisco Grandville Ave., 5.W., GREGON 
5 : 4 F Ma 


COLORADO Grand Rapids rshall-Wells Co 
- ~ 


-e@ 4 - _— 1420 N.W. Lovejoy 
- ith C | 4 w “ “Y » r - e MINNESOTA P rt anc 
_. W ema : c o : . ver Marshal!-Wells Co 
* . 
—_— ! O n 2) TicuT Lake Ave. So.—Doluth PENNSYLVANIA 
i : n Distr., Inc., 275 The Coleman Co., In 
— 
Beaty 
SS 


: 
. “ Marshail!-Wells Co., 640 
° ’ tta 1% 3 urrt ine > : 
Gas Heater ark Ave., E. Hartford 4 price Ave. St. Paul 233-43 W. Hunting Park 
rr . & 


Ave., Philadelphia 


MISSOURI RHODE ISLAND 
“5 std . 285° ; t., ‘ Coleman Heat ng % Aig Lenz-Knight C 


, inc 
a Cond. Co., 1219 Union B80 W. Exchange St 


ae tettionl FLORIDA Ave., Kansas City Providence 
’ ats . ax , —- ae Pear . & Johnson, Inc. Ho ander & Co., Inc SOUTH DAKOTA 
. ad i 


Le 7 mae mm a; 17 - 4? str a B vd. 39 vy 6 re & v6 p wer U , Wy 


~e* - 
- Pe ; 2 
~ ee JaCasonyv : >t > Lst Ave 


J D Jonnson Co. Genera WV esc a) D ctr Co 


2 ‘ | ° | ; ‘ -" , x ra > 
16 W sregory St 403-11 N. Sherman TENNESSEE 
Per sa d Sx , ngt eid in ‘ , mifort D str 
1. W. Phillips & Co. Branch: Joplin or 
Morgan & Bell St. . 
we MONTANA 
Marsha Netis C 
GEORGIA egies 
Appliances, inc. ; ™ 
501 Stewart Ave., S.W. NEBRASKA 
At anta . ‘ie iO 7% 
IDAHO t maha 
treve Paters : 
Cs | se Ne or A a o ", 
‘ 2 Z vs “A 
ILLINOIS ao a 
Tria elndustriesCorp. ™* 
Coleman poeeeemen 
, 600 W. Adams St. NEW MEXICO 
> . . . : ay A , eraue rn? , 
pe Chicago querque Lumt 
, : 
seg!) PROVE IT with this Demonstrator: iii. eae 
. ter : , A D JverQ i@ 
INDIANA Charles liteld 
Tri-State Heating Sup- <4 45% 3! 
ply, In 2% Murray Albu werqQque 


r r? WV 2 ry 
- _ NEW YORK UTAH 
ntr Su ' Roskin Brothers, inc Streve Paterson Hard 
2 v ] 877 ee 1Gway A bany ware 
Ind ' Micte f* os T np ie . i 
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oleman helps you sell wi rats er nonce Sones 44 
AY J . + ? Evelyn St fe it and 
- os t ‘4 : 
; Visner A r VIRGINIA 
ion mareriais t-Timmermann riche Diste, Inc. _R. F. Trant Distr. Corp 
124-216 Wester neatia, Oe 924 W. 21st St., Norfolk 
, 7 [ r 7 
o Turnpike WASHINGTON 
funtington, L.'. Marshal!-Wells Co 


ne tie 5° ng A Tia 


St S oo 4 nes , . a } } Ave eattie 
BANNERS! BROADSIDES! es Cond. Co., Inc., 348-382 sarshall-Wells Co., 132 
> - ; - : Ww , iyette Syra se VA TT : : t care 
FREE Ad Mats! RADIO! oe Southern Agol., int. ow East Sept 
a s KENTUCKY thern Ag me Jun Zandt Supply Co. 
Miles — ‘ i >) W forehead St ; 4th A 


‘a2 ey r ve 


‘* 
Raxter Ave ° rt 


| ouis nar ngt n 
LOUISIANA OHIO WISCONSIN 
Walther Bros. Co., I Hughes-Peters, Inc Wisc. Heating Distr. 
] 28 Sycamore 1518 E. North Ave. 
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The Coleman Company, Dept. HA-352-1 
EASY TO SELL | 
PLENTY of rust-free HOT WATER on tap... _ 2nd & St. Francis Street 
COLEMAN VIT-ROCK Gas Water Heaters. Wichita, Kansas 


Can’t rust because “patented” rock wall separates 
water from metal. Backed by 10-year warranty Yes, | would like to know more about your $20 


PREMIUM promotion for space heoters. Please hove 
your distributor's salesman call. 


The Coleman Company, Inc.| ‘vos 


Wic 


and exclusive $500 Bond. 








Kansas 
ADDRESS 





since 1900—makers of the famous Coleman lamps, 


. ; ma? Z E 
lanterns, camp stoves, home heating and air conditioning TOWN ONE__STAT 
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\ SIMONIZ 







~_L free | 


CLIMB ABOARD 
THIS PEAK SEASON 
FREE GOODS DEAL 
AND MAKE MORE 








_——- 


Powerful Simoniz advertising 
big demand—makes selling 


for you! No wonder Simoniz sales are at 








‘oe 
>: 4 


Nationwide Radio Spots 
At Top Driving and 
Listening Hours! 


Full Page Ads in 
Life, Post, 


Sunday Magazine 


O©O © © © \\\ ss : 
\\\ ee | Sections! 
Heavy Support on High-Rated Network TV Shows \\\ =" 


“Big Story” “Tonight” ‘Best in Mystery” Fs . | 
Pius Popular Local TV Shows in Selected Markets ouatl 











ORDER FROM YOUR 
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RESTORES 
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SIMONIZ SUPPLIER NOW! 


HARDWARE AGE, ALGUST 





London Tire Company, Brooklyn, N. Y., recently received 
an entire truckload of SIMONIZ PRODUCTS free when they 
bought five truckloads. A BIG DEAL? Yes! But no matter how 
much or how little you buy, you get exactly the same proportion 
of free goods. Offer good until September 30, 1955. Act today! 





Now! A complete line of miracle decorative materials 


~ ” 


marvalion shelf lining marvalion drawer lining 


new marvalion 


adhesive veneer 


New pre-packaged roll! 


STOCK ALL 3— All 3 are made with vinyl-plastic and latex! 


EACH ONE HELPS All 3 come in matching patterns and colors! 

SELL THE OTHERS | ; 
Increase your sales of decorative materials by featuring the one 
line that offers a decorative product for every use. Stock new 
Marvalon Adhesive Veneer along with Marvalon Shelf and 
Drawer Lining. This new miracle product is as easy to use as 
tape. Simply remove the paper backing. It automatically sticks 
to any smooth surface — from table tops to waste baskets. No 
overlapping! New Marvalon Adhesive Veneer offers your cus- 
tomers decorating ideas that produce sales of all 3 products. 
Order plenty of new Marvalon Adhesive Veneer today. Comes 
in 9 foot lengths, 18 inches wide, in handy pre-packaged rolls. 
Or in bulk rolls in 24 yard lengths, 18 inches wide. 


Kimberly Clark 
The Munising Paper Co., Munising, Michigan &3 
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Now! Extra dollars for dealers who sell 









NESCO FRYRYTE Automatic Electric Frying Pan 
Powerful big-space national magazine advertising will soon be 
stirring up a brisk fall demand for it! Extra-big square shape, 
full 11° x 11”. Silicone-treated cooking surface prevents sticking 
and burning. Easy to clean. Smooth, streamlined Nescontro!l dial 
for accurate heat control. Designed by Raymond Loewy. 


How's THIS for a deal! 


On orders received up to and including October 15, 1955, you 
will be able to buy the famous Nesco FRYRYTE Automatic 
Electric Frying Pan at HALF PRICE— when you order 3 at the 
regular price, along with one 4-quart and one 2-quart NESCcO 
CoOKRYTE Electric Sauce Pan. 

Double the order just mentioned and you get a NESCcO 
FRYRYTE Automatic Electric Frying Pan Free! Just like find- 
ing a $20 bill on the street! 

If you like money—you ll LOVE this profit-packed new deal 
from Nesco. What's more, it’s merely typical of a whole list 
of special propositions now being offered on a wide variety 
of fast-moving NESCO products. 

Call your Nesco Distributor for full details Now! 








NESCO COOKRYTE 
Automatic Electric Scuce Pan 


Features Nescontrol dial for precise tempera- 


b . . 
ture control, silicone-trected cooking surface 
prevents food from burning or sticking — 
means easy cleaning, toe. Millions of women 


will want it when they see it in the tantalizing 
new Nesco notional ods this coming fall, 
EXECUTIVE OFFICES: MILWAUKEE |. WISCONSIN —Oress Available in 2-quart and 4-quort size. 
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NEW! Beautiful! Tested for sales appeal! 


In wood, brass and gay-colored cases— 


. CIRCLEWOOD, light or dark mahogany, 
alarm, $7.98*. Luminous, $8.98" 


’ :, , alarm, Silver-plat I, : 
Here’s the greatest clock REVELATION, alarm, silver-plated dial, brass 


. . COLONIST, handsome wal! clock, red, black 
promotion ever! or pold color. $14.95 


. SWIRL, chrome-color or copper-color 
Five big alarm clock ads and four-color kitchen clock, $4.98 


Christmas page in 91 Sunday newspapers. . LUMINARY, fully luminous, alarm, $5.98* 


; . HARLEQUIN, luminous, alarm, $6.98 
PLUS four-color Christmas double spread in November Reader's 


7. FIDELITY, light or dark mahogany, alarm 
Digest. $9.98" 


' rushed solid brass, alar 

PLUS dramatic TV announcements on Dave Garroway “Today” | ene SURES SUNS STESS, SOM, 

over NBC network. . INHERITANCE, decorator styled, brass dia! 
fruitwood finish frame, $29.95* 


PLUS free dealer helps: ad layout book, product mats, sug- SANA Dieten cash cod ebiie. wails 
, cnen CiOCK, f ite, yellow 


gested display ideas, envelope stuffers, and radio and TV scripts. or green, $8.98 
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Telechron c@ecize chcks 


backed by the greatest clock promotion in history 










Sales Appeal Tested—New Wall and 
Counter Displays to Speed Sales 


snr ane 


“hae 


GENERAL @ Erectaic 


Yelech 





“ROTO-RAMA” DISPLAY “WALL-O-RAMA” DISPLAY 
® Requires only four square feet! e Advantages of peg board but better appearance and features! 
© Top section holds six kitchen clocks! © Beautiful natural birch! 
© Bottom section holds eight alarm clocks! ® Clock cords tuck away out of sight! 
e Rugged meta! construction! © Available in four sizes—plus custom styling! 
e Metal leaves and glass shelf revolve! e Shelves with brackets, special hooks with each display! 


See your distributor's salesman for details 


WIN A WONDERFUL “FIT FOR A KING” VACATION CRUISE! 


You can win an exotic 12-day all-expense 






Festive entertainment every rollicking mile 











cruise to the Caribbean for you and your of the way! You'll enjoy fun-filled stops 
wife. All General Electric-Telechron Dealer at such island paradises as Nassau, Trini- 
principals eligible. Winners and their wives dad; Caracas, Venezuela, and Havana, 
(54 of them!) will sail aboard the great Cuba. Send coupon today for full in- 
luxury liner Mauretania next April. formation. 






2 ae 6 GP GP G® GP GP GD GP 6 GP GE 6 GF GS 6 Ge 6 6 6 6 oe oe 6 oe ae 













“FIT FOR A KING” VACATION CRUISE! 


Clock and Timer Department, GENERAL ELECTRIC COMPANY 
503 Chestnut Street, Ashland, Massachusetts 


GENERAL @@ ELECTRIC 


Cfelechwn 


Please send me ful! information and contest rules. 





Nome 
Store 
Address 
* Manufacturer s recommended reta:! or Faw Trade price plus applecabie tanes 
Clock and Timer Dept. Small Appia ce Division. Genera! Electric Company City Zone State 
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TWICE THE 


All New! Fully Automatic! Trouble-Free! 


EMPIRE DELUXE 
SPONGE MOP No. 5464 


SQUEEZES WHEN DRY! 
Mops! Scrubs! Waxes! $4 98 
With king-size sponge for king-size volume! * 


Fair Traded 


a 
% S SS ee 


yy 
Easier to display and demonstrate ...easier to sell! Sponge is 
pre-creased! Customers can test squeezing action with dry sponge! 
(Crease disappears after first wet use) No pre-soaking necessary! 
e 38 square inch sponge absorbs 20 times its weight in water! 
Wrings itself dry automatically! e Exclusive new construction! Fewer 
parts to lose or break. Longest lasting, easiest working on the 
market! e Styrene scrub brush scrubs dirt out of corners, removes 
stubborn spots! Colorful, all-metal handle won't splinter or break! 
Metal hanging ring @ A folder showing the complete line of Deluxe 


Sponge Mop Soles Aids is available. Ask your jobber or write us. 


URFACE 


GUARANTEED FOR 5 YEARS! 
NATIONALLY ADVERTISED 


<n oe atfume >> 


* Guaranteed by > 
Good Housekeeping 
” or ” 


45 aovceistd watt 


With the Good Housekeeping 
Consumer Guaranty Seal! 


All your brushes from one dependable source 


EMPIRE BRUSHES, INC. 
Port Chester, New York 


Empco Brushes of Canada, Ltd., Montreal 
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there's never been anything like it. ANYWHERE! 


“To o Loe P 


f ‘ 
c 1. ay =” Guaranteed by = 
Good Housekeeping 
na . 









' 
iT PRESSURE CANS: 


IT STEAMS: 






ent, 82995 serase it 


Tax Incl 
(West, $32.50) 


PRESSURE PAN 


@ You'll be quick to spot the 
profit in this sensational, 
new MIRRO-MATIC...a 
‘“‘most-wanted”’ item, that’s 
proved and improved... 

a high-ticket volume builder, 
priced to sell! 


—x 
MIRRO-MATIC. 


AUTOMATIC PRESSURE CONTROL 


Exclusive, selective pressure control aulomatically 
prevents pressure from going higher than recipe 
requires ...5, 10, or 15 Ibs. 























THERMO HEAT CONTROL 


imply dial the correct heat to correspond 
with pressure recipe requires. Thermo Heat 
Control automatically maintains proper 
heat level...needs no more adjustment! 


remember M|RRO-MATIC 


America's Most-Wanted Pressure Pans... to retail at 


2%a-at., $11.95 6-qt., $19.95 
4-qt., $12.95 8-qt., $21.95 
16-at. $28.95 


Eoch with rack ond recipe book. (Prices slightly higher in West.) 


buy foom your MIRRO_jobber 


ALUMINUM GOODS MANUFACTURING COMPANY ° MANITOWOC, WISCONSIN 


FIFTH AVENUE BLOG . NEW YORK 10 MERCHANDISE MART. CHICAGO 54 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS 








See your Jobber salesman for 
full details, or phone, wire 
or write us, today! 


















you bese bu / 
7 


Aatane, 


THE FINEST ALUMINUM 
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THE PROFITABLE 


POINT OF 
NO RETURNS tea Ve DL 


Famous Carvel Hall offers guaran- — ee 
teed quality and direct factory : 

service to give you premium profit 

protection. 


Any retailer has a right to expect a quality cutlery 


SELL THE LINE THAT’S PROFITABLE 
line to be adequately promoted, styled to sell and 


No wonder cost-conscious, profit-minded retailers 
priced to move quickly. But unless the manufacturer | 


| count their profits made when they sell matchless 
stands firmly behind his product, these same ele- : 


Carvel Hall Cutlery. You will, too. Write today for 


ments can backfire on him painfully. Increased sell- | | uke 
complete details, name of nearest distributor, new 


ing costs, handling costs and damaged goodwill can | : ) 
a See profitmakers in the line. 
change profits to losses overnight. 


THE CARVEL HALL GUARANTEE CHAS. D. BRIDDELL, INC., CRISFIELD, MD, 
If Carvel Hall goes the limit in any one direction, 
profit protection is it. No other guarantee is more 
complete, more genuine, more clearly stated? Carvel 
Hall Fine Cutlery and Homemaker Cutlery are sold 
with 100% quality and lifetime service guaranteed. TT: arisen 
Other items in the line carry guarantees or warran- by Briddell @ 
tees equal to or better than standard for the industry. 
All returns are handled from consumer to factory. 


CURRENT a CHOICE 
SET No. 9050—5-pc. Homemoker® Set in 
black-copper with P Knife. Piok* $19.95 re- 
tail. Also in Ivory. 
SET No. 7700—New Knife Sharpener, UL 
Approved, fully guaranteed in smart 
block-copper, $14.95. 
SET No. 5746—4-pc. Constellation Set in 
block-copper with Tray-Pok, $9.95. Also 
in Ivory. 
SET No. 6053—Mat. Carver, Slicer, Fork 
with Vogve handles, Jewel-Box Chest, 
$26.00. 


SET No. 5166—<46 Steak Knives with Classic 
handles, new Colonial Chest, $33.50 retail. 


* Potent Applied For 


Set No. 7700 


HARDWARE AGE, AUGUST 18, 1955 














the pattern shoppers have been asking for! 


Over and over American women have shown a 
preterence for fruit patterns a liking for stylized 
modern design. Famous designer Freda Diamond 


has created Fruit Fiesta to satisty all their want 


With a harvest of appealing fruit colors, 
Fruit Fiesta fits naturally into anv decorating 
scheme. The wrought iron basket is a touch 


that matches a popular furnishing fashion 


Add high quality to high styling and low cost 
You'll get Decoware in the Fruit Fiesta pattern 
Stock it and sell it today' 


CONTINENTAL OF. te OL ON. Oy. 0. ae 





. New York 17, N. Y. 





Chicogo J PACIFIC DIVISION Russ Building, Sen Francisco 4 





WESTCLOX presents with pride 


THE MOST UNUSUAL WESTCLOX EVER MADE...HAS TERRIFIC SELLING FEATURES 


@ Chime alarm @ One knob winds both time and alarm 

© Quiet Tick ® Luminous switch indicates when alarm is set 
® Luminous Dial and Hands ® Sweep alarm indicator 

® Non-breakable crystal @ Cushioned base 


@ Dust-Resistant Case @ One knob sets time and alarm 


In White and gold color, or Black and gold color, retails af $1250 











lestTcLox 

Clock of Tomorrow N Clock of Tomorrow 
“LIGHT-MOTION"™ DISPLAY ASSORTMENT NO. 520 
NO. 540 a Dramatically displays two 


4 Revolving lampshade with Clocks of Tomorrow — one 
selling messoge is G rea! —— on gold cover 
ond one in block ond gold 
Strikingly designed 
FREE merchandiser. Easy 


The display is FREE with 4 to set up. Factory Packed 


eye-stopper. Motion sfop: 


em light sells em! 


two white and two biock 
Clock of Tomorrow models. Deoler Cost $15.74 


Decler Cost $31.48 











FOR YOUR PROTECTION WESTCLOX PRODUCTS ARE FAIR TRADED IN ALL STATES HAVING FAIR TRADE LAWS 


WESTCLOX 


“aa fy + 
MADE BY THE MAKERS OF BIG BEN-LA SALLE+~ PERU, ILLINOIS LOGALGMS 6 CALeeLanent 


vine 
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FALL SPECIALS 
0 
















Large 20-Gallon Size 


INCINERATOR 


Heavy Galvanized Sheet Steel 


Built to last for years of satisfactory service, 
the Cream City Incinerator quickly and 
completely disposes of trash and rubbish. 
It sells at a budget price, yet is as efficient 
as incinerators Costing much more. 






® 267 perforated holes on cover, body and bottom for 
perfect draft and fast, complete burning. 


® High, raised bottom provides up-draft ventilation, keeps 


WIDE, FLAT LEGS 
bottom away from dampness. 


. +. prevent incinerator 
from digging or sink- 


® Self-selling, large-size, three-color label explains all 
, ing into ground. 


features, stimulates sales. 


1] .* eth 7 


f >= , 
” a - - 
. 
' be 
ss > Ves Lib 
. ‘ * 
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~ 
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- 


These are a few of the more than 75 items in the complete Cream City line. 


GET Your SHARE oF THE Fatt Business! Onder Tlowul 


GPE) = Manufactured by GEUDER, PAESCHKE & FREY CO. 


| os i. 7 1700 W. St. Paul Ave., Milwaukee 1, Wis. 
= Export Agent: 25 Beaver St., New York 4, N. Y. 
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LOOK WO FURTHER MAM... 





FOUR SIZES IN THIS STYLE 


No. BO! Oval Roaster No. Ri Oval Roaster 
(14% x 9% x 6%) (15x 10% x 7%) 
(12% x 8% x 5) fe lb. Fowl—I11 tb. Roast 8 ib. Fowl—11 !b. Roast 
4 ib. Fowl—7 Ib. Roast acked % doz. Wt. 13 ibs. Packed % doz. Wt. 18 Ibs. 
Packed 1 doz. Wt. 23 Ibs. Ne. B33 Oval Open Reaster : 
(Double duty—end (19% « 12% x 3) No. 82 Oval Roaster No. B3 Oval Roaster 
handies on both sections) Packed 4% doz. Wt. 15 ibs. (18% x 12% x 8%) (20 x 13% x 9%) 
13 ib. Fowl—19 Ib. Roast 20 Ib. Fowl—25 Ib. Roast 
Packed 44 doz. Wt. 24 ibs. Packed 4% doz. Wt. 32 Ibs. 


No. BO4 Oval Roaster 
(18% x 13 x 9%) (20 x 14% x 9%) (12% x 6%) 
20 Ib. Fow!—25 Ib. Roast 23 Ib. Fowl—30 ib. Roast. Packed % doz. Wt. 20 Ibs 5 Ib. Fowl—7 Ib. Roast 
Packed \4 doz. Wt. 17 Ibs. (Double Duty—end handies on both sections) Packed | doz. Wt. 25 Ibs. 


CEDEF AL ENQMELING & STAMPING CO. 
| ot: P TTSBURGH 30, PENNSYLVANIA 
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» WE HOWE THERIGHT RORSTER FOR VO 


ed 








No matter what kind of roaster your prospect requires, you'll 
never miss a sale when you carry the complete Federal line. 




















Federal makes every size, for a 4-lb. fowl or a 30-lb. roast; 
every shape, round, oval, oblong, and open; every type, Blue- 
stone porcelain enamel, white top Vogue porcelain enamel, 
and Nu-Brite Aluminum. Best of all, you make more profit 
on every roaster you sell. Better stock up now for the big 
selling season. 


ORDER NOW—ONE ORDER BRINGS 
YOU THE COMPLETE LINE 





TWO SIZES IN THIS STYLE 





No. APO22 Oval Roaster | No. APO24 Oval Roaster «No. AP O26 Oval Roaster 
(12% x 8% x 5%) eee (17% x 10% x 7%) (18% x 11% x 7%) 
4 Ib. Fowl—7 Ib. Roast (12% x 9”) 9 Ib. Fowl—15 Ib. Roast 12 Ib. Fowl—20 Ib. Roast 


4 ib. Fowl—7 Ib. Roast 
Packed 4% doz. Wt. 4 Ibs. 
22 Gauge-— Polished Finish 


Packed % doz. Wt. 6 Ibs. 
22 Gauge—Polished Finish 


Packed 4% doz. Wt. 7 ibs. Packed 4 doz. Wt. 8 Ibs. 
22 Gauge—Polished Finish 22 Gauge-—Polished Finish 


C= “> D), ree pennants 
FEDERAL VOGUE WHITE TOP § —— 


| T-CARDS 
ROASTERS WITH EVEN HEAT BLACK BOTTOMS 








TO TIE IN WITH 








THREE SIZES IN THIS STYLE 


No. WB10 No. WB20 Oval Roaster No. WB30 Oval Roaster 
(15% «x 10% x 7%) (18% «12% x 8%) (20% x 13% x 9%) 
8 Ib. Fowl—11 Ib. Roast 13 Ib. Fowl—19 Ib. Roast 20 ib. Fowl—25 Ib. Roast 
Packed 4% doz. Wt. 18 ibs. Packed 4% doz. Wt. 26ibs. Packed 1/3 doz. Wt. 24 ibs. 





FOR GREATEST ROASTER VALUES 


a 
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y TWIN PACK 


BREAKS INTO TWO 8-PAD PACKAGES 


Sell the full 16-pad package ‘‘as is"’ 
when customer's needs require it. 


*« 
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Sell half-a-pack when just a few 
pads are needed for a certain job. 


Provides convenience and 
economy for “do-it-yourselfers” 
and more profit for you. 


When your customer needs an ample supply of Sun Ray 
Layer-Built Pads, you sell the 16-pad package! But when 
only a few pads are needed, you break a Twin Pack in 
two, and sell 8 pads! Your customers will like this economy 
and convenience. You save sales time and speed self- 
service too, because there's no need to spend time han- 
dling and wrapping ‘‘loose"’ pads. Sun Ray's Twin Pack 
will actually help make more sales and more profits for you! 


ORDER SUN RAY FROM YOUR JOBBER TODAY! 


Wi 


STEEL WOOL PRODUCTS 


LAYER-BUILT PADS, JEX HOUSEHOLD PADS, BULK POUND TUBES 


Manvfactured By 


THE WILLIAMS COMPANY 


LONDON, OHIO 
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Reach NEW profit meer NEW 


CURVATOP 


Preformed plastic surfacing - one-piece counter top and 
backsplash — ready to install in kitchens and bathrooms 


|| | 7 a 
Your two big markets: home builders — 
do-it-yourselfers ! 


Formerly, a formed, one-piece counter and backsplash 
work surface has meant a custom-made top. Now, with 
new Curvatop, made of famous Consoweld Plastic Sur- 
facing, any builder or do-it-yourselfer can get the “‘custom- 
made’’ look—quickly, easily, at low cost! No special tools 
or forming equipment are required! To you—Curvatop 
means a new, profitable “package’’ with instant sales 
appeal... a package with BIG profit opportunities. 


Ask for a demonstration on easy installation! Your Conso- 
weld Distributor is now equipped with demonstration 
kits that show you—step by step—how easy it is to in- 
stall Curvatop. The kit also shows how counter edges 
are finished off with beautiful Consoweld Twin-Trim* 
mouldings, color- and pattern-matched with Curvatop, 
for a neat, permanent installation. 


Get the facts on the entire Consoweld line! Curvatop is a 
companion to other Consoweld plastic surfacings, each 
especially designed to produce the best results at a mini- 
mum cost, depending on the requirements of the job: 
shop fabricated or job-installed; vertical or horizontal. 
Distributors: a few good territories are still open. Inquiries 
are invited from aggressive organizations, Trademark 
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4 Curvatop is a one-piece preformed Consoweld unit, 
<= 8 feet long and 25% inches wide for standard coun- 
ter widths. Easily cut to shorter lengths or widths 
Your Curvatop “package” includes Curvatop ina : 
choice of 10 popular colors and patterns and 
Consoweld accessory items to produce a complete 
installation with that “custom-built” look. 


ConsoweLD 


the nation’s finest plastic surfacing 


- good tp. aly dying 


rr Mail coupon today 


for complete information | 


Consoweld Corporation 
Wisconsin Rapids, Wisconsin 


HA-8S 


Please have our distributor set up a Curvatop 
demonstration for us —so that we can judge for our 
selves if it offers a new source of high-profit sales. 


NAME 
COMPANY 


ADDRESS 


CITY STATE ian 
Ria i] 


Curvatop 's registered and sold in Canada by The Arborite Company Lid. Montres!, Quebec 
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Satine] CLICK — No. 114 Display Deal 


This rugged pocket watch is one of America’s favorites! Depend- 
able shock-resistant movement, protected against overwinding. 
Rotating second indicator. Chrome plated case, unbreakable 
crystal. Retails for $2.95. 

Six CLICK watches, factory-mounted on display card. 


You sell 6 @ $2.95 $17.70 
Cost $12.30 
YOUR PROFIT $ 5.40 


Saitinel LITTLE PAL — No. 120 Display Deal @ ” Hin , AS / 
You'll make plenty of sales with this top value in miniature alarms! ” 





40-hour movement. One key winds both time and alarm. Metal case, ‘ 
baked enamel ivory finish. Felt padded base. Retails for $3.95 with 
plain dial; $4.50 with luminous dial. 

Three plain dial and three luminous dial LittLe PAL alarms with 
attractive free display card. 








You sell 3 plain dial @ $3.95 $11.85 
3 luminous dial @ $4.50 $13.50 
Total $25.35 

Cost $17.73* 

YOUR PROFIT $ 7.62 


Satine DAPPER — No. 231 Display Deal 


A 40-hour alarm, priced for quick sales! Handsomely styled, in durable 
Lustrex ivory molded case and base, with gleaming brass plated bezel. 
Shatter-resistant crystal. Retails for $2.98 with plain dial; $3.50 with 
luminous dial. 
Three plain dial and three luminous dial Dapper alarms, with free, 
sales-making display card. *Subject to 242% 
' ee : discount when you 
‘ “ii 3 al $°.98 S$ 8.‘ 
You sell 3 plain dial @ $2.98 $ 8.94 purchase lots of 
3 luminous dial @ $3.50 $10.50 24 or more of one 
Total $19 44° item, or assorted. 
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Satine! No. 190 Display Deal 


Wrist watch with jeweled, shock-resistant, anti-magnetic move- 
ment. Full year guarantee. Retails for $4.95. Chrome case, with 
Stainless steel back. Silvered metal dial. Gray leather strap. 
Six 10W-9 wrist watches, factory-mounted on display card. 
You sell 6 @ $4.95 $29.70 
Cost $21.36" 


YOUR PROFIT $ 8.34 


Sadinel No. 191 Display Deal 


Wrist watch with jeweled, shock-resistant, anti-magnetic movement. 
Full year guarantee. Retails for $5.95 





3 — 10W-10 Chrome case, with stainless steel back. 
Silvered metal dial. Matching expansion band. 

3 — 10W-11 Golden color case, with stainless steel back. 
Luminous silvered metal dial. Tan leather strap 


Six wrist watches, factory-mounted on display card 
You sell 6 @ $5.95 $35.70 
Cost $25.68 
YOUR PROFIT $10.02 


Saitinel No. 193 Display Deal 


Wrist watch with jeweled, shock-resistant, anti-magnetic movement. 
Full year guarantee. Retails for $6.95 


3 — 10W-31 Chrome case, with stainless steel back. Luminous sil- 
vered metal dial. Small second hand. Matching expansion band. 
3 — 10W-32 Golden color case, with stainless steel back 
Luminous dial. Small second hand: Tan leather strap. 
Six wrist watches, factory-mounted on display card. 
You sell 6 @ $6.95 $41.70 
Cost $28.50* 
YOUR PROFIT $13.20 


foal -t-let-meol et jie) 1-4-4 
... good business for you! 
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Here's advance news about your newest 
Libbey profit-maker, a preview look at 
Libbey’s new Hostess Set designs for 
Fall. This season Libbey takes its cue 
trom today’s fashion trend towards con- 
tinental-inspired designs and stylings. 

This full-color, two-page ad in Livinc 
FoR YouNG Homemakers this Fall gets 
the promotion rolling. There'll be more 


LIBBEY SAFEDGE GLASSWARE 


AN (1) PRODUCT 


ad 

” on at oo 
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« Glass 
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5,00" ct 


inspired stylings 
Hostess Sets by LIBBEY GLASS 


full-page, color advertising in Lure. 


House & Garpen. House BEauTIFUL 
plus other promotional material] includ- 
ing newspaper mats and dealer displays. 


Like all Libbey glasses, colors are 
permanent—fired on so they won't wash 
off or wear off ... and every rim is 
guaranteed: “A new glass if the rim of 
a Libbey “‘Safedge’ glass ever chips.” 





These attractive, colorful beverage sets 
are ideal for Fall and Winter promo- 
tions ... perfect for Christmas gifts and 
today’s trend toward casual living and 
informal entertaining. 


Make sure you're on the profit band 
wagon. Start your plans now! To order, 
see your Libbey Glass distributor or 
write: Libbey Glass, Toledo 1, Ohio. 


Owens-ILLINoIs 


GENERAL OFFICES « TOLEDO 1, OHIO 
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“J&L WARE MOVES FAST, TOO 
..- with higher profits for you”’ 


Your customers know J&L Galvanized Ware—They'll tion. If you need additional information or help, write 
keep your stocks moving fast. direct to J&L. You'll be glad you did. 
Galvanized ware moves better and profits are more 
satisfactory when you stock a line with an accepted name Si 
like J&L. Your customers have confidence in the J&L ONES F 
name and its reputation for quality and sturdy service. STEEL CORPORATION 
J&L galvanized ware is priced for the big volume 


market. It yields a healthier profit to the hardware 
dealer. Ask your hardware jobber for complete informa- WARE 


405 Lexington Ave., New York 17, New York 
Galvanized Ware Plants: Toledo, Ohi, and Mianta, Georgia 
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WARNING NOTICE! 


To Buyers of Stainless Steel and Silverplated Flatware 


It has again come to our attention that certain import agencies and brokers” 
acting for and in behalf of certain Japanese manufacturers, are offering 
stainless steel flatware and silverplated flatware, in designs which are 
deceptively similar to or exact duplicates of designs made by Oneida Ltd. 
These designs of Oneida Ltd. are distinctively original and identify and 
distinguish Oneida’s ware to the trade and public. 

For example, since our previous warning notice of design plagiarism, it is 
reported that merchandise offerings have been made of stainless steel flat- 
ware and silverplated flatware to be reproduced in our patterns, particularly 
those now included in our nationally advertised line of silverplate which 
carries our trade-mark “Community.” 

While we are reasonably sympathetic to the philosophy of aiding weak 
nations in their efforts to re-establish themselves in the international field, 
nevertheless, we cannot be expected to view with complacency a renewal 
of a trend of actions which might conceivably destroy American industry. 
Overlooking the unfair competition involved in the infringement of American 
designs is definitely carrying the Good Neighbor Policy to an extreme, and in 
the interest of fair play and of protecting the good will of American business, 
such plagiarism must cease. 

It is Oneida Ltd.’s belief that all responsible wholesalers and dealers in 
stainless steel and silverplated ware have a substantial stake in this question, 
and will sympathize with and concur in the foregoing statement. Even fur- 


ther, such dealers and wholesalers will appiaud the statement made below: 


If and when any such merchandise, made in designs decep- 
tively similar to or exact duplicates of Oneida Ltd. designs, 
is offered or sold in the United States, Oneida Ltd. reserves 
the right to take such legal action as is deemed necessary 
against importers, dealers and sellers of such merchandise. 


Respec tfully yours, 


MILES E. ROBERTSON 
Oneida. N. Y. President 
August 1, 1955 ONEIDA LTD. 
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SEINE TWINES 

SEINE CORDS 

TROT LINES 

STAGING 

VENETIAN BLIND CORD 
SASH CORDS 

CLOTHES LINES 
MASON LINES 
FISHING LINES 

NYLON CASTING LINES 
STARTER ROPE 

JUMP ROPE 

MOP HEADS 
WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 
CHALK LINES 


QUALITY MERCHANDISE AT COMPETITIVE PRICES | Pacer post rwines 


POLISHED INDIA TWINES 


WHITE POLISHED cotton rw 


SOLID WOUND 
BALLS 





3 SIZES 


ART.594 [Wo 241550 ft. per ball] 40 Ib. test 





ART. 594-B/ No. 36 | 440 ft. per ball) 50 ib. test 





ART. 594-C| No. 48/367 ft. per ball] 60 ib. test 














e { enh . } ’ ~ ‘. ? 
{ | - ~~" in All packed 6-8 oz 
; eee balls to package 


3 ibs shipping weight 


Now you can keep track of 
size, weight and feet per 
ball. All balls can be stamp- 
ed as to price for self- 
service. 


Onder your sack 


ORDERS OF $50.00 OR MORE, FREIGHT of this fact MOWUG 
PREPAID. Orders of less than $20.00 f.o.b. Mill, 


Pre om 
Lawndale, N. C., Van Nuys, Calif., Marietta, Min- Fall (Lem how / 


nesota, or Dallas, Texas. Orders of $20.00 to 


$50.00, freight allowed to $1.00 per cwt. Freight When you display the MGI ine toa 


prepaid does not include extra charges incurred 


outside carrier's regular zone of delivery. - 
it Sells! 


Write For Size Cards And Price List. 


Cleveland Mills Company cawroace nontn carouna 


ESTABLISHED 'N 1673 | 7861 Sepulveda Bivd Morietta 3104 Gaston Ave 
Von Nuys, California Minnesota Dalles 26, Texas 


A A A 


HARDWARE AGE, AUGUST 18, 1955 65 





Put this new gy on your 
counter and watch it move Ekco’s#mew Flint- 
Ware for yo! It’s got everything! Exciting 
color ... flashing lights .. . even #hands out”’ 
free literature! Entire unit takesfup less than 
1% square feet of counter spac . it’s per- 
fect for use by itself or with camplete range 
of open stock. 

See your Ekco salesman NOW for details 
on the two easy ways you can get this display! 


x 12 Piec® 
* Ti Pies saa 


J x 8 Piece pit 


... the greatest name 


FLINTEWARE is triple-Igyer! . . . 
less @eel! It has thejamazing Radiant Heat 
Core fhat makes cookfgg faster, more even— 
becaufe it spreads heat—not just across the 
bottom—but up and around the sides, too! 
Flint-Ware washes clean easy as dishes! Flint- 
Ware Has dozens of women-wanted exclusive 
feature$, including self-storing lids and cool 
contour handles! Flint-Ware is so good it’s 
guaranteed for 15 years! 


vanadium stain- 





EKCO) 


EKCO PRODUCTS COMPANY, 1949 WN. CICERO AVENUE, CHICAGO 39, ILLINOIS 
Alse Seld in Canada by Ekco Products Company (Canada) itd., Toronto 





in housewares! 
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27S EXKPAN DING LINE 


4 

~\ Ad 

RETAILING FOR AS >: 9 
Low AS > 


SENSATIONAL 
DISPLAY 
PACKAGING 





RETAILING FOR 


580—2” DIA 
CONCAVE KNOB °. 


25¢ cy 


550 DRAWER PULL 
3” HOLE CENTERS 


wal Sc 


Ce nee - 


CABINET PULLS and CONCAVE KNOBS are metal die cast. SACK PLATES are Steel, copper-nickel-Chrome 


a y Styled, eye appealing, quality products. Custom 


g matching the Concave Knol 

‘ ,* * r (6 ther rr) erm Or traditional cat ive ? . Beautifully + , , ‘ P ’ 
| 5 . K@aeed in an eye IWpCaiing. ¢ OrTuli aqispla f™ 

plated in brilliant Crome Brite finish. Packased in an eye . 6 prey © 


Wing, ¢ rful display box 


No. 550 Dr wer Py with 3” he le centers Packed 2 cs zen 
, ’ . 


?r 


ick Plate. Packed 2 doz 


1S 
One gross per case 


570 | '%”" dia Concave Knobs 


1y DOx with screws. ! gross per case 


590—2'2” dia. Concave Knobs 


1y Dox with screws, 2 gross per 


ORDER FROM YOUR JOBBER 
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NEW, RUBBER-BASED PRIMER! 


t- ACGME QUALITY 
- CEMENT FLOOR 
RIMER incu 


Wy It’s alkali-resistant 





ke It's moisture-resistant 


ke It provides a better bond for the finish coat 


Now, another outstanding product has been added to the 
Acme Quality Floor and Porch Enamel! line—new Cement 
Floor Primer in gray. 


Because of its exceptional resistance to alkali and moisture, 
it’s the perfect primer for new or uncoated cement and con- 
crete floors. And it’s your perfect—and profitable—answer to 
the many requests for an easy, foolproof way to condition 
unpainted cement and concrete floors before applying Acme 
Floor and Porch Enamel. 


Order, stock, and sell this Cement Floor Primer. And, for the 
finish coat, recommend and sell Acme Quality Floor and 
Porch Enamel. 


ACME FLOOR AND PORCH ENAMEL 


For all Interior and Exterior Floors 





Acme Quality Floor and Porch Enamel! is the perfect finish 
coat for wood or cement floors. It is extra-tough, rugged, 
durable, and gives a rich gloss surface in attractive colors. 
Easy to apply and clean, it preserves, protects and renews 
old floors—adds years of life and beauty to them—makes 
new floors sparkle. 


Acme Quality Floor and Porch Enamel withstands hard wear 
and abrasion, helps prevent warping and wood rot. It is now 
available in 9 popular floor colors. Order them now from your 
Acme jobber. 


STAInS 


VARNIS 


Sales-Building Color Card——Just right to mail or hand out. Has space 
for your imprint. Contains chips of the 9 Acme Quality Floor and 
Porch Enamel! colors. Also sells Acme Cement Floor Primer. Get your 
cards now from your Acme jobber. 


ACME QUALITY PAINTS, INC. 


DETROIT 11, MICHIGAN 
Makers of Acme Quality Paints, Fashion Right, Super Kem-Tone, Super Kem-Tone Applikay, Kem-Glo, Kem Tinting Colors, and Insecticides 
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Here's why 


Pittsburgh Brushes 


are right for you! 








Want to sell a line of brushes that doa rea//y smooth 
job ... work easily ... and have plenty of carrying 
capacity? Then you want to stock Pittsburgh Red 
Stripe brushes! A complete line of (1) pure hogs’ 
bristle brushes (2) 100% texturized synthetic bristle 
(Pittsburgh’s smproved Velvet-Tip synthetic) (3) 100% 
Tynex Nylon (4) scientifically blended mixtures of 
hogs’ bristle and synthetic. All are made in one of the 
world’s most modern plants by experienced, expert 
brushmakers—your guarantee of the kind of brushes 
that not only satisfy customers, but bring them back 
time after time! 





For the address of the Pittsburgh supplier nearest 
you, write: PITTSBURGH PLATE GLASS COMPANY, Brush 
Div., Dept. A-8,}3221 Frederick Ave., Baltimore 29, 
Maryland, 

Maintenance, power-driven and paint brushes 
for every home and industrial use 


PITTSBURGH 


Kad Stripe seusues 


BRUSHES * PAINTS * GLASS * CHEMICALS © PLASTICS © FIBER GLASS 
PITTSBURGH PLATE GLASS COMPANY 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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WHICH ONE OF THESE 





BEST-SELLERS — 








Reports from every section of the 
country show that sales on ALL 5 
WELDWOOD WIZARDS are soaring. 
Dealers who tie into the greatest 

ad drive in glue history, are selling all 
5 in stepped-up volume, the year 
‘round! WELDWOOD Tie-In Displays 
are FREE! 


- . 


, , 
¥ Kast 


in Glue History! 


UM 


We'll Refer Live Leads to Your Store! 
Thousonds of inquiries ask vs “Who ts - 
neorest Weldwood dealer?” We refer o 
inquiries from your neighborhood to your 
store if you're regis 

¢ this FREE service, j 
carrying dealer. To ge aot r 


just tell us on o post card wh 
items you corry- <i, % 


oa 
— 





€ 





a 


Write to Dept. 45 


UNITED STATES PLYWOOD CORPORATION 
55 WEST 44th STREET © NEW YORK 36, N. Y. 


78 
















IS YOUR BEST-SELLER! 


LJ NEW! WELDWOOD” PRESTO-SET* GLUE! 


First white glue worthy of the Weldwood name. 
Ready-to-use . . . sets fast . . . bonds like magic. 
Recommend it for home, hobby bench, school- 
work, and industrial uses. 25¢ and 45¢ tubes, 
pint, quart and gallon jars; also squeezer bottles. 


LJ NEW! WELDWOOD CONTACT CEMENT! 


Bonds without nails, clamps or presses, in- 
stantly on contact! For applying Micarta. For 
putting up plywood paneling without nails. 
1001 other uses in home, garage, shop. Bottles 
with brush 25¢, 60¢. Also in 35¢ tubes and 
pints, quarts and one and 5 gallon sizes with 
applicator. 


a WELDWOOD PLASTIC RESIN GLUE 


Deservedly, America’s fastest selling wood 
glue. Highly water-resistant. Makes joints 
stronger than the wood itself. Easy to use — 
just mix with water, as needed. Widely used 
by professional cabinetmakers. 15¢, 35¢, 65¢, 
95¢; also 5, 10, 25 Ibs. 


Ez FIRZITE® 


White—for woodsy blond or pickled finishes 
on any wood. (Also wonderful as an under- 
coat on fir plywood and soft wood paint jobs, 
to help prevent grain raise and checking.) 


Clear—to tame wild grain on all soft woods 
or fir plywood. 


In pints, quarts, gallons, 5 gallons. 


Bil yt [| SATINLAC® 


Brings out and preserves the natural beauty 
of any wood. Gives that expensive “hand- 
rubbed” look. Won’t darken or yellow. Dries 


out of dust in 20 minutes, ready for next coat 
in 3 or 4 hours. Pints, quarts, gallons, 5 gallons. 


ORDER FROM YOUR JOBBER! 


* TRADE MARK 
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~ first time — 


: 


Sheffield i i 


17814 WATERLOO ROAD +. CLEVELAND 19, OHIO 
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This FREE display : 


— be on YOUR counter x 
\ 


——_——= | Mfeon 


SfriP 


Profit Maker! 


i? 

| "tels Off Paint 
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IT SELLS PAINT REMOVER Klean-Strip . . . the improved paint remover 
-.- HELPS YOU SELL MORE PAINT 


Peels off paint 
You and your salesmen needn't spend valuable time telling — 
: ae eee removes any finish 
customers how to get successful repainting and refinishing 
jobs. With the Klean-Strip “Try-it-yourself” display your 
customers can find out for themselves . in just one 
minute ... how to remove completely the old finish, quickly Non-inflammable 
and easily. When that’s done, the rest of the refinishing ... Safe to use anywhere 
job is a cinch. Klean-Strip works so well customers come 
back for more to do other jobs ... and they buy more 
paint, brushes and other things, too. Display takes only a i 
- - , , sveeas no neutralizing 

4”x11” counter space, and it’s offered free with every case 


of Klean-Strip pints and new Heavy Bodied Klean-Strip. 


KLEAN-STRIP “Peels off Paint” 
Write for free sample and name of nearest jobber. 
THE KLEAN-STRIP CO., Inc. 


2340 S. Lauderdale, Memphis 6, Tenn. 


or afterwash 








HARDWARE AMERICANA 


Log Cabin 


TIMBER, TOOLS AND TOIL 


PUR RESP ee ae eee ee Seer 


Hardwood + Hard Work + Hardware = Housing. Thus 
was America settled. With adze, ax, hatchet, wedge, 
the pioneer felled trees, notched logs to provide his 
family with safe, snug shelter. With hardware, he 
built America. 


With hardware, America continues to build. And 
the hardware industry's mirror of progress is the 
NATIONAL HARDWARE SHOW where 1200 manu- 
facturers unveil everything new and improved — 
products, policies, plans. Join the more than 40,000 
buyers who will attend. Fill out and return the regis- 
tration coupon today. Your admission badge, which 
will admit you without further registration, will be 
mailed to you. 





. B he 
= : 


ks Ma 
§ Te 


‘. sy : Wie a 4 


I Geos. 
October VATS 19- 20- 21 @ Navy Pier, Chicago 


ve time by registering NOW. F . eS ee nm coupon 


ond J your odmission bodge will be mailed to you. Please check below if 
you wish us to moke hotel reservations for you. (Please Print] 
NATIONAL Fr ia 
FIRM 
HARDWARE Tl iscsiciiegstethensacsanietayaieiicindinhinliicialiadiainemnnasieennsenenabmantin 
CITY STATE ) 
SHOW TYPE OF BUSINESS 


Please che below the classification of your business 


) Wholesoler |} Retaler | | Dept. & Cham Store Buyer 


331 MADISON AVE, NEW YORK 17 E) wholesaler) Bateier | Dah. & Cain Stare Bos 
MURRAY HILL 2-4802 i se send ns ~ hotel reservation bionk. 


no? be oom ee ynger ony circumstonces 
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DIE, THE 


DONALD, THE 
DO-IT-YOURSELF 
BUG 


PETE, THE PLASTER BUG 


there's a CFzl Hex Mesh Netting for everybody! 


The wide range of weights, sizes and But variety tells just part of the story. 


types of CF&I Hex Mesh Nettings 
make them ideal for a wide variety 
of uses. They’re available galvanized 
either before or after weaving; with 
either conventional or reverse-twist 
construction; in all standard heights 
from 12” through 72”, and in wire sizes 
ranging from 14 through 20 gauges. 


CF&I Hex Mesh Nettings are made 
with extra-strong selvages, are easily 
formed, and give years of weather- 
resistant service. 


For full details on the wide variety of 
styles, widths, meshes and wire sizes 
available, contact your nearest CF&I 
jobber. 


SDOVOVIVOS’ 


3329 


THE COLORADO FUEL AND IRON CORPORATION—Albuquerque - Amarillo - Billings + Boise + Butte - Casper - Denver - E! Paso + Ft. Worth « Houston « Lincoln (Neb) - Los Angeles 
Oakland - Oklahoma City + Phoenix + Portland + Pueblo + Salt Lake City - San Francisco + Seattle + Spokane + Wichita 


WICKWIRE SPENCER STEEL DIVISION—Atianta - Boston + Buffalo + Chicago - Detroit - New Orleans - New York + Philadelphia 
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HANG IT ON HINDLEY! 











Five dozen U-bolts in 5 
straps. Available in bright 
f nishes. Take advantage © 


cee 


Lec PLATED 


Eye 
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Display Assortments for wall or counter 


Here are three profit-building metal dis- 
plays to speed turnover of these popular 
Hindley items. Over-all size is 10 x 13% 
inches, finished in red, white and yellow 


Hindley turnbuckle A 


hooks an 


ment individue ; 
turnbuckle department © 


with ruler along left side to help you 
and your customers check sizes. Hanging 


holes 
“Wr? py properly spaced for use on peg 


ssortment No. 700: 


with zine plated steel 
sizes. Each assort- 
ctive, efficient 


ady to work for you: 


s with nuts and 
steel and zinc plated 
f this easy way tO 5° \ 


Hindley Eye Bolt Ass 


Ten dozen ey© bolts, 
nuts, in 10 most popu 
are a proven fa 


germ wets ond STRAPS 
te 


ortment No. 514A: 
—a———— 


—_— 


machine threaded with 
lar sizes. Hindley Eye Bolts 
st-mover and this display vn" 


is the frosting on the cake. 


ORDER FROM YOUR 
HARDWARE WHOLESALER 
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All you need...to make BIG money on SAFES 


..- when the safe is the famous Protectall, give proved protection with such handsome, modern 
it an area of 15 x 19 inches of your display lines. Protectall’s ‘Veep’? model is actually the 
floor. lt will quickly show you why it’s the lowest-priced **("”? label safe vou can find in 
fastest-selling safe of its type in America. America. 

3. its “Color-Styling” sells itself. Protectal!l is the 
1. its protection features sell themselves. Each Grst safe in 


America to come out in smart, 
model bears the independent L’ nderwriters’ 


distinctive colors matched to the most modern 
Laboratories, Inc. “C’’ Label, certifying it has shades of all the major lines of office furniture! 
assed their severe one-hour fire test. And four ‘ 

P are Why not deal yourself in for a share of the big 
out of five of all safes sold, today. are ‘“‘C 


“ay profits to be made on these handsomely restyled 

label safes | ae ; ) , 
Protectall Safes? Just mail the coupon for a 
2. its value sells itself. [he price tag is un- catalog and prices on the new Protectall line. 
believably low—for genuine Underwriters’ ap- We'll send you full details on how to cash in! 





Code Outside Dimensions Inside Dimensions 
The Gibraltar High Wide Wide 


High 


<~ ga eenanantmmemmecmeers 43° 


; bn mee oa = —_ _ —_ —_ — a — 
: _ Accountant : ° ° od 32° 


20:8 py ee ee ee 
: 4 


— 7. 
Challenger ‘ P ) 24° 22° 
-_— - + - —_ —_- - ->—- -_——+>- —- - > — - 4 
Treasurer , “ 4 22° 
—_——_- - ~ - + ——- - > : ———- -—_—_————- —<q 
_ Executive ee | S J . ° he 14° 
__ Custodian Wali Sate Fa Aa a | 
Detender Chest 4 ¥ ° ° ° | 
4 














———< ~ _——— » 











~ Security Chest. . ; ry 7 —— —___4_ 
a ; er - ————— - — — — = "e 
New “Veep” Safe | a ; ae li 

















om a 
ie 





Now! Every Protectall Safe bears the Underwriters’ T-20 Burglary Protectall Safes, Dept. 944H 
Lebel, giving additional! protection and insvrance discounts. Hamilton, Ohio 


Please send me a catalog and full details about the money-making 
opportunity with new “Color-Styled”’ Protectall Safes. 


; FIRM NAME 
+ YOUR NAME POSITION 
lat ; 4 : 
Hamilton, Ohio eee 


DIVISION THE MOSLER SAFE COMPANY 
” CITY ZONE STATE 
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THE BEST MACHINE SCREW HAS A Southern ACCENT... 


ON PRECISION 


Southern makes Machine Screws to the rigid specifications which 
assure smoothest fit and tightest grip. The test of a product can 
depend on the quality and strength of the machine screw used—be 
certain with Southern. Slotted Steel in round and flat head styles 
from 2-56 x '/s through */-16 x 3—bulk and packaged. Oval, pan, 
binding, truss and hex head styles, and other special Machine Screws 
available in bulk. 


For samples, stock list, color label chart, package stock guide, bulk 
stock list write Box 1360-A. 


WOOD SCREWS + STOVE BOLTS + MACHINE SCREWS 
A&B TAPPING SCREWS + ROLL THREAD CARRIAGE BOLTS | 
In Bulk Only: Dowel Screws + Hanger Bolts SCREW COMPANY 


STATESWIHLLE ° RORTH CAROLINA 


WAREHOUSES: NEW YORK © CHICAGO °* DALLAS °« LOS ANGELES 
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more and more dealers 


are saying: 


Wrought Steel Butts 
Cat. #R240 


Builder's Special 
Cat. 2540 


“A good line of hinges to handle’’.. . that’s 
the trade’s way of saying, “We like to sell 
Griffin products”... “Griffin gives good 
service ... they back up their product... 
they never have and never will cut their 
quality . . . our wholesaler-supplier likes 
everything about the firm’s policy... and, 
our customers like the product.” 


Display them and you'll sell them—Griffin 
Hinges ... order by the carton... in any 
selections your customers want. 


NEW VISIPAKS — Order by 
the carton of individual VisiPak 
carded items. 


Cat. #BB197 Template Butts, Button Tips 
with permanently attached Bearings 


“since 1899” 
MANUFACTURING CO. ERIE, PA. 
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parking problem solved 





y F aa 


Drive-In Hardware Store 


Mid-western hardware store's 
conversion of former theater 
to an annex produces immediate 


15 percent upturn in sales 
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... and it pays off 


Drew's Hardware at 1010 Central St. in Kansas 
City, Kan., has long provided extra parking facili- 
ties for its trade. But the fact that the 50x125-ft 
outdoor parking lot was one-haif a block from the 
store and required walking up an incline discour 
aged some customers. 

The solution to the problem was the purchase of 
an unused motion picture theater adjoining the 
firm's long established downtown store. The former 
theater was remodeled, the foundation filled in with 
100 tons of sand, covered with a six-inch concrete 
slab floor, and equipped with 12-ft overhead doors 
at the front and the back of the building. 

The new drive-in unit, says Walter Drew, presi 
dent of the company, “is an excellent solution to the 
parking problem, being one of the best investments 
we have made.” 

The all-weather, drive-in parking feature was re- 
sponsible, when opened last year, for an immediate 


ipturn in business of more than 15 per cent. It has 
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Bis ivessall 


Well-signed are the buildings o main store and the Drive-In section. 
One sign over the ex-theater building refers to Drew-It-Yourself Rentals. 


special appeal to suburbanites, says Mr. Drew, “for 
many motorists would pass the store enroute to and 
from work, but would not stop because of the incon- 
venience of our outdoor parking lot.” 

The drive-in unit has a constant stream of cars 
on week-days, Saturdays and Sundays. Weather 
conditions exert considerably less influence on a 
day's volume since the indoor parking facilities pro- 
vide protection from hot summer sun and from rain 
and snow. 

Signs with arrows plainly identify the parking 
facility to passersby. 


Provides parking for 14 cars 


Inside the 50x117-ft annex is space for 14 cars. 
Engineers were employed to determine the maximum 
number of cars the building could accommodate with 
ample space for parking and backing. Angle park- 
ing is utilized with eight feet of room for each car. 
Cars make their departure through a rear exit into 
a back alley. 

Motorists take only a few steps from their cars 
to go through a double eight-foot doorway leading 
into the main store. This entrance is plainly marked 
with a neon sign. 

A time limit of 30 minutes has been set for park- 
ing. Although the firm does not attempt to hold a 
stop watch on motorists, sales personnel are trained 
to keep an eye out for flagrant violations of the rule. 
Since some persons are using the facility while 
shopping at other stores, the owner believes that 


the firm may eventually be forced to employ a full- 
time parking unit attendant. 

Front-corner sections of the parking building are 
utilized for two major departments. On one side 
is a 15x40-ft nursery shop featuring a $2000 inven- 
tory of trees, shrubs, fertilizers, garden tools, lawn 
mowers, insecticides and related merchandise. 

“The corner area of the building,” says Mr. Drew, 
“presents a choice location for the nursery. This 
merchandise requires a fairly large amount of space 
which we do not have inside the main store. Motor- 
ists are exposed to the nursery as they drive in and 
as they walk by to get into the store. Because the 
department is located near the big overhead front 
door, it has a light, airy appearance which is an 
advantage when displaying this type of merchandise. 

“If a little dirt drops on the concrete floor we do 
not have to worry about it too much.” 

In the opposite front corner are displayed lawn 
mowers, steel goods, lawn spreaders, rollers and other 
lawn and garden items. 

Drew's parking annex was opened with the fan- 
fare of a motion picture premiere. 

A local newspaper carried a full-page advertise- 
ment offering drawings for merchandise, with no 
purchases required for participation, refreshments, 
orchids for the ladies, cigars and balloons. Soda, 
doughnuts and coffee were served to more than 800 
visitors. 

A square dance with popular local callers and 
square dance musicians entertained during the 
evening of the opening of the drive-in annex. 
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Looking toword the 
front entrance of the 
Drive-I/n building with 
the nursery shop in the 
left-hand corner. 

















Entrance to the aurs- 
ery shop features plen- 
ty of sign and ample 
room for several cus- 
tomers to enter or 
leave at the same time. 
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Here is an idea for an unusual promotion .. . 





Faces in a 


hardware store 


The come-hither girl, with her socket and 
tack eyes and her wood-shaving curls. Her 
wood-screw mouth and file-feather hat set 


off an attractive, but confusing customer. 


Here are hard faces—and some soft ones—created from 
typical hardware items carried in your store. How many of 
your customers do you recognize here? These photo carica- 
tures, duplicated by you on plywood or hardboard, can be used 
as the basis of a most unusual window display. They would be 
certain to stop shoppers passing your store. 


These photos can also be used to run a “Hardware Artists” 
contest. Using these photos as suggestions of what can be done, 
using only standard hardware merchandise, a prize could be 
awarded for the best original creation of this type. A contest 
of this nature should appeal especially to children and could 
be timed for an early school period or for Hallowe’en. It would 
also have an appeal for home handymen. A tie-in with a local 
photographic shop might also be arranged to broaden the 
scope of the contest. 


Reproductions of these photos would also make good eye- 
SS. Se catchers for heading your regular newspaper ads. The work 
always seems to have o of Mildred and Laurence Tilley, who created these caricatures, 
ele eae Bn ahaa has appeared in Collier’s and Life magazines. 
in the store for supplies. 
With his compass 
cap, his lock-washer eye 
ono grooping plier mus 
tache, he depicts o 


fon gr Vy th Mon worrie 


y 


photos by Mildred and Laurence Tiley 
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Builders’ Hardware 





$600,000 Annual Volume 


Stresses builders’ hardware sold by trained men. Plays 


host to building contractors as often as possible 


Good service, well-balanced stocks and particular 
attention to the contract builders’ hardware trade 
helps Bair’s Hardware in San Mateo, Calif., do a 
$600,000 volume in a year. Three-quarters of that 
volume is in builders’ hardware. 

Established eight years ago, Jim Bair had sales of 
about $100,000 a year until 1949 when he started to 
give more attention to the building contractors’ trade. 

Mr. Bair started his campaign to sell more builders’ 
hardware by attending state and regional hardware 


shows to contact manufacturers. He attended six 
hardware shows in 1949. 

It did not take peninsula contractors long to learn 
that Mr. Bair understands their problems. With 7000 
homes going up each year on the peninsula, plus con- 
siderable other building, Mr. Bair is getting some 
good-sized contracts. 

tecent Bair jobs include the $3,600,000 Hillsdale 
high school, the Macy department store branch in San 
Mateo, Sonoma state hospital and 1300 homes. 


Owner Jim Bair goes over a set of blueprints with Bob Ringer, left, manager ct residential builders’ hardware. 
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Residential build- 
ers horaware 
section at rear 
of store, teatures 
builders and 


hordao- 


cabinet 


Bids are submitted from lists published daily. Mr. 
Bair is a member of the Peninsula Builders’ Exchange, 
from which he makes direct contact with local contrac- 
tors. Mr. Bair and his builders’ hardware staff use 
the Exchange planning room to study blueprints of 
buildings going up for bids in the area. 

A display at the Peninsula General Contractors’ As- 
sociation cost Mr. Bair $800 to set up, plus $30 a 
month rental. Prospective home builders can select 
hardware from the exhibit without any high pressure, 
since there is usually only a secretary on duty. 

Friendships with builders are made by supplying 
some of the beverages for the Peninsula Builders’ Ex- 
change annual party. Mr. Bair also plays host to 50 
contractors at a dinner and entertainment. At one of 
these annual Bair-sponsored affairs a lock installation 
competition was staged. 


Offers special services 

When the Stanley Rollorama Hardware Display 
Coach was in San Mateo in 1954 the exhibit was set 
up on Bair’s parking lot. The four-man Stanley crew 
and some of Bair’s men displayed builders’ hardware 
to contractors and architects. 

Special services offered by Bair Hardware include 
an estimating department, a hardware planning ser- 
vice and a sample room. 

Architects and contractors visit Bair’s second floor 
with blueprints and are provided with specifications 
for their buildings. Customers can choose hardware 
from a representative display in the sample room. 
After the specifications are drawn they can be sup- 
plied with an estimate. 

In cooperation with manufacturers, Mr. Bair sees 
that his builders’ hardware men receive all possible 
training. 
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Bob Ringer, the residential builders’ hardware man- 
ager, spent eight weeks in New Britain, Conn., for 
training at the Russell & Erwin division plant. Later 
he visited the McKinney Mfg. Co. plant in Pittsburgh. 

Don Hine, who manages the contract builders’ hard- 
ware department, was a specifications writer for the 
division of architecture, hardware section, for the 
state of California. 

Mr. Bair was formerly an inside man for Baker & 
Hamilton, San Francisco, hardware wholesalers. He 
served the wholesaler as checker, order-filler and in 
other capacities before entering business for himself. 


Employs qualified consultants 

Of the builders’ hardware business, Mr. Bair says, 
“To obtain contract business, you must have qual- 
ified consultants.” 

Bair Hardware has a staff of 14 employees, three of 
whom do the selling in the retail hardware division. 
Three outside salesmen serve the builders’ hardware 
department. Two trucks make deliveries to job sites. 

Bair Hardware’s store is an L-shaped structure, 
25x104-ft, with a 65-ft wide display room at the rear 
in which the residential builders’ hardware section is 
located. A door from the adjacent free parking lot 
opens into the rear part of the show room. The store 
has 4500 sq ft of space including offices. Storage space 
is leased in two nearby buildings to give the firm 
3600 sq ft for reserve stock. 

A builders’ hardware inventory averaging $125,000 
is maintained at all times. 

The layout of the store is such that customers seek- 
ing hardware, housewares and related merchandise 
in the retail division need not go into the builders’ 
hardware section. Contractors walk directly into resi- 
dential builders’ hardware at the rear or to the offices. 





Selling 


hardware 


Hardware dealer E. M. Baker is program director for his 


own weekly radio program. 


by radio 


How an Alabama dealer puts on his own 30 minute public service 
type program each Thursday noon to build volume for his store 


have 
radio program for 
their stores but have backed away 
from it on account of the cost of 
time and the problems of arrang- 
ing suitable programs. 

These difficulties have been over- 
come by an Alabama dealer who is 
the master of ceremonies and di- 
rector of his own weekly 30 minute 
program. 


Many hardware dealers 


considered a 


The program is impromptu and 
goes on the air without benefit of a 
script. The dealer has the aid of a 
musician and an announcer from 
the radio station’s staff for the 
routine parts of the program. Tal- 
ent for the remainder of the pro- 
gram is provided by the dealer or 
by the interviews he conducts with 
local and out-of-town cuests. 

Cost of the program is carried 
with some cooperative advertising 
and with a portion of the store’s 
advertising budget. There are 
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three cooperative spot advertise- 
ments on each program. The store’s 
advertising budget is 2 percent of 
gross sales, and one third of this 
amount is allocated to radio 
advertising. 

The radio program was started 
as part of a store volume building 
program after E. M. Baker bought 
McKee Hardware Co., in Bessemer, 
Ala. 

Mr. Baker had been called in to 
settle the estate of his brother-in- 
law and part of the estate was 
McKee Hardware. The former 
owner had been a bachelor. His 
wants were modest so he had not 
sought to build volume. Mr. Baker 
decided the store had an undevel- 
oped potential, bought it and con- 
sidered ways to increase sales. 

Radio was a possible volume 
builder, and Mr. Baker favored a 
public service type of program. 
Such a program would be different 


musical or dise 
jockey program, and it would have 
a special attraction for listeners 


than the usual 


who could be potential hardware 
store customers. 

Mr. Baker has worked up his 
own program on the air Thursday 


When we heard about Hardware 
Dealer Baker's radio program pro- 
motion we asked him for further 
details. In a few days a package 
arrived in our editorial offices, a 
reel of tape from Bessemer, Ala. 
An editor took the tape home, put 
it on his player and found he was 
listening to an interview by Mr. 
Baker. The tape was replayed time 
after time as the editor transferred 
the story from tape to typewriter 
paper. Eve r loyal to the spoke 
word. Mr. Baker went to the radio 
station and put the information 
about his radio promotion on tape 
for HARDWARE AGE. 


HARDWARE AGE, Al ‘UST 18, 1955 





noons from 12 to 12:30 o’clock on 
station WLSB, Birmingham, Ala. 

An announcer and a musician 
are the regular talent from the 
studio staff. Mr. Baker selected the 
announcer for his local following. 
The announcer is a gospel disc 
jockey and has quite a following 
among industrial workers who for- 
merly were on nearby farms and 
who like gospel music. The musi- 
clan plays the opening and closing 
theme song, and one number near 
the middle of the program. 

Mr. Baker provides the remain- 
der of the 30-minute program, and 
it is impromptu. 

Hunting and fishing are popular 
local sports so Mr. Baker works 
this into programs as often as pos- 
sible. Members of the Jefferson 
County Sportsmen’s Association co- 
operate by appearing on his pro- 
gram frequently. Mr. Baker inter- 
views these sportsmen about hunt- 
ing and fishing in general, and 
works in seasonal! information 
about conditions of fields and 
streams. 





Sales volume for this Bessemer, Ala., hardware store is built by radio progra 


Tells about his store 


Mr. Baker also talks about his 
store. He will talk about his em- 
ployees and their families, about 
new things on sale and about any 
store news that he thinks will in- 
terest the general public. Mr. 
Baker also has outside guests on 
his programs. 

One guest last spring was J. H. 
Sanders, sales promotion manager 
and southern sales manager for 
Stratton & Terstegge Co., hard- 
ware wholesaler in Louisville, Ky. 
Mr. Sanders was in Birmingham 
for the Alabama Retail Hardware 
Association convention and visited 
Mr. Baker’s store. Mr. Baker asked Personal service is strong promotion point tor customers buying merchandise 
him to return the following day and services at McKee Hardware 
and be a guest on the program. 

Mr. Baker introduced Mr. 





Sanders, then asked the duties of a acquainted with Mr. Baker, look strong plugs in. the impromptu 
sales promotion manager. “Mr. over his merchandise displayed on interview. 
Baker,” Mr. Sanders replied on the his new panel board installation Four basic points about radio 
air, “I think I can best explain by and you will have no difficulty in advertising for a small hardware 
using my visit to your store yester- making a selection.” store listed by Mr. Baker are: the 
day going over with you your dis- Mr. Baker and Mr. Sanders then cost of the program in relation to 
play problems and how the new talked about the dealers’ conven- what a dealer can pay, coverage of 
perforated panel board you are in- tion and Mr. Sanders closed by the radio station, popularity of the 
stalling can do the most for your telling the radio audience that announcer, and working up a pub- 
dollars invested. Stratton & Terstegge was proud to lic service type program that will 
“Folks, if you haven't visited be one of the suppliers of McKee have an unusual, special appeal for 
McKee Hardware, do so and yet Hardware. Thus, there were two listeners 
| HARDWARE AGE, AUGUST 18, 1955 87 





Practically the 
entire front of 
the first and sec- 
ond floors are a 
large showcase. 
Roof garden and 
store sign domi- 
nate the top of 
the building. 


garden is sales tool 


How a Florida dealer uses a roof garden atop 


his store to attract contractors and home owners 


How do you attract traffic to your store? 

At O’Brien Hardware, 2000 E. Sunrise Blvd. in 
Fort Lauderdale, Fla., a father-and-son team, Tom 
O’Brien and his son, Tom, Jr., do it with an attractive 
store, pleasant greetings for their customers and a 
wide range of well-displayed merchandise backed up 
by advertising. They top these sales aids, literally 
and figuratively, with a roof garden. 

To make sure that all persons visiting the second- 
floor builders’ hardware, appliance and tool depart- 
ments are aware of the roof garden, Mr. O’Brien has 
an attractive fireplace and accessories at the top of the 
stairs, with a sign reading, “Visit our romantic roof 
garden.” 

Contractors and other customers frequently visit 
the roof garden. There are seats and tables for 70 


people. Umbrellas, soft drink dispensers and a view 
of the ocean add to the pleasant surroundings. 

The garden is available for meetings of contractors, 
for civic groups and is used for staff meetings. 

Contractors and other customers often talk business 
in the first and second floors while their wives relax 
on the roof garden. 

During the past year the intersecting Gateway St. 
was broadened, diverting much traffic from the area 
during reconstruction. In the two months O’Brien 
Hardware and other merchants in the area conducted 
a vigorous advertising campaign. Numerous special 
offerings were made to attract traffic, even though 
people had to walk several blocks to reach some of the 
stores. 

When the Gateway was reopened in November, 1954, 
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the O’Briens and other merchants published a welcome 
section in a newspaper and had special sales. A parade, 
free coffee and other refreshments attract traffic. 
There were drawings for gifts with no purchases re- 
quired for participating in the drawings. 

O’Brien Hardware’s ad was six columns wide and 
ran the full length of the page. A large illustration 
showed a side view of the store, well signed so that 
street traffic and those using tourist boat service in 
the nearby lagoon are reminded of the firm, its mer- 
chandise, services and roof garden facilities. 

That ad read in part: 

“You take the old road, 

“And I'll take the new road 

“And I'll be in 0 Brien’s a fore ye!” 

The ad announced a roof garden party for custom- 
ers with free coffee, cookies and participation in draw- 
ings for valuable merchandise. 

Further the ad stated, “See the whole celebration 
from our roof garden and enjoy good Irish hospitality. 
Just come and say ‘hello’ to the old Irishman... .” 

First floor displays at the store are for housewares 
and gifts, bathroom accessories and cleaning and pol- 
ishing materials and equipment. Builders’ hardware, 
appliances, TV and radio are featured on the second 
floor. 

Tom O’Brien, Sr., says, “We try to inject a personal 
tone into our advertising and in our contact with cus- 
tomers. That’s our nature, and the customers seem 
to like it. It certainly keeps all of us smiling most of 
the day, and who can say that this isn’t good for 
business.” 











An invitation to the public 
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& MAJOR APPLIANCES & TELEVISION 


vou can BE SURE...1F it’s Westinghouse 
Juke 
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Seven-year old firm's 
revamping of fixtures and 
layout brought 25 percent 
sales increase for some 


of its departments 
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Modernization 





If vou want your business to grow, experiment and 
modernize frequently. That is the belief of Frank 
Ingram and Glen Furnas, owners of Bowen-Ingram 
Lumber & Hardware, 5270 Highway 99 South, Everett, 
Wash. 

Several complete modernization projects have been 
und:=rtaken in the seven years the business has been 
operated. 

Located next to a highway just outside a city of 
about 30,000 population, the store had six employees 
on its opening day. Now its average payroll has 25 
people, 12 of the employees serving in the building 
contracting business. 

Since the most recent modernization of its layout 
and fixtures in 1954, sales of some lines of merchan- 
dise have risen as much as 25 pct. In this moderniza- 
tion cycle particular effort was made to encourage 
more quick-service selling. 

The firm uses 5000 sq ft of display space for the 
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pays dividends 


hardware division. Even before moving the cash-wrap 
unit to its new location next to the main entrance, 
the owners had made every effort to promote more 
self-service shopping. 

Frank ingram says, “We believe that putting the 
ecash-wrap table next to the entrance was just one 
more step in building more self-service business. It 
gives a number of customers the idea that they may 
serve themselves if they want to do so. This does not 
represent a radical departure from our merchandising 
program, but rather an extension of it. 


“It just is not possible or even desirable sell all 


1ardware store items without some personal selling 
service. But it is possible to reduce the amount of 
sales service up to a certain point. Impulse sales have 
shown a particularly good increase since our most 
recent changes were made. 

“I am thinking particularly of methods used to get 


merchandise out in front of the customer where he 
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a pillar for 
builders hardware 
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can handle it and see the price. An example is the 
special price and sample board in our plumbing de- 
partment for different sizes and types of pipe.” 

Most display units in the store are mounted on cast- 
ers for ease in relocating, cleaning and changing. 
Perforated panel] board is used on wall fixtures, center 
panels of display islands and on pillars. This has in- 
creased usable display areas by as much as 25 pct in 
some portions of the store. 

An example of improvements in using the board is 
in the hand too] department. Last year, hand tools 
were moved from four 10-ft long islands to a single 
wall display fixture about 30 ft long. 

Open shelving divided by glass partitions is used 
for display of small hardware items and builders’ 
hardware. Sales stock is in envelopes in open compart- 
ments. A sample of each item is mounted on the edge 
of the shelf. All items are plainly price marked. 
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Housewares, paint and some novelty items are displayed in this portion of the remodeled store. 





The plumbing supplies section shows a wide variety 
of fittings and short lengths of pipe on an open table. 
A special board is used to show samples of galvan- 
ized and plastic pipe, copper tubing and the price of 
each type per foot. The cost of cutting and threading 
pipe is indicated on a chart on which are given costs 
for lengths up to 21 ft. 

Wherever practical, mass display technique is util- 
ized. An amply stocked store, says Mr. Ingram, “puts 
the customer in a buying frame of mind. We stock 
our store so that it will give that impression.” 

As the result of mounting display islands on casters, 
the entire store can be entirely rearranged in about 
three hours. The owners of the store stress the fact 
that when a fixture stays in one part of a store too 
long customers do not see the merchandise displayed. 
Occasional changes keep displays fresh and _ inter- 
esting. 


Plumbing fixture display bins marked with 
Mounted samples, shown above, are from center 
of display board shown at left. 
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Part of the traffic-pulling, well-stocked 52-week juvenile merchandise deport- 


ment in the store s 


Variety 
Builds 


Volume 





Virginia store stresses do-it-yourself merchandise, 


also offers non-hardware items as traffic builders 


Gus and Marie Weber offer as 
much do-it-yourself merchandise 
and equipment as possible, provide 
service to their customers with as 
wide a range of hardware and non- 
hardware items as practical. 

Late in 1953, Mr. and Mrs. 
Weber opened Graham Hardware 
in Falls Church, Va., with fixtures 
built by Mr. Weber, a former cab- 
inet maker. Although newcomers 
in the retail hardware business, 
the Webers have been attracting 
new customers each business day. 
Their reputation for offering mer- 
chandise to attract all members of 
a family has helped them in build- 
ing volume and profits. 
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Mr. Weber has encouraged young 
homeowners to come to him with 
their house repair and home im- 
provement problems. Mrs. Weber 
has given particular attention to 
merchandise of interest to women 
and children. 

Gus Weber’s mechanical! ability 
and cabinetmaking experience 
have helped him in telling custom- 
ers how to screen in a porch, re- 
pair porch steps, finish an attic, 
build bookshelves, put in new 
washers in faucets and do other 
minor maintenance jobs. 

Stressing the need for a good 
selection of merchandise, Mr. 
Weber says, “You must have on 


hand what people want, operate a 
clean and neat store which has 
eye appeal and in which it is com- 
fortable to shop.” 

As to the handling of notions 
and party favors, Mrs. Weber says, 
“The mother who 
comes in here for her children’s 
toys or some househoid item es- 


busy young 


pecially appreciates our notions 
department. It saves her time 
when she does not have to go to 
some other store for a spool of 
thread or a package of needles. 
Our expanding volume in this de- 
partment attests to the apprecia- 
tion of young mother customers.” 


(Continued on page 104) 
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by Zenn Kaufman 
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Strike up the Band 


Introduction 


ncreasea comperition demands more and better proma 


size ot \ Our oromot er ouaget 


a 
3 
° 
2 
© 
> 
© 
r 4 
a 
te 
e 
oO 
© 
c 
© 
= 
e 
‘= 
° 
> 
wv 


c Taba ew 
sper ) 


lacked 


r 
WUUF 


Zenn Kaufman the most widely reprinted business books | sh language. 
. 


, r ; > " , 
Ar. Koutman neaoos h own sole ur sraanization that 


erves many top tirms. He nevertheless tinds > write 


feature for HARDWARE AGE 


olesmon myself ana when | 


talkina about i+ with other 
For sj 


Store Manager's Notebook 











ying 


What is showmanship? 
Well, I have a surprise for you. I don’t know. 
I've written several books on it. I’ve spoken on 
it before many hardware dealers’ meetings. But, 
like yourself, I’ve never been able to find @ con- 
cise and adequate definition. 

Maybe we ought to define it the way the 
little girl defined salt when she said that “salt 
was the thing that made the potatoes taste so 
bad when you leave it out.” One of our friends 
at CBS says that showmanship is the paper 
pantie on the lamb chop. We know what he 
means and this isn’t a bad way to express it, but 
it still isn’t a very good definition. 

Why is it that this thing called showmanship 
is so hard to define? We all know what it is— 
we feel what it is. 

It’s Philip Morris’ “Johnny” touring the 
supermarkets to sell cigarettes. 

Or, it’s Kreuger Hardware in Neenah, Wis., 
putting a cast into his show with a live model 
in his window—in bed—to sell electric blankets. 

It’s the Chevrolet Soap Box Derby with thou- 
sands of kids as entrants and millions of parents 
as spectators. 

Or, it’s Carlisle Hardware in Springfield, 
Mass., with its annual Blue Streak Bicycle 
Derby. 

It’s a window pane manufacturer, winning 
national publicity plus good will for and with 
his dealers by offering to replace free any win- 
dow broken by any kid in a sandlot baseball 
game. 


A clue to good showmanship 


Or, it’s Grossman’s in Quincy, Mass., with a 
wallpapering demonstration that pulled a crowd 
during one of New England’s worst blizzards. 

Maybe one clue to the reason why showman- 
ship is so hard to define is that good showman- 
ship will reverse itself in just a matter of 
seconds to meet different kinds of situations. 

For example, some years ago William Wrigley, 
himself a great showman, built what was then 
the largest electric sign of all times in Times 
Square. He wrote his name in 25,000 electric 
light bulbs. For him, there and then, that was 
certainly good showmanship. However, at the 
same time just half a mile away on Fifth Ave., 
Mr. Tiffany, the jeweler, had been doing business 
for more than 75 years without ever putting his 











How’s Your Showmanship? 


Each month our autographed copy of 
the book, “Showmanship in Business,” 
is given for the best example of show- 
manship sent in by a reader of HARD- 
WARE AGE. Tell us of something you've 
done — or even something you've seen 

that has helped add that extra touch 
of dramatic interest. 

Send your examples to Editor, HARD- 
WARE AGE, 100 E. 42nd St., New York 
7, ie Be 











name on his building at all. And for him, that 
was good showmanship. 

Here’s an amazing contrast, and yet each is a 
good example in its own right. And if nothing 
else, the contrast proves that all good showman- 
ship is not circusy and flamboyant, but rather 
that it certainly can be quiet and refined. 


What showmanship can do 


It also proves that there can be as much good 
showmanship in leaving out as there is in putting 
in. As a matter of fact, some of the very best 
showmanship is what I would call “invisible” 
showmanship and I’m going to deal with this 
quality of showmanship later in this series of 
articles. 

We know what showmanship can do, too. It 
will do three things: 

(1)—It will attract attention—as Standard 
Hardware does with a “Massacre” sale in which 
it “put the tomahawk” to prices. 

(2)—It can sell an idea—as Saeker Hardware 
did in Lake Mills, Wis., to show how its refriger- 
ators would keep food fresh for long periods. 
Thirty bottles of milk were put in a refrigerator. 
The mayor came to the store each day for a month 
to open and drink a fresh bottle. 

(3)—It appeals to the emotions—as Bob Sims 
on Cape Cod does appealing to our sense of curi- 
osity by running “Grab Bag” specials to clear 
out odds and ends. 

While we have no definition of showmanship, 
we do have a formula for showmanship. We have 
it printed on a simple strip of cardboard which 
we call the Showmanship Yardstick. If you'd like 
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Showmanship in Business 








to have a copy of this yardstick. 
we'd be glad to send you one if 
you'll just send a self-addressed, 
stamped envelope. 

This yardstick lists the 12 ele- 
ments which make big-time shows. 
These are the things that will pack 
a motion picture theatre, jam 
Yankee Stadium, or bring millions 
to their television sets on Monday 
nights to watch “Lucy.” 

In this series of articles we pro- 
pose to deal with these elements of 
showmanship, one by one, and 
show you that the same things that 
will fill a theater will build busi- 
ness for a hardware store; that 
the same things that will pack 
Yankee Stadium will bring people 
into a retail store; that the same 
things that make a top Hooper 
rating for a radio or television 
show will stimulate your salesmen, 





continued 


or help you train them to do a 
better job. 

A customer is no different at 
two minutes after 10 when he ap- 
pears in your store, than he was 
just a few minutes before listen- 
ing to his radio while driving to 
town. 

In other words, human nature is 
constant and the elements on the 
Showmanship Yardstick such as 





FREE 
The Showmanship Yardstick 


Send a self-addressed en- 
velope for free copy 
of the “Showmanship Yard- 
stick’’—a 12-point check list 
of the elements that make a 
good show and a good promo- 
tion. 


your 











Life, Suspense or Motion will ap- 
peal to us just as readily in our 
everyday affairs as consumers or 
business folk, as they do in our 
private lives when we are seeking 
entertainment. 

This series of articles will deal 
with showmanship in every phase 
of your business. 

We'll cover the subject of adver- 
tising, whether through direct 
mail, radio, TV or newspapers. 

We'll deal with public relations, 
also publicity and employer rela- 
tions. 

We'll deal with the dramatizing 
of your story in training your 
clerks, in holding sales meetings, 
in staging sales contests. 

We'll deal with showmanship in 
your sales promotion, and in win- 
dow and interior display. 

We'll cover everything in the 
store, from tools and hardware 
and housewares to sporting goods 
and toys and big ticket appliances. 

Next iicnith we start with the 
Yardstick elements and tell how 
Suspense can help hardware mer- 
chants boost their sales. 





The role of talking signs—signs 
that are eye-catchers and traffic- 
stoppers—is an important one in 



























































Talking Signs Display Merchandise They Sell 


merchandising. Schlafer Supply 
Co., Appleton, Wis., adds extra in- 
terest to its signs by stapling the 
item the sign talks about to the 
card. 

A perforated panel shows a col- 
lection of these signs and merchan- 
dise makes an excellent feature 
display for new items. Several of 
these panels are set up in good 
traffic locations in the store and 
they really sell. Once the merchan- 
dise has been introduced on the 
panel feature displays, the signs 
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Perforated panels to which signs are 
posted serve to feature new mer- 
chandise in the store. 





> 


S. E. Maples, advertising manager of 
the firm at work turning out one of 
his trattic-stopping signs. 





are removed and posted on display 
tables and pillars. 

The signs are store-made by 
S. E. Maples, Schlafer’s advertis- 
ing manager, who cuts sign-mak- 
ing time by using a special print- 
ing machine. In the two years the 
sign printer has been in use Mr. 
Maples has turned out thousands 
of signs of all types and sizes. 
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These Quality Features of 


CYCLONE LAWN FENCE 


make more friends for your store 


The current “do it yourself” trend makes it more important than 
ever that you give serious thought to the kind of results your cus- 
tomers will get when they erect the fencing you sell them! 

When you sell Cyclone Lawn Fence and Gates you can be sure 
they will be completely satisfied. For Cyclone Lawn Fence and 
matching Gates are made right. They are easier to handle. They 
retain their good looks years longer. And, you can point out the 
reasons why to your customers. They can see and feel the difference 
for themselves. Furthermore, you can give each customer a free 
copy of our illustrated folder which shows him exactly how to erect 


his new fence. 


Yes, when you sell Cyclone “Red Tag” Lawn Fence you make 
more good friends for your store . .. customers who will continue to 
come back to you for all their hardware and garden needs. 


CYCLONE WOVEN LAWN FENCE 


is firmly and uniformly woven. Curved 
picket tops are even and symmetrical. 
Ends are locked securely into two top 
cables. Picket spacing is uniform. The 
extra deep crimp of the picket wires 
forms a lock for the cables. Horizontal 
cable wires are 2-ply twisted with a 
triple twist between pickets. The cable 
twist is reversed on the pickets instead 
of between them, forming a lock on the 
pickets. 


CYCLONE WELDED LAWN FENCE 


Every wire is held firmly in place by a 
strong weld at every joint. All wires 
are straight and true, held that way by 
the clean, firm welds. Welding is done 
neatly, without burnt wires. Arches in 
picket tops are uniform; spacing be- 
tween wires is uniform. Horizontal cable 
wires are deeply crimped, giving the 
fence added stability. All wires are 
heavily galvanized steel. An extremely 
rigid enclosure for level property. 


How’s your stock? Order today . .. Don’t delay! 


Available in both woven and welded, and in single and double-loop styles . 


. in heights 


of 36, 42 and 48 inches. And there's a complete line of matching Gates, as well as Flower 
Bed Border and Trellis. Just call your Cyclone jobber. 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS + SALES OFFICES COAST-TO-COAST + UNITED STATES STEEL EXPORT COMPANY, WEW YORK 
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FREE ERECTION FOLDER 
FOR YOUR CUSTOMERS 
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This new folder shows ty 
and tells your cus- 
tomer exactly how 
fo erect his new 
fence. Helps clinch 
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Starting the second century 


... of hardware distribution 


An early sign of 
Bostwick - Braun's 
predecessor firm, 


el? Co., in more than 40,000 hardware items, mark 
oredgo. 


Three warehouses in Toledo, stocked with 


the growth of Bostwick-Braun over the 


past one hundred years of customer service 


The main Toledo 
warehouse is near 
the site of Roff 
& Co., which 
started the busi- 
ness in July, 


1855. 
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Six years before the start of the Civil War—on 
July 2, 1855—W. & C. B. Roff & Co. opened its doors 
in Toledo as wholesale and retail! dealers in “American, 
English and German Hardware,” according to a local 
newspaper advertisement. Today the successor firm, 
the Bostwick-Braun Co. (one of the larger wholesale 
hardware houses in the country), employs nearly 400 
people and operates three large warehouses with a floor 
space of more than 460,000 sq. ft. 

Toledo was a thriving town of 8,500 people in 1855. 
The business. renamed The Bostwick-Braun and Co. 
in 1873, grew with the community and in 1893 neared 
$1 million in annual sales. When Charles B. Roff re- 
tired in 1873, Bostwick and Braun interests took 
control since there were no Roffs any longer connected 
with the firm. 

Bostwick-Braun today looks back on a century of 
business that began when William and Charles B. Roff 
arrived in Toledo on horseback from Racine, Wis. 

Although born and reared in the East, the Roff 
brothers looked toward the West as William chose the 
retail hardware field and Charles entered the men’s 
clothing business. They joined forces in 1949 at 
Racine by opening a retail hardware store, but upon 
learning that a retail and wholesale hardware firm was 
up for sale in Toledo they went to Ohio and bought it. 

In two years, the Roff organization had to move to 
larger quarters. Oscar Alonzo Bostwick, in 1862, be- 
came the first traveling salesman for the Roffs and 
three years later was a principal of Roff & Co. Mr. 
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Toy display area in the main Toledo warehouse of Bostwick-Brau: 





H. H. Nusboum 


Executive vice-president 





| R. Pancoke 


President 





Bostwick remained active until his retirement seven 
years before the end of the 19th century. 

Still larger quarters were needed by the end of 10 
years in business, and this relocation took the Roff 
firm to a location presently occupied by the shipping 
room of the main warehouse at the foot of Toledo's 





Starting the second century 





continued 


Monroe St. It was at this time that the name was 
changed to Roff & Co. 

Carl F. Braun joined Roff in 1866 and became presi- 
dent in 1893, while his cousin, George A. Braun, pur- 
chased an interest with him in 1868. It was five years 
later that the Bostwick-Braun interests took complete 
control. 

In 1876 another move to larger space was dictated 
by increasing business; this time the firm took pos- 
session of a four-story building which was occupied 
until 1908. 

Henry Lawrence Thompson, who held the Bostwick- 
Braun presidency from 1913 until his death in 1939, 
joined the organization in 1887. W. W. Knight came to 
Bostwick-Braun in 1904, the year Mr. Thompson was 
made general manager, and purchased a controlling 
interest with him. Mr. Knight held several major 
officerships before becoming board chairman in 1940. 

Isaac R. Pancake, an Ohio native who started as a 
clerk with Bostwick-Braun in 1916, is president of the 
organization today. Mr. Pancake was named both a 
director and sales manager in 1925, vice-president and 
general manager in 1928 and, in 1940, he succeeded 
Mr. Thompson as president. 

Constantly pressed for warehouse space in the early 
1900's, Bostwick-Braun finally made plans to erect its 
own building on a site of more than an acre. The 
eight-story building, then Toledo’s largest, was com- 
pleted in 1908 with six acres of floor space. 

A second warehouse was built in Toledo 19 years 
ago, and in 1952 a third warehouse building was 





leased. Meanwhile, the company’s staff had steadily 
grown toward today’s average of some 385 employees, 
167 of whom have been with Bostwick-Braun more 
than 10 years. 

A Quarter Century Club roster shows that over 20 
pet of the staff has been with the company 25 years 
or more. Fifteen of these veteran employees have seen 
40 or more years of service. 

More than 40,000 individual hardware items are 
stocked in Bostwick-Braun warehouses, which together 
occupy a space exceeding the area of 10 football fields. 
There are 10 separate departments within the firm, 
including a toy display area, railroad sales, industrial 
sales, sporting goods and hardware sales, in addition 
to basic office units such as purchasing and accounting. 

Because Toledo is a major midwestern rail center, 
Bostwick-Braun’s railroad sales department serves 
railroads with track tools, locomotive parts, mainte- 
nance equipment, emergency and fire protection equip- 
ment and threaded products. 

Nearly every state of the union, in addition to Eu- 
rope, Canada and Japan, is represented among the 
2500 sources of supply. To handle a large proportion 
of these goods, Bostwick-Braun has a staff of field 
representatives serving a wide midwest area that 
averages 21.7 years of experience in the hardware 
field. 

Officers of Bostwick-Braun Co. today, in addition to 
Mr. Pancake, are H. R. Nusbaum, executive vice- 
president; R. M. Shannon, vice-president in charge of 
industrial sales; H. R. Daykin, vice-president, elec- 
trical sales; H. W. Bodie, vice-president, railroad 
sales; E. J. Brand, vice-president, purchases; E. F. 
Knight, vice-president and secretary; H. L. Thompson, 
Jr., vice-president; C. B. Seifert, treasurer. W. W. 
Knight has been board chairman for 15 years. 





Window Display to Attract Duck 
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Designed particularly to at- 
tract duck and geese hunt. 
ers this window with a vari- 
ety of guns, several decoys 
and autumn colored vege- 
tables did a good job for 
Rickbeil’s in Worthington, 
Minn. Despite its simplicity 
the setup attracted not only 
hunters, but peopie having 
no great interest in that 
sport. 
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HODELL CHAIN 


for every farm use 
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UTILITY HANDY TIE-OUT PORCH-SWING 
CHAINS CHAINS CHAINS CHAINS 


There’s a big market for quality chain on the farm. Be ready 
to supply this need from the full line of high-quality welded 
and weldless chain produced by Hodell. Have Hodell 
Animal Chains readily available on your counter for cus- 
tomers. Display Hodell Pailettes with Proof Coil and BBB 
Coil Chain in a convenient location, too. 

You'll want full information on this line of chain, so 
write for your Hodell Catalog, today ...and be sure to ask 
your distributor for Hodell Chain. 


















TRACE HALTER LOG 
CHAINS CHAINS CHAINS 
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Hodell Pailettes are all-steel, re-usable containers 
~ «hold 100 Ibs. of Proof Coil or BBB Coil 
Chain in four sizes. 300, 500, 1000-Ib. barrels 
of Proof Coil or BBB Coil Chain also available. 


HODELL CHAIN COMPANY, Cleveland 3, Ohio 


Division of The National Screw & Mfg. Co. 
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REA a Fasteners MA /., Hodell chains Chester hoists 
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to sell power tools... 


Try Renting Them First 


Ex-detective, now hardware retailer, has found that rentals produce sales 


In order to sell power tools, try 
renting. 

Many times a customer, after 
extensive inquiry about a _ tool, 
will say, “I'll think it over.” Louis 
R. Rizzo, proprietor of Town 
Hardware in Clark Township, 
N. J., says that the answer in such 
a situation is to suggest to the 
customer that he take the tool for 


a day, use it, and then, if he de- 
cides he likes it, “we sell him a 
new one with credit for whatever 
rental charge has accrued.” 

Mr. Rizzo, who only seven years 
ago was a Rahway, N. J., detective 
sergeant, reports that the conver- 
sion from renter to purchaser 
takes place in one out of five 
cases. And since most renters take 


tools more than once, actual sales 
are more frequent than the appar- 
ent one-five ratio. 

This Jersey retailer took a 
year’s leave of absence from the 
Rahway Police Dept. to establish 
a hardware store with a $4200 in- 
ventory. He’s still at it, and his 
stock now tops $65,000. 


(Continued on page 114) 
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Introducing 0) Ve id W uv athractive, 
UNIVERSAL att 
dependable sprayers and, duatena 





NEW UNIVERSAL LINE 


You’ve known Universal quality for more 
than twenty years. Now enjoy the added sales 
appeal of new styling, new engineering, new 
decorator colors. 







Just look what's been done! The dynamic improvements 
you see in this popular 30-G sprayer are carried through 
the entire Universal line of sprayers, dusters and allied 
products for commercial and household use. 









Send for new Universal catalog and see all the competi- 
trve advantages to increase sales substantially for you. 


Only UNIVERSAL Has Ali These 


Sales-Building Features 


1. NEW SAFETY... new flared 
pump releases air instantly — new 
safety embosses eliminate any 
possibility of “blow-out”. 











2. NEW CONVENIENCE. . . new 
funnel top for easy filling — new 
stirrup pump handle for easier 
pumping. 








3. NEW “SWIVEL ACTION” 
ROD... new extension rod ro- 
tates 360° without twisting hose 
for effortless movement of nozzle. 










4. EXCLUSIVE EXTENSION ROD 
HOLDER ... handy new device 
hooks base of rod to funnel top 
quickly and easily for carrying 
or storage. 
















$0-G COMPRESSED AIR 
SPRAYER ...314 Gal. Capacity, 
electric seam welded premium 
galvanized tank. 20” heavy-duty 
Hycar rubber hose. Adjustable 
cone-spray nozzle. 


5. BRAND NEW EYE-APPEAL, 
TOO... sparkling new irides. 
cent green finish with carrying 
strap and pump handle in warm 
Sienna to sell on sight. 














. WRITE FOR BEAUTIFUL 4-COLOR CATALOG SHOWING COMPLETE NEW UNIVERSAL LINE 


Wheelbarrow 
Sproyers 













Compressed Hond > a oe } 
: usters -—_ 
Air Sprayers Sproyers = 
Slide a 





Sproyers 


UNIVERSAL METAL PRODUCTS COMPANY 


BOONE STREET Division of Air Control Products, inc. SARANAC, MICHIGAN 
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S 4 a W a P S Variety Builds Volume 
(Continued from page 93) 


Gus Weber shows a customer some manufacturers’ promotion material in 


the notions department. 


is in a Five-level display units are 
used along the walls and in the 
aisles of the store, with the lower 
shelf 7% in. from the floor. Other 
shelving intervals are 21 in.; 15 

(Continued on page 108) 


The two-floor store 
30x100-ft building with 15x30-ft 
storage room behind the sales area 
of the main floor. The basement 
has a 30x70-ft display area, with 
30x30-ft storage room. 


of 
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Your wholesaler always has 
Androck Housewares in stock. 


THE WASHBURN COMPANY i Sok 
Worcester, Mass. Rockford, til. Section of the housewares department with its five-shelf display units, the 
center shelf of which is narrower than those above and below it. 
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are you missing 
HALF of your 
market “#2 





seseseuuaneaees-: 


If you are interested in power mower 
profits consider this fact... . 


fMODAY, more than half of the 

rotary power mower buyers choose the 
mower with a 2-cycle engine. Are you 
getting your share of those customers? 


You are missing half your 
potential profits unless you are 
displaying 2-cycle power mowers. 
Frankly, the trend is to 2-cycle ... In the 
1955 season alone over 1,000,000 2-cycle 
rotary power mowers are being sold. 

[If you are not getting your share of this 
business, doesn’t it make sense to take 
a closer look at the 2-cycle market? 





Better than 60% of - ner be -_ — more power mower WHY more and more power mower buyers prefer 
pea Gawws Ge oye Aosta PRODUCTS Lichtwolgh: mowers with the modern 2-cycle POWER PRODUCTS 
~H pe engine. engine. 


® There is no messy oi! changing or checking 
® They are 40% lighter to push 

® They are easier to start 

© They ore styled for modern living 


POWER PRODUCTS 


GE ED 









More then 1 ovt of 3 rotery mowers ore 
powered by the modern POWER PRODUCTS 
2-cycle engine 


20114 WORTH 2TH STREET 
GRAFTON, WISCONSIN 














HARDWARE AGE, AUGUST 18, 


_ 
wif 


Irrigation systems... 


Lett to right, Rich- 
ord C. McElveen, 
and his father, D. 
W. McE/lveen, 
watch a service man 
testing a large size, 
high speed irriga- 
tion pump for o 
potato farmer want- 
ing it for part of 
an overhead spray- 
ing system. 


a prime market for water pumps 


This dealer sells pumps to Florida potato farmers for overhead 


irrigation. Full equipment prices range from $2000 to $6000 


LD. W. McElveen has been sell- 
ing a wide range of equipment to 
potato and cabbage farmers in 
and near Hastings, Fla. 

For more than 20 years he has 
sold potato diggers, and in more 
recent years has electric- and gas- 
powered pumps and equipment for 
overhead irrigation projects. To 
supply the large quantity of water 
needed for potato and cabbage 
crops, he sells high head, high 
speed pumps and equipment to 
provide a large quantity of run- 
ning water under pressure. 
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While there has been ditch irri- 
gation in some Florida areas in 
the past, it has not been sufficient 
in many instances. The result has 
been an increasing use of over- 
head irrigation systems. 

Mr. McElveen says that it was 
“difficult to sell the first overhead 
sprinkling system in our area, just 
as it was to sell farmers on the 
idea of using more fertilizer and 
to get them to buy potato diggers. 
Some potato growers aré now get- 
ting 200 bags of potatoes (200 lbs 


each) per acre, compared to 50 


bags per acre before using irriga- 
tion methods and fertilizer.” 

The selling of equipment for 
irrigation purposes has been made 
easier with government loans for 
such use, says Mr. McElveen, al- 
though some farmers are reluc- 
tant to invest in the necessary 
equipment until they see the re- 
sults obtained by other farmers. 

The McElveen firm sells pumps 
priced from $475, with some in- 
stallations including pumps, pipe 
and other equipment running to 
as high a figure as $6000. For 


HARDWARE AGE, AUGUST 18, 1955 





NEW UW, 


VERTICAL 
“PACKAGE’ 
SYSTEMS 


for 


Save yourself work, worry and money when water looking Rapidayton vertical systems carry low retail 


prices like the ones below—and full! trade discounts. 
Three basic models to sell, and there's nothing 
new to learn. You're already familiar with Rapidayton 
Champion quality and features. Sleek vertical tanks 
are designed and made by Rapidayton as perfect 
mates for the Champions you know. 
Get facts—now—from your Rapidayton Wholesaler. 


THE DAYTON PUMP & MANUFACTURING COMPANY ® Dayton 1, Ohio 


requirements or construction loan specifications call 
for water systems with larger pressure tanks. Sell 
‘‘ready-to-install” vertical jet ‘‘package’ water sys- 
tems with 42 or 52 gallon tanks—for deep or shallow 
wells—right from the shipping carton. No parts to 
find, no assembly to fuss with. 

Sell at lowest possible prices, too! These trim- 


VERTICAL SHALLOW 
WELL CHAMPIONS 


VERTICAL SIGNATURE 
CONVERTIBLE CHAMPIONS 


VERTICAL “TWIN” * 
CONVERTIBLE CHAMPIONS 


HARDWARE AGE, 


As low as 
$146.25 retail 


{f.0.b. foctory) 


For wells to 25 
feet. Pump with 
% or *%4 H.-P copa- 
citor motor on 42- 
gallon galvanized 
tonk, oir charger, 


pressure switch. Ready to install. 
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As low as 
$151.25 retail 


(f.o.b. factory) 


For deep wells to 
80 feet or shallow 
wells. Pump has 


‘*Quick - Connect’’ 


flange and ‘2 H.-P 


copacitor motor. 42-gallon galvon- 
ized tank, pressure switch, air charg- 


er, ejector and foot valve. Ready 
to install 


As low as 
$184.75 retail 


{fo b. tectory) 


TWO impellers! 
Pumps full capacity 
at 40 ibs. pressure 
from 0 to 140 feet! 
% or % H.P. capaci- 

tor motor, 52-gallon tonk, pressure 
switch, oir charger, ejector ond foot 
valve. Ready to install 


* Trade Mark 





in the tape 
they want 


JENKINS 


Buyers want Gold Seal because they 
know it is every inch the top quality 
tape — roll after roll. 


Stock it—sell it—cash in on this steady 
demand. 


All types pocked in single 
rolls or 10-roll cartons. 
Every roll cellophane pro- 
tected, stays fresh. Jenkins 
Bros (Rubber Division . 
100 Park Ave., N. Y. 17. 


Jenkins Bros. also moke Diamond Seal 


Friction and Rubber tapes which meet 
ASTM Specifications. 
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The firm's service truck shows firm name and phone and advertises potato 


diggers sold by the company. 


example, the vegetable farmer 
wanting to irrigate from 10 to 15 
acres of land will need a unit for 
operating about 18 sprinklers. 
Pump, sprinklers and pipe will 
cost in the neighborhood of $1200. 
Aluminum pipe is used, and the 
entire sprinkler unit may be 
moved from one part of a farm to 
another at no great expense. The 
pumping unit is usually mounted 
truck when the water is 
pumped from an irrigation ditch. 

In some instances shallow wells 
are used, because much of Florida 
is but 7 ft above sea level. 

Mr. McElveen says, “When we 
contact a farmer interested in 
overhead irrigation, we usually 
take him right out in the field to 
talk to customers who have 
bought pumps and other equip- 
ment from us. Those customers 


on a 


can tell the story better than we 
can. 

“One of our cabbage farmer 
doubled his tonnage 
through use of overhead irrigation 
equipment purchased from us.” 

Twenty-four-hour-a-day service 


customers 


is offered on water systems, al- 
though the heavy-duty units sold 
require very little service. Once 
vegetable growers are taught how 
to operate the pumps and main- 
tain them, they can handle many 
minor 

farmers 


Some 
add pipe extensions to 
their overhead spraying systems 


service problems. 


by hooking them up to pipe sup- 


plied and installed by the McEIl- 
veen company. 

sy selling farmers with 
acreage 


large 
proper capacity pumps, 
potato diggers and the need for 
adequate fertilizer, D. W. McEI- 
veen and his tichard C., a 
retired naval officer, have helped 
their customers to attain greater 
profits with resultant 
profits for the firm. 
Mr. McElveen advertises irri- 
gation equipment and potato dig- 
gers in local newspaper ads, and 


son, 


increased 


also uses some direct mail pieces. 
He considers personal contact and 
word-of-mouth advertising by sat- 
isfied customers his best means of 
publicizing his firm and its mer- 
chandise and services. 


Variety Builds Volume 
(Continued from page 93) 


in., 12 in. and 14 in. Bottom dis- 
play sections of these units are 
4x8 ft. Bulky merchandise is dis- 
played on the top display levels. 

A pale green background is used 
for the street floor display area. 
In addition to plumbing and elec- 
trical supply tables, there are sec- 
tions for featuring hand and 
power tools, housewares, gifts, 
paint and paint sundries. The no- 
tions department is also located 
on the street floor, as are the gift- 
wrap materials and party favors 
sections. 


(Continued on page 114) 
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® --for the first time, 


| New 


a full 15 ounces of spray paint 












fs Xe. 


It’s the Kerpro <——_>. 


tal 


a: Kin 9 - Size ~ a 7 
i Can! 


Kerpro now offers bigger can, 
bigger line, bigger spray paint profits! 








Kerpro has it! A king-size can with a full 15 ounces of 
spray paint available in 20 different colors. Customers 
will know instantly they're getting enough paint to do the 
job . . . greater coverage for their money. Casual shoppers 
will be turned into buyers. It all adds up to greater sales 
and greater profits for you. 


Kerpro dries in just 5 minutes! That's something no other 
spray paint can do. Fast-drying feature minimizes accumu- 
lation of dust and dirt. Gives a smoother finish. Amateurs 
get a “‘professional job"’ every time! Satisfaction always 
guaranteed. 


".23 BLACK ENANE 


l 
Ry 


You can order cartons of assorted colors! Kerpro *’King- 
Size"’ Spray Paint is available in cartons of six cans in 
single or assorted colors. A real buying convenience 
for you. 


ROBERT J. KERR CHEMICALS, INC., Park Ridge, Illinois 
GET THE FACTS — MAIL COUPON TODAY! 














NEW 6 OZ. CAN TOO! ROBERT J. KERR CHEMICALS, INC. 
P. O. Box 89 — Park Ridge, Illinois 


7 
| 
| 
| 
| 
| 
| 
| 


A fast seller for those 
“touch up” jobs. Available 
in Wrought Iron Bleck, 


Send information on the new “King-Size” can and the complete line of Kerpro Spray Points. 


Gloss Black, White, Gold, 
Aluminum, Red, Green and 
Appliance White. Applience 
White also available in «a 
12 oz. cen. 


Jobber's Name 
Address 


Your Nome Title 





Company Nome 
INVESTIGATE THE MOST COMPLETE SPRAY 


PAINT LINE AVAILABLE—KERPRO Address ; ee ; | 
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Gift wrapping, through the year, with a selection of 
ribbon and paper is a free service, drawing traffic to the 


electric housewares department. 


sion. 


Service Beats Competition 


Selections are extensive enough to please any customer. 
There's a gift for any type of customer and for any occo- 


... for electric housewares volume 


This dealer keys his electric housewares merchandising program to 


a repair service, free gift wrapping and a wide selection of items. 


This is a hardware store that 
doesn't pay attention to discount 
house competition on electric 
housewares. 

What makes this department a 
volume line in the Harris Penrose 
Co. in Maquoketa, lowa, is the fact 
that the firm emphasizes service 
and a stock of 40 to 50 items in a 
price range from about $5 to $75. 

Roy K. Mocrehead, owner and 
manager of the store, believes 
there is nothing quite as frustrat- 
ing as an electric appliance that 
doesn’t work. Hence a cornerstone 
of his sales policy is service. 


110 


This is particularly true if the 
customer depends to any extent on 
the appliance as do the farmers on 
the REA lines of rural lowa. It is 
even more frustrating to have an 
appliance that doesn’t work in 
rural sections because service is 
not as readily available as it is 
in urban centers. At the very least, 
it means bringing it into town. 

That is why Mr. Morehead de- 
veloped his service policy to ac- 
commodate his customers. It in- 
volves speedy repairs so that the 
customer suffers only a minimum 
of inconvenience. 


lf the repair is a minor one, it 
is done in the store. If it is neces- 
sary to return the item to the fac- 
tory, Harris Penrose assumes all 
cost of packing and mailing if it 
is within the warranty period. If 
the warranty has run out, the store 
does the packaging and mailing, 
but charges the customer for post- 
age and insurance. 

But that isn’t all. The store will 
give the same type of service on 
appliances bought elsewhere. In 
that event, a charge of 50¢ is 
made in addition to the cost of 


(Continued on page 114) 
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MATCHING CONCAVE CABINET HARDWARE NO. 500 CONCAVE SERIES IN REGULAR 


AND BLACK ROSE® FINISHES 


WATCH FOR AN 


IMPORTANT NEW 


A a WESLOCK ITEM 
oe we 


TO BE ANNOUNCED SOON 


WESLOCKS FOR SLIDING POCKET DOORS 


all eyes are on 


1 ——) io ] o 4 


The style leader in 
residential builders hardware 


of fF) tle) ah-me- ele mel halalediy- 
Styling to Dasi 
— ~— ‘ P om O8 — 
ana ease OT Taieireieiels 


SCREEN DOOR LATCH 
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West Coast firm sells 
power tools through 
showing women that they 
can dress in appropriate 
attire while doing wood- 
working jobs for their 
homes. Free power tool 
classes given to women 


Freight car stage and dressing room used in conjunction with a power hoisted 


plattorm to show models and power fools. 


Fashion Show and Power Tool 


Demonstration Attract Women 


How would you go about interesting more women 
in do-it-yourself projects with power tools? 

A do-it-herself power tool demonstration, coupled 
with a fashion show was recently used for that pur- 
pose by Neiman-Reed Lumber Co. in Van Nuys, Calif. 

The fashion show featured costumes for do-it-her- 
self activities to introduce the store’s program for 
power tool classes for women. 

Three hundred women seated on folding chairs in 
the firm’s lumber yard witnessed the tool and fashion 
show staged in a freight car. A multi-purpose power 
tool was shown in the box car doorway and another 
on a platform hoisted up and down by a large fork 
lift truck to take models from the box car down to the 
ground. 

The power tool and fashion show was conducted by 
Neiman-Reed in cooperation with the manufacturer of 
Shopsmith equipment. 
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Thirty-five women enrolled for the first series of 
power tool classes for women. More than 400 women 
made inquiry about the free power tool classes. Plans 
are being made for other power tool classes for 
women. 

Shown on « television program, the style and 
power tool show included six Hollywood models. The 
show was announced in newspaper ads, publicized in 
news stories and columns in newspapers and was the 
subject of several commercial radio spot announce- 
ments. Six thousand direct mail pieces were sent out 
to advertise the show. 

Prior to the combination power tool and fashion 
show, six of the larger local women’s wear shops Lro- 
moted the event with window displays showing do-it- 
herself costumes, power tools and invitations to at- 
tend the combination show. 

A former Miss America, Miss Rosemary La Plante, 
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Do-it-herself 
merchandising 





Some of the 300 
women attending 
the outdoor 
power too/ and 
do - it - herself 
fashion and 
power too/ show. 


now a television star, narrated the fashion show. 

The fashion show and power tool classes for women 
was the idea of Jay Gold, retail manager. 

The first series of six women’s power tool classes 
was held on Tuesday nights from 7:30 to 9:30 with 
no charges being made for participation. 

A young Hollywood housewife, Mrs. Lila Zinnato, 
instructed the women in sawing, wood-turning and 
other power tool use. They learned how to do vertical 
and horizontal drilling, power sanding and the use of 
Jigsaws and jointers. A portion of each class session 
was devoted to visual education films on power tool 
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operation. Duke Young, woodworking teacher of 
North Hollywood High School, who teaches men’s 
power tool classes at the store was consultant. 

Power tool classes for men have been operated on 
Thursday evenings. For the men’s classes the fee is 
$5 for materials and films. 

Jay Gold says that the firm’s sponsorship of the 
classes for men was productive of many power and 
hand tool and power tool accessories sales both before 
and after the Christmas season. Pre-Christmas sales 
included 25 major power tools and a number of port- 
able electric tools. 


Mrs. Lila Zinnato in- 
structs womens class 
ot the store in the use 


| « 
of power tools. 





aME/ “Do-It-Yourself” 


product from NATIONAL 


y Gealerahis 


! White Metal and Felt 
es 


For doors and A 


windows 


Con be installed in 
minutes with scis- 
sors and hammer 


Here’s another National product 
that’s bound to get a big play 
from all your customers— 
Columbia Sealer-strip. This 
unique aluminum-felt weather- 
stripping can be readily installed 
by anyone in a matter of minutes. 
What’s more, it can be used 
where units are “out of square” 
and will efficiently cover 
extremely wide cracks. If your 
jobber can’t supply you, write us. 


Packaged to Sell on Sight! 


Each attractive 2- 
color box contains 
17’ of Sealer-strip | 
with complete in- 
stallation in- 
structions. 


It’s good business to sell 
the complete National line: 


th WEATHERSTRIPFING « Thresholds « 
Spring Bronze « Metal and Felt Sweeps 
* Door and Window Sets 


® SPECIAL ROLLED MOLDINGS 
& BINDING AND EDGING 


TRIPL-TITE ALUMINUM SIDING 


Write today for complete details 





2 Gotewoy Center Pittsburgh, Pa 
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Variety Builds Volume 
(Continued from page 108) 


The entire basement floor with 
2100 sq. ft of sales area is planned 
to attract parents and youngsters 
of all ages. There are 200 ft of 
four-level shelving, plus five five- 
level tables and a platform under 
the stairway for wheel goods. 

The toy department and its 5-ft 
aisles offers ample space for 
youngsters to examine and operate 
wheel goods. Done in a pink back- 
ground, the toy department is a 12 
month section in which boys’ and 
girls’ toys are separated. An ex- 
tensive stock of children’s games 
and books of interest to children 
of all ages, 
played. 

The center shelf of the five-level 
display fixtures is narrower than 
shelves above and below those 
shelves to give greater visibility 
to merchandise shown at those 
points. Because the bottom level, 
shelves immediately above get 
very hard wear, the trim on these 


both sexes, is dis- 


levels is made of maple, pine being 
used for the higher level trim. 

The Webers benefit from word- 
of-mouth advertising, believing 
that personal contact and cour- 
teous service to their customers is 
their best promotional medium. 
Open display of neatly arranged 
merchandise encourages many 
self-selection and impulse pur- 
chases. Many customers select 
their own merchandise without 
any assistance from the owners, 
and take it to the cash-wrap table 
to make payment. 


Service Beats Competition 
(Continued from page 110) 


wrapping, insurance and postage. 

It’s all a matter of good public 
relations. The next time the cus- 
tomer needs an appliance, it’s 
likely that he’ll remember Harris 
Penrose. 

Another important phase of the 
service policy, and one that has 
been responsible for many elec- 
tric housewares sales, is free gift 
wrapping. Since these small ap- 
pliances are ideal gifts for wed- 


dings, birthdays, and anniversa- 
ries, the fact that the store will 
wrap each gift in special paper 
and with an attractive bow at no 
extra charge draws traffic to the 
department. 

The firm doesn’t find this a 
costly service for usually the 
profit margin on an item is suffi- 
cient to allow for the cost of the 
gift paper and ribbon which is 
minor. Cost is further reduced by 
buying ribbon in 500-ft rolls. Col- 
ors are selected to blend with the 
four or five different wrapping 
papers the store offers. 

The store does not limit its gift 
wrapping service to small items. 
Mr. Morehead is ready to wrap 
any purchase up to the size of a 
doll buggy. 

If the gift is to be mailed, the 
firm will prepare the package for 
the post office and attach a mail- 
ing sticker. All the customer need 
do is to take the parcel to the 
post office. 

Mr. Morehead discourages cus- 
tomers from requesting that the 
store deliver gift packages to the 
post office because of manpower 
problems. However, in special cir- 
as during slow 
periods, or when the post office is 
store will undertake 
the mailing, estimating the postal 


cumstances, such 
closed, the 


charges. This is an extra service 
for rural customers particularly. 


Try Renting Them First 
(Continued from page 102) 


To start with, Mr. Rizzo bought 
a 30 x 40 ft building in Clark 
Township. Since that modest be- 
ginning, he has enlarged his store 
to more than six times its original 
area and now plans a further ad- 
dition. 

The key to his growth, this deal- 
er believes, is found in moderniza- 
tion because “people like to shop 
wide-awake store.” 

NRHA fixtures, 
modernized Town 
Hardware, which now has six 5 x 


in a modern, 
In 1952, using 
he completely 


8 ft islands and a wrapping ser- 

vice counter containing bins with 

16 different types of nails. 
During the first year after re- 
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modeling, business increased by 
32 pet. 

The former law officer recently 
entered a Stanley Electric Tools 
contest and was a winner. The 
competition, running in Stanley’s 
external house organ, called for 
the best answers to: How to in- 

and, 
would 


crease electric tool sales? 
What accessories help, or 
help, in selling portable electric 
tools? 


Mr. Rizzo’s general] theme, “In 
order to sell electric tools, first 
rent them out,” won him prize 
honors; no entry fee was required. 
In his letter, the dealer pointed 
out that once a man has tried a 
good tool, “the desire to own such 
a tool becomes of paramount im- 
portance.” Having 
purchaser, the customer becomes 


once been a 
a regular visitor to the store look- 
ing for new accessories. 

Power tool sales at Town Hard- 
ware average about eight a week, 
with January being a good month 
in the seasonal sales pattern. The 
most popular tool for rental pur- 
poses is the circular saw; next in 
favor are \4,- and '-in. drills, fol- 
lowed by sanders. 
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“FREE 


$3.50 Value Display Board 
with Americana Deal 


\ 


Show your customers you hove it with this 
clever stand-up display board, complete 
with New Americana hardwore 





#391—1'4," 


; Americana 
Americana Knob 


ZIjlt—*% B 
. 


326 “ '“T" Americana 
| semi-Concealed ‘linge ” 


Semi-Concealed Hinge 
















| 3#327—""HL" j 
Pen een \ % Americana 
—'H" * | Offset | 4 
Americana @| Hammered 
Offset di Hinge | 
Hammered A, & ' 
¥ A Hinge } > = 7330—""HL" _— 
. x ~ 
e Americana 
“7, e a Flush Ham- 
ey sate et mered Hinge ~ 
7 icana : 
" Flush ARS 2> ' ay ae 
ammere 237—"EZ" 
Hinge | ' Rubber Roller Catch 
| U. S. Pat. 2266044 
4 ee ee a ee 


NEW AMERICANA 
is handsome, 
hammered steel 


| 
| 
j hardwore, finished 
| 
- 





394—Americana Hammered Pull 
2395—Americana Hammered Pull 


in “Stor-Brite” 
Black, Antique, 
Copper or 

Brushed Brass. 





SEND FOR COMPLETE CATALOG TODAY! 


STAR METAL PRODUCTS _ 


0 U 5 - 7 B 
wi a - 









Sold through wholesalers only 






Bob Van Inwegen, 
behind counter, 
shows a custom- 
er approximately 
one pound or a 
handful of nails. 


Nail board and price list used to en- 
able customers to properly identity 
the type they wont, and to inform 
them of the price. 
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Combines Nail Display 


And Priee List 


To make it easier for customers 
to get the type of nails they want, 
West Woodland Hardware at 501 
W. 65th St. in Seattle, Wash., uses 
a display board which is in effect 
a combination price list and sam- 
ple panel. Much time is saved by 
showing customers uncertain of 
what they want the board. 

Size and type of each nail and 
its price is shown above or next to 
each nail. 

The dispiay board is a long, 
narrow piece of plywood painted 
black and given a finishing coat of 
varnish. When not used, the board 
is hung behind the counter. L. Van 
Inwegen says, “When a customer 
is in doubt as to the size or type 
of nails he needs, we hand him the 


board. Use of this board has elimi- 
nated much unnecessary walking 
to and from the nail bins. Before 
we used this display board, I fre- 
quently had to make two or three 
trips from nail bins to scales each 
time I sold a pound of them. 

“I noticed that a good sized 
handful comes very close to a 
pound in weight, no matter what 
the size of nail. When a customer 
selects the type of nail he wants, 
I just reach in and grab a handful 
and ask him if that is about the 
quantity he wants. He usually 
agrees. Then I weigh the nails, 
charging for the actual weight of 
the handful. I estimate that this 
idea has saved me many miles of 
walking and a good deal of time.” 
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Keil Key Duplicating Machines are 
easy fo operate and will start paying 
off with a splendid profit right from 
the start. 


Ask for complete information. 


No. R4'2 & PKA-3 
“COMBINATION” 


This combination puts you in 
the profitable key dulplicot 
ing business at once. The 
machine cuts cylinder and 


flat steel keys. The attrac 


" No. 11% 
“AUTOMATIC” 


tive, space-saving and con- 


venient rotary board holds 
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No..10'/2 


Cuts Cylinder, Fiat Steel and 
many types of Bit Keys, ex- 
SM es ie a a 
side ward cuts. This is a 
very practical, medium priced 


machine. 


No. 6'/2 


Cuts practically all Cylinder, 
Fiat Steel and Bif Keys. All 
seven cutters are mounted 
on the machine ready for 
quick, accurate cutting of a 


large variety of keys 
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Cuts cylinder keys only. You 


merely place the original 
tT) a Me) 
and press the lever — then 
this world famous machine 
automatically duplicates the 


key. 


over 1500 key blanks jf; 
a 


¢ 
7 
7 


7 
‘¢ 


y KEIL 
y’ LOCK CO. 
af INC. 


7 
YY” ~69 CHARLESTOWN, N. H. 
4 


4 
4 


Please send complete 


y’ information on your 
yf =No. 10% [] No. 6% [] No. 1% 
No.4'2[) & PKA-3 


Check the items you are interested in 


















STANLEY 
No. 241 Hinge 


against any made 
anywhere in the 
world. 













Made of smooth 
steel, toughened by 
cold rolling. 


Patented, self-seat- 
ing, non-rising, lu- 
bricated pin. Flat 
button tips. 


Precision manufac- 
turing makes every 
hinge identical — 
uniform. 


Clean, accurate 
machine-cut coun- 
tersinking. 





Exclusive hole in 
lower tip for easy 
pin removal. 





it’s worth more 
But you pay no more 
It's the standard 
of the world! 


Smooth square corners, or RD241 with 
rounded corners for machine mortising. 
Also available in bonderized finish for 
painting. Ask your wholesaler, or write 
The Stanley Works, New Britain, Conn. 


6 
[ STANLEY |] 


Hardware 


TOOLS + FLECTRIC TOOKS + STELL STRAPPING + STEED 
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NEWS and Views 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


Excise Tax Refund Claims 
Allowed Through September 

Dealers caught without sufficient 
time to claim refunds for floor 
stocks last year when excise tax 
cuts were made will have until 
through this September to make 
claims to manufacturers under a 
measure passed by Congress in the 
closing days of the session. 

The bill, H. R. 3712, extends the 
deadline from Aug. 4, 1954, until 
60 days after it is signed by the 
president. The excise tax reduction 
bill provided retailers could claim 
refunds in cash or credit from 
manufacturers for excise taxes 
paid at the higher rate on stocks 
still on their floors. 

Another measure passed by cen- 
gress exempts non-cash pay in the 
form of bonuses or prizes paid to 
retail commission salesmen from 
withholding provisions of the tax 


laws. Now, employers are not re- 
quired to withhold from wages 
taxes on such prizes. 
New Standards Issued For 
Paint, Doors, Windows 

New standards and simplified 
practice recommendations have 


been issued for paint and varnish, 
for windows and exterior doors, 
and for metal-cutting band saws. 
Paint and varnish practice rec- 
ommendations govern numbers of 
colors and sizes of containers. 
Changes from earlier standards re- 
sult in an increased number of 
shades. The practices are issued 
by the Commerce Department. 
New standard sizes for home 
windows and exterior doors are be- 


ing promoted by the National As- 
sociation of Home Builders to save 
money on home construction and 
reduce inventory and replacement 
problems. Six window widths, three 


window heights, and two exterior 


door sizes are suggested. 

Simplified practices suggested 
by the department for metal cut- 
ting band saws cover tooth set and 
shape, width of set, and hardness 
of the blades. 

Copies of the two practice rec- 
ommendations are available from 
the Commerce Department, Office 
of Technical Services, Washington 
a op. €o. 


William Kern Sworn In As 
New Trade Commissioner 

William C. Kern, formerly an 
Indianapolis, Ind., attorney and re- 
cently assistant director of the Fed- 
eral Trade Commission’s bureau of 
litigation, has been sworn in as a 
new FTC commissioner. 

Mr. Kern, son of the late Sen. 
John W. Kern, has represented the 
government in several of its most 
important cases. 

Meanwhile, unofficial reports are 
that Edward F. Howrey will sub- 
mit his resignation as chairman of 
the FTC by early fall. Mr. How- 
rey, commission sources say, will 
return to private law practice when 
he believes he has accomplished all 
the “reforms” he has in mind for 
the agency. 

Mr. Howrey, since joining the 
commission in 1953, has made sev- 
eral law-enforcement records, but 
has recently under critical 
fire by members of con- 
gress. 


been 
several 


| Resume reading on page 11) 
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.--and he’s right! 


Breidert Air-X-Hausters achieved almost 
immediate acceptance from the first 
day they were manufactured in 1939. 
Now, over 15 years later, they 
continue to enjoy the reputation of 
excellence that has made their sales 
continue to grow. Today, rural sales are 
at an all-time high. Our representatives 
can’t handle all the inquiries. 

We need jobbers now! 


The Breidert Air-X-Hauster may not look 
like a Cadillac, but it is every bit as 
much the quality leader in the roof 
ventilating field as Cadillac is 

in the automotive field. 





Consider the Facts: 


e The greatest scientific improvement in roof ventilators in over 
00 years 

® Since 1939 thousands have been in use on factories, commercial! 
buildings, schools, auditoriums, industrial smoke stacks, resi 
dences, residential chimneys and gas heater flues 

e Exhaustive tests by U.S. Government proved Breidert Air-X 
Hausters out performed all other types of ventilators tested 

e Certified ratings by nationally recognized testing laboratory 
prove Breidert gives exceptional performance under all condi- 
tions with wind blowing from every angle (Sketch lower 
left). Ordinary type ventilators perform only when wind blows 






































horizontally. (Sketch lower right.) 
% + ® Backed by hard selling national advertising campaign reach 
rs ing top level executives vitally concerned with proper ventila 
e | i. tion of commercial! and industria! buildings 
. Representatives in 57 cities. 














THE G.C. BREIDERT COMPANY 


Box 1190. San Fernando, California 





I would like to become a Breidert Jobber. Please 
send information to: 


CONSIDER THE REWARDS! 


The best way to determine how profitable it is to be 


a Breidert Jobber is to talk to one of our representa- NAME 

tives 

Mail this coupon for the name of the representative ADDRESS 

nearest you who will be happy to explain our jobber 

policy ciTy STATE 











HARDWARE AGE, AUGUST 18, 





1955 119 










Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 
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Convention Check List 
; mplete details about the conventions listed by dates below see 
the aiphabetical listings following this quick check list 
1955 31-Feb. 2 Pennsylvania-Atlantic Sea 
August ard Hardware Assn 
21-26 Gitt & Fancy Woods onow February 
22-26 Gitt Show (New York) 5S. 7 North Coast Retail Hardwore 
29 30 W ter KH A en Co. Show Assn 
Pat. Pend. Se tember 5. 9 Not ona Spo rtinag G 0GsS onOw 
“ a b- 8 Ohio Hardware Assn 
jf a a ?? ete ' * an » ~~ a a 
* Pee: show (Boston) , 7- 9 Eastern Garden Supply irade 
LEIN KUT PLIERS || 122! Satcoa'taer Hordnare Show 7 * Eston Sore 
* | INOW, ew » 
’ Frank n Hardware & Supp 9 Wisconsin Reto riorcgwore Assn 
Cf  " am — rc Cin i rc rc _ a i -~ 7 ‘ ; 
for both regular and Co. Convention & Stockholders’ = 7.10 jowa Retail Hardware Assn. 
LarTin on , ' 
Meeting 12-13 Arkansas Retail Hardware Assn. 
" 4 A/ + Vie nim Fever or ssn 
heavy-duty cutting October 2-14 West Virginia Hardware Assn. 
> © Gilt Shaw {Ph Lennon | 12-15 Calitornia Retail Hardware Assn. 
n . a Re ~/ gd | ode Dp a) :2 i4 —. Stat Hordwore & imo ement 
It was Klein that produced the first 17-21 National Hardware Show Ac 
and still the finest regular side-cut- 23-26 National Hardware Conv. at in mea ate eee ie 
, ; 9 , : i35-'t3> WH nigqan 8TO rioraowor ssn 
ting plier. Klein also gave the in- Atlantic City, N. J. SEP reg ae ray wer yr eee eee 
dustry the modern, streamlined N 7" 3 ila 
. . wo m er Ia 
version so much in demand. _— | 14-16 M St Rated teehien i 
* » 5 : . . 7 _ MA ntona Morawore mr ment af " . 
And it’s Klein again with a new, a- a dware & piome 14-16 Nebraska Ret A oul ae ee 
high-leverage cutting plier for light- easy N Hard 20-22 New Enaland Herdw Rew 
. . . ’ 6 * ro IC CT orTnwesT moar wore 
or heavy-gauge wire, including No. 2 re . A Assn 
. plemen ssn. i ial al | : , 
weatherproof hard drawn solid cop- 21-23 Corolinas Hardware / 
per wire, and A.C.S.R. £}-23 INinois Retail Hardware Assr 
i 1956 21-23 Pacific Southwest Hardware A 
There’s no extra hinging of any 
kind—no uncomfortable wide-spread January March 
handles. The offset hinge permits the 6-18 Western Reta plement-Hard it a 
extra-high leverage and they operate ware Assn ; 
as smoothly and easily as any other 7-18 N. Dakota Retail Hardware Assr 
Klein Plier. Forged from high-grade 24-26 Indiana Retail Hardware Assn April 
. . . . 9 y , ac? = ~~. an ¢ voor rata . 
tool steel, individually fitted, tem- 44-26 Midwest Garden supply irad s { 
, . Ch Chicana 
pered, adjusted and tested. Ask for No. OE es — P Assn 
. £ 24-26 Minnesota Ketai! Mardwore Assn. 
213-9 N.E. for streamlined pattern. aes A “pe 
24-26 Mountain States Hardwore-ime May 
ent Assn 21-2 * - - 
29-Feb. | Texas Hordware-!mplement 
Aon September 
$s 
Regular pattern available eS Bie ei 115 Po pie oe 
Same high-leverage design, but in Assn T ° 
the original Klein side-cutting 
pattern. Ask for No. 213-9. 
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annual convention with the Na- 
tional Wholesale Hardware Assn., 
Oct. 23-26 at Atlantic City, N. J. 
Headquarters, Marlborough - Blen- 
heim Hotel. Arthur L. Faubel is 
secretary of the manufacturers as- 
sociation with offices at 342 Madi- 
Ave., New York 17, N. Y. 


son 





Gi 


HA 


A. Fernley, Jr. is execu- 
tive secretary of the wholesalers as- 
sociation with offices at 1900 Arch 
St., Philadelphia 3, Pa. 


ft & Fancy Goods Show (Interna- 
tional), Aug. 21-26 at the Hotel 
Astor, New York City. Sponsored 
by Trade Exhibition, 331 Madison 
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continued 





Ave., New York, N. Y. Charles | 


Snitow, president. | fast, easy-boring 


Industrial Supply Convention, May 
21-23, 1956, at Atlantic City. At- electric-drill bits 
tendance restricted to members. 

Sponsored by American Supply & 

Machinery Manufacturers. Assn., | b G f 

W. B. Thomas, Hunter-Thomas As- | y reen ec 
sociates, 2130 Keith Bldg., Cleve- | 

land 15, business manager; the | 
National Industrial Distributors’ 
Assn., 1900 Arch St., Philadelphia 
3, Robert C. Fernley, executive sec- | 
retary; The Southern Industrial = 
Distributors’ Assn., 712 Volunteer 
Bidg., Atlanta, E. L. Pugh, secre- 
tary-treasurer. 








































National Builders Hardware Exposi- 
tion, Sept. 18-21, at St. Louis, Mo. 
Sponsored by the National Builders 
Hardware Assn., managing direc- 
tor, John R. Schoemer, and the 
American Society of Architectural 
Hardware Consultants, executive | 
secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- 
tions are at 515 Madison Ave., New 
York 22, New York. 








National Hardware Show, Oct. 17-21, 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, New York. Frank Yeager, di- 
rector. 






Specially designed for use in 
portable electric drills, 

these new GREENLEE 
tools meet the big need 
for bits that will bore accurately 
and stand up under today’s faster 


National Sporting Goods Convention 
and Show, Feb. 5-9, at Hotel Morri- 
son, Chicago. Sponsored by the Na- 
tional Sporting Goods Assn., 716 N. 
2ush St. poe — See 11. Address re- building methods. All around you 
quest for exhibit space to Robert there's a mighty big market for GREENLEE 
J. Youngblood, assistant NSGA | Electric-Drill Bits - 
secretary. 














professional car- 
penters, construction workers, farmers, 







National Wholesale Hardware Assn. home craftsmen. And Ww hen you sell] 
joint annual convention with the GREENLEE you know you re selling 
American Hardware Manufacturers sure satisfaction. For these new 
Assn., Oct. 23-26 at Atlantic City, bits are of highest quality come 


N. J. Headquarters, Marlborough- 


Blenheim Hotel. Th . F pletely heat-treated for extra strength 
enheim Hotel. Thomas A. Fern- 


. shanks accurately machined 







ley, Jr., is managing director of the fin | 

: wholesalers’ association with offices for precise alignment of the 
at 1900 Arch St., Philadelphia 3, tool . . . fine-quality steel. To get 
Pa. Arthur L. Faubel is secretary your share of the new electric-drill bit 





of the manufacturers’ association market, get GREENLEE. See vour 
with offices at 342 Madison Ave., 


: 7 k. wholesaler or write us for 
New York 17. 
complete facts. 











Regional Events 
Eastern Garden Supply Trade Show, —eE 
Feb. 7, 1956, at New York, spon- GRE LEE 





New GREENLEE line of 
electric-drill bits includes 
Nos. 56-PT ond 53-PT 
Solid-Center Electric- 
Drill Bits, No. 64-PT Ship- 
Avger Electric-Drill Bi, 
ond No. 28-PT Single- 
Twist Electric-Drill BH... 
all in wide size ronges. 


sored by Garden Supply Merchan- 
diser Magazine, 1901 St. Paul St., 
Baltimore 18. 





Gift Shows: Washington, D. C., New 
York City, Aug. 22-26, at Statler 


and New Yorker Hotels; Boston, | G R E E N L E E T o oO L Cc © . 


Sept. 12-16, at Hotel Statler; Phila~- | 1808 Herbert Ave., Rockford, Illinois 
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Can you use 


2% more profits 


Silly question? Maybe... but 
you can increase profits 59% and 
more. You can eliminate paper 
work, have uniform deliveries, 
easier inventory, prompter ship- 
ments and save time when you 


Buy from One Source 


\TEMS 
\ 


When you do, you have the selec- 
tion of thousands of items — the 
largest variety of tacks and nails 
in the world, plus rivets, glazier’s 
points, staples and related items. 
And you give your customers 
Atlas’ world-renowned quality, 
backed by a name they know 
and trust. Ask your Atlas 
wholesaler to show you the 
complete line. 











Since 1810 TACK 
Atlas CORP. 
FAIRHAVEN, MASS. @ HENDERSON, KY. 


Makers of the voriety 
of tecks and nails in the world. 


Convention Calendar 





delphia, Oct. 2-5, at Hotel Benjamin 
Franklin. George F. Little manage- 
ment, 220 Fifth Ave., New York 1, 
N. Y. Chicago show conducted by 
Eastern Manufacturers and Im- 
porters Exhibit, Inc. 


Midwest Garden Supply Trade Show, 
Jan. 24-26, 1956, at International 
Amphitheatre Exposition Hall, Chi- 
cago. Sponsored by Garden Supply 
Merchandiser Magazine, 1901 St. 
Paul St., Baltimore 18. 


Pacific Coast Garden Supply Trade 
Show, Sept. 13-15, at Oakland, 
Calif., sponsored by Garden Supply 
Merchandiser Magazine, 1901 St. 
Paul St., Baltimore 18. 


Pacific Coast Garden Supply Trade 
Show, Sept. 13-15, at Oakland, 
Calif., sponsored by Garden Supply 
Merchandiser Magazine, 1901 St. 
Paul St., Baltimore 18. 


Walter H. Allen Co., Inc., stockhold- 
ers’ meeting and merchandise show, 
Aug. 29-30, at Baker Hotel, Dallas, 
Tex. Company headquarters, 6210 
Denton Drive, Dallas 9. 


Arkansas Retail Hardware Assn., 
Feb. 12-13, 1956. Sessions and ex- 
hibit at Robinson Auditorium; hotel 
headquarters, Marion Hotel, Little 
Rock. J. Wayne Tisdale, 908 Rector 
Bldg., Little Rock. 


California Retail Hardware Assn., 
Feb. 12-15, 1956, at Fairmont Ho- 
tel, San Francisco. Krueger B. 
Jacobson, 262 Western Merchandise 
Mart, 1355 Market St., San Fran- 
cisco 3. 


Carolinas Hardware Assn., Feb. 21- 
23, 1956. Sessions and exhibit at 
Radio Center; hotel headquarters, 
Hotel Charlotte, Charlotte, N. C. 
D. W. Laws, 118 East Fourth St., 
Charlotte 2. 


Franklin Hardware & Supply Co., 
Convention and stockholders’ meet- 
ing, Sept. 19. Merchandise displays, 
manufacturers’ exhibits, and stock- 
holders’ banquet and meeting. Com- 
pany headquarters, 918 N. Dela- 
ware Ave., Philadelphia 23. 


Illinois Retail Hardware Assn., Feb. 
21-23, 1956, at Sherman Hotel, Chi- 
cago. William F. Ewert, 1194 Mer- 
chandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan. 
24-26, 1956. Sessions and exhibit at 
Murat Temple; hotel headquarters, 
The Sheraton-Lincoln, Indianapolis. 
W. J. Sheely, 964 N. Pennsylvania 
St., Indianapolis 4. 


continued 


lowa Retail Hardware Assn., Feb. 7- 
10, 1956. Exhibit at Veterans Me- 
morial Auditorium; sessions and 
hotel headquarters, Hotel Savery, 
Des Moines. Philip R. Jacobson, 
Mason City. 


Kentucky Retail Hardware Assn. 
Jan. 31-Feb. 2, 1956. Sessions, ex- 
hibit and hotel headquarters, Ho- 
tel Kentucky, Louisville. Edward 
Keiley, 501 Republic Bldg. Louis- 
ville 2. 


Louisiana Retail Hardware Assn., 
March 11-12, 1956, at Hotel Roose- 
velt, New Orleans. David O. Mans- 
field, P. O. Box 1696, Jackson, Miss. 


Michigan Retail Hardware Assn., Feb. 
13-15, 1956. Civic Auditorium and 
Hotel Pantlind, Grand Rapids. Har- 
old W. Schmacher, Michigan Na- 
tional Tower, Lansing 8. 


Minnesota Retail Hardware Assn., 
Jan. 24-26, 1956. Exhibit at Munic- 
ipal Auditorium, Minneapolis. C. J. 
Christopher, 2110 Nicollet Ave., 
Minneapolis 4. 


Missouri Retail Hardware Assn., Feb. 
14-16, 1956, at Hote! Jefferson, St. 
Louis. Harry Scherer, 1189 Arcade 
Bidg., 812 Olive St., St. Louis. 


Montana Hardware & Implement 
Assn., Nov. 3-5. Sessions and hotel 
headquarters, Rainbow Hotel, Great 
Falls; no exhibit. Norman O. Blev- 
ins, P. O. Box 1152, Helena. 


Mountain States Hardware & Imple- 
ment Assn., Jan. 24-26, 1956. Ses- 
sions and hotel headquarters at Ho- 
tel Cosmopolitan, Denver. Francis 
W. Reich, 1233 Spruce St., Boulder, 
Colo. 


Nebraska Retail Hardware Assn., 
Feb. 14-16, 1956. Exhibit and ses- 
sions at Omaha Auditorium; hotel 
headquarters, Fontenelle Hotel, 
Omaha C. A. McCoy, 325 Insur- 
ance Blidg., Lincoln 8. 


New England Hardware Dealers 
Assn., Feb. 20-22, 1956. Exhibit at 
Hotel Statler and ist Corps Cadet 
Armory; sessions and hotel head- 
quarters, Hotel Statler, Boston. A. 
C. MacHardy, 185 Dartmouth St., 
Boston 16. 


Pacific Northwest Hardware & Imple- 
ment Assn., Nov. 6-8, at Multnomah 
Hotel, Portland, Ore. J. Malcolm 
Smith, 614 Empire State Bldg., 
Spokane, Wash. 
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Here's the best White Tape rule valve 
ever offered. Die cast case, heavily 
chrome plated. No. 8O6W Made in 6 
ft., 8 ft., and 10 ft., lengths. 










ee 


lh TR al ~ 





A real buy in 50 and 100 ft. White 
Tapes in beautiful and durable leath- 
erette cases. No. SOGWIL - 50 ft. No. 
SIOWL - 100 ft. 


PLASTIC SPECIALTIES = 


No. 718 Utility Knife. Fine quality, 


put “buy” in their eye for so renee. Ove extve blades ie hendie 
many different reasons.... 


There's more profit waiting for you in the SOL-O-LITE line 
than in many others combined. Because they serve so 
many uses, these fine specialties just naturally build big 
volume all year ‘round. Display and advertise them for 


easy sales and quick turnover in every season. 


soL-o-MaT — [Trrsocoutt | KOVER-IT 


ail 


, ‘ 
Ribbed tough plas- Transparent poly 
ethylene covers 
are everyday fa 


vorites for drop 


tic «6makes.§ perfect 
mats for kitchen 





sinks and cabinets cloths end covers Walsco Chain Door Guard 
quiet safety foot- for furniture with welded steel links. Each 
ing on. stairways, boats, haystacks, on display card. No. 203 
equipment, auto seats, etc. Avail- b bs , 
floors in factories able in 6x9 and 9x12 sizes or brass or brig ' chromate 
=F autos pre-folded 9-ft. widths finish. 


peeeeeeeeee ee eeeeeeeeeeeees eeeeeeeceeeeeeeeeeeeeeeeeee 


STORM WINDOW KITS KRAFT 
STORM = 
DOORS Bt 


Growing in popvu- — 
—f 








larity every winter! 





WALSCO 
PADLOCKS 


Every size for every 


Count on tnem for 
eariy promotions 


Four attractively packaged types 
all ready to insta Prices from 

















ana aii-winter pro 



































39¢ to 80 rov ro st price 
we 10 WUE BP Ge Sroscew? price fits purpose. These low 
range—satisfy any demand 
am priced locks ore most 
ORDER FROM YOUR JOBBER .. . or write for catalog sheets, popular in corded as- 











sortments. 


Send for 


Ss © L. = © = L. § T Ee CORPORATION complete catalog. 
Pioneers in Plastic Window Materials 


4301 West North Avenue ° Chicago 39, Illinois | MILFORD, CONN. : 





prices, selling helps. 
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WHAT’S NEW 








® For more information 
on these products and 
services use free post 
card on page 127. 


(Continued from page 13) 


with either a gravity or high pres- 
sure valve. A thermostat and heat- 
ing element can be added to the 





Three 


time. 
clamps fasten waterer securely to 
any 


unit at any steel 


foundation. Drain plugs are 
List price starts at $7 

Unit weighs approximately 18 Ib 

Rhinehart Mfg. Co., Ine. 


For more data circle No. 9 on postcard, p. |! 


available. 7 


o* 
A 


Mobile Kit for Sprayer 
Easily mobile kit 909 
gives mobility and additional uses 


S90 


attached 


to any new or old Speedy 









































Mobile kit 
handle with rubber grip, axle, two 


sprayer. consists of a 
6 in. dlameter semi-pneumatic rub- 


ber tire wheels, mounting 
bolts and spacers for easy attach- 


ment. Lists for $6.95. W. R. Brown 


plus 


{ Orp. 
For mere data circle No. 10 on pestcard, p. 127 
Electric Appliance Line 


Special promotional line of elec- 
tric appliances, called the Imperial 






124 










line, includes steam and dry iron, 
model 1055; pop-up toaster, model 
1116; popcorn popper, model 5106; 
and a deep fryer and cooker, model 


2103. Iron uses tap water and 
weighs 2% lb. It has right and 


left thumb rests, button nooks, and 
comes with iron Toaster is 
styled in crome plate with a con- 
cealed door in base for easy crumb 
Also has color control se- 
Dominion Electric Corp. 


rest. 


removal. 
lector. 


For more data circle No. 11 on postcard, p. 127 


Kitchen Starter Set 

kitchen starter set 
of deluxe Pantry Partners is pack- 
aged for gift giving. Items are 


Nine-piece 






























of aluminum with close-fitting 
black plastic covers. Each has 
aluminum knob and raised white 
letter identification. Set lists for 


$15.39. 


Kromex 


For more data circle No. 12 on postcard, p. 127 


Child's Rocking Chair 

Child’s rocking chair has been 
added to Cosco line of metal play 
furniture. Called Model 14-S, the 
rocker has an saddle- 
shaped seat, padded with Tufflex 
and upholstered with washable 
Duran in an embossed nubby weave 
pattern. Chair is tip-resistant, hav- 
ing a low center of gravity. Seat 
is 11% in. high. Overall height is 
20 in.; width, 13%4 in.; length, 23%, 
in. Tubular steel frame and 


Industries, Inc. 


all-steel 


solid 








steel back supports have bonder- 
ized, baked-on enamel finish. Color 
combinations are ebony finish with 
charcoal gray or garnet red uphol- 


- - 





sand finish with 
upholstery. Chair lists 
for $6.45; $6.95 Colorado and West. 
Hamilton Mfg. Corp. 


For more data circle No. 13 on postcard, p. 127 


stery, and desert 


Cocoa beige 


Pipe Insert Fittings 

Metal insert fittings for plastic 
pipe have been added to this pipe 
fitting line. U-Brand fittings are 
available in zinc-plated malleable 
iron and brass. Complete fittings 
line includes galvanized and 
black U-Cote malleable iron pipe 
fittings, unions, plugs and bush- 
ings, cast brass solder joint pres- 
and drainage fittings, cast 
iron drainage and screwed fittings, 
steel nipples and couplings. Union 
Malleable Mfg. Co. 


For more data circle No. 14 on postcard, p. 127 


now 


sure 


Pocket Door T-Frame 


This 1200 Pocket door T-frame 
is designed to take anv type of 
wall material—lath and plaster, 


dry wall or plasterboard, wood 


paneling or tile—and to accommo- 
date 1%. in. doors 6 ft, 6 in. or 6 ft 


8 in. high, single or in pairs for bi- 
installations. 


parting Either 
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..- TO TRY SIMONIZ FLOOR WAX 















loctitied with 
s\MOLITE 













; y 
GARR ¢ moray 
star Of “ops I 
Gimon? ow! 
y Show¥: 





2nd Annual SIMONIZ |-romorion| QFUarantees 
you extra sales and profits 4 ways! 








Your customers get 30¢ cash directly from PSesse esse eee eee eeeeee8 











of all the details! Comments | 
Mail us this check-list and the cap-liner from 


as Simoniz. You receive full price anc fit! 
price and pro = sIMONIZ COMPANY, DEPT. 30 
a : > 
as Garry Moore and Bob Crosby TV's top t 2100 Indiana Ave., Chicago 16, il. 
salesmen — sell this offer to your customers on % 
network TV during September and October! B Here's how to get your 30¢: 
° — , ' a 1. Use Simoniz Non-Scuff Floor Wax. 
Tas mae ads in newspapers and local Sun- B 2. Rate it. using "E” for excellent, "G” for good 
day magazine sections make extra sales for you. 4 
z acne 6 Non- Easy-to- a Woter- a 
Cag No paperwork for you Simoniz takes care 2~,°" apply repens 











More and more dealers report Simoniz Floor Wax is 
their leading brand! No wonder— 83% of the women 


who participated in last year’s ‘“‘check-list”’ offer gave YOUR CUSTOMER FILLS OUT 




















formance. Don’t miss out—stock up with Simoniz Floor SIMONIZ SENDS HER 30¢ ! 


Wax now. Tie in with free ‘“‘check-list coupon” dispenser 
shelf strips in your store! 
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> NEWS 


— 
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NON- 
SCUFF 














O¢ AND TELL US WHY THEY LIKE IT!” 


‘ 
Simoniz a rating of “‘excellent”’ for its non-scuff per- THIS “CHECK-LIST COUPON”... 


FLOOR WAX 


i2 


‘We pay your Customers 





WHAT'S NEW 





screws or nails can be used. The 
extruded aluminum track, which 
will carry a door weighing 100 lb, 
is factory-installed in the header. 
It is designed so that the hangers 
may be attached to the door before 
it is hung and to prevent the door 
from jumping the track once it is 
installed. Each T-frame package 
for a single pocket door includes 
header, jambs, track, hangers, 
rollers, aluminum door guide, rub- 
ber bumper, mounting screws and 
full instructions. Available in door 
widths 2 ft; 2 ft, 4 in.; 2 ft, 6 in.; 
2 ft, 8 in., and 3 ft. Sterling Hard- 
ware Mfg. Co. 


For more data circle No. 15 on postcard, p. 127 


All Purpose Torch Kit 

New Bernz-O- Matic propane- 
fueled torch kit is designed for the 
multitude of jobs that require heat 
and flame. Kit contains disposable 
fuel cylinder, pencil flame burner 


unit, utility burner head, flame 
spreader for use with utility burn- 
er, and a soldering tip for use with 
the pencil flame burner. Kit comes 
in acetate window box, designed as 
Lists for 
Items if purchased sepa- 
rately would total $12.60. Otto 
Bernz Co. 


For more data circle Neo. 16 on postcard. p. 127 


a self - merchandiser. 


SS.558., 


Water Skiing Ropes 
Manila, linen and polyethylene 
ropes for water skiing each come 
in 75 ft lines with a five in. eve for 
attaching to the cleat of the tow- 
ing boat. At the outboard end is a 
hardwood handle Manila 


and linen ropes come in 14 in. di- 
ameter and polyethylene rope comes 
in 5/16 in. diameter. Ropes are put 
up in cartons of six, with each 
packaged in a cylindrical container. 
Plymouth Cordage Co. 


Fer more data circle No. 17 on postcard, p. 127 


New Redwood Finish 


Just out is a Redwood finish 
made of alkyd and reinforced with 
a bonding agent. It is designed 
for use on clear trim areas, peak 
areas, and terrace or porch furni- 
ture. Finish withstands exposure 
without drying out or crocking, has 
good film retention and shows the 
wood minimum 
darkening of color. Kyanize Paints, 
Ine. 


For more data circle No. 18 on postcard, p. 127 


surface with a 


New Hacksaw Blade 

New hacksaw and coping saw 
blade, called the Tyler Spyral blade, 
will cut metal, wood and plastics. 
Spvyral blade allows cutting in any 
direction without tearing the work 
piece. Blade will cut up or down, 


right or left, also in circles. Design 


of blade makes it self cleaning and 
permits cutting of soft materials 
without ripping or tearing. Blade 
sizes to fit the 
frame or 
hacksaw frame. Tyler Mfg. Co. 


For more data circle No. 19 on postcard, p. 127 


Electric Fry Pan 

For better temperature control, 
this new automatic fry pan is 
equipped with a full-width thermo- 
stat which measures the heat 
across the entire area where the 
food is being cooked. Square shaped 


is available in 


standard coping saw 


Corox heating element which is 


cast-in the aluminum body of the 


skillet and provides even heat dis- 
tribution. Pan is sealed against 
Temperature 
guide located on handle lists rec- 


moisture damage. 


ommended temperatures for cook- 
ing a variety of foods. Accessories 


je at a slight additional cost 


"Ure lo 
Availadt 


' i? , 1; _ ‘ “o< ace 
include a lid of heat treated glass 


and another lid of copper-tone alu- 


minum. Pan lists for $22.95. West- 


inghouse Rilectric Corp. 


For more data circle No. 20 on postcard, p. 127 


Do-it-Yourself Kits 

Two new do-it-yourself kits are 
offered as gift items for the Fall 
and Christmas seasons. The 21l- 


piece Fixkit includes a steel kit 
box finished in hammerloid tile 
b! in. drill with accessories, 
twist drill bits 


pDiue, a 


including seven 
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| CHECK CARD 
Wi AN EXTRA 
HH HARDWARE AGE SERVICE 


Pee A successful hardware dealer keeps up to date on 
WAY What's New in merchandise. The Quick Check 

AE Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 














FIRST CLASS 
PERMIT NO. 3 
(Sec. 34.9 P.L.AR.) 
New York N. Y 














WATT BUSINESS REPLY CARD 


No postage necessery if mailed in the United States 














POSTAGE WILL BE PAID BY 
Please use this P. O. HARDWARE AGE 
Box Address for Quick Post Office Box 60 
Check Cards Only Village Station 


NEW YORK 14, N. Y. 


’ 
| | ' 




















Toone a 

| | | | | | | 1 | Postcard valid 8 weeks only. After thot use own letterhead fully describing item wonted 8/18/55 
| H i) Hi | | Please send me further information on the WHAT'S NEW items, code numbers 

Tad for which | have circled below. 

a8 Baga 

i Wa | ' &¢ & S&S &w €@& Ce Or Bietie ee eeow Se 
| aaa 1 17 #18 #+%19 2 21 #22 «230 «240~«62506—6U26lU27 O28 629 «(80 
ta mn PB @@ 232 &e FB BS BD @CO-e BOB 2 eo 
Tih 46 #47 #48 «449 «©65006(651COCS2COS3COS4COSS CK C«CCi‘CKSCOC*SSsé«GSQ 
WY “oeee#e«.ees#seenn wen ee & 
| Ta 76 #77 #78 #=+%79 #+%S0 8 82 83 84 85 86 87 88 #89 9 
| iH] 91 92 93 «94 «©9S—6—696 0 (O97) 98S «100 «2101 «2102 «2103 «2104 «2108 
| ii | YOUR NAME | A | PANS: 
IE... sindecdnnnnedidacd one csadeteseavéksdasseeeniieineeete 
FIRM ADDRESS ......... Eee I ES ee NE ET nem 
ee OP i nn nahn 006 00006600060 000096 cee 6660 coins coocteoone 





MTT TT 
IAT 


Here is Your Quick Check Card 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the “What's New” columns. You get more of these in 
HARDWARE AGE than in any other magazine. 






































When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 





Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 











turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 














Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
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Please send me further information on the WHAT'S NEW items, code numbers 
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A big help for busy deol- 


ers. Use this card for free 
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FIRST CLASS 
PERMIT NO. % 
(Sec. 4.9 P.L.AR.) 
New York, N. Y. 


















































BUSINESS REPLY CARD 


No postage secessory # mailed in the United Stetes 
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Please use this P. O. 
Box Address for Quick 
Check Cards _ 
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POSTAGE WiLt BE PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 









Meet the new Champ! 


— with super strength and 



















stamina for operating exter- 
ior sliding doors with ease. 


t 
4 y, 
l Litshh 


This rugged, new hanger incorporates 





many of the finest features found in the 
No. 52 and No. 88 Hangers so popular 


with the trade for years. 


The hangers have large 2% inch diameter 
wheels, truck and large, hardened steel 
roller bearings. A flexible hinge joint al- 
lows the door to swing out under pressure 
but door is held rigid normally. Made in 


either Japanned or Hot Galvanized finishes. 







The No. 59 Covered Trolley Rail is espe- 







cially designed to serve the swift, gliding 


Piss 


Trolley 
Hanger 


hanger wheels with an even, perfect tread. 








The cover is spot welded to the rail. No 


brackets are required, as the rail itself 





forms a continuous bracket. 







The splice joint of the cover is dovetailed. 


Rail is made in 6, 8 and 10 foot lengths. 
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ANCHOR 
snaps! 


Why? Look at the market you have! 
Hardly a customer comes into your 
store who hasn't some use for ANCHOR 
SNAPS. They’re handy wherever 
rope, leather, or chain needs a quick- 
hitching device. Hundreds of uses 
on farms, ranches, on boats, and in 
the home. They even use ‘em as 
belt attachments for key chains! 


Display Box No. 1 contains the most 
popular swivel and open-eye sizes. 
Just give them a prominent spot 
on your counter, and your selling job 
is done. Order from your jobber today. 


Displey Bex Ne. 1 contains: 


2 doz., %"', No. 5037 Swivel E 

g des. $e’) No. $217 Open Swivel Eye Snape 
1 doz., 3%", No. 231 Open Eve Snaps 

1 doz., 48", No. 225 Swivel ive Snops 


NORTH & JUDD 


MANUFACTURING COMPANY 
ae SS == 


130 





WHAT'S NEW 





(from 1/16 to % in.), a flexible 
rubber backing pad, three sanding 
discs of different grits, a polishing 
pad, paint mixer, wire wheel brush, 
grinding wheel, horizontal stand, 
and a combination wheel arbor. 
The Drill’N Saw kit comes in same 
blue steel kit box and consists of 
new %% in. utility drill with geared 
chuck, 13 twist drill bits from 1/16 
to %4 in., and saw attachment with 
5 in. combination blade. Both kits 
offer the customer a $5.45 buying 
advantage. Black & Decker Mfg. 
Co. 


For more data circle No. 21 om postcard, p. 127 


Portable Cutlery Set 


This portable cutlery set has its 
own detachable cutting board. The 
hardwood cover, which conceals the 


Flint knives in the case, slips off 
to become the cutting board. The 
7-piece set includes six hollow 
ground, high carbon, vanadium 
stainless steel knives and a carving 
fork. Handles are made of Pakka- 
wood. Ekco Products Co. 

Fer more data circle No. 22 on postcard, p. 127 


Two Homeshop Vises 


Two new homeshop vises, Nos. 
D33% and D634, have 314-in. jaw 
widths and jaw openings of 4 in. 
The pipe capacity of the vises is 
¥ in. to 14%4 in. Each vise weighs 
18 lb. No. D33% (illustrated) is 
equipped with knurled replaceable 
steel jaw faces. No. D63% has 
smooth faces to prevent marring 
of soft surfaces. Both vises fea- 
ture 3-point Tri-Grip permanent 
pipe jaws. Vises have extra heavy 
steel beams, cold rolled steel screws 
with slip-proof collars and posi- 


tive-locking swivel bases with slip- 
handle lock nuts. Vises are indi- 
vidually boxed, six boxes to a case. 
Columbian Vise & Mfg. Co. 


For more data circle No. 23 on postcard, p. 127 


Large Plastic Panels 

Now available are jumbo-sized 
plastic laminate panels, 12 ft long 
by 51 in. wide. They are designed 
to cover large wall areas with few- 
er panels, cutting down the number 
of joints. Panels come in 46 pat- 
terns and colors including marbles 
and wood grains in both 1/16 in. 
thickness and 1/10 in. thickness. 
Consoweld Corp. 


For more data circle Ne. 24 on postcard, p. 127 


Metal Houseware Pattern 


Newest pattern in Decoware line 
of metal housewares is Modern 
Pink. Design is used in 4-piece 


canister set, cake safe, dust pan, 
step-on refuse can, and 12-quart 
waste basket. In addition, the pat- 
tern also appears on a large serving 
tray, bread box and 26-quart waste 
basket. Continental Can Co. 


For more data circle Ne. 25 om postcard, p. 127 


Drill Saw Attachment 


This Two by Four drill saw at- 
tachment can be used with all 
Cummins 14 in., pistol-grip geared 
chuck drills. It will saw through 
even the toughest woods up to 2 
in. in depth. Easy-grip handle pro- 
vides one-hand balanced operation. 
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| The most amazing lawn food ever made 
... and the easiest to sell! 



































ONE FEEDING 
LASTS ALL SEASON 





ALL FOOD NUTRIENTS 
NEEDED FROM THE SOIL TO NOURISH FINE GRASS 








Recommend new Golden Vigoro complete lawn food uncondi- 
tionally! It’s a miracle of plant food research—made a new way 
(Pats. No. 2618546, No. 2618547, and others pending). Count on 
it for repeat sales year after year, repeated profits year after year. 
Get the full story from your Swift salesman now before the spring 
growing season. 
UNMATCHED ADVERTISING SUPPORT 

LIFE, POST, BETTER HOMES, and many more national magazines and 


gardening magazines—plus newspaper ads in large cities and out- 
door billboards reaching millions. 


SWIFT & COMPANY 
Your best sellers in gardening supplies— The VIGORO Family of Gardening Aids 


Vigoro is a registered trade-mark of Swift & Company. Copyright 1045, Swift & Compaay 


Another New Selling Tool... 


Cue LINE 


GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 


Pp cckaged for Profit! 


Now. for the first time, full coils of 75-lb. Cresline flexible 
plastic pipe in %” to 114” diameters come in space-saving, 
hard-selling cartons that simplify handling and help change unit 
sales from “feet” into “miles.” Easy-to-read markings make in- 
ventory control a cinch whether cartons are stored vertically or 
horizontally. Pipe pulls easily off reel without whipping back. 
Each carton is an “ad” in itself — tells your customers about 
Cresline’s famous written guarantee, 100°. virgin materials, con- 
venient one-foot and 10-foot markings, quality control and pres- 
sure-testing. Back that up with Cresline’s pledge to ship every 
order within 24 hours ... add Cresline’s other smashing sales 
aids ... and you have a combination that will add extra dollars 
to every ticket. Write now for all the details. 


Visit Our Booth No. S-186 at the National Hardware Show, 
Navy Pier, Chicago 
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Made to Specifications of the 


Thermoplastic Pipe Division of the C a & oy € Ee @ T p LA G T q ¢€ Ss, i Be] Cc. 


Society of the Plastics Industry Dept. A-5, 955 Diamond Ave. @ Evansville if ind. 
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VLCHEK 


Bricklayers 
Hammers 


Made as practical 


yers suggested: 


blow 

2Proper wrist radius, no 
straining the hand 

3 Chisel end thin and sharp, 
ready for use 

4Specially designed, se- 
lected hickory handle 


S Drop forged, high carbon 
stee! 


6 Spalling face, hard center 
with tough, sharp edges 


in 3 sizes for all needs 


Every bricklayer needs at least 
two of these sizes 


TO SHOW ‘EM IS TO SELL ‘EM 


rut VLCHEK roo: company 


3001 EAST é7eh STREET « CLEVELAND 4 OHIO 





WHAT’S NEW 





@® For more information 
on these products and 
services use free post 
card on page 127. 


Attachment comes with 5! in. 
chrome alloy saw blade, rip fence 
guide, spindle arbor, nut and wash- 
er, and wrench, complete for 
$14.95. John Oster Mtg. Co. 


For more data circle No. 26 on postcard, p. 127 


_ 
Inexpensive Wastebasket 
This 12 in. wastebasket retails 
for $1.98. Merchandising features 
of this molded rubber item are 


space-saving shape, unbreakability 


and cleanliness, and no denting or 
basket 


pink, white and yellow to match 


chipping. The comes in 
decorations in bathrooms, kitchens, 
bedrooms and nurseries. Wooster 
Rubhe -” ('o. 


Fer more data circle No. 27 on postcard, p. 127 


Submersible Pump 

This submersible pump delivers 
ip to 100 gals. per minute from a 
i” diameter well, and is for use 
where large quantities of water 
are required for irrigation, sprin- 


kling and air-conditioning plants, 


Pumping 
Semi-open 
all-br } (= ller — 
all-bronze bowl-type impellers are 


plants, etc. 
depths run to 300 ft. 


processing 


precision-machined and fitted, as is 
the stainless steel yrouna and pol- 
Motor is NEMA 
standard, factory lubricated. Red 
Jacket Mfa. Co 


For more data circle Ne. 28 on postcard. p. 127 
p p 


ished pulp shaft. 


*. 7 
Locking Adjustable Wrench 
New adjustable wrench has lock- 
ing feature which offers rapid ad- 
justment and positive lock, with no 


unsightly obstructions. Mic] of 
inlocks the adjust- 


ment instantly. Wrench is drop- 


thumb locks or 
forged from allov steel and comes 
8 10 and 12 in. sizes which 
$3.10 and 


$. AO respectively. Four color dis- 


for $2.08, $2.45, 
ing 142 sq ft of counter space 

with each assort- 
Assort- 


. >< ‘ 
a total of $24.29. 


. 


W renches. 


available in indi- 
four color self-selling car- 
J H 4 ill ams «& (0. 


For more data circle No. 29 on postcard, p. 127 


> 
Aerosol Air Deodorant 
Here is a new deodorant air con- 
ditioner that dispels objectionab! 


nye, SMOKIN, 
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ltem of the Year! 
DEAL of the Year! 





a bey 


i ea EVERYONE NEEDS A PAIR! 


FOR STABILITY ARE 















pesionen ELEXIBLE. .. 


a 


HERE’S A FAST TURN a =, 


DEAL THAT'S PACKED ff as. FV 


with 





SOLID UNIT... 


Sells Month After Month “4 FOLDS IN SECONDS! 


j hee Sales Making Display, merchandising 


manual and sales literature! 


ab ” ’ Cn ae s ~ 142 Xs high 
Speci "Six Pack” of 6 Handy Horses — oo = a 
ill be the most popular and profitable Hundred sy of Uses 


product on your display floor! 


, ’ 
Dineet Or MONT — stirped freight 


prepaid right to yéur door. Billed through your 
favorite jobber! 





EVERY PAIR OF HANDY HORSES SOLD MEANS NEARLY $4.00 
PROFIT FOR YOU! Freight and promotion costs ore all paid by 
manufacturer! Over 5,000 dealers are already reaping profits ... 
why don't you? 














cpECIAL DEAL GOOD 


TIME L . Notionally Advertised in: POPULAR MECHANICS, POPULAR SCIENCE, 
LIMIT ED j \ ® Contact your MECHANIX ILLUSTRATED and FAMILY HANDYMAN 
jbber or mela wanenunt RSE TO ar na | 


ORDER 


coupon at once! | Please rush Sin-Pock” deals of stendord dbber discount 
| On me the ny iwobber os list 
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WHAT’S NEW 








in two seconds. The new aerosol 
package, which contains an odor- 
absorbing chemical, carries away 
unpleasant smells. Each 12 ounce 
can has over 200 spray treatments. 
Retails for $1.49 per can. Plasti- 
Kote, Ine. 


For more data circle No. 30 on postcard, p. 127 


Artificial Grass Wadding 
Grass-Tex artificial grass is ideal 

for model train layouts, 

Christmas trees and for 


under 
lining 


’ 


| 


Easter baskets. Made of all new 
grass green material, it is flame- 
proofed and has no lint or muss. 
Packaged in a wrapper that opens 
easily without tearing the product. 
Union Wadding Co. 


For more data circle Neo. 31 on postcard, p. 127 


Spark Plug Sockets 


Two new spark plug sockets have 
special rubber insert for holding 
plugs securely. Sockets also enable 
user to change plugs without burn- 
ing his hands on hot manifolds. 
One socket, No. 5026HP, is for 
3% in. drive and has a 13/16 in. 
hex opening that turns the 14-mm. 
spark plugs on most popular cars 


134 


and many trucks. The other socket, 
No. 5326HP, has the same opening 
size but is for % in. drive. Both 
have a %4 in. male plug at the top, 
which allows the socket to be 
turned with an open or box wrench. 
Sockets are made of special alloy 


I 
steel and are chrome plated. Ex- 
tensions of various lengths can be 
used with the sockets. Sockets and 
extensions can be turned by any 


handle. Plomb Tool Company. 
For mere data circie No. 32 on postcard, p. 127 


3-Way Kitchen Aid 


A three-in-one item that is an 
ice breaker, drink mixer and bev- 
erage shaker comes in a black and 
red 20-oz. tumbler with an ice 
breaker-drink mixer top and bev- 
erage shaker cap. T 


may both be interchanged for the 
desiréd job. Model No. 45 combina- 
tionSkitehen aid retails at $2.95. 


Enterprise Mfg. Co. of Pa. 
Fer more data circle No. 33 on postcard, p. 127 


One Piece, Steel Hammer 


One piece, forged steel nail ham- 
mer has rubber cushioned handle, 


is permanently locked to the steel 
shaft and provides hand-saving, 
shock-absorbing, air cushioned 
grip which will not slip, even with 
gloves. Handling is safe, wet or 
dry. Hammer is available in curved 
and straight claw styles with 16 
and 20 oz head weights. Great Neck 
Saw Mfrs., Inc. 


For more data circle No. 34 on postcard, p. 127 


New Glassware Designs 


Six new Continental designs are 
available in table glassware. They 
are: Mediterranean (illustrated), 
Seville, Granada, Alpine, Monte 
Carlo and Nordic. Three of the 
designs — Mediterranean, Seville 
and Granada—are applied to 10 
and 14 oz Flair glasses and an 11 
oz Pilsner. The remaining three 
appear on 14 oz Flair glasses. Each 
pattern is packaged eight to a gift 


box. A set of tumblers lists for 
about $3.50 and the Pilsners for 
about $5.50 per set. Libby Glass, 
Div. of Owens-Illinois Glass Co. 

For more data circle Ne. 35 on postcard, p. 127 


Permanent Faucet Unit 


Bal-O-Matic permanent faucet 
unit works on “floating bal!” prin- 
ciple. When OFF, the water pres- 
sure alone forces the ball upward 
against a nylon seat to keep valve 
closed. When ON, a_ vertical 
plunger keeps ball away from 
aperture, allowing maximum water 
flow. Finger-tip pressure opens 
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Da fisttul of eran 


Your Display sells more for you! Literature pocket 
holds full line stuffers on other Thor SpeedTools. 
You take the orders... your jobber delivers tools 
immediately. 


GIFT ASSORTMENT -40 


You buy only: 
1 =995 Saw attachment $ 9.95 
2 =201J3 ‘\«" SpeedDrills @19.95 $39.90 
2 =20145S SpeedDrill Kits @34.95 . $69.90 


You sell for $119.75 
You pay only 79.75 


You make... 


profit 





MS HEADQUARTERS 
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free literature—free gift packaging 
free banners with SpeedWay’s smashing 


Get this brilliant fluorescent completely assembled counter . 
display with changeable promotion cards for Xmas, Father s 
Day, etc., absolutely FREE 


A SURE SALES MAKER! 
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SpeedDrills are 


Just what you've been asking for complete with 
gift card... Ready to put under the Christmas Tree! 

















NEW! nevor TRU-LIFE 


Realistic, life-size decoy of light, 
tough molded fiber. Prebalanced 
and waterproof. Permanent head. 
Mallard and Black Duck. 


VICTOR MAJESTIC CHAMPION 
One-piece Tenite plastic decoy. 
Life-size, internally balanced and 
colorfully finished. Mallard, Pin- 
tail and Black Duck. 


MEW! victor DELUXE GOOSE 
Rigid, pressed fiber 
construction. Field 
type decoy converts 
to floating decoy by 
adding wood board. 
Nests for convenient 
storage and handling. 

Feeding and 
enr: upright 

heads 
supplied. 


Other Victor Best-Sellers 
You Should Stock 


VICTOR MAJESTIC STANDARD 
Life-size, internally weighted, 
Tenite plastic, adjustable head. 7 
species. (Deluxe over- 

size model also 
available. ) 






VICTOR VERI-LITE Light, tough, 
waterproof and self-righting. 
Moveable head. True colors. 9 
species. 

VICTOR CRO-TONE CALL 


Realistic Crow | 
callequipped “™ 
with lanyard. 






Anchors + Bolance Weights+ Wood Decoys 
Order from your wholesale 
ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. « Pascagoula, Miss. 
Niegera Falls, Conada 
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WHAT'S NEW 








and closes the valve and all motion 
takes place within the unit, with a 
quarter-turn of the handle. Unit 
can be seated against even the most 
worn Valve seats with no regrind- 
ing necessary. Made in RH and 
LH thread, it will fit most conven- 
tional single and combination fau- 
Rich-Troy Mfg. Corp. 


For more data circle No. 36 on postcard, p. 127 


cets. 


Aluminum Vacuum Bottle 


The all-aluminum vacuum bottle 


is rust-proof designed with one- 





piece jacket and collar. A new fea- 
ture is the filler which is loaded 
into the jacket from the bottom. 
Available in pint and quart sizes. 
Aladdin Industries 


For more data circle Ne. 37 on postcard, p. 127 


Multi-Purpose Jet Pump 


Convertible from shallow to deep 
well operation by removing the jet 
and placing at the proper point in 
the well is this new unit. Fresh 
water feature is made possible by 
the 6-gal. continuous weld pressure 


tank, which has 200 lb hydrostatic 
test. This 4% hp pump, listing at 


$99.50 will deliver 200 gph from 
depth. It is 


60 ft 15x21x19-in. 





high and is shipped completely as- 
sembled for installation. Flint & 
Walling Mfg. Co., Ine. 


For more data circle No. 38 on postcard, p. 127 


Screw shields 

Standard screw shields for fast- 
ening household articles on %¢ to 
') in. wall thicknesses are avail- 
able along with jumbos for use on 
wall thicknesses %. to %4 in. Pack- 
aged in boxes containing 100 
standards or 100 jumbos, or on 
3 x 3% in. display cards with four 
of either type of shield attached. 
BE. G. Building Fasteners Corp. 


For more data circle No. 39 on postcard, p. 127 


Boring Jig and Saw Kit 
New non-slip locking device on 
this Shurlok boring jig holds the 
tool tight to the door. Once posi- 
tioned, the face and side of door 
holes can be drilled without worry 
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@ For more information 
on these products and 
services use free post 
card on page 127. 


of creeping. Centerless saw per- 
mits “‘expansion” of spindle type 
Ye in. bores into the standard 2 in. 
required for modern unit door sets. 
Saw spindle fits power drill chucks 
and standard braces. Metailon 
Products. Ine. 


For more data circle No. 40 on postcard, p. 127 


Fiberglas Snow Sled 

Sturdy new sled designed for 
safety with no exposed or pro- 
truding parts has been introduced. 





Called the Sno-Plane, the sied is 
made of fiberglas and colored 
rocket red. It skims smoothly 
along the surface on powdered, wet 
or deep snow as well as icy ter- 
rain. Also steers easily. A heavy 
wire imbedded around the edge 
adds rigidity and provides a hand 
rail. Sled is 30 in. long and 14 in. 
wide and lists for $4.95. West 


Bend Aluminum Co. 


For more data circle No. 41 on postcard, p. 127 


Power Tools in Color 

Spruce-blue finishes with con- 
trasting buff, and in some cases a 
spot of bright red, are being used 
in the new line of power tools. Car- 
tons and shipping packages have 
been modernized and color-styled; 
cartons are self-display containers. 
Syncro Corp. 


For more data circle Ne. 42 on postcard, p. 127 


Garage Door Ornaments 
New line of ornaments for 
garage doors and other places 
around the home are offered in five 
stvies. Called Dekadors, the new 
HARDWARE AGE, 


ALGUST 18, 
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Everything points to record profits 
for dealers who join the giant 


CASE HUNTING 
KNIFE PROGRAM 


CASE — longtime favorite of quality conscious sportsmen — 
now is launching the biggest hunting knife advertising and 
merchandising program in Case history. Based on the fact that 
“Famous Guides Use and Recommend Case Huntine Knives,” 
this giant program is certain to win thousands of new cus- 
tomers for Case and you. Stock up now! 



































rare a 


ti 
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Featuring photographs and testimonials of famous guides, 
Case advertisements will appear in the top hunting and 
hshing magazines this fall. Over 2,500,000 sportsmen will 
read and remember these ads, and youll ring up record 
Case sales. 






hunting knives keen 
edged and ‘sharp tooking 


Your customers will appreciate and save this booklet. It con- 
tains a three-page, fact-hlled article on the care of hunting 
knives by the famous sportsman, lecturer and writer, Lee 
Wulff. Mailed or distributed over your counter, it's a sure- 
fire business builder. 


You'll stimulate extra sales 
by displaying this attention- 
getting counter card on 
which is mounted a reprint 
of one of Case's “Famous 
Guides” national advertise- 
ments. Youll receive this 
counter card with your ship- 
ment of Case hunting knives 
and hatchets. 








W rite directly to W. R. Case & Sons Cutlery 
Co., Bradford, Penna. for speedy handling 
and shipment of your order of Case hunting 
knives and hatchets, or contact your Case 
salesman. For further information, write to 
Dept. HA at the factory. 









































W.R. CASE &2 SONS CUTLERY COMPANY <- BRADFORD, PENNA. 
Manufacturers of the Most Complete Line of Quality Cutlery in America 


























Here are 
4.983,000 
good reasons why 


casters 









That's how many families this Bassick 
Saturday Evening Post ad calls on. 

With consistent campaigns in the Post 
— and over 50 other national publica- 
tions — it's no wonder so many more 
of your customers are sold on Bassicks 
than on any other glide or caster. 

Make sure you're well stocked to help 
them. And ask your distributor about 
free Bassick Caster and Glide displays. 
Call him today. THe Bassick COMPANY, 
Bridgeport 2, Conn. Jn Canada: Belle- 
ville, Ontario. 
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WHAT'S NEW 




















door decorations are made of 
aluminum, prime coated for easy 
finishing. They are _ rustproof, 
and lightweight. List for 49¢ 
each. Free display, including three 
sample ornaments, is offered dealer 
with each initial order for 12 each 
of the five styles. Dealer cost for 
this assortment is $19.60. Rocco 
Products. 


For more data circle No. 43 on postcard, p. 127 


Toy Tractor 


A modern chain drive and gear 
shift are features of the Model L- 
302 Murray Trac line of toy trac- 





tors. Brilliant orange body and 
wheel coloring is contrasted by a 
black seat and black steering 
wheel. Murray Ohio Mfg. Co. 
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1956 Radio Line 


Fifteen basic models in 19 color 
choices, including new units in 
clock and table sets, are offered in 
1956 radio line. Prices range from 
$12.95 to $64.95. Illustrated is five 
tube table model set, model 955T 
and 956T. The former is available 


in rosewood only, the latter in tur- 
quoise blue, sandalwood, ivory and 
coral. In addition to table models, 





new line includes seven clock-radios 
and three portable 
Industries, Inc. 
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units. Arvin 


Plastic Wrench Kit 


Transparent plastic pouch con- 
tains a set of drop-forged engi- 
neers or combination wrenches 
plus a metal wall rack to store 
tools. Red enamel metal wall rack 
holds wrenches securely and can be 
hooked to the kit of an 11 or 19 
piece Tuff-Test socket wrench set. 
Set includes 5 or 6 wrenches, heavy 





or light duty, with polished or un- 
polished heads, in the most used 
sizes. None Better Tool Div., New 
Britain Machine Co. 
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Nylon Safety Strap 

New all nylon safety strap af- 
fords low electrical conductivity. 
Because of the excellent dielectric 
characteristics of nylon, strap has 
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Also new 
is tool designed to cut the alumi- 
num strands of A.C.S.R. up to and 


small current leakage. 


including No. 2. Knives make a 
clean cut in the aluminum strands 
assuring a perfect splice. Cutter 
eliminates need for hacksaws, bolt 
cutters, etc. Knives are easily re- 
placeable. Length of cutter is 854 
in. Mathias Klein & Sons. 
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Compressed Air Sprayer 


This mobile type compressed air 
sprayer with 4 gal capacity is ideal 
for applying weed killer, insecti- 
cide and fertilizers to lawn and 
garden areas. Called the No. 145 
Mob! Sprayer, it has a three nozzle 
boom which sprays a uniform pat- 
tern 2% to 3 ft wide. Mounted 
on rubber tired wheels, the unit is 
pulled by a curved aluminum han- 
die. The tank is of galvanized 
steel, and the pump and discharge 
equipment are brass. A kit, with 
standard discharge equipment and 


see 





a 48 in. length of hose, is available 
to convert the No. 145 for general 
spraying. Universal Metal Prod- 
ucts Co., Div. of Air Control Prod- 


ucts, Inc. 
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Garage Door Design 


Just introduced is new design of 
No. 10, size 8 x 7 ft rigid (one- 
piece) overhead garage door. De- 
sign features wide horizontal pan- 
els. One turn of handle is required 
to send the door up to full open 
position. Other features are full 
length angle braces, heat-treated 
oil-tempered power springs, pre- 
fitted parts for speedy assembly 
and installation, zinc plated hard- 
ware and 2 in. headroom. New de- 
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For Complete 





Customer Satisfaction 


Here’s an ideal money maker for 
farm, home, light industry and 
“do-it-yourself” markets. This Co- 
burn #5916 Door Set comes com- 
plete in one package (without track) 
containing everything needed for 
quick, easy installation. It can 
handle doors up to 300 Ibs. with 





thicknesses to 1% inches. 

With standard track lengths and 
the Coburn 5916 in stock, you'll be 
able to meet all demands for lighter, 
sliding door hardware. 

Write for catalogue and price list 
to Coburn Sales and Engineering, 
56 Sterling Street, Clinton, Mass. 


COBURN PRODUCTS 








WHAT’S NEW 








® For more information on these products and services 
use free post card on page 127. 




















sign is also available in No. 7 for 
8 ft x 6 ft, 6 in. openings; No. 19, 
size 9 x 7 ft, and No. 21 for 16 x 7 
ft openings. Frantz Mfg. Co. 
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Repeating Gas Pistol 

An automatic CO, repeating gas 
pistol magazine of nine 
balls which are fired automatically 


holds a 





in repeater fashion. It permits 24 
rounds for CO, bulb. Pistol has 
full safety target design, balance, 
accuracy and precision finish. List 
price is $23.95. Martin Arms Corp. 
Fer more data circle No. 50 on postcard, p. 127 


Sliding Hardware Package 

Accommodating % and 1%¢ in. 
thick doors, new 2800 sliding hard- 
ware package is first that can be 
used for either thickness of door. 
Hanger design permits its use for 
both door thickness and permits 
up to %¢ in. vertical adjustment 
without loosening the wood screws 


which hold the hanger to the door 


itself. Doors can be lifted on and 
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off the track without removing the 
hangers from the doors. Packages 
are available for 4, 5, 6 and 8 ft 
openings. A similar set, 2802, wil! 
handle three by-passing doors of 
“4 in. or 1% in. thicknesses. Stan- 
ley Works. 
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Copper Skillets 

Two copper-clad stainless steel 
skillets in 7 in. and 9 in. sizes 
(illustrated) have been added to 
tevere Ware line of cooking uten- 
Skillets come with tight-fit- 


sils. 


. * 


stainless 


ting steel covers with 
Bakelite knobs. Also available are 
solid copper utensil hangers in 


wreath or oblong design, sold in 
sets of six each for $2.75. Skillets 
retail at $5.95 for 7 in.; $7.95, 9 in. 
Revere Copper & Brass, Inc. 
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Lawn Edger 
Little Giant ETC 167-1 
lawn edger requires no hard sur- 


New 











face on which to operate. Cutting 
is done by lightly stepping on the 
automatically rising cutter blade 
pedal. It cuts a 10 in. strip and 
ean be used to lift out stock. Comes 
equipped with rubber handles and 
lists for $4.95. North Wayne Tool 
Co. 
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Kitchen Tools 


A seven-piece set of chrome 
kitchen tools, including a hanging 
rack, comes in a red, pink and char- 
coal black combination. Packed in a 
colorful display box, set features 
Shepherd’s crook tool handles. Han- 
dles are washable with any type of 
cleanser. List price for the set No. 
1956 is $6.59. Everedy Co. 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 









Belt Conveyors 
Three 


conveyors, 


types of powered belt 

constructed on the 
building block principle, are now 
available: a floor-to-floor model; a 
tabletop model; and a 
model. Tabletop series is available 
with 12 or 18 in. wide belts and 


booster 


aluminum or steel frames. Series 
F, for floor-to-floor use, (illus- 
trated) offers the same belt widths 








on 




















































and frame choices. Series 12A 
Versa-Veyor is for use over stair- 
ways in loading and unloading 
trucks. Belt Corp. 
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Ramp Brake 
Worksavers can now be equipped 
with dynamic braking for safe uni- 






HARDWARE AGE, AUGUST 18, 1955 








HARDWARE AGE, 


WYTEFACE®” 
The NEW steel tape 












Rigid, curved blade, 2 inch 
wide, 16 ft. and 20 ft. Replaceable, 
changed in a moment. 
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% 
Long winding handle 
for greater leverage. 


Handsome, hard wearing, 
grey Plastide* cover on sturdy 
welded steel case. 








= 
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*Trode Mork 
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Adjustable end hook 
for accurate inside and 
outside measurements. 








RIGITAPE 
with 5 great features 
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Graduated feet, inches and 
Sths. Black on white background. Exclusive 
K&E feature of foot numbers in red, repeated 
in red at every inch. 











SALES-COMPELLING DISPLAY PACKING 
Here is tape news to make your cash register sing! 
This is the l-o-n-g steel tape that users can push 
around .. . for measurements along floors, up 
walls, or anywhere. Note its many exclusive 
features. Backed by national advertising in Better 
Homes and Gardens, circulation 4,040,587. 


KEUFFEL & ESSER CO. 


EST. 1867 


New York - Hoboken, N. J. 


Dallas « San Francisco 
Montrea! 


Detroit * Chicago « St. Lovis * 


Los Angeles * Seattle + 














form ramp speeds. Braking is ap- 
plied by pushing a button on Work- 
saver handle and then reversing 
direction control. Maximum brak- 
ing force of this feature cannot be 
applied immediately so there is no 
danger of a sudden stop. When dy- 
namic braking is first applied it is 
done so at a minimum, building up 
gradually to its full effect. Dy- 
namic braking places no more load 
on the resistor in the electric Work- 
saver motor than in normal opera- 
tion of the truck. Yale Materials 
Handling Div., Yale & Towne Mfg. 
Co. 
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End Display Units 


Showline end units for self-ser- 
vice retailers are available for the 
ends of Showline islands. Units 





4 


have a full back panel and fit into 
the line’s gondolas. Featuring large 
merchandise capacity, the end 
units have stain resistant shelves 
which can be quickly raised or low- 
ered to meet requirements of spe- 
cial displays and seasonal goods 
presentation. S. A. Hirsh Mfg. Co. 
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Label Dispenser 


Operated at the touch of a lever, 
the One-At-A-Time label  dis- 
penser feeds labels as fast as an 
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operator can touch the lever. Dis- 
penser measures labels and sepa- 
rates them from the protective 
backing. All sizes to 2 in. wide 
and 2% in. long can be handled. 
Dispenser is portable and made of 
stainless steel. Kleen-Stik Prod- 
ucts, Inc. 
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Industrial Hand Truck 


Two-wheel hand trucks, all-steel, 
minimize handling bulky cartons, 
packages, cases and boxes. These 
Load Lifters are arc-welded and of 


1a senaaatiaaind bi Laces 

















heavy gage, tubular frame con- 
struction. Available in a wide va- 
riety of styles with baked-on green 
or red enamel finish. Bernard 
Franklin Co. 
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Vertical Conduit Racks 


New vertical conduit racks cut 
down space needed to store large 
quantities of electric conduit and 


_ -_ ne 


other piping material. Racks are 
individual units, require no fasten- 
ing to the floor nor bracing to 
walls or ceiling. Made of steel, 
racks are 36 in. wide, 48 in. deep 
and 8 ft high. Each rack provides 
9 sq ft of space. Lengths of con- 





duit up to 10 ft can be stored up- 
right in these racks. Frick-Galla- 
gher Mfg. Co. 
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Wheel Strip Conveyor 


This lightweight gravity wheel 
strip conveyor is available in two 
standard sizes, each with a choice 


schaenentinnia aisle 
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of three wheel spacings for han- 
dling a wide range of materials. 
Flow Track wheel mounting gives 
two-point axle support. This sup- 
port provides maximum resistance 
to bending under loads. Wheel 
bearings are lubricated for life. 
Standard 10 ft section with sup- 
ports on 5 ft centers has a distrib- 
uted load capacity of from 400 to 
750 Ib. Section weighs from 15 to 
24 lb for easy set-up and storage. 
Rapids-Standard Co. 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


(Continued from page 13) 
67 in. high over-all and 33 in. wide 
by 31 in. deep. Smaller stand, 
Deal “FS” No. 2, is 5534 in. high 
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to cash in on 


BIG profits—VOLUME sales 


with 


DELTA’S 


greatest selling Campaign 





“Don’t Be ‘Sold’... MAKE UP YOUR OWN MIND! 
Get All The Facts and You'll Get DELTA!”’ 








IT’S A GREAT SELLING CAMPAIGN 
- » » BASED ON SELLING FACTS 


® People don’t like to be sold 
to buy 

® “MAKE UP YOUR OWN MIND” appeals 
to their common sense and their vanity 

® It dramatizes DELTA’S greatest competitive 
weapon-—comparison with competition! 








But they do like 


ONLY DELTA GIVES YOU THESE 
SELLING ADVANTAGES 


® The most complete line of power tools in the 
world 





® Both combination and individual tools 
® DELTASHOP ‘“*Tool-At-A-Time”’ selling plan 
® ‘The oldest and finest name in power tools 





DELTA QUALITY POWER TOOLS 


Another Product by Rockwell OG; 


DELTA QUALITY COSTS NO MORE 
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PLUS BIG NATIONAL ADVERTISING 


DELTA’s backing up this great new campaign 
with powerful, hard-hitting national advertising 
— the biggest ever put behind any power tool! 
And it’s all timed to get customers and prospects 
into your store during the dig fall and pre-Christ- 
mas buying season. 


HERE’S HOW YOU CAN CASH IN 


DELTA gives you all the merchandising and 
point-of-sale selling helps you need to get the 
customers into your store! Make Up Your Own 
Mind to cash in with the leader this fall. Get all 
the facts from your jobber man, or send the 
coupon—-today! 





DELTA has booth #4 at The National Hardware Show -— come and see wus. 


_ = 

Delta Power Tool Division, Rockwell Manufacturing Co 
680-H North Lexington Avenue, Pittsburgh 8, Po , 
Give me all the facts on Delto’s big MAKEUP YOUR OWNMIND 5 
selling campaign, including order blank for pomt-of-sole heips 
Give me the name of my necrest Delta Jobber 
Nome Title a 7 
Company ate 
' 

Address "= 
City County State PP 
se > Gu GED Cnn GED Gun «ED Gu amt —- am aus amp ane a am oD 
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IN DEMAND! 
IN SALES! 
IN QUALITY! 


GLASWIK- | 


outlasts ordi- | 
nary kindlers 
4 to 5 times 


Self 
Service 
Easy! 


a full line for oil stoves and ranges 


GLASWIK 
World's finest spun 
glass wireless wick. 


FLAMEMASTER 
The asbestos leader — 
has more oil-carrying 
strands. 


Superior asbestos —at 
& competitive price. 


New! 


FASTHEAT 
Accordion-fold—for 
range burners 


SUPERHEAT 

Good quality asbestos 
——two heavy exposed 
brass wires. 
THRIF-T 

Economy grade wire— 
reintorced asbestos. 


TOP NOTCH 
Perfection replacement 
—cotton, in steel shell 


TRIPLEHEAT The superior 3-wire asbestos 


wick ai a new low price 


Check your stock and reorder NOW! 


Seld Only Through Distributors © 


ATLAS 





ee 
COMPANY 


NORTH WALES 7, PA. 


Mir. ef Asbestos Textiles Since 1922 
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TO HELP YOU SELL 








over-all, 2114 in. wide and 19% in. 
deep. Minnesota Mining & Mfg. 
Co. 
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Christmas Lights 

A floor merchandiser for Christ- 
mas lights with an assortment of 
38 Royalites requires less than two 
feet of floor space. The display has 
a Christmas motif in bright blue 
and red. Open-face construction al- 
lows for consumer selection 
of the entire assortment. Two 
items can be illuminated. An as- 
sortment of indoor and outdoor 
tree sets, novelties and replacement 
bulbs has a total list value of 
$61.38. A 32-page catalog illus- 
trating the complete line is also 
available. Royal Electric Co., Ine. 
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easy 


Night Latch Promotion 


New install-it-yourself night- 
latch promotion package features 


hand-powered boring tool loaned to 
purchaser 


on a $2.00 deposit which 
to the retailer. 


covers the cost 


Tool 





enables homeowner to bore for the 
cylinder without having to buy a 
bit and brace or 


Three of 


hire a carpenter. 
the firm’s line of night- 
latches are mounted on 6-color dis- 
play. Complete includes 
stock of five nightlatches 
of each style displayed, and two 
boring tools. Inde pe ndent Lock Co. 
For more data circle No. 64 on postcard, p. 127 


package 
display, 


Window Material Display 


Three-roll counter display that 
holds one roll each of 48, 36, and 





30 in. wide R-V-Lite No. 15-V 
clear plastic window material is 
now available to dealers. Display 


is offered free with order for one 
each of the three rolls. Display 
rack, called the No. 150-VD, fea- 
tures two new rolls widths—a 48 
in. roll, 50 ft long, and a 30 in. roll, 
50 ft long. Third roll is standard 
36 in. width, 150 ft long. Special 
offer to dealers, priced at $45.51, 
includes the display free with pur- 
chase of one roll each of the 30, 36 
and 48 in. wide material. Arvey 
Corp. 
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Masonry Bit Displays 

Carbide-tipped masonry bits are 
now individually packaged. Cyclo- 
Core bits are in red and yellow 
marked for quick 
Cyclo-twist bits are 
in envelopes, packed one dozen to 
Two free 
wood and 
metal have been added to promo- 
tional material, in addition to a 
variety of kits and a do-it-your- 
self kit. New Carbide 
Tool Co., Ine. 
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boxes, plainly 


identification. 


a black and yellow box. 


counter displays of 


England 
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Three New Tool Packages 


Three new tool packages are 
being featured as IRHA family 
gift promotion. They are the Use- 
ful Trio package which consists of 
a 90-6 in. adjustable wrench with 
nick and burr resisting jaw sur- 
faces, 4 in. screw driver that is 
shock and break-proof in normal 





use, and a 7-6 in. slip-joint pliers; 
Adjustable Wrench package which 
contains a 91-8 in. adjustable 
wrench, and the Rib-Joint Pliers 
package consisting of a 507-10 in. 
pliers. Utica Drop Forge & Too! 
Corp. 
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Hand Saw Display 


This two-color corrugated counter 
display requires only a few seconds 
to assemble. It is free with an or- 
der for one each of the four hand 





saws in firm’s popularly priced line 
—Townsman, Countryside, Ranch- 
er and Metropolitan. Henry Dis- 
ston & Sons, Ine. 
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Lariat Display Box 

To eliminate a charge for metal 
display stands, a corrugated dis- 
play shipper is now used to ship 
30-ft. coils of Lariat Lightning 
yacht manila rope. Display portion 
of box is printed red and green on 
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COMPACT “SILENT 
SALESMAN” 


FREE with = every 
dozen. Sturdy Shipping 
Carton — 3-color Dis- 
play attracts traffic 
and sales from three 
sides ... yet occupies 


floor area only 9” x 18”, 





“DUPONT § 






































SALES 


eee SOAK UP 


PROFITS! 





S\9G@)  witH THE SELF-SELLER 
: THAT MADE HARDWARE 
WEEK HISTORY! 


150 CLEANSING FINGERS 


Highly absorbent strands of 
amazing DuPont Sponge-Yarn, 
each with millions of tiny pores 
thet sock up water... dry 
floors quicker ... last longer. 
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ADVERTISED in the 
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Oxco 


OX FIBRE BRUSH COMPANY, INC. 


recore:cun Je@etGatet (446 maetiane 



















ments. Back page of the free pub- 
TO HE: cP y OU > 4 Lé lication is devoted to self-standing 


service kit. Vaco Products Co. 
For more data circle No. 70 on postcard, p. 127 





Screw Driver Display 


A free 8-in. metal display for a 
new No. 430 combination assort- 
ment of 30 screw drivers is avail- 
able for fall and winter merchan- 
dising. The display holds 19 as- 
sorted drivers and includes about 
85 pet of all regular type drivers 
sold in retail stores. Display is in 
red, white and black enamel finish 
and meets small-space require- 








oyster white board. Cover is na- 
tural kraft printed in black. Upon 
receipt, retailer slits tape around 
_bottom edge and lifts outside 
cover, revealing a tray which holds 
six lariats in place and displays 
brand’s selling points. St. Louis 
Cordage Mills. 
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_ Nut Driver Catalog 


Catalog, designated No. SD075, 
covers complete line of hollow 
| shaft nut drivers in color, includ- 


ing Veri Board and shelf assort- 
SELES SR Pe 


| 








Furnace 


OM FO 


without furnace cost! 













If you want the comfort of central heating 
without its cost ... a Perfection gas or oil-fired 
heater is your answer. Behind these beautifully 
styled exteriors you'll find the same comfort-giving 
features that are built into nationally famous 
Perfection furnaces. These include the exclusive 
Regulaire control that ends cold floors. Unmatched 
guarantees, too. See your Perfection dealer for an 
actual demonstration of how you can enjoy furnace 
comfort without furnace cost. Perfection Industries, 
Inc., (formerly Perfection Stove Co.), 7647-B Platt 
Avenue, Cleveland, Ohio. 


A YOuR eggs alae 
—e rfection 


67 YEARS OF FINE HOME HEATING PRODUCTS 
HOME HEATERS + FURNACES 
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IMPROVED Get ready to be 

































to pace ‘55 sales 


Use Mansfield’s new sturdy corrugated cartons — attractively 
printed in dual colors—to step up your profit potentials. 
Chock full of eye appeal for point of purchase display. 


The new “economy special” is a big hit with Mansfield Dealers. 
In this deal you get 6 individually boxed No. 09 Ballcocks in 
a shipping carton. There is also the standard pack of 24 
individually boxed No. 09 Balicocks to a shipping carton. 




















MANSFIELD No. 09 BALLCOCK 


Combining features not found in 
higher priced fittings—quality 
workmanship throughout. Popu- 
larly priced. 


MAKE MANSFIELD 
YOUR CHOICE 


There ore no better values to 


be had. 


— 








TOR WALLS AND WOODWORK 





Ne. 03 No. 205 





HEAVY DUTY FLUSH 
BALLCOCK VALVE 








Pink is this year's exciting new color...and Gold 
Bond Velvet is this year's exciting new paint. With 
Gold Bond Velvet, you can offer your customers 
the easiest-going paint they've ever used. It glides 





on with brush or roller...it dries in minutes with 
no headachy paint smell. You can offer them their 
choice of fresh beautiful colors selected by color 
experts, including glamorous pink. Stock latex-based 
Velvet today and watch your store become head- 
quarters for repeat paint sales. 


RED BRASS FLOOR FLANGES 








Write for complete information on the full Gold 
Bond Paint Line. 





LIQUID CONTROL VALVE 





NATIONAL GYPSUM COMPANY «@ BUFFALO 2, NEW YORK 
a% 









Tr 


CLOSET SPUDS 


Velvet Lotex Color Masonry Wal! Sunflex 
Wall Peint Texture Texture Paints Primer Wall Paint 


Check with your favorite jobber or write 


BRASS DIVISION Paint better with 


MANSFIELD SANITARY POTTERY, INC. ENR he. PAINT PRODUCTS 


133 First St. Perrysville, Ohio 
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SAFE BRAKING WITH 
FULL CONTROL MEANS 


FOOT 





Manufacturers who build bicycles, par- 
ents who buy them and the youngsters 
who ride them all agree on the Bendix* 
MultiSpeed Power Brake. It’s the fin- 
est coaster brake on the market—the 
first power brake to be accepted and 
used by every bicycle manufacturer in 
America! 


In the first place, the Bendix Multi- 
Speed is foot-operated, and that’s the 
only safe way to brake a bicycle. With 
one hand occupied carrying a package 
or delivering newspapers, a boy or girl 
ean still brake with 100 per cent efh- 
ciency if his bike has the Bendix Multi- 
Speed Power Brake. 


L nder rough riding conditions, too, the 
Bendix MultiSpeed Power Brake will 
give top eve coal every time. 
There is no danger of regular break- 
downs caused by inferior, flimsy parts 
—a vital consideration for the bike 
owner or his parents, whoever is pay- 
ing the bills. 

For so very many reasons, you'll be 
wise to specify Bendix every time. It 
pays off in easier sales and more satis- 


hed customers. *REG. U. 5. PAT. OFF. 


MADE BY THE WORLD'S LARGEST BUILDER OF BRAKES 


SHIFT GEARS 
ANY TIME 


DAMAGE ! 





ECLIPSE MACHINE DIVISION 


ELMIRA, NEW YORK 


Oral ee COSPF eRe! oe 


Export Seles: Bendix internatione! Division 
205 Eas? 42nd St.. New York 17, N.Y 
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TO HELP YOU SELL 





® For more information 
on these products and 
services use free post 
card on page 127. 


ments. It mounts easily on per- 
forated board. Retail value of the 
No. 430 assortment with the free 
display is $18.60. Dealer cost is 
$11.05, a 66°53 pet markup. Jrwin 
Auger Bit Co. 
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Steel Tape Rule Pack 

1955 Christmas Pack merchan- 
diser for steel tape rules has inset 
on angle in the cover of the box, 





with blades extended, four Big 
Chief rules; two 10 ft models and 
two 12 ft models. All have °4 in. 
wide rigid white blade. Carlson & 
Sullivan; Inc. 
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Carded Shelf Hardware 


Visipak cards slotted for hang- 
ing on racks or wallboards are 
used for 35 items including a 
range of sizes of light narrow 
hinges, light strap hinges, light 
tee hinges, hinge hasps, corner 
braces, flat corner braces, mend- 
ing plates, broad butts, and re- 
versible butts. Cards are used as 





point-of-purchase displays on 
counters or racks. Each pair of 
shelf hardware items is packed 
with screws. Griffin Mfg. Co. 


For more data circle No. 73 on postcard, p. 127 
+. — 

Vise Deal for Christmas 
Mode! 805 vise is now available 

in Christmas box at no extra cost. 

Six boxes are packed in each ship- 





ping carton. All orders for the 
model must be at the firm by Octo- 
ber 15. Shipping dates are from 
September 15 through November 
15. Milwaukee Tool & Equipment 
Co. 
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Self-Service Package 

New self-service package for 
perforated board fixtures is made 
of transparent polyethelene. Each 


package contains a supply of fix- 





tures sorted by size and type which 
may be displayed on perforated 
board, in bin, or on counter. Turn- 
buckles, Inc. 
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Heating Pad Deal 

This new 7-pad prepacked dis- 
play is being made available to 
dealers with seven assorted heat- 
ing pads. The and 


display one 
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P-S-A PS9A4 heating pad are free 
Electric 
and Fan 


General 
Blanket 


of extra cost. 
( O., 
Dept. 
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Automatic 


Brush Display 

A simplified 
eration for 
play-packed 


set-up-and-sell op- 
contains dis- 

Corrugated 
shipped complete with 
brushes, slit open and set up 
quickly. Accessories in this pack- 
age are white tampico 6 and 7 in. 


dealers 
brushes. 
boxes, 





brushes, 
smoothers, 


paste paperhangers’ 
roof brushes, Wilcote 
masonry brushes, and the EZ Way 
wallpaper kit. Empire 
Brushes, Inc. 


For more data circle No. 


7-piece 


on postcard, p. 127 


Gum Dissolver Packages 
Two new packages for gum dis- 
solver products are _ available: 
Gumout for power mowers and 
outboards in 8 oz can, lithographed 
green, red and white, and Gumout 
for gas tank application in 8 oz 
Each 8 oz can lists for 89¢. 


Div.., 


can. 
Gumout Pennsylvania Refin- 
ind ( 0. 


For more data circle No. 78 on postcard, p. 127 
Mail Box Display 
With first for a 


king-size ranch-style mail boxes, 
a special display board is offered 


orders dozen 
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free to dealers to help promote the 
item. It is a _ point-of-purchase 
piece. The display board carries 


sales copy and a place for attach- 








ing an actual mail box for cus- 
tomer demonstration. 
Mfg. Co. 


For more data circle No. 79 on postcard, p. 


Griswold 
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Water Broom Display 

Six 3-ft 
water brooms fit in a display-con- 
tainer printed in dark green on 
vellow Flaps 
fold back and lock in position to 
make a prominent floor stand. 
Brooms are on display for quick 


aluminum Aqua-Sweep 


clay-coated board. 


selection and examination. Con- 





tainer is light weight and easy to 
handle as a shipper, and takes a 
minimum of display 
Damar Products. Ine. 
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Tool Gift Cartons 
white 


are 


floor space. 


blue gift 
for packaging 
Speed Drills and No. 
150 electric SpeedSanders for the 


ted. and car- 


tons available 


electric %%4 in. 


do-it-yourself market, in response 
to gift traffic on these items. Pat- 
tern has do-it-yourself sketches of 
power tool and a gift card 
printed in the center. Thor Power 
Tool Co. 


For more data circle No. $1 on postcard, p. 127 


uses 





Stronger Fur Prices 
Mean 


Bigger Trap Sales 
This Fall! 


BE PREPARED— 
STOCK 





TRAPS 


Market trends on furs show signs of 
climbing prices that will have trap- 
pers hot on the trail this Fall. Don’t 
neglect this important source of 
profits. Stock and sell Victor Traps 
—the trappers’ favorite. 










no. 1 VG 
vicTOR 
stTOP LOSS 


g musk- 
mm unk . 





For carcnin 
rat, skunk and - 
Delayed acto 





VICTOR con 


A coil ‘ 


Compact, 


Jow ‘Pread 5%" to conceal. 





Order Victor Traps by name 
from your wholesaler 
ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. « Pascagovia, Miss. 
Niagara Falls, Canada 





make money for you! 
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peelers is now available. This card 
gives full information at point of 
sale and protects the stainless steel 
blade. Corer is rigidly attached 
a tas with heavy wire staples to the 7% 
ef / wits @ x : x 334 in. card. All cards show 29¢ 
— - | retail price. Washburn Co. 
For more data circle No. 82 on postcard, p. 127 


Yard Care Booklet 


New leaflet to promote better 
yard care with a lawn sweeper has 
been prepared. Titled, “Give Your 
Lawn a Beauty Treatment,” the 
booklet describes how a yard can 


Apple Peeler Card 


An attractive red and gray dis- 
play card for selling Androck apple 
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cath good 
PROFIT 


here 


a 








IN THE POPULAR NATIONALLY ADVERTISED 


RED JACKET 


Model "X" Pacemaker 
JET PUMPS AND WATER SYSTEMS 


@ LOW PRICED—A complete 





@ FEATURES — Newly improved, 














top-quality compact-design water 
system that satisfies the needs 
of over 70°% of your market. 


@ FOR EITHER DEEP OR SHAL- 
LOW WELLS — Capacities up 
to 850 gallons per hour. Pump- 
ing depths down to 80 feet. 
Easy convertibility. 


o 
RED JACKET 
_ ieee 


ae eS 2 i. &: - * 
ee rs 5, ge. eS $ 
— = agh oa . 
_ PS SASS ee 5 ve 
Rae gS a tZ 3 oe 
i oe se 2 s a 
44 


HA-85. 





water 
144414. 


-« 


with Ni-Resist rotary-type seal 
and all-bronze wear ring, the 
Model “"X" Pacemaker is de- 
signed for dependable, long- 
lasting service. 


SIZES — Shallow-well pumps are 
available in ‘'/y and ‘'/p HP. 
sizes. Deep-well units '/2 HP. 
sizes only. Tank sizes 8, 21, 42 
gal. and larger capacity. 


baile for complete descriptive 
circular and prices on Red 
= Jacket Model “X" Pacemaker 
Water Systems. Address Dept. 








be kept neater through Spring, 
Summer and Fall with a lawn 
sweeper. It unfolds to a display of 
the firm’s line of lawn sweepers 
and lawn carts, with a discussion 
of operating features. 100 copies 
of booklet with dealer’s name, ad- 
dress and telephone number will 
be imprinted at no additional cost. 


Parker Sweeper Co. 
For more data circle No. 83 on postcard, p. 127 


Window Fan Display 


Here is a new window fan dis- 
play for counters or floors. The dis- 
play adjusts vertically to accommo- 
date fans in 8, 10 and 12-in. sizes. 





Upon request, display is shipped to 
retailers. Container Corporation 
of America. 

For more data circle No. 84 on postcard, p. 127 


Jute Twine Assortment 


New display contains 3 doz 175 
ft balls of jute twine in assorted 


pastel colors. Suggested retail is 
25¢ per ball. John H. Graham & 
Co. 


For more data circle No. 85 on postcard, p. 127 


Gasoline Can Catalog 


New catalog illustrates and de- 
scribes complete line of gasoline 
cans and other pouring devices. 
Featured are new squat designed 
cans constructed to fit under boat 
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ANOTHER 


MACKLANBURG-DUNCAN - 
Quality Building Product! << 
















Light, Sturdy 





Extruded Aluminum 
for Long, Rugged Wear! 
/ 
Glossy Red Interior . 
— fe $3.95 LIST 
SE Wicca neat ae $4.25 LIST 


Tough, Non-Breakable 2 Jonmneccseescanesonsneienni $4.50 LIST 
Pyrex Vials—Replaceable! FD ccceccccccoccncecesessvesoes $4.75 LIST 
DU sinsititentiininaniieauaaien $5.50 LIST 


individually Packed BE” .ncercccccccccccccccsccecoes $7.75 LIST 
in Polyethylene Tubing TQ” weeneerersnseenssenesenens $14.50 LIST 
to Display Product, TD” scvebenimbiininenesvensittie $15.50 LIST 
Protect Finish! 

—=—F | 





Long lengths for plumbing doors and windows — 
Shorter lengths for carpenters, masons, home-handymen! 


Sold by Hardware, Lumber and Building Supply Dealers! 


fe )|-=e DEALERS ORDER TODAY! 
wg Eo Your Order will receive prompt shipment! 








ek. 











Leaders in the Building Specialty Field for 35 Years 


MACKLANBURG-DUNCAN CO. 


BOX 1197 OKLAHOMA CITY 1, OKLAHOMA 


TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


(Continued from page 150) 


seats, in auto trunks or in other 
small spaces. Also included are 
the capacities, features and appli- 
cations of firm’s emergency cans, 
combination pump and can units 
and a selection of flexible pouring 
spouts. Edward Can Co. 
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Locks, Cabinet Hardware 


Spiral bound, hard cover book 
contains 48 pages of firm’s line of 
locks and cabinet hardware. 
available. Penn - Arkron 
ware Corp. 


Copies 


Hard- 


For more data circle No. 87 on postcard, p. 127 


Four Pack Clock Display 
Four-pack display of electric 
alarm clocks is now available. Dis- 
play includes Elite (top row, left), 
which lists for $3.98; Elite Radium 


Dial (top row, right), which lists 
at $4.98; Harmony (bottom, left), 
which lists for $5.95, and Viking 
(bottom, right), which lists for 
$5.95. Several other assortments 
are available in similar multi- 
packs. New Haven Clock & Watch 
Co. 


For more data circle No. 88 on postcard, p. 127 


Tool Merchandising Unit 
This free merchandising display 
features new jig saw attachment 
and 149B drill. Jig saw and }4 in. 
drill and strap adapter are disas- 
sembled from each other, but in 
their respective 


operating posi- 





tions. Display, which is 17 in. 
high and 15 in. wide, also displays 


five different styles of jig saw re- 
placement blades. Mall Tool Co. 


For more data circle No. 89 on postcard, p. 127 


Rotary File Catalog 


Sixteen page rotary file catalog 
for hard and soft metals, plastics, 
wood and other materials is now 
available. Included are illustra- 
tions of a series of plastic box sets. 
Copies of catalog are available 
upon Grobet File Com- 
pany of America. 


request. 
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(Resume reading on page 14) 


NEW! IMPROVED! GENERAL 's* FILTER 


Models 1A-25A and 2A-700A Offer These New Fe 


RESTYLED SEAL 


], IN FILTER CAP 
IMPROVED PREVENTS LEAKAGE 


1A-25A 


CUPPED RIM 
2 IN BOWL FOR 


EASIER SEALING 


NEW BUNA 
e GASKET COMPOUND 


ABSOLUTELY LEAKPROOF 





Won't Clog . . . Won’t Crack 


Complete restyling of the cap, seal, and gasket of 
General Filters 1A-25A and 2A-700A positively elimi- 


IMPROVED 
2A-700A 


nates any danger of leakage or improper sealing. 
GENERAL’S CUPPED-RIM all-steel filter bow! holds the 
new BUNA gasket securely in place against the re- 
designed cast iron CAP SEAL . . . provides easier seal- 


DELUXE 
2A-300 


, 


ing .. . lifetime dependability! 


CLEAN RIGHT SOOT REMOVER 


removes up to '" layer of soot from any heat- 
ing plant in 2-5 minutes! Non-corrosive, non- 
explosive. Made specially for General Filters. 


GENERAL FUEL Of; 
the ORIGINA( F 
4 r Me ¢ Denerdoa e 


Thun § 
: five 


— 


GENERAL FILTERS, INC. 


43800 GRAND RIVER AVENUE . 


NOVI, MICHIGAN 
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you need 


NEVER 
LOSE A SALE 


with the Mossberg shotgun line 


There’s a model to please every customer—in price, 
in features and in performance, and to please you, 
because Mossbergs are trouble-free. They stay sold. 











/” CAECT-CHOKE Models—3-Shot Repeaters! 


Everyone now wants the changeable 
choke feature—and Mossberg’s 
C-LECT-CHOKE is unsurpassed. A 
twist of the fingers does it —and set- 
tings are positive and clearly visible. 








NEW Model 200K—12-gauge, 
pump action. The gun of the 
year. St re 


$49.95 


ae 





Model 195-12 gauge, bolt action. $32.95 


Model 190 (16 2a.) $31.95 Model 185K (20 ca.) $29.95 


Model 183K (the only 410 ga. gun with adjustable choke) 
$28.95 


QUICK CHANGEABLE CHOKE TUBES 
on these 3-Shot Repeaters 














Here’s the convenience of quick pattern changes 
at rock bottom cost. Choke tubes are precision 
machined and can be interchanged quickly and 
easily in the field. 











New Model 200D — 12-gauge, pump ac- 
tion. /magine a fine pump gun at this 


price! $46.95 





a 
Model 1950 — 12-gauge, bolt action. 


$29.95 


Mode! 190D (16 ca.) $28.95 model 183D (410 ga.) $24.95 











Model 185D (20 ga.) $25.95 me 
You can count on Mossberg for 


MORE GUN FOR THE MONEY 





All prices core retail 
under Fair Trade. $1.00 
higher west of Rockies 


SEND FOR FREE 
CATALOG 


ossherq 


for accuracy 
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0. F. Mossberg & Sons, Inc., 51608 St. John St., New Haven 5, Conn, 









Playtime Moves West--- 
to SERVE YOU BEST! 
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Fourth Annual Ohio Hardware Association 


Golf Tournament Draws Record Turnout 


One hundred and seventy- 
five Ohio hardware retailers 
and suppliers attended the 
Fourth Annual Ohio Hard- 
ware Association Handicap 
Golf Tournament held at 
Granville Inn and Golf 
Course, Granville, Ohio, on 
June 22. 

Ray Stockmyer, of the H. 
R. Stockmyer & Son Co., Day- 
ton, won the John B. Conklin 
Trophy which circulates each 
year to the champion of the 
retailer division. Runner-up 
honors were won by Ray’s 
brother, William Stockmyer, 
of the Dayton store. Max Mc- 
Connell, of the Roscoe Hard- 
ware, Roscoe, was low gross 
winner. 

In the supplier division, 
James Deppner, of the W. 
Bingham Co., won top honors. 
Runner-up was A. J. Torok, 
of the Portable Electric Tool 
Co. The low gross winner in 
this division was Vic Giffen, 
of the Miller-Falls Co. 

The tournament was high- 
lighted by a banquet at Gran- 
ville Inn. Ohio Hardware As- 
sociation president, Miles F. 
Whaley, Whaley Hardware, 
Painesville, presented the tro- 
phies. John B. Conklin, asso- 
ciation secretary - treasurer, 
presented prizes to all retail- 
ers in attendance. Bill Hess, 
one of the coaches of the Ohio 
State University 1954 na- 
tional championship football 
team, also spoke. 

M. O. Gregory, Gregory 
Hardware, Granville, was 
chairman of the tournament. 
He also served as toastmaster 
at the banquet. The 1956 
tournament also will be held 
at Granville, See photo page 
169. 





Harold Cunningham 
Joins True Temper 


Harold C. Cunningham, 
former president of the O. 
Ames Co., is now associated 
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with True Temper Corp., 
Cleveland, serving as manu- 
facturing consultant in the 
shovels and steel goods divi- 
sions. 

Mr. Cunningham resigned 
Co. 


from the O. Ames last 





HAROLD C. CUNNINGHAM 


May after a service of 36 
years with that company and 
the Baldwin Tool Works. 





Hardware Dealer Heads 
Paducah Merchants Assn. 


Gus E. Hank, Jr., partner 
in Hank Bros., Paducah, Ky., 
hardware dealers, was re- 
elected president of the Re- 
tail Merchants’ Association 
of that city. This was Mr. 
Hanks’ third consecutive 
election to that position. 

The association named 
July 25 as its next Paducah 
Day, and also voted to con- 
tinue support of the “Padu- 
eah Has Everything” promo- 
tional campaign to get more 
shoppers in local stores. 





Tenk Hardware Co. 
President Resigns 


Frank B. Wensing, presi- 
dent of the Tenk Hardware 
Co., Quincy, IIll., has resigned 
his office. He became presi- 
dent of the firm in 1951. 

Mr. Wensing joined Tenk 
Hardware in 1916. 


Yale & Towne Elects 
L. Pantas V. President 


Leo J. Pantas, general 
manager of the Yale Lock & 
Hardware Div., Yale & Towne 
Co., New York, has been 
elected vice-president of the 
company. 

Mr. Pantas joined Yale & 
Towne in 1929, attending the 
firm’s apprentice school. He 
later studied at Pratt Insti- 
tute, Brooklyn, and was grad- 
uated in 1937 as an industrial 
engineer. 

After spending two years 
with companies in Waynes- 
boro, Pa., and Rochester, N. 
Y., he rejoined Yale & Towne 
in 1939, as an engineer in its 
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LEO J. PANTAS 


research and development de- 
partment. He was appointed 
general manager of the Lock 
& Hardware Div. in 1951. 





DEALER BRIEFS: 





New Warner Hardware Self-Service Store 
In Minneapolis; Packaging Emphasized 


A new “super hardware” 
store has been opened by 
Warner Hardware Co., Min- 
neapolis, in the Crystal Shop- 
ping Center. The new store, 
which has 65 x 120 ft of sell- 
ing space, is probably one of 
the most advanced self-ser- 
vice stores yet built. 

It has two checkout coun- 
ters, shopping carts and shop- 
ping baskets. All merchandise 
is out on display and every 
item is priced. The store man- 
agement has placed heavy 
emphasis on packaging mer- 
chandise and has undertaken 
an extensive job of packag- 
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ing. Many items normally 
sold loose have been pack- 
aged and priced by the store 
itself. 

The store is air-conditioned 
and departmentalized, with 
the various departments 
marked by signs and depart- 
ment numbers. It has a full 
basement. A builders’ hard- 
ware division, with two sales- 
men, men, will be located in 
the basement store. This is 
the seventh Warner’s store in 
the Minneapolis shopping 
area. 

The Crystal Shopping Cen- 

(Continued on page 170) 
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Central States Club 
Pians Annual Dinner 


Central States Hardware 
Club will hold its 15th an- 
nual dinner party in Atlantic 
City, Sunday, Oct. 23. It 
will be held in the American 
Room of the Traymore Hotel. 
It will follow the joint re- 
ception of the National 
Wholesale Hardware Assn. 
and the American Hardware 
Manufacturers Assn. 

The Central States Club 
will again sponsor a special 
train from Chicago to Atlan- 
tic City. It will leave Chicago, 





Saturday, Oct. 22, at 3 P. M., 
arriving in Atlantic City at 
9 A. M., Sunday. 

Reservations for this train 
can be made with L. G. Me- 
Steen, passenger representa- 
tive, Pennsylvania Railroad, 
16 S. LaSalle St., Chicago. 
The train will stop at Fort 
Wayne, Pittsburgh and Har- 
risburg, with connections 
from Cleveland. 

The committee in charge of 
the annual dinner consists of 
C. T. Gilchrist, chairman; 
John F. Gallagher, Frank M. 
Hagerty, Ben Leve and James 
A. Billings. 





Warren Shapleigh Bays the Hipolite Co.; 
Shapleigh Hardware Makes Appointments 


Warren McK. Shapleigh 
has resigned as _ vice-presi- 
dent of the Shapleigh Hard- 
ware Co., St. Louis whole- 
salers, and has purchased the 
Hipolite Co., 918 N. Sixth 


WARREN MCK. SHAPLEIGH 


St., St. Louis. Mr. Shapleigh 
will continue as a director of 
Shapleigh Hardware Co. 

Alfred Lee Shapleigh II 
has been elected a vice-presi- 
dent of Shapleigh Hardware 
Co., in addition to his present 
office as secretary. 

Harry W. Thener, Jr., 
buyer of sporting goods for 
Shapleigh, will in the future 
also purchase lines previous- 
ly handled by Warren 
Shapleigh. These lines are 
ammunition, guns and kin- 
dred lines. 

Mr. Thener joined Shap- 


leigh in July, 1936. He has 
worked in the stock depart- 
ment, city sales department 
and buying department. He 
was appointed sporting 
goods buyer in 1953. 


ALFRED LEE SHAPLEIGH I! 


HARRY W. THENER, JR. 
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Entry Blanks Ready for Hardware Dealers 
To Participate in 1955 Brand Name Award 





J. A. Williams Forms 
Merchandising Team 


J. A. Williams Co., whole- 
saler of Pittsburgh, has pro- 
three Major 


moted Appli- 


Cc. E. STAUFFER 


ance Division officials to the 
newly created Executive 
Staff. 

Appointed to the Staff are 
Charles H. Weaver, mana- 
ger, Advertising and Sales 
Promotion; C. E. Stauffer, 
general sales manager; and 
Morris B. Epstein, adminis- 
trative assistant to the pres- 
ident. 


Marshall-Wells, 
Promotes D. E. Light 


D. E. Light has been pro- 
moted to office manager of 
the Billings, Mont., branch 
of the Marshall-Wells Co., 
wholesaler of Duluth, Minn. 

Prior to his promotion, Mr. 
Light was assistant to the 
office manager of the Port- 
land, Ore., branch. He had 
been with the Portland 
branch for more than nine 
years. 


New Hoe & Co. Plant 


R. Hoe & Co., New York, 
has opened a new saw manu- 
facturing plant at 2700 S.E. 
Tacoma Ave., Portland. 

The new plant has 30,000 
sq ft of floor space. 


Retail hardware firms 
doing outstanding year 
‘round promotions on na- 
tionally advertised manufac- 
turers’ brands will again 
have the opportunity to 
qualify for national Rrand 
Name Retailer-of-the-Year 
awards, Henry E. Abt, presi- 
dent of the Brand Names 
Foundation, Inc., has an- 
nounced. Up to five hard- 
ware firms will be in the 
group of award winners to 
be honored at the Brand 
Names Day-1956 dinner to 
be held Wednesday, April 18. 

Winners will be selected by 
24 judges representing firms 
honored as Retailers-of-the- 
Year at last April’s Brand 
Names Day. Charles Librett, 
president, Charles  Librett, 
Inc., New Rochelle, N. Y., 
winner of the hardware 1954 
top plaque, will be a judge. 

Retailers qualify by out- 
lining their present and con- 
templated brand promotions 
for the year standard 
entry forms. There is no 
entry fee. No samples are 
required. 

In December entries will 
be screened by a Foundation 
committee, and finalists 
named in each of the compe- 
tition catecories. Finalists 
will be invited to submit de- 
tailed presentations on their 
brand promotional activities 
during 1955. From these 
presentations judges will se- 
lect retail firms to receive 
Brand Name Retailer-of-the- 
Year plaques and Certifi- 
cates of Distinction. 

Official entry blanks are 
available from the Brand 
Names Forndation, Inc., 37 
W. 57th St., New York 19. 


on 


Porter Buys Vulcan 


H. K. Porter Co. Ine., 
Pittsburgh, has purchased 
Vulean Crucible Steel Co., 
of Aliquippa, Pa. 
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rl Ceal te 
PIPE THREADERS 


NO. 504...easyto Today, craftsmen demand more from pipe 
set-up...fasttouse tools. They buy tools based on perform- 
.. Precision made : ; 
.. gives perfect ance... accuracy...dependability...and 
threads every time. long service life. That’s why fetta Tools 


are number ONE in demand. 


SPECIFY THE RIGID “502” 
for use on any power drive. Single set of 
self-contained dies adjusts quickly to 2” 
NO. 4P geared die and %” pipe...regardless of position of 
stock gives perfect : , : 
threads on 2%" to @uick opening lever. 
4 pipe with four 


sets (5 each) of dies SPECIFY THE Rika(bD "504" 
a for use on any power drive. One set of full 
| , width dies adjusts to 1”, 1%", 1%” or 2”. 
Quick-opening dies retract immediately 
while power drive is operating .. . elimi- 
nates slow back-off. Four-jaw work-holder THE NAME TO REMEMBER WHEN 
mbes ema sets to size instantly...no lead screw jam. YOU WANT THE BEST GLASS CUTTER 


or with power... 
for use on 1” to 2" 
pipe. . . jam-proof. 


Send for Complete Catalog 


= I _ | THE FLETCHER-TERRY co. 
ensegt 767 SOUTH STREET + FORESTVILLE, CONN. 
MANUFACTURED BY THE RIDGE Toot. COMPANY . 433 CLARK STREET . . ELYRIA onie LAELIA ANI IS 8 ERIE a ARR a RESET 
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Our Own Show Stresses Need for Steady 
Promotion; Giftwares Are Highlighted 


The annual fal! and Christ- 
mas buying market and sum- 
mer meeting of members of 
Our Own Hardware Co., Min- 
neapolis, was held Aug. 1 to 
3. at the company’s ware- 
house and office. 

The meeting put emphasis 
the importance of more 
aggressive dealer promotion 
to meet competition. Speak- 
ers at the meetings pointed 
out that it was false economy 


on 


to cut advertising and pro- 
motion budgets when sales 
shipped, since that was ex- 


actly when promotion should 
be stepped up. 


In addition to an adequate 
budget, the other vital ele- 
ment for successful promo- 
tions 18 consistency, it was 
stressed. A small but con- 
sistent effort will be far 
more successful than a 


larger, sporadic program, 


the dealers were told. 
merchandise 


The display 








A wholesale 


sample room 
where hardware dealers can 
inspect full line displays of 
fishing tackle and lawn and 
garden merchandise has been 
built i the of 
Fries, Beall & Sharp Co., 
hardware wholesaler in 
Washington, D. C. 

The room is finished with 
perforated panel board walls, 


warehouse 


as" & 
teu 


~~ ot ee 7 a . 
Re ie pms SN 
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featured a wide variety of 
toys and seasonal items. The 
toy lines have been consider- 
ably expanded over recent 
years. 

Considerable emphasis was 
placed on giftwares, with a 
special display area devoted 
to these lines. Dealer interest 
in toys and gifts was unusu- 
ally active, despite the hot 
weather that hit at the time 
of the show. 

Reactions of dealers at the 
show indicated that the 
of gift centers in hardware 


use 


stores is growing fast and 
has been found very profit- 
able. 

S. P. Duffy, president and 


veneral manager of the com- 
pany, reported that sales and 
profits for the company were 
running about the same as a 
year ago. He told the dealer- 
owners of the firm that pros- 
pects for the future were very 
encouraging, but that success 


tile floor, and the acoustical! 
ceiling painted a light color. 
The general lighting is fluo- 
rescent, with spotlights 
aimed on displays. 

The panel board is in 
tel colors to set off the mer- 
chandise. The lawn and gar- 
den tool section is in yellow, 
a fishing tackle area is in yel- 
low and another area 


pas- 


in sil 
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would not come very easily. 

He discussed various other 
wholesaler plans that have 
been announced recently and 
emphasized that the promo- 
tion plans and the other ac- 
tivities of Our Own, which 
was one of the first merchan- 
dising plans for dealers oper- 
ated in this country, were the 
on which many other 
programs were based. The 
members of Our Own, he said 
should be able to take pride 
in that fact. 

A number of plans for im 
proving the services of Our 


basis 


were under considera- 
Mr. Duffy 


be announced at a later 


Own 


tion, said. These 

will 

date. 
Both fall 


consumer 


the and Christ- 


hooklets were 
the 
booklet will have a 


of full 


pages to add to its effective- 


mas 
announced at 
The fall 
larger number 


meeting. 
color 


ness. 

Our Own is also providing 
its members with special gift 
in books to 


certificates en- 


Fries, Beall & Sharp Builds Sample Room for Dealers 


The f 


x 4s, 


ver gray. 


» 
are 


urring strips 
the 
are 
1] 


SO ail 


holes in 
drilled 


| 
i 


and 


, 


he panel board 


into tne strips 


pane 


usable 


board holes are for 
displays. 

The 
rear of an 


by 27 feet. 
Fries, 


display room, at the 


ipper floor, is 17 
& Sharp sales- 


Beal! 





gift 
holi- 
customer 1s 


sell 
the 


dealers to 
certificates during 
days when the 
uncertain over 
buy. 


courage 


what gift to 


Kingshead Elects 
Executive V. President 
The Kingshead Corp., New 
York, has appointed Donald 
F. Vanderbilt executive vice- 


president. 
He will direct the sales 
and distribution of quality 


hand tools. 

Mr. Vanderbilt recently 
resigned from John H. Gra- 
ham & Co. Inc., where fo 
more than 23 years he was 
manager of the Import De- 
partment, which he 
ized in 1932. He was also in 
charge of sales for several 
domestic manufacturers, and 
handled all government busi- 
ness. 


organ- 


Before joining the Graham 


organization he was secre- 
tary of Wiebusch & Hilger, 
Ltd., in charge of the Hard- 


ware Division. 


arranged 


men appointments 


with their dealers to view the 


displays. Dealers can inspect 


full lines which are priced, 
and make selections to en- 
lal ve tine il stan AS W thout t he 


interruptions encountered in 


store Dealers, also, 


their 


have picked up ideas for 


store display with perfo- 


rated panel board. 





He has HIS Hideout... . 
She has HER Hideout... 
and YOU have an EXTRA SALE! 


Instead of one . . . two Grote 
Hideouts for every bathroom! Mr. 
and Mrs. both have a hideout for 
individual toilet articles . . . an idea that’s 
sure to appeal... . and you’ve created 
an-extra sale! Hideout will conceal soap, 
tumbler and four toothbrushes .. . 
all the bathroom loot required, and with 
plenty of room! Soap tray is not crowded 
under tumbler but is conveniently 
located on recessed shelf. Home owners 
are heading for Grote Hideout 
features! 


The Grote Hideout ond complete tine of Grote bathroom 
occessories ond cabinets is distributed by leading jobbers 
everywhere. Write today for complete Grote cotclogve 


GROTE manuracturins co, we 


BELLEVUE, KENTUCKY, Opposite Cincinnati 








Conde Hamlin Elected 
President of DeWalt 


Conde Hamlin, formerly 
executive vice president, has 
been elected president of De- 
Walt, Inc., Lancaster, Pa. 

Mr. Hamlin has been ex- 
ecutive vice president since 


CONDE HAMLIN 


last year. Prior to then, he 
had been a director and vice 
president in charge of sales 
for five months, after serving 
as general sales manager 
since 1952. 

Richard Wagner has been 
named sales manager of De- 
Walt’s Lancaster territory. 
The area includes Delaware 
and Pennsylvania, east of 
Williamsport, excluding the 
counties of Bucks, Delaware 
and Montgomery. 


Standard Wholesale 
To Move Quarters 


Standard Wholesale Hard- 
ware of Chicago, has com- 
pleted plans for moving its 
quarters at 541-547 W. Roos- 
evelt Rd to the firm’s newly 
purchased warehouse and 
office building at 1632 N. 
Wells St., Chicago 14. All 
operations will cease during 
the move. 


Colorizer Associates 
Set Merchandising Plans 


Plans for 1956 merchan- 
dising and advertising were 
drawn by Colorizer Associ- 
ates at the group’s recent 
summer meeting at “The 
Homestead” in Hot Springs, 
Va. 

The agenda included exten- 
sive plans for merchandising 
Colorizer paints in relation to 
the current trend to colors in 
appliances and other home 
furnishings; new sales aids 
to help the paint dealer ren- 
der easier and more complete 
color service to the customer; 


News of the Trade 


national advertising for 1956; 
and a report of latest devel- 
opments in paint technology 
by Colorizer chemists. 
Chairman of the four-day 
meeting was Robert O. Clark, 
president of Colorizer Associ- 
ates and president of Jewel 
Paint & Varnish Co., Chicago. 


Schrade Elected 
President of Clemson 


William A. Schrade has 
been elected president of 
Clemson Bros., Inc., Middle- 
town, N. Y., manufacturer 
of hack saw blades and 
frames, and hand and power 
lawn mowers. 

Mr. Schrade, former vice 
president and general man- 


WILLIAM A. SCHRADE 


ager, has been with the com- 
pany since 1936. He suc- 
ceeds the late William E. 
Cross. 


F. S. Drake to Head 
0-Cel-O Div. Sales 


Frank S. Drake, has been 
appointed director of sales 
and merchandising for the 
0-Cel-O Div. of General Mills. 

In his new position, Mr. 
Drake, will be in charge of 


FRANK 8. DRAKE 


all consumer activity for the 
Q-Cel-O Division including 
sales, advertising and mer- 
chandising. 
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Ellis Cram Elected 
Midland President 


Ellis G. Cram has been 
elected president of Midland 
Industries, Inc., Cedar 
Rapids, Iowa, succeeding the 
late Don M. McIntyre. Mr. 
Cram was vice-president and 
sales manager. 

Richard Sahl, works man- 
ager, has been elected vice- 





D. H. ROWE 
this newly created position, 
Mr. Rowe will assist sales 
manager W. L. Parcell in 


carrying on the company’s 
sales, advertising and sales 
promotion program. 

Before joining Ridge Tool, 
Mr. Rowe spent four years as 








Cleveland Worm and Gear 
@ advertising manager. 
ELLIS G. CRAM » _— O P 
| New Plant Is ne 
president. Mrs. Don M. Mc- pe 


H. Wenzel Tent & Duck 
Co., St. Louis, Mo., has 
opened a new plant at New 
Haven, Mo. The plant, on a 
10 acre tract, manufactures 
the company’s line of Eagle 
brand farm tarps, truck 
tarps and water ane 


Intyre is board chairman. 


Asst. Sales Manager 
Ridge Tool Appoints 


Ridge Tool Co., Elyria, O., 
has appointed D. H. Rowe as 
assistant sales manager. In 


Sia Lawn ae Line Previewed 


Shown examining the latest Pennsylvania power mower 
are, left to right, Pennsylvania district sales manager Roy 
E. Greenwood, New York; W. M. Cusack, Pittsburgh; A. 
M. Tinker, division sales manager, Exeter, Pa.; C. A. 
Goldstrohm, Houston; W. F. Morrissey, Boston; and R. E.. 
Kramer, Chicago. The men were part of the group at- 
Pennsylvania district sales managers meet- 
July 6-8, at Exeter, Pa 


tending the 
ing, 
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For DOUBLE Sales Appeal 
Give your customers this choice 


of Beautiful “TWINS” 





































Twin Cabinets With 
Large Center Mirror (Unlighted). 
TMC-2264 — Doors hinged oat ovt- 
side cabinet edge 
TMC-2264-V — Doors 
center mirror. 


* Bathroom Cobinets with center mirror 





hinged at 


Grote “T 


ight gray. A 
three mirrors ore polished plote gloss, each 16" «x 24”, ay 
with non-slip mirror clips. 


Here’s breathtaking beauty to qu ken 
your sales pulse! Not one, but two Grote 
*“T win” Bathroom Cabinets . . . twice the 
opportunity to boost sales! Each individually 
and smartly-styled to please more customers. 

Grote ““Twins” are distributed by leading 
jobbers everywhere. Write today for complete 


Grote catalog and names of nearest obbers. 
g J 





Sliding Door Cabinet 
With Twin Mirrors 
1$-5600 — Fivorescent 
Lighted 
$-600 — Unlighted. 





Side 





All Grote Bathroom Cabinets ore 
quolity constructed throughout and bear the 
Good Housekeeping Guaranty Seal. 


| GROTE MANUFACTURING CO., INC. 


Bellevue, Kentucky, opposite Cincinnati 














Now: Save on 
Shipping Costs 


M 
D ALUMINU 
6s FROM 





Fawsco now makes BOTH aluminum and steel rural 
mailboxes. Order both lightweight aluminum and 
heavy rust-resistant sheet steel boxes at one time, 
| 


rom one source. Orders processed within 24 hours. 


No. T ALUMINUM RURAL No. 1 STEEL RURAL 
MAILBOX MAILBOX 

18 and 20 gauge cluminum 20 and 22 gauge steel. 

Packed individually or 6 to Packed individually or 6 to 

a carton. Shipping wt.: EACH o@ carton. Shipping wt.: EACH 

~— 3 Ibs. 9 oz. — 6 Ibs. 8 oz. 


#1 SIZES: Length 18-15/16"; Width 6-1/4”; Height 8-13/16” 





NO. 2 SIZE STEEL AND ALUMINUM 
RURAL MAILBOXES IN PRODUCTION 
SOON. INQUIRE NOW FOR FUTURE 

DELIVERY 







FAWSCO MFG. DIVISION 
Cuychoga Falls, Ohio 


Pleose send me prices on rural mailboxes 
NAME _ 
ADDRESS 


PEE S ae 


’ 
’ 
: 
' 
' 


160 

















Lansing Is President 
of Ferry Cap Co. 

Charles B. Lansing, Jr., 
has succeeded H. D. North 


as president of the Ferry 
Cap & Set Screw Co., Cleve- 





CHARLES B. LANSING, JR. 


land. Mr. North was elected 
chairman of the board. Mr. 
Lansing continues as trea- 
surer. 

Other officers are: William 
H. North, vice-president and 
secretary; J. R. Haysak, 


Billings and Spencer 
Names Sales Supervisor 


Thomas F. Wrinn, for the 


past 25 years connected with 
the sales department of The 
Peck, Stow & Wilcox Co., 
Southington, Conn., is now 





THOMAS F. WRINN 


supervisor of the Tool Sales 
Department of The Billings 
and Spencer Co., Hartford, 
Conn., manufacturers of 
wrenches and shop tools. 

In this new position, Mr. 
Wrinn will contact distribu- 
tors and hardware wholesal- 
ers throughout the country. 





Stanley Tools Names 
Asst. Sales Manager 
Frank P. Lucier has been 
appointed an assistant sales 
manager of Stanley Electric 
Tools, division of The Stan- 


News of the Trade—— henneie 


vice-president in charge of 
manufacturing; K. A. Perko, 
assistant secretary and as- 
sistant treasurer 

Mr. Lansing has been with 
the company for the past 20 
years. For the past five 





J 


WILLIAM H. NORTH 


years he has been secretary 
and treasurer. 

William H. North joined 
Ferry Cap in 1946, was later 
promoted to assistant secre- 
tary and assistant to the 
president. 


ley Works, New 


Conn. 


Britain, 


Mr. Lucier joined Stanley 
in 1950. After completing an 
extensive sales training 
course on electric tools, he 
was assigned to the metro- 
politan New York territory 
and in 1952 he was appointed 
sales representative in the 
northern part of New Jersey 
and Eastern Pennsylvania. 
He is a member of the Hard- 
ware Booster’s Club of New 
York. 


Wholesale Firm Formed 


Arthur C. Beck, Jr., has 
formed Beck’s Lawn and 
Garden Supply, Inc., a whole- 
scale distributive organization 
for marketing supplies. 

The new firm is located at 
6300 West Broad St., Rich- 
mond 26, Va., and will oper- 
ate an area of about 50 miles 
radius from Richmond. 


Directory Issue Listing 
The advertisement of the 
Warren Axe & Tool Co.. 
Warren, Pa., is listed incor- 
rectly on page 26 of the In- 
dex to Product Informatio: 
Section in the July 21 Mer- 
chandise Directory Number. 
The correct page number of 
the listing under Peavies for 
Warren Axe & Tool is page 


499. 
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The BAR that 


profits! 


—— 





HOLDS CLOTHES NEATLY 
IN CLOSETS, TOO! 


CLOSET HANGER BARS are a gratify- ) 


ing convenience for every clothes closet j 
in every home. That puts them in 
demand for new homes, remodeling, 
or ‘adding-to’ by the “handy- 
man’ of the house. 

SHELBY CLOSET HANGER BARS 

are made strong — no welds 

to break. They're easy to in- 

stall and are adjustable to 

fit any space—four sizes, 

18” to 128”. 

Display them and you'll / 

sell them! 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 








CLOSET HANGER BAR 


HARDWARE AGE, 





ALGUST 18, 
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Tyler 


SPYRAL BLADE 


COUNTER 
DISPLAYS 


Scud 4or 


DON‘T LOSE SALES ANOTHER DAY! 
PoP PPP PSO OOS 


> NO RISK... GUARANTEED TO SELL! 3 
> Pay for your initial order after you self ‘em. bs 
$ Return ony unsold blades for full credit! > 
Sooo rSESegorssoorsosoooosssosooooed 




















TYLER SPYRAL 
COPING SAW BLADES 


in this attractive counter display 
sell fast, and spark up sales on 
your sow frames. They fit standard 
coping saw frames and will cut 
practically any material. Permits 
intricate internal work not possi- 
ble with any other blade. Saws in 
any direction without turning ma- 
teric!l...no chipping or tearing 

.- leaves clean, smooth edge. 
Display contains 1 doz. packages 
of 12 blodes each. Retails for 
75¢ pkg. 
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TYLER SPYRAL HACKSAW BLADES 


really move off the counter in this clever display box, helps you 
sell more frames too! They fit any standard hacksaw frame, Each 
blade is formed from specially hardened steel to permit cutting 
metal as well os softer materials. Changes from flat to Spyral 
blades take only seconds, Display contains | Doz. cards of 3 
blades each to retail at 89c per card. 


“SAWS UP OR DOWN, RIGHT OR LEFT...EVEN IN CIRCLES” 





MAIL COUPON NOW! 
Mig. Co., 1005 W. Arbor Vitae, Inglewood, Calif. 


Gentlemen: Send the Tyler Spoyra!l Blade dispicys at once. | will pay for 
them at decler’s cost in 30 days, or return unsold biedes for full credit 





Store —— 

Address 

City . State 
By — 

Jobber’s Nome___.. —E City 
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NEW YALE TRAVELOK (L107) 


Ae 


ON HOTEL 
MOTEL DOOR 


| c 

















S 
< C 











On DESK 
DRAWER 










ON LIQUOR 
CABINET 













































































YALE HAS THE PRODUCTS. AND THE 
POINT OF SALES DISPLAYS 
THAT SELL THEM aig he, mye 


FAST / et 
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FREE! SEND NOW! 


Write for valveble Yale 

“Steck Hordwoare Catalog” 

THE YALE & TOWNE MFG. CO. 

Lock & Herdwere Div., White Plains, N. Y. 





— 





} YALE R£G. U.S. PAT. OFF. 

















BYALE & TOWN 




















Simpson Directs Sales 
For Standard Tool Co. 


W. Ira Simpson has been 
named sales manager of 
Standard Tool Co., Cleveland, 
to succeed Elton Hoyt, who 
continues as a director of the 
company, according to an an- 





W. IRA SIMPSON 


nouncement by Paul E. Lees, 
president of the organization. 

Mr. Simpson has been with 
Standard Tool since 1949. He 
was west coast manager and 
headquarters regional man- 
ager. 





Heller Brothers Names 
Regional Sales Heads 


Jack Conrad and Arthur 
Sheridan have been named 
regional sales managers for 
Heller Brothers Co., New- 
comerstown, O. 

Mr. Conrad will be Central 
Regional sales manager at 
Chicago and Mr. Sheridan 
will be Eastern Regional 
sales manager at New York 
City. 

Mr. Conrad joined Heller 
Brothers in 1936, and since 
1952, has been sales repre- 
sentative in Chicago. Mr. 
Sheridan started with the 
firm in 1948, and had been a 


territory representative in 
Philadelphia. 





Kappus Heads Lawn 
Sales for Teweles 


John Kappus is national 
sales manager of the Lawn 
Grass Division of L. Tewe- 
les Seed Co., Milwaukee. 
The company has a new 
policy of operating through 
resident manufacturers’ 
agents. 





Karl Keller Retires 
From Keuffel & Esser 


Kar! Keller, chairman of 
the board and treasurer of 
Keuffel & Esser Co., Hobo- 
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KARL KELLER 


ken, N. J., manufacturer of 
drafting, reproduction and 
surveying equipment, has re- 
tired from the company after 
a service of 45 years. 

For many years, Mr. 
Keller was a vice president 
in charge of the company’s 
branches. He later became 
executive vice president and 


president. He was elected 
chairman and treasurer in 
1951. 

Carl W. Keuffel, president 


of the company, will continue 
in that position and will as- 
sume many of the manage- 
ment responsibilities for- 
merly held by Mr. Keller. 





Vichek Tool Elects 
Storie Vice Presideat 


Lloyd F. 
elected 
The 
land. 

Mr. Storie will continue to 
act as company secretary 
and as a director, posts he 
has held since 1951. He came 
to the company in 1946 in a 
sales capacity. 


Storie has been 
a vice president of 
Vichek Too! Co... Cleve- 


Keller To Head Sales 
At Midwest Tool 


Midwest Tool & Cutlery 
Co., Sturgis, Mich., has elect- 
ed Frederick J. Keller as di- 
rector and vice president in 
charge of sales. 

Mr. Keller recently re- 
signed as district manager, 
Cadillac Motor Car Division 
of General Motors Corp. 


Millburn in New Jersey 


Headquarters of Cosgrave 
& Associates was inadvert- 
ently placed in the wrong 
state on page 125 of the Aug. 


4th issue. Cosgrave & Asso- 
ciates is in Millburn, New 
Jersey. 
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customers will grab the solid brass ring...and BUY 





GRISWOLDs 


designed by Chaces Masso 
patent appled ter 





over 17” long—$8.95 retail with full mark-up 





This new, king-size mail box is fast becoming a 
— king-size seller, too! Of black-matte-finished 


fs ae Std a CHT THIS DISPLAY FREE heavy gauge steel, with solid brass ring and trim, 


the new Griswold mail box is big enough and 


with your initial order of one dozen sturdy enough to hold several over-sized maga- 
Griswold Ranch-Style Mail Boxes zines at one time—plus small packages and mail. 


And, what’s more, its exclusive automatic clos- 
ing assures all-weather protection for all your 
mail and magazines. 





GRISWOLD 


MANUFACTURING CO. 
ERIE, PENNSYLVANIA 


SCHUMACHER ADDS ALUMINUM 
DOOR TO LINE! 


New Door Now Available from Leading 














By the makers of famous Griswold cast-iron skillets 




















Screen Goods Firm 


Long famous for first quality screen goods including screen 
doors, combination doors and adjustable window screens. 
The F. E. Schumacher Co.. has rounded out its line with a 





new aluminum combination door! Now you can supply 
your customers with every kind of top quality door from 
one dependable source, and one-source buying saves you 
time, effort and money. 








Here are some of the features of Schumacher’s “Strong- 
Lite” aluminum door: perfected “Z” bar design for easy 
installation; heavy aluminum mullions with full door 
Pg thickness; Alclad aluminum wire cloth 18x14 mesh. 
Packaged complete with hardware and installation instruc- 
tions for direct shipment and over-the-counter sales. 









PRODUCT uy sese Write for catalog and price information. Schumacher’s 





\ 
“Srong-Lite”” aluminum door .. . like all Schumacher 
products .. . has a background of quality and future full 
of sales! 


THE F. E. SCHUMACHER CO., HARTVILLE, OHIO 
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Makes as mut h sense as 


it does dollars to handle 
Dearborn Cool Safety 
Cabinet gas area heaters. 
Because Dearborn is the 
heater leader—No. 1, year 
after year, in dollar volume 
of gas heater sales— 

No. 1 in units sold for 


use with L-P gas. 





you can depend on 


DEARBORN STOVE C ~ 
17e0 Ww. ° © 


7 Cemmerce St. 


__—News of the Trade 


_ NEWS OF 


MANUFACTURERS’ AGENTS 


C. Hager & Sons 


C. Hager & Sons Hinge 
Mfg. Co., St. Louis, has an- 
nounced the appointment of 
Henry T. Likes as sales rep- 
resentative for Eastern Mis- 
souri and Illinois (except 
Greater Chicago Area), and 
Joe F. Webster as sales rep- 
resentative for the Georgia- 
South Carolina territory. 

Mr. Likes has been with 
the Hager Company since 
1954 as Sales Representative 
out of the Home Office in St. 
Louis. Mr. Webster was 
formerly a salesman in the 
portable power machinery 
department of Cummins Ma- 
chinery Company, Atlanta. 


Yoder Mfg. Co. 


Yoder Mfg. Co., Little 
Rock, Ark., has appointed 
two manufacturers agents to 
handle its line of cabinet 
hardware and lawn sprink- 
lers. 

They are: D. C. Taylor, P. 
QO. Box 4224. Portland, in 
Oregon, Idaho and Washing- 
ton, and Jack A. Keim & 
Assoc., 26601 Via California, 
Capistrano Beach, Calif., in 
California, Arizona, Nevada 
and Free Mexico. 


Yeager-Sleight Co. 


A manufacturers agency, 
Yeager-Sleight Co., has been 
formed by Albert W. Sleight 
and Fred W. Yeager. Both 
men will concentrate on the 
housewares, hardware and 
electrical appliance fields. Of- 
fices are at 907 N. W. Irving 
St. in Portland, Ore. 

Mr. Sleight was formerly 
associated with Paul John- 
son, housewares representa- 
tive in Portland. 


Daley Store Fixtures 


Garhime-Boone, San Fra 
cisco, and Austin Brothers 
Stockton, have been ap- 
pointed representatives for 
Daley Store Fixtures in the 
hardware field. 


ideal Fishing Float 

Ideal Fishing Float Co., 
Richmond, Va., manufac- 
turer of floats, furnished 
lines and sinkers, has ap- 


pointed Thompson & Thomp- 
son Associates as its Mid- 
west representative. 

With offices in La Crosse, 
Wis., Minneapolis and a third 
to be located in the Chicago 
area, Thompson & Thompson 
will serve the territory of 
Minnesota, Wisconsin, The 
Dakotas and parts of upper 
Michigan. 


Jet-O-Mat, Inc. 


Jet-O-Mat, Inc., Minne- 
apolis, Minn., has appointed 
the H. A. Pendergraph Co., 
Atlanta, to handle its coffee- 
maker and new Tea-O-Mat, 
in Georgia, Alabama, Florida 
and Tennessee, east of Mem- 
phis. 

Jet-O-Mat has also an- 
nounced that the area cov- 
ered by their sales repre- 
sentative Ungar Bros., Cin- 
cinnati, has been expanded 
to include the entire state of 
Ohio, except Toledo, and 
Indiana and Kentucky. They 
formerly covered only north- 
ern Ohio. 


Weller Electric Co. 
The Weller Electric Corp., 


Easton, Pa., has named 
Clarence W. Pitt, Jr., as 
hardware trade sales repre- 
sentative for Delaware, 
Maryland, and Washington, 
dD. C. 

Mr. Pitt heads the C. W. 
Pitt Manufacturers’ Agency, 
8601 West Chester Pike, Up- 
per Darby, Pa. 


Accurate Mfg. Co. 


The Accurate Mfg. Co., 
Garfield, N. J., has appointed 
Fleming & Company of 3201 
Main Street, Kansas City, as 
manufacturers tepresenta- 


Lives. 


Fleming & Company will 
represent Accurate in Kan- 
sas, Nebraska and Western 
Missouri 


Quaker State Metals 


Wilson-Marsh Metal Co., 
New York, has been ap- 
pointed representative for 
mill products by Quaker 
State Metals Co. 

Wilson-Marsh 
ill handle 


Metal Co. 
Quaker State 
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J. L. CLARK 


Yom 


ALL YOUR CUSTOMERS ARE 
PROSPECTS FOR... 


METALLIC 
FINISHES 





An attractive assortment of pic- 
tures lithographed on metal blanks 
permanently clenched into the 
face of the flue stoppers. Folding 





U nexc¢ elle d tor 





wire fasteners are attac hed to slots Order From protecting and re- 
raised trom the metal of the blank. Your Wholesaler newing wood, metal and glass 
Bionk a. Per or Write Us surfaces. Available in pale 























Diameter Fasteners Per Doz. Gross For References gold, rich gold, Roman gold, 
Neo. 3 
ivory [8-17 /64"| 6” or 7”| 3 tbs. 7 ox.| 43 Ibs. copper and silver. Packaged 
No. 8 in standard sizes from 2 oz. 
ivory |9-3, 4" 7” or 8” | 5 ibs 62 Ibs. J L CLARK MFG CO to 55 gal 





Packing-——1! dozen per carton, | gross per case ROCKFORD, ILLINOIS 


REDWOOD FINISHES 
















Chromatone manufactures two types 


Architects and ~-(CHICAGO)— of Redwood finishes—Clear and Pig- 


mented. Chromatone Clear Redwood 


Builders Specify SPRING HINGES Finish is a resin tree oil with a high 


penetrating action which produces a 
















tough, long lasting, high gloss finish. 






( The Pigmented Finish is manutfac- 
SS tured to the same high specifications, 
and is recommended to provide uni- 


form color for varying shades of wood 











and 
Alumatone 


ALUMINUM 
FINISHES 





@ Modern Factories 
@ Office Buildings 


@ County, State and 
Federal Buildings 


@ Ships of Our Navy 


























Contain patented stabilizer U. S. No. 

And the New Luxury Liner NO. 227 2313088 which assures higher leahng 
S.S. United States percentage, unsurpassed color bril 
liance, unexcelled shelf life, greater 








Every year more and more Architects 
and Builders are specifying Chicago 
Spring Hinges because they are care- isfied customers—repeat business 
fully designed with many superior 
features. They are smart looking and 


streamlined to harmonize with modern ASK ABOUT OUR BIG DEALER 
Type BU2001 architectural requirements AND JOBBER DISCOUNTS 


“Triplex” “Spring Hinges of Quality” 


Thicago Spring Hinae Co. oh, Mew 


1500 CARROLL AVE.. CHICAGO 7 ILL THE STANDARD OF QUALITY SINCE 1999 











overage and durability, making sat 
































ALUMATONE CORPORATION 


1523 Grande Vista, Los Angeles 23, California 


92770 Olive Street Rd St. Louis 5, Missouri 
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BT1013'2-3” 


Adjustable Clamp Fiange Lavatory 
Spring Hinge for Plywood Doors 
Where Surface Application Is 
Desirable. 


SOMMER SPRING HINGE CO. INC. 


@.y, 14) 488... " Te f AROLINA 


“Ta a | 
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‘ TAY TTS 


DRILL 


Cabinet 


Really Sells 
High Speed Drills 


Complete range 1/16 to '/2 by 64ths 


Henry L. Hanson Company 


27 Union St. Worcester, Mass. 





| 
| 





aluminum sheet and coil in 
metropolitan New York area, 
as well as Northern New 
Jersey and Fairfield County 
Conn. 


Columbian Cutlery 
R. E. Edwards has been 


named sales agent for Co- 
lumbia Cutlery Co., Reading, 
Pa. Mr. Edwards opened his 
own business this year at 
6690 Heartwood Drive, Oak- 
land. He has been in the 


News of the Trade 





Field Control Div. 


The Field Control Division, 
Mendota, IIll., has appointed 
a new manufacturers agent 
to represent its draft control 
line in the near northwest. 
He is John A. Sandberg, 
4320 W. 58th St., Minne- 
apolis, Minn. 

Mr. Sandberg has been in 
the heating supply industry 
for the past 19 years. He 
serves the Wisconsin-Minne- 
sota-Dakotas area. 











New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 





Nicholson File Co. 


Nicholson File Co., Provi- 
dence, R. I., has announced 
the appointment of R. J. Gibb 
as sales representative in 
the Minneapolis. trading 
area; and the appointment 
of J. Edward Sheridan as 
sales representative in New 
York State, exclusive of New 
York City. 

Mr. Gibb became a member 
of the Nicholson organiza- 
tion in 1951 and had previ- 
ously represented the com- 
pany in the Chicago area. 
Mr. Sheridan joined Nichol- 
son in 1952 and, prior to his 
appointment to New York 
State, had been assigned to 
the Pittsburgh - Cleveland 
area. 


_ Washburn Co. 


Dexter G. Allen has been 
appointed to represent The 
Washburn Co., Worcester, 
Mass., in New England, suc- 
ceeding Frank V. Best. 

He has been in the Sales 
Department for more than 
two years and will headquar- 
ter at the Worcester office. 


Inland Steel Products 
John M. Handley has 


been appointed general sales 
representative in the Cleve- 
land Branch area by Inland 
Steel Products Co. 

He was formerly employed 
as a Milwaukee district rep- 
resentative of Tremco Mfg. 
Co., Cleveland. 


Diamond Black Leaf 


William B. Francis has 
been named sales representa- 
tive for the Diamond Black 
Leaf Co., Cleveland, house- 


and-garden line of pest-con- 
trol products in Texas. 
His varied business experi- 
ence includes four and a 
half years in a sales capac- 
ity with Geigy Agricultural 
Chemicals, McGregor, Texas. 


Gensco Tools 


Gensco Tools, Div. of Gen- 
eral Steel Warehouse Co., 
Inc., has announced the ap- 
pointment of Stanley Jenk- 
ner as sales representative to 
cover the Midwest territory 
of the company’s hardware 
sales. 

Mr. Jenkner was formerly 
a manufacturers’ representa- 
tive associated with N. B. 
Spurgeon Co., Chicago, han- 
dling the sale of paint, hard- 
ware and plumbing lines. 


Autoyre Co. 


The Autoyre Oak- 
ville, Conn., has appointed 
James H. Cochran as sales 
representative for Georgia, 
South Carolina, Florida, and 
parts of Tennessee, Alabama 
and North Carolina. 

Prior to joining Autoyre, 
Mr. Cochran was with Rich’s, 
Inc., Atlanta, as service man- 
ager, assistant buyer, and 
buyer. 


Co.., 


Clay Equipment Corp. 

Clay Equipment Corp., Ce- 
dar Falls, Iowa, has ap- 
pointed Frank Yanda as 
sales representative in West- 
ern Pennsylvania, and Bill 
Swift as sales representative 
in Connecticut. 

Mr. Yanda was formerly 
associated with the Dunmire 
Co. and Mr. Swift with Proc- 
ter and Gamble. 
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BEFORE YOU MODERNIZE 
GET ALL THE FACTS ABOUT \e 


’Streater 


FLEX - ORAMA | 


STORE FIXTURES 
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Available through your Retail 
Hardware Associations. Write 


foday for complete information. 


STREATER INDUSTRIES, INC 


PO rh Pn i : , * J - 4 
Ci arams SPRING PARK, MINNESOTA a HORDOLI” ve | 
® STREATER’S INC. OF NEW YORK De, a 


ma Gulbrandsen 
CHATHAM, NEW YORK: ne 


(Miss Norway ) 





new! 


magnetic 
powe x” Sturdy, Colortul, aauntes Display + 
j atc Ih Conveniently Packaged Merchandise (Tubes) in Ass’t’d lengths 


Top Quality Product un 























Convenient Reorder Plan <x 


® <1Eid at Consumer Advertising a 
only 49C¢ Lint ee | Priced for Profit ies, a . 








MOST POWERFUL 
YET LOWEST PRICED 


* Unconditionally guaranteed. NORD AW \ 
* Powerful 10 Ib. holding force keeps screen, sliding, closet L 


and every type of cabinet or locker door in home, pliant, office 
or store firmly closed even if warped or sagging. 


- Fast, foolproof patented (pending) self-aligning installation. “DO AB LIL AY Te WARDROBE HARDWARE 


* Exclusive pivot-cushion action. . | Ki 
* Lasts indefinitely—no working parts to get out of order Disp ay ? 


Write for full details today. 








HEPPNER saces comrany NORDAHL MANUFACTURING co. 
Round Lake, Illinois 180 W. Alameda Ave. Bu & Caltlacnia 


SPECIALISTS IN MAGNETIC DEVICES 
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News of the Trade 








Hardware Wholesalers, Inc., Holds Eight Dealer District Mectings 


Attendants at one of the eight district dealer meetings held 
in June by Hardware Wholesalers, Inc., Fort Wayne, Ind., 
in Indiana, Ohio and Michigan. The meetings, part of the 
firm's Spring Series, featured a 15-minute film on “Budget 





John K. Villesvik 

John K. Villesvik, 60, vice 
president and manager of 
the Saw & Tool Div., Sandvik 


Steel, Inc., Fair Lawn, N. J., 
died July 23. 

Mr. Villesvik began his 
career in the distribution of 


Swedish hardware with the 
Western Importing Co., Min- 
neapolis, shortly after World 
War |. In 1929, the firm was 
purchased by Sandvik Saw 
Mr. Villesvik remaining as 
manager at the headquarter 
offices in Minneapolis. He be- 
came vice president in 1951, 
when Sandvik Saw & Tool 
merged with the other divi- 
sions of Sandvik Steel. 

Mr. Villesvik was a mem- 
ber of the Northwest Hard- 
ware Club and the Hardware 
Square Club. 


Ralph S. Allen 


Ralph S. Allen, 62, New 
York sales manager for Dia. 
mond Expansion Bolt Co.. 
Garwood, N. J., died July 27. 
He had been associated with 
the company for more than 
30 years. 

Mr. Allen was a past presi- 
dent and former 
the Hardware Square Club, 
and had served for several! 
years as secretary of the for- 
mer Brooklyn Hardware As- 
sociation. Mr. Allen was a 
member of the Hardware 
Boosters and of the Hard- 
Trade Association of 


secretary of 


ware 





Selling.” Hardware Wholesalers’ promotional program con- 


OBITUARIES 








= : 
RALPH 8. ALLEN 


New York. For a number of 
years he was general chair- 
man of the annual shore din- 
ner of the Hardware Square 
Club. 


Christian L. Lawien 


Christian L. Lawien, 
McIntosh, Morristown and 
Mobridge, S. Dak., dealer, 
died July 15. He established 
his first hardware store at 
Evarts, S. Dak., and came to 
McIntosh in 1907. 


8.3, 


Mr. Lawien had been in 
the hardware business in 


West River since the turn of 
the century. 


William Hertzberg 


William Hertzberg, 
president of H. Hertzberg & 
Son, Inc., Middletown, N. Y.., 
and New York City, brush 
manufacturers, died July 13. 
The business was established 
by his father, the late Hirsch 
Hertzberg, in 1889. 


70, 





168 








é 





sisting of four consumer circulars, two catalogs and a new 
monthly special was reviewed. Also discussed was the need 
for better advertising and merchandising by hardware deal- 
ers. Representatives of the Stanley Tool Co. covered new 
items in the Stanley line. 


Lawrence B. Maloney 


Lawrence B. Maloney, 52, 
operator of Maloney’s Inc., 
Silver Spring, Md., hardware 
firm, died July 10. His ca- 
reer began as manager of an 
A & P Tea Co. store in Bal- 
timore. 

Mr. Maloney then joined 
International Harvester, Inc., 
as a salesman in Baltimore. 
In 22 years with the firm he 
rose to branch manager in 
both Minneapolis and Rich- 
mond. He purchased the 
hardware store about ten 
years ago from John Hunter. 
It was called Hunter Bros. 
store. Mr. Maloney changed 
it to its present name. 


Girard H. Story 


Girard H. Story, former 
assistant general sales man- 
ager of Stanley Tools Div., 
Stanley Works, died July 15. 

Retired 1952, Mr. 
Story was in the hardware 
business for 52 years, 50 of 
them with Stanley Tools. His 
first position was with the 
Atha Tool Co., now a division 
of Stanley Works’ New Brit- 
ain pliant. 


since 


Guy B. Snc wman 


Guy Bennett Snowman, 68, 
senior salesman for Decatur 


& Hopkins, Boston, whole- 
saler, died July 15. 
He started with the firm 


in 1901, it was then Baldwin 


& Robbins Co. In 1912, Mr. 
Snowman went to New 
Hampshire and since repre- 
sented the firm in that ter- 
ritory. 


Alton W. Healy 


Alton W. Healy, 65, senior 
member of the sales staff of 
the Continental Screw Co., 
New Bedford, Mass., where 
he had been employed for 
the past 36 years, died July 
12th. 

He was a director and past 
president of the New En- 
gland Hardware Associates 
and belonged to the Yankee 
Hardwaremen’s Association. 


Arthur G. Andrews 


Arthur G. Andrews, 82, 
vice president of the Wash- 
burn Co., Rockford, Il.. died 
July 11. He was the son of 
the founder of the Andrews 
iron Works, predecessor of 
the local Washburn company 
plant. 

Mr. Andrews 
Western Sales 
Washburn in 
tained his 


president. 


retired as 
manager of 
1941, but 
position as 


re- 


vice 


Fred B. Wrenn 


Fred B. Wrenn, 64, sales- 
man for Stratton & Tersteg- 
ge, wholesaler of Louisville, 
Ky., died July 5. He was 
with the firm for 10 years. 
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Melville R. Bissell III, left, president * 


of the Bissell Carpet Sweeper Co., 
with the three designers of the firm's 
Sweepmaster carpet sweeper who 
received an annual award from the 
Industrial Designers Institute in Chi- 
cago. Left to right are: Mr. Bissell, 
Carl B. Denny, James B. Balmer and 
Fred W. Hertzler 


A W Dorheld, second from left, >» é 


with Samuel McKnight Hardware 
Co., Pittsburgh wholesaler, receives 
$50 savings bond from C. J. Bell, 
left, manager of Rawlplug Pitts- 
burgh Co. for the highest sales of 
Rawlplug masonry fasteners and 
drills. W. F. Mursh, manager, Mc- 
Knight Wholesale Dept., is second 
from right, and D. H. Frey, vice- 
president in charge of McKnight 
sales, on right 


Trophy winners at the recent Ohio » | 
»~ 


Hardware Association Golf Tourna- 
ment are front row, left to right: 
William Stockmyer, Vince Giffen, 
Ray Stockmyer, Max McConnell and 
James Deppner. Second row, left to 
right: Miles F. Whaley, A. J. Torok, 
John V. DeWeese, John B. Conklin 
and M. O. Gregory. See story page 
154 
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A report in pictures of events in the trade 
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GALVANIZED WIRESTRAND... 


Guy wire for television antennae, clothesline, tie and 
binding wire, signal wire, emergency repairs, temporary 
enclosures—4 and 6 strand for electrical fences. 50’ con- 
nected coils and on spools. 





























































FOR THE JOBBING TRADE 


“STANHO” Keys, Pins and other 
products are precision made to close 
tolerances from selected stock . . . the 
finest obtainable. All types and sizes. 
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(Continued from page 154) 


ter has parking facilities for 
4000 cars and the center will 
have 30 stores when com- 
pleted. 

John Mork is manager of 
the store, with Gene Shom- 
shak assistant manager. 


Grant City, Mo. — F. C. 
Grace of Denver, Mo. owner 
of the F. C. Grace Furniture 
Co., has purchased the stock 
and two adjoining buildings 
of the Bram Brothers Hard- 
ware at Denver. The hard- 
ware store was owned by the 
estate of the late J. P. Bram. 


Anaheim, Calif. — Jerry 
Marks and Alex Fishman 
have opened the Lin-Brook 
Builders Hardware store. A 
three-day grand opening was 
held recently to celebrate the 
occasion. 


Bradenton, Fla.—Sale of 
Slaughter and Taylor, Inc., 
Palmetto, has been an- 
nounced by H. C. Slaughter 
and Jack Taylor. The new 
owners are Hal Chasey and 
Joe Russell. 

The store will continue un- 
der the name of Slaughter 
and Taylor. 





Mr. Chasey was manager 
of a Montgomery Ward farm 
store for 13 years. He was 
later promoted to field su- 
pervisor. 

Mr. Russell formerly op- 
erated an appliance and tire 


business. Earlier in his Ca- 
reer he served as purchasing 
agent for the Rockwell Mfg. 
Co. 


National City, Calif.—Mc- 
Cormick’s Highland Hard- 
ware recently held a grand 
opening celebrating the 
firm’s new location in the 
South Bay Plaza. The store 
has more than 3,000 sq ft of 
display space. 

Fred and Betty McCor- 
mick, owners of the store, 
operated a hardware store at 
829 National Ave. for the 
past five years. With the new 
location they have greatly 
expanded their lines. 


Yuma, Ariz.— New man- 
agers for the Imperial Hard- 
ware Company’s downtown 
and uptown stores. 

Wayne Brandon is_ the 
new manager of the firm’s 
store on 4th Ave., now being 
expanded into a complete 
hardware store. It formerly 
was devoted primarily to 
furniture. 

Mr. Brandon joined 
perial Hardware in 1929. 

Robert Clements is the 
new manager of the down- 
town store. He had been man- 
ager of the El Centro Firm’s 
hardware department. 


Ridgefield, Wash.—Russel] 
M. Wise and his wife, Ruby, 
are the new owners of the 
Ridgefield Hardware Store. 
They purchased the business 
from Marshal! Taylor. 


Im- 









W. T. Cloud Gets 
Coleman Sales Post 


W. T. Cloud has been 
named regional sales man- 
ager of the Outing Products 
Div., the Coleman Co., Wich- 
ita, Kan. 

Mr. Cloud will represent 
Coleman in eight Southeast- 
ern states and will make At- 
lanta his headquarters. 

Four new district repre- 
sentatives have also been 
appointed by Coleman. They 
are: 

Donn F. Bader in Louisi- 
ana, Mississippi and South- 
east Texas; James A. Burns 
in Western Iowa and Eastern 
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Nebraska: Cecil Cornett in 
Florida and Pat J. Rohrig 
in Kansas and Missouri. 


Landers, Frary & Clark 
Appoints W. F. McCabe 


William F. McCabe has 
been appointed district man- 
ager in the Philadelphia-New 
Jersey territory for Univer- 
sal and Stanley vacuum 
goods and Dazey products, it 
has been announced today by 
Landers, Frary & Clark, 
New Britain, Conn. 

Mr. McCabe has been em- 
ployed in the sales depart- 
ment of Landers for more 
than two years. 


















THE Bi!) i>)3 acl 9S LOOK 


Bright red cards feature new ives 

No 483 Chain Door Guard in clear j 
plastic bubble. Easy to handle — Easy / 
to sell! 






BUILDERS HARDWARE 





/he Best Wasy te oll 
Mire ts te Use 


HELLER 


STORE 


FIXTURES 
W. C. HELLER anv CO. 


MONTPELIER, OHIO 
Send For Free Catalog AuH 
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ASK YOUR WHOLESALER FOR DETAILS! 
THE H. B. IVES COMPANY + NEW HAVEN, CONN. 











1 CHAIN DOOR GUARD 


Neat, modern design. Narrow 
(3/4°*) chain holder fits 
modern trim. Case hardened 
steel chain — no open links. 
Extruded Brass and extruded 
Aluminum in standard 


$s. 
pe Td 


MERCHANDISER 


Colorful counter merchan- 
diser promotes impulse 
sales. Contains six self- 
selling cards with Ives new 
‘“‘Under Glass’’ look. 
Merchandisers available 
with extruded Brass meet a nate 
(D483B) or extruded Alu- fe — 
minum (D483A) Chain . . 
Door Guards. Stock and 
sell ‘em both... 








CLOSET 
RODS 


AVAILABLE IN 4 SIZES 


TO FIT ANY SIZE CLOSET ae = UST-PROOF 


THROUGHOU 
No. 10-18—Extends 18” to 30” —_—__ 
No. 10-30" — Extends 30” to 48” 
No. 10-48” — Extends 48” to 78” MADE OF WEAVY DUN 
No. 10-72’— Extends 72” to 108” COLD ROLLED 


INDIVID 

ust VALLY PacKe 
g\0t co D IN 
OUTS LAMETES RRUGATED CONTAINERS 











Quality designed and beau- 
tifully finished for lasting 
service in modern everyday 
living such as you find 
in all Rockwood products. 


. Soig one wall to the other... 
“thing will come between Us 


us . 
@ Rockwood Close! Rod! 






6 



















LAME ¢ ,SONEP 


Tough 
down into A 


the very last .% 
fiber | 






Fleischmann Flame-Seasoned Handles, made from the finest 
Tennessee hickory, are tempered by a process known to the 
indians before the white man came to America .. . tem- 
pered by live flame that gives the hickory an attractive 
finish thot withstands the elements ... that toughens the 
hickory all the way through. 


Its a@ pleasure to hold a Fleischmann Flame-Seasoned 





WARREN G. ALLE- 


Handle. Your customers know it . . . so stock up for profit BACH. for 52 years with 
in the medium-priced handle trade. Send for a catalogue ‘ se a 
today! the P. & F. Corbin Div. of 


American Hardware Corp., 
is now in charge of build- 
ers’ hardware for the J. 
Frank Fleck Co., Jenkin 
town, Pa., a Philadelphia 
suburb. Mr. Allebach 
joined Corbin in Philadel- 
phia and was in that terri- 
tory for approximately 10 


FLEISCHMANN HANDLE CO. 


WAYNESBORO, TENN. 


BULL (j DOG 
feller. HOUSEHOLD HARDWARE 


years, first as a clerk and 

Yo ae 1872 its then on 7 the Philadelphia 

i sales staff. For most of his association with Corbin 

Mr. Allebach covered Pennsylvania, West Virginia 

and part of Maryland. He is a member of the Tri- 

State Builders’ Hardware Club. He lists his favor- 

ite interests as “people and baseball; some tele- 

vision too, but not as a steady diet.” Mr. Allebach 

retired from Corbin on Jan. 1, 1953, and joined the 
Fleck organization early this year. 





JOHN P. CARTER 
walked into the offices of 
C. M. MeClung & Co., 
Knoxville wholesaler, on 
Aug. 6, 1900, and asked for 
work. He got a job and 
progressed through order 
clerk, checker, house man- 
ager, house salesman and 
then out on the road for 
six-week stretches. Mr. 
Carter has covered the 
same territory in the 
Copper Basin, since 1907 
E. H. TATE CO., 251 Causeway St., Boston, Mass. | and is truly one of the real veterans of the hard- 


ware business. 








\ 
™ Steady Sales to Satisfied Customers 


» YEAR IN AND YEAR OurT / 
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SELL THE BEST! 
BACTI-VATED 


MICHIGAN PEAT 


4lt-Year TRAFFIC ITEMS 








NATURE'S ORGANIC SOIL BUILDER 














ACh 
"rear 





100 ib. BURLAP $0 ib 75 ib Peck —« lear '. peck cleer 
bogs with plastic liners WHITE begs WHITE bogs plastic bogs plost begs 


13862 Ses Bi 







BETTER BAGS + BETTER PROFITS 
BETTER ADVERTISING . . SELL IT —USE IT 
Also a full line of Potting Soils——Free Samples 


a olil-lalelih meoloh a ait) 1-MlaM-) Ji) Jmiel- lial 2 MOl-ia-) tal Mall Et | 
& Gorden. House Beautiful Flower Grower Horticy! 
ture, Sunset, Maryland Gardener, Organic Gardening 


IMMEDIATE DELIVERY 
MICHIGAN PEAT INC. 


67 West 44th Street, New York 36 
Peat Bogs, Capac, Michigan 








































Get Your Share 
Hoppe Sales—NOW. 


These cre the days when target, trap and 
skeet shooters are fattening up their shooting 
averages — and that is a job that demands 
clean guns. So put your Hoppe gun cleaning ¥) 
essentials up front where gunners can see 
them. Hoppe Products have been leaders for 
upwards of half a century. They're known 
and used and highly regarded by shooters 
everywhere. AND THEY ARE CONSTANTLY 
ADVERTISED. Your Jobber has them. 


FRANK A. HOPPE, INC. 


2314A North 8th St., Philadeiphia 33, Pa. 
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for the Hardware Trade are the following: 


SASH CHAIN BRASS SHIP'S UNIVERSAL CHAIN 
TELEGRAPH CHAIN = nowsie JACK 


FURNACE CHAIN CHAIN 
SINGLE JACK CHAIN 
CHAIN CABLE CHAIN CHAIN 


REGISTER CHAIN 
SAFETY CHAIN 
NAVY LINK SAFETY 


ln addition 


THE TURNER & 





SMITH & EGGE DIVISION 


QUALITY PRODUCTS FOR OVER A CENTURY 





TOoRRkinGTOR 
a 










Please send me information on the dealer display rack 
with chain assortment. 


Please send your chain catalog. 


Company 
Street 


Name 


MANY TYPES TO CHOOSE FROM 


Among the more popular Smith & Egge chains 


we also make a wide variety of such accessories 
as sash chain fixtures, cable chain fixtures; spiit links, 8 or S 
hooks. All types and sizes are illustrated and described in 
our catalog Mail the coupon for your copy, today 


THE TURNER & SEYMOUR MPG. CO. 
SMITH & EGGE DIVISION, Torrington, Conn. 


Smith & Egge 


CHAIN 


Feature the balanced assortment 





of popular types in the handy 
space-saving display rack, where 
your customers can see and choose. 
Profitable in their own right, the 
quality of Smith & Egge chains 
makes satisfied customers, means 
extra business from the other 
merchandise in your store. 

If they are not in your stock, 
check and mail the coupon for 


complete information. 









TRANSOM CHAINS 
MANGING BASKET 




















SEYMOUR MFG. CO. 
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Construction, Personal Income, Plant Outlay 
Account for Record-Shattering Economic Pace 


The record-shattering pace of 
the United States economy carries 
through the summer with no signs 
of slackening, according to a 
round-up by the Commerce Dept. 

Key factors in the economic 
surge are construction, personal 
income and outlays for new plant 
and equipment, according to the 
government’s survey. 

The department notes that con- 
struction continued very active in 
June, while the total for the first 
half of 1955 stood 11 pct higher 
than the 1954 annual average. Pri- 
vate non-farm building for the first 
six months ran 20 pct ahead of 
last year’s average. 

Personal income, meanwhile, 
rose to a record yearly rate of 


$301 billion, before taxes, in May, 
against a yearly rate of $293.5 bil- 
lion in the opening quarter of this 
year. 

Spending for new plant and 
equipment climbed to a yearly rate 
of $27.860 billion during the first 
quarter of 1955, compared with 
$26.180 billion for the final three 
months of last year. 

The survey shows that in June 
consumers owed $31.578 billion, 
a sharp rise over the year-earlier 
total of $28.666 billion. Instalment 
buying, the government notes, ac- 
counted for the bulk of the up- 
swing. 

Prices were relatively stable 
during the first quarter of 1955, 
the department says. 


Private Home Building Rate at 1.3 Million; 
Annual Level Approaches All-Time Record 


Private housing starts in June 
amounted to 126,500, announces 
the Labor Dept. 

Housing starts in May totaled 
129,500, while in June, 1954, they 
came to 112,600. 

On a seasonally-adjusted basis, 
the latest figure represents an an- 
nual rate of 1.320 million housing 
starts. 

The all-time high rate of 1.496 
million starts came in June, 1950. 

Secretary of Commerce Sinclair 
Weeks says that a survey of the 
housing market shows a vacancy 
rate “low enough to dispel recent 
apprehensions about overbuilding 
at this time.” 

A report by the Commerce Dept. 
reveals that available vacant hous- 
ing for sale and rent during the 
1955 second quarter came to 2.2 
pet of all the nation’s dwelling 
units. This rate compares with 1.6 
pet in April, 1950. 
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The 2.2 pet rate is composed of 
1.8 pet of rental units and 0.4 pct 
of units for sale. 

“According to the survey,” Mr. 
Weeks states, “the demand for 
housing continues strong and is 
absorbing the near-record number 
of dwelling units being built this 
year.” 


Gross National Product 
At $383 Billion Rate 


President Eisenhower’s Council 
of Economic Advisors estimate that 
the gross national product in the 
second quarter rose to a new yearly 
high rate of $383 billion. 

This compares with the $375 
billion rate in the opening three 
months of this year. 

The rate for the second quarter 
ran $25 billion above the year- 
earlier rate. 





Chain, Mail Order Sales 
Up 6.2 Percent in June 


Retail sales of the nation’s chain 
stores and mail order houses in 
June rose above year-earlier vol- 
ume for the tenth consecutive 
month. 

The combined volume of 40 firms 
surveyed was $1.1 billion, an in- 
crease of 6.2 pct over June of last 
year. 

For the first six months of this 
year sales of Sears Roebuck & Co: 
increased 12.6 pct over 1954, while 
sales of Montgomery Ward & Co. 
for the same period climbed 5.1 
pet. 


Hardware Store Toy Sales 
(Continued from page 14) 
among children two to six years 
old. One half the toys purchased 
and one half the dollars spent fall 
to this group which comprises only 

36 pct of the child population. 

About a quarter of the toys and 
a quarter of the retail dollars are 
for children in the seven-to-ten age 
bracket. 

Youngsters between 11 and 14 
receive only 9 pct of the toys and 
account for 13 pct of the retail dol- 
lars. 

Children under two years get 15 
pet of the toys and account for 9 
pet of the dollars. 

In the two-to-six age group boys 
get 27 pct of the toys and account 
for 27 pct of the retail dollars 
spent. Girls in that age group get 
23 pet of the toys and account for 
22 pet of the retail dollars. This de- 
creases over the years until the 
1l-to-14 age group when boys get 
6 pet of the toys and account for 
9 pet of the retail dollars while 
girls get 3 pet of the toys and ac- 
count for 4 pet of the dollars. 

Nearly three-fifths of all toys sell 
at $2 or less, but they account for 
only about 16 pct of the retail value 
of toys sold. 

The survey was made for the 
Toy Manufacturers of the U. S. A., 
Inc., 200 Fifth Ave., New York 
City by the Opinion Research Corp. 
of Princeton, N. J. Copies of the 
complete survey, Toy Purchase 
Habits of U. S. families, Christmas 
Season, 1954, are available from 
the Toy Manufacturers of the 


U.S. A., Inc., at $10 per copy. 
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Supreme Court Upholds 
Wisconsin Trade Law 


The Wisconsin supreme court 
has overruled an adverse fair trade 
decision in the circuit court, re- 
affirming the constitutionality of 
the Wisconsin law. 

The high court held, in a case 
brought by a watch manufacturer 
against a dealer, that the fair 
trade law is applicable to retailers 
who knowingly handled fair-traded 
products but who had not signed 
contracts establishing the mini- 
mum fair trade price and that an 
out-of-state manufacturer has the 
right to bring action against a 
Wisconsin retailer who knowingly 
violated the company’s minimum 
fair trade prices. 

The Bureau of Education on 
Fair Trade points out that Wis- 
consin becomes the sixth state 
where high courts have upheld fair 
trade’s constitutionality. 


Hotpoint Ups Prices 
3% on 5 Appliances 


Hotpoint Co., Chicago, Ill., in- 
creased retail prices about 3 pct on 
five major appliances on Aug. 1. 

Range, refrigerator, automatic 
washer, clothes dryer and dish- 
washer prices advanced $5 to $15. 

The company pointed out that 
raw material prices have advanced 
7 pet this year, and recent steel 
price advances prompted the in- 
crease in retail prices. Bigger vol- 
ume and increased production effi- 
ciency has enabled the company to 
absorb all but 3 pct of the raw 
material price advances. 


Non-Durable Goods Pace 
Rise in Plant Output 


American industries in June 
produced goods at a rate of 138 
pet of the 1947-49 average, reports 
the Federal Reserve Board. This 
matches the record levels reached 
in May and April of this year and 
in March, 1953. It exceeds the 
June, 1954, rate by 14 points. 

The Federal Reserve says that 
most of the May-to-June boost 
comes from higher production by 
non-durable goods industries. It 
notes that the June rise reflects 
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GET IT IN SIGHT... 








and it’s out of the store! 


Ask any successful Boontonware retailer and he'll tell you 


the same thing: “If I put it out so people can see my com- 
plete stock, they put their emotions to work and sell 
themselves. They feel it, mix up the colors, heft it, maybe 
even bang two plates together—and it walks right out of 
the store.” 


Most important, Boontonware Display Aids give your 
stock maximum visibility in a minimum space. The Boon- 
tonware “Rocket — below —takes less than 2? square feet 
of counter, gives complete display to the minimum stock. 
“Palette” displays hold a 5-piece place setting, need only 
1 square foot. The adjustable wrought iron and glass dis- 
play — shown above — expands from 46” to : 
60” and adds beauty to your counters in 
little space. 












Display Aids such as these are only a part 
of the Boontonware selling program—paced 
by regular promotional events, planned and 
promoted in advance, to help you make 
every month a peak month. 


YOUR <1 LINE OF MELMAC DINNERWARE 


MANUFACTURED BY BOONTON MOLDING CO., BOONTON, N. J. 









175 


-GRIES ¢-z) 


L SELF-SCREW 





The famous one- 
piece utility hook 
that needs no 
screws, no tools! 
Sells on sight 
from disolay 
card. Ball point 
protects towels 
and clothes 

Bright oplat- 

ed finish. 


l eross to box. 
Nickel or brass 


ONE-PIECE 


“CUP HOOKS 


One . piece construction 
means shoulders cannot 
get loose. Attractively 
designed and finished, pop- 
ular %” size, carded in 
bright colors: yellow. 
red, blue, green, nickel, 
brass or white 
6 sizes 2” to 114”. 
} gross in @ box 
—nickel and 
brass only— 
popular 7%,” 
size——6 to a 
card. 


jobbers, dealers write for samples, catalog 
pages, prices on CRC’'s full line of fast- 
selling hardware 

items 


* 
World's foremest producer ie 
of smell die costings. [ 


GRIES REPRODUCER CORP. 


161 Beechwood Ave., New Rochelle, N. Y. 
Phone NEw Rochelle 3-8600. 
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' new highs for paper, oil, 


| business 
million in June. 


| year ended June 30 to 1,166, 


chemical 
products. 

Surveying the entire 
picture, the Federal Reserve makes 
this comment: 

“Industrial production increased 
further in June and construction 
activity was maintained at ad- 
Employment con- 
and unemployment 


and rubber 
business 


vanced levels. 
tinued to rise 
increased less than seasonally. 
“Retail sales were maintained at 
the May high. Wholesale prices 
of important industrial materials 
June and early July, 
while prices of farm products de- 
clined. 
“Farm 


rose in late 


crop prospects improved 
and this year’s output is 
expected to be above last 


in June 
years 
ample harvest. 

“Credit and capital demand con- 
tinued strong.” 


House Prices Expected 
To Remain Constant 


House 
hold steady over the 


prices are expected to 
remainder of 
of 217 


National Association 


this year, discloses a survey 
cities by the ? 
of Real Estate. 

Local real estate boards fail to 
anticipate a price climb for new 
homes, even though most of them 
think the current high volume of 
new single family units will con- 
tinue—or even 
last six months of this year. 

The survey noted some weakness 
market for older 
homes. The association says that 
48 pct of the areas predict prices 
on older homes will remain at 
about current levels, but some 43 
pct expect a price decline. 


possibly in the 


Small Business Firms 
Borrowed $4.5 Million 


The Small Business Administra- 
tion reports that it approved 96 
loans amounting to $4.5 


This brings the total number of 
loans approved during the fiscal 
with 


| a dollar volume of $55.3 million. 


The latest yearly figure is almost 
three times the 473 business loans 
amounting to $28 million approved 
by the agency in fiscal 1954, its 
first year of operation. 


rise—during the 


Year-Round 


DOUBLE-DUTY, 


Profit-Maker 


COCK-EASE 
sree LOCK FLUID 


len USE IT for re repairs 
gh. and pre-treating new locks 
er tor longer life 

SELL IT in 4-0oz. “Drop 

or Stream 9c can tor 
6 .§ best protection 
hea ere rust, 

~sli freezing - all seasons 
jobber. 
American Grease Stick Co. 
Muskegon, Michigan 


Manufacturers of 
- Stainless slele) ms ty. STICK 


= 

A LUBRICANT im 5c and 39% 
eT sizes, AMERICAN Dripiess Oj! 
prooucts | © Drop of Stream"’ can, 29¢ 


against 
sticking. of 


Order trom vour 





FREEZE - 
PROOF 


EASY TO INSTALL, 
LASTS A LIFETIME 


Outdoor water service 
the year around without 
danger of freezing or 
bursting pipes. Shutoff 
valve is below frost line. 
All brass and copper. 
Will last a lifetime. Also 
wall types. Write today 
for Bulletin 303. 


Order from your Jobber 


STRATAFLO PRODUCTS, INC. 


FORT WAYNE 1, INDIANA 
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More Plants Opening, 
Jobless Claims Down 

Initial jobless pay claims de- 
clined 52,300 to reach 230,300 dur- lf 
ing the week ended July 16, reports Sells Itse ’ 
the Labor Dept. . 

A decrease in new claims showed This Popular 
up in the reports of 21 states. Ex- 
perts attribute the decline to a de- 
crease in plant shutdowns for 
vacation. 

A year ago, initial jobless pay 
claims totaled 311,400. 

During the week ended July 9, a 
total of 1,119,600 workers were re- 
ceiving state unemployment insur- 
ance payments. This compares 
with 1,059,800 the previous week 
and with 1,918,800 for the similar 
week of last year. 








KESTER 


RADIO 


Domestic Gas Range KESTER Wie Bm SOLDER 


Shipments Incr SOLDER Ale Me KESTER 














June shipments of domestic gas 








“RESIN-FIVE” |, 
ranges showed a 4.4 pct gain over — 


the comparable 1954 month, re- 
ports the Gad Appliance Manufac- 
urers Assn. 


SOLID WIRE 

















For the first six months of this 
vear shipments totaled 1,095,800 
ranges, a 10.8 pct upswing over 
last year’s figure of 988,600. 











Combination Unit Sales 
To Top $200 Million KESTER 


wrra wreorr 


The combination storm window SOLDER 


KESTER SOLDER 








and door industry expects retail! 





sales this year to exceed $200 mil- 
lion, compared with $175 million 
last year and $140 million in 1953. 

This estimate is made by the 
National Combination Storm Win- 
dow and Door Institute. 








Public Is Saving Less 


And Buying Securities EVERYTHING YOU NEED FOR PROFITABLE SOLDER SALES 
Americans saved less money dur- 
ing the first quarter of 1955 than is available in the profit-maker Kester Solder line. But your 


in any three-month period since 

the middle of 1952, but they pur- b ae Dteans +} 
inte “ , . . OCs 4 e 

chased more securities than in any a display for Kester products, be sure it's in a good location, then 


“do-it-yourself” customers won't buy it if they don’t see it. Make 


period since mid-1953, says the 
Securities & Exchange Commis- | - 
sion 16-page “how-to-do-it” booklet, “Soldering Simplified.” A liberal 

The public saved $1.7 billion in 
the first three months of this year, 
bringing total savings at the end 


see how it attracts the trade. Don’t forget to feature Kester’s free 


supply is yours for the asking! 


KESTER SOLDER COMPANY - 4207 WRIGHTWOOD AVENUE, CHICAGO 39, ILLINOIS 
of March to $590 billion. In the NEWARK 5, NEW JERSEY - BRANTFORD, CANADA 
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WALTON 


malleable 
wire rope clips 





N OW i Packaged 


for your convenience 


U-W packaged malleable wire 
rope clips save your time in re- 
shipping, counting, checking in- 
ventory. Clips from %”" through 
%” sizes are packed in boxes that 
save space, carry full instructions 
for proper use. 


Sell Upson-Walton quality prod- 
ucts . . . engineered for safety. 
Complete line of tackle blocks, 
rope fittings and wire rope manu- 


factured. Write for literature. 


THE UPSON-WALTON COMPANY 
Established 1871 

12500 ELMWOOD AVENUE + CLEVELAND 11, OHIO 

New York . Chicege . Pittsburgh 
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UPSON- 











first quarter of last year savings | (== =e =a 


amounted to $2.8 billion. 

Investment in both corporate 
and government securities for the 
first quarter of this year was $2.1 
billion, against $1.9 billion a year 
earlier. 


Business Failures Up 
To 201 for July 28 


The number of business failures 
across the nation climbed to 201 
for the week ended July 28 from 
the previous week’s 172, reports 
Dun & Bradstreet, Inc. 

Casualties were 195 for the same 
week of 1954 but 31 pct below the 
pre-war level of 291 in the similar 
week of 1939. 


Wholesale Prices Down 
Wholesale prices dipped 0.3 pct 
during the week ended July 19, ac- 
cording to the government’s index 
of wholesale commodities. 
The latest dip brought the index 
to 110 on the 1947-49 base of 100. 





New Wholesalers’ Aids 


for Dealers’ Use 





New Fall Sale Handbill 
By Geo. Worthington 


A Fall Sale Handbill featuring 
seasonal lines along with general 
items is now being offered to deal- 
ers by the Geo. Worthington Co., 
Cleveland. 

Along with the handbills, deal- 
ers will be provided with a display 
kit containing large window ban- 
ners, store pennants, plus price 
cards for the individual items. 


Grand Prize Highlights 
Billy and Ruth Promotion 


The 1955 Billy and Ruth Promo- 
tion will 


feature, as it did last 
year, a 12 day all-expenses-paid 
trip to the Virgin Islands and 


Puerto Rico for the prize winner | 


and his parents. Other prizes in- 
clude three Shetland ponies, 4 
Mexican burros, 25 bicycles and 
1000 other toy prizes. 

Rounding out the program are: 


- ; ‘ : 
ies ie , 


BLUE DIAMOND | 
PUTTY KNIVES 
AND SCRAPERS: 






Ss. 
ey 


oes 
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* . 
* ae ;, ; © 
e SHATTER-PROOF PLASTIC «6 
= HANDLES 
Fastest selling ° 
@ line for DO-IT- o 
e YOURSELF cus- a 
tomers. High 
® corbon steel— * 
- mirror finish. "= 
MERCHANDIS - 
@ ED TO SELL ON e 
703 DISPLAY - 
° FREE WITH * 
$20.16 TOOL 
© ASSORTMENT ° 


MANUFACTURING CO. 


SOUTHBRIDGE 
MASS. U. S. A. 








—— 











Ask your 
jobber's salesman about 
FULLER'S GOLDEN 
HUNDRED SALESMAKER 
with unique SCREW DRIVER 
TESTER and 100 famous 

Fuller Screw Drivers! 


ULLER §Fy ar 


35272 Webster Avenwe. New York 6 













, World's 


Loergest 
Unbreckable Amber 


Producers of 
Handle Tools 
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a display kit for dealers; copies 
of the Adventures to place with the 
local newspapers; advertising and 
contest mats; a complete mailing 
service; a publicity kit; radio, 
TV, and newspaper tie-ins; Billy 
and Ruth Game; the Puppy Book 
and the Cartoon Book. 

Many distributors have already 
introduced the 1955 Billy and Ruth 
Book to their salesmen at special 
meetings called during the latter 
part of June and early July. 


Two Oakes Christmas 
Consumer Catalogs 


Own Toy Book and 
Santa's Chest are the 
titles of two consumer catalogs, 
published by Oakes Consumer 
Catalogs, 650 S. Clark St., Chi- 
cago 5, Ill., with space for dealer 
imprint and mailing under the pub- 
lisher’s postal permit. 

The Toy Book 8 x 10% in. size 
has 32 pages of toy descriptions 
and illustrations with a center 
spread featuring a variety of large 
and small dolls. 

Santa’s 


Santa’s 
Treasure 


Treasure Chest with 


play of gifts and electrical appli- 
ances. Personalizing the book are 
Kathy and Bob, characterizing Mr. 
and Mrs. Typical American Couple, 
and their chatty little messages. 

There is a special section for 
dealer imprint and customer’s ad- 
dress so that it may be lifted out 
of the book and mailed separately, 
if desired. The dealer may use 
the balance of the book for distri- 
bution at another time. 





7%, x 10 in. pages stresses west- 
ern items in its center spread. 


Fall Motor Book Issued 


Christmas Catalogs By W. W. Grainger, Inc. 
On Toys and Gifts A new 132-page Fall Motor 


he. Dictetetees’ Promations Book has just been mailed to deal- 
Division of the Elliott Rowland °*® >y the W. W. 
Corp., 4300 N. Fifth St., Philadel  ©P!¢a8°. 
phia 40, Pa., is offering two 
Christmas catalogs. Santa’s Won- 
derland and Gift Surprises. 

Santa’s Wonderland is a 24- 
page, color rotogravure publication 


Grainger, Inc., 


Containing more than 2500 elec- 
trical items this book features all 
types of electric motors, heating 
equipment, exhaust fans, blowers, 
pumps, etc. 


with a well-rounded selection of Extra emphasis is made on sea- 
outstanding toys at moderate sonal items such as space heaters, 
prices. electric blankets, power tools, elec- 


tric trains and appliances. 


Gift Surprises is a 32-page dis- 











Look at this —perfor- 
ated “‘Christmas”’ tab 
on card easily removed! 



















HEAVY DUTY 
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~ 
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TEAR MERE TO BEMOVE Ta 


| Parker BOS 













Christmas 


— DUTY COPING SAW 


WITH 2 FREE 6'/2" BLADES 


COPING SAW FRAME 


with 2 extra blades free 


Extra strong, extra deep (6%"’) 


e 
ne | 








forged steel frame, heavily nickel 
plated. Eye catching card. Solid one 
piece forged ends. “’Klik-Klik” feature 
locks standard 6'2” pin end blades in 








PARKER MFG. CO. 








WORCESTER 1, MASS. 


WORLD'S LARGEST MANUFACTURERS OF COPING SAWS 


place. Hardwood mahogany finish 
>. handle. Regular list for combination 
* $1.36. 


















ail | Your Coping Saw” 


List 
Dealer’s Cost 


Dealer's Profit 


1.19 ea. 
79 ea. 


40 ea. 


Each saw individually 
boxed with illustrated . 
booklet “‘How To Use : 














ee 
BE onsee 
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oe 2 ee ee ee Om a Ce ene na ya) me 4 


WORCESTER ] 
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PRIME YOUR 
PUMP SALES 
WITH HYPRO 


2 we a al eal ~~ 
. — ss 
— - — \ - 
— my —— 

"BA 

a or - 

at al : 
4 a 

a, © —— 




















HYPRO 
FlexROTOR 
PUMP 


Start your pump profits soaring—sell 
Hypro. Cash in on the many, many uses 
your customers have for Hypro Pumps. 
Almost every farm or home owner is a 
prospect. Hypro Pumps drain wet base- 
ments, septic tanks, cisterns, boats. HyPprRo 
Pumps spray lawns, water gardens, empty 
laundry tubs, Aundreds of other uses. 
Hyrpro Pumps—better because they're 
precision engineered, last longer, cost less. 





only one 
moving 
part 
RUBBER 
IMPELLER 





Amazingly simple design for longer wear. 
Only one moving part—the tough multi- 
blade, rubber impeller. Pumps clean or 
dirty water, kerosene, fuel oil, etc. at pres- 
sures up to 30 Ibs. Self priming and much 
longer lesting. Straight through ports in 
3 sizes—%", 44", 1°. One of a complete 
line of superior Hypro Pumps. Write for 
big FREE catalog today. 


YPRO 


ENGINEERING, INC. 


Dept. 202, 700 39th Avenue N.E. 
inneapolis 21, Minnesota 
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Promotions 


Manufacturers’ New 
Merchandising Plans 


Window Display Contest 
For B & D Dealers 


A Christmas window display 
contest with $1000 in cash prizes 
has been announced for its dealers 
by Black & Decker Mfg. of 
Towson, Md. 

One entry per store will be ac- 
cepted, and the window display 
must contain at least two B & D 
Fixkits and one Drill ’N Saw Kit 
which recently were introduced by 
the company and are being offered 
as fall and Christmas specials. 

Black & Decker will help pay the 
cost of taking the picture of the 
window. 














Co., 


Entries will be judged on sales 
value, originality, appeal and good 
Entries must be 
marked by midnight, Dec. 31. 

Awards are $500 first prize, $250 
for second, $100 for third, $25 each 
for fourth and fifth, and $10 each 
for the next 10. 

Entry blanks can be obtained 
from Bob Davis, Black & Decker 
Mfg. Co., Towson 4, Md. 


design. nost- 


Winchester Advertises 
Time Payment Program 


will told of the 
plan on Winchester 
arms made by the Arms and Am- 


Sportsmen be 


time-payment 


munition Division of Olin Mathie- | 


son Chemical Corp., New York, in 
ads in 11 magazines. 

Included in the consumer publi- 
eations will be Sports Afield for 


August, Time for Aug. 22, Outdoor | 


Life, Argosy and Farm Journal in 
September, Field and Stream, True 
and Progressive Farmer, in Oc- 
tober, Sports Illustrated for Oct. 
17, Town Journal in November and 
the Oct. 11 issue of Collier's. 
Dealers will receive a promo- 
tional kit including point-of-sale 
poster for wall or window, a three- 
color decalcomania, a cardboard 


dangler to be suspended on light | 
string or tacked to walls or shelves, 















for Big Spring Sales 
Big Summer Sales 
Year ‘Round 4 
Gift Sales! 








WITH THIS BELL YOU CAN make every 
ovidoor meal oc festive occasion; coll 
guests to the ovtdoor grill, call the 
children. It's a real “Come and Get it” 
Bell; a real “Chow Down” Bell; a Barbe. 
cve Bell that's o must for every outdoor 
po rty 

This Big 6-inch solid brass bell is highly 
polished, lacquered and packaged in 
an attractive display box. Suggested 
retail price is $6.49. (Higher in West.) 


Bells are individually packaged, fully 
assembled with “Good Luck" horseshoe 
bracket attached. Send for additional 
information NOW! 









BEVIN BROS. MFG. CO. 
EAST HAMPTON, CONN. 
Soles Agen? 
JOHN H. GRAHAM & CO. INC. 
105 Dweone St., New York 8. N. Y. 














SMOUSE TRAPS: 


Te un. 
wit 


with this TRANSPARENT 


-P4] fs 


® EYE-APPEALING 

® BUY-APPEALING 

® PREPRICED 2 FOR 15¢ 
Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent pockage is a 
proven, “sure-fire” traffic stopper. 


MCGILL METAL PRODUCTS CC 
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a counter card with reprint of the 
advertisement, mats, proofs and 
one column ads for local advertis- 
ing. 

Suggested radio and TV _ spot 
copy, and a supply of envelope 
stuffers for consumer mailings will 
be provided. 


Reynolds to Sponsor 
Frontier" Program 

Reynolds Metals Co., Louisville, 
Ky., will sponsor the new NBC- 
Television series “Frontier,” half- 
hour filmed stories of important 
events in the founding and growth 
of the west. 

Sixty-five network stations will 
carry the program at 7:30 p.m., 
eastern time on Sundays. The 


+> 


first program will be televised Sept. 
25. The show also will be seen on 
the Pacific Coast at 7:30 p.m. local 
time. 

“Frontier” is a series of interest 
to all the family, combining enter- 
tainment and historical fact. Par- 
ticular attention will be given t 


) 


birthdays and anniversaries of 
states and cities. 

Colleges, schools and historical! 
societies will be invited to assist 
in preparing material for the 


SeCTICS., 


Master Lock Aims at 
Back-to-School Market 


To attract the attention of school 
and college students, Master Lock 
Co., Milwaukee, offers dealers a 
special back-to-school merchandis- 
ing unit. 

The unit contains 12 Master No. 
1500 stainless steel combination 
padlocks with the built-in sound 
effect. An extra free combination 
padlock is included for retailers as 
a plus-profit bonus. 

Known as 1500-D, the unit in- 
cludes an attractive three-color 
counter display and an 11x35-in. 
window banner at no extra cost to 
the dealer. 

The No. 1500 built-in sound ef- 
fect gives off a false set of clicks 
to mislead those trying to open 
locks not belonging to them. Self- 
locking tumblers and double wall 
construction are features of the 
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Power tools mean profits — 
this franchise means business! 


The Porter-Cable franchise ts unique in the extras it gives 


you—the extra service, the extra profit opportunities. 


A complete line of most-wanted portable power tools 
saws, drills, sanders, routers, shapers, planes backed by 


one of the most honored names in tools. 


Personal help and service from your Porter-Cable 
representative—in training, demonstrating, merchandising, 


customer service, inventory control, budget selling. 


Protection—through selective, direct-to-dealer distribution, 
territory polic ies that assure you of a market with full sales 
potential, uniform discounts, Fair Trade—and above all, 


Porter-Cable’s 49-year reputation for square dealing. 


A few franchises are still available to selected dealers 


Interested? Write today 


(Illustrated: Model 126 Porta-Plane—only $95 retail) 


PORTER-CABLE MACHINE COMPANY 
5054 WN. Sclina Street, Syracuse 8, N. Y. 


Porter-Cable 


SAWS + DRILLS + SANDERS 
ROUTERS + SHAPERS + PLANES 











| 


Sx. 8 SME RLS Se Me ae So 

















SCHOOLS 





- APARTMENTS 





FREE catalog gives full details on ovr 
truly competitive, complete line. Send 
fer your copy todey. 


ORDER FROM YOUR JOBBER 





PADLOCK and HARDWARE CO. 
LANCASTER, PA. 








Remington Arms Offers 
Personal Nameplates 
Remington Arms Co., Inc., sales 


promotion division, Bridgeport, 
| Conn., offers dealers a banner in- 


viting buyers of its rifles to get an 
engraved aluminum nameplate 
from the manufacturer. 


Consumers receive the nameplate | 


by sending 25¢ to the company. 

Remington sends the plate direct 
to the consumer with two brads and 
instructions for securing the plate 


to the grip of the rifle. 


General Electric Offers 
Co-op Aids on Clocks 

(Co-operative advertising will be 
included for the first time in the 
fall advertising campaign on Gen- 
eral Electric-Telechron electric 
clocks. 

Started in July, co-operative 
money will be available for point- 
of-sale helps, sales training meet- 
ings, sales contests and co-opera- 
tive advertising in newspapers, 
radio, television and direct mai! 
material. 

Five advertisements, with the 
“Wake Up For Sure” theme, will 
be run in newspaper supplements 
representing 91 publications. On 
Nov. 27, full page four-color ad- 
vertisements will run in the publi- 
cations with decorative clocks for 
Christmas-giving the featured at- 
traction. 

The seasonal theme will be used 
in a two-page color spread in 
the November Reader's Digest. 

Network television and radio 
will account for about 31,500,000 
messages. There will be 16 weekly 


| demonstrations on Dave Garro- 


way’s “Today” show starting Sept. 
7 through the Christmas shopping 


season. 


Ekco Increases Fall 
Ad Budget by 15% 

Ekco Product Co.’s fall house- 
wares advertising campaign will be 
earried in three national maga- 
zines and 96 Sunday newspaper 
supplements with a total circula- 
tion of 30 million. 

The advertising budget for the 
last half of the year will be 15 pct 





PURITAN 





There is a Puritan toilet seat to 


match every customer 
preference... for 










~ beauty, durability, san 
itary design. Comp' ¢ 
range of colors.Wrireto- 
day for full information. 


CENTURY PLASTIC PRODUCTS, ING 


Cleveland 2, Ohio 











Wire With 
Many A Plus 


Brooks not only forms wire to your 
specifications, but also includes 
threads, collars, flats, holes, insu- 
lators—all in a high-quality, one- 
piece component at low cost. Ask 
about the accuracy and economy of 
Brooks wire for your purposes. No 
obligation, of course. 


M. S. Brooks & Sons, Inc., Chester, Conn. 


Since 1848 


BROGKS HOOKS 
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above that of the last six months 
of 1954. 

Ekceo’s Flint egg beaters, cook- 
ware and measuring spoons as gift 
items will be featured in page ads 
in Better Homes & Gardens, Mce- 
Call's and Look, and in four gift 
ad insertions in This Week, 
Parade, First Three Markets and 
independent newspaper supple- 
ments. 

; Other Ekco products will be fea- 
tured in the Sunday supplements 





and national consumer magazines. 


Glamorene Expands 
On-the-Air Time 

Glamorene, Inc., New York, will 
participate in the Steve Allen TV 
show, Tonight, covering more than 
50 cities on the NBC-TV network 
starting in September. 

In addition to mention of Gla- 
morene wool rug cleaner, Clamo- 
rene upholstery cleaner and the 
1iew Glamorene ‘liquid’ rug and up- 
holstery cleaner a one-minute ani- 
mated cartoon film will be used 50 
times per week per station. 

This new TV program will sup- 
plement the radio advertising 
started early this spring over 187 
radio stations and sponsorship of 
a segment of the Arthur Godfrey 
morning show reaching 202 cities 
on the CBS radio network. 

Ads in Good Housekeeping, To- 
day's Health and Parents’ maga- 
zines will round out the company’s 


fall consumer advertising program. 








Mirro Expands Program 
In Magazines, on TV 


Mirro Aluminum Co., Manito- 


’ 




















woc, Wis... will use more ads in 














women's home service magazines 














and farm journals to feature Mirro 





waterless cook ware, electric pres- 








: sure pan, giftware, electric perco- 





lators and toys 





The electric pressure pan will be 
featured on Dave Garroway’s To- 
day show over 59 NBC-TV stations, 


coast-to-coast during October, No- 





























vember and December. Other TV 


, 


stations not carrying Today will 





have TV spots. Sixty second open- 








end Mirro TV dealer films will be 
offered. 
A display kit featuring free 

















recipe folders. an attractive full- 


























NOW “Slewsereen; MOVES 








ne 


‘ 
QUALITY By th makers of Flexs reer 1s ‘> 


your guarantee of flawless finish and smart ce tS 


sign. A complete quality line of Andirons an 
Firesets priced to sell’ Flexscreen national adver 


tising will now bring you customers on Bennett S 
Andirons and Firesets 


STYLING—The new “Picture Frame F lexscree 
literally frames the glowing beauty of the hearth 
in a three-cimensional, moulded desgn achieve 
ment and immediately out-modes all flat-faced 
frames. Plus so many new and different features 
that we sa) Please, sample this new ‘Picture 
Frame Screen 


EASY SELLING Pre-Assembled Attached Flexscreen’ 
Just three volume selling stock sizes take care of 80’ 
of all customers. NOW Fiexscreen offers these three stock 
sizes 30 x 28 16 x AO and 42 x 32 completely 
pre-assernmbiled. If you've been turning down attached 
Flexscreen business because it was special order 
here's the most popular type of all curtain screens that's 
as easy to stock and sell as the Frame type 





BENNETT IRELAND INC. |] _iihihAd stein aE Rae 


iggcat 
‘ ‘ 4 F le sscreeri acve rising program ever Py | page color 
AAS/ALANA, Af 4 Ads in More megazsines. Ask your Flexscreen Sales 


ne mein Be PAgK Wi man or write us 
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Here’s the 


newest. 
from UNION 


tackmaster 


SMALL PARTS CABINET & 


. « « The most practical cabinet of its kind ever designed Die cut LOK-TAB 
for small parts storage. IT wo sizes—the 24 drawer model ‘ — — wont ~ 
. . os shown te io 

U-24 and the 12 drawer model U-12 both cabinets . 


ed each section £6 
idly, ene eon teo 
of the ether 


same width to permit stacking in space-saving multiples 
of 12 of 24 drawers. Means minimum inventory for you 
too... All you do is stock fwo sizes! 


/ Write for 

Features JOBBERS : RS ! literature and 

© Stands on any level surface peAle : prices now! 

@ KLEER-VU Plastic Spill-Proof” Drawers 

make contents visible .. . easy to index IDEAL FOR STORING 

® Has removable drawer dividers . . . Photo Supplies © Bolts, Screws, Nuts 
@ One-piece drawer guides Fishing Teckle Buttons 
* 
. 








Rod T.V. Part 
Welded steel! cabinet frame io & arve Thread 


. 
. 
Service Station Supplies © Peper Clipe 
Baked ‘Silver Dentone”™ enamel finish Washers, Noils, Brads * Pins 


a ee STEEL CHEST CORP. 
JU IAN | UNIO LE ROY, NEW YORK 





183 


LAS 


oller Skates 


OUTLAST STEEL! 


Actual tests prove these 
noise-free rubber tire 
wheels outlast steel. 
They roll smooth and 
fast, and absorb shock. 
Foam rubber ankle pads. Oscillating 
trucks have built-in rubber cushions. 


«clot hates. 


4456 West Lake St., Chicago 24. Illinois 





FOR EASY PROFIT, 
DISPLAY AND SELL... 


TORmnn en LES 


recleral 


AND COMPLETE LINE OF 


TURNBUCKLES PRODUCTS 








BOX 333, MICHIGAN CITY, INDIANA 
FACTORY: GRAND BEACH, MICHIGAN 
“One good turn (buckle) deserves another" 
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color banner inviting shoppers to 
pick up a recipe circular will be 
offered dealers. Colored pennants 
illustrating food dishes featured 
in the recipe folder with counter 
pieces complete the dealer kit. 

Dealers using the display kits 
and sending in reports will receive 
a free copy of a Mirro 304-page 
cook book. 

Posteards, circulars and news- 
paper mats are also available. 


Jingle Contest Promotes 
Monsanto Plastic Toys 


A children’s jingle contest this 
fall will be used by Monsanto 
Chemical Co’s. plastics division to 
stimu/ate interest in its plastic toy 
lines. 

Entry blanks will be 
toy manufacturers to 
boxes of selected toys. 


supplied 
insert in 


The contest will close Jan. 14, so 
toys bought over the Christmas 
holidays will carry the blanks. 

Consumer advertising on the 
contest will begin two weeks before 
Thanksgiving, over a special Co- 
lumbia television children’s pro- 
gram, and will continue into mid- 
December. The contest also will be 
featured in page advertisements in 


November issues of Walt Disney 
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Atter all, who ore we to scoff aft 


the possibility of atomic fall-out?" 


©) Hardware Age. 1955 


this cabinet . 


means business in 


SPRINGS 


Here's the easy practical way to meet 
the daily calls for standard 
Cabinet No. 932 contains 402 plated, 
springs 127 different 


sizes of extension and compression 


springs 
precision-made 


springs in coded compartments 
Boxed rehills si ipped from st ck Also 
smaller assortments in one- and two 


jrawer cabinet 
Order from your jobber, or write us 


Also Weatherstrips 
Clean-out Augers 
Pole Sockets 


ARDNER WIRE CO. 


1329 So. Cicero Ave., Chicago 50, Ill. 


RAPID SLAW 
& VEGETABLE CUTTER 


Clamps securely to PYREX,DISH- 
ES #213-221-222-624. NO SLIP 
OR SLIDE - SAFE - EASY TO USE. 
Slice, serve, store or cook .. . all 
in one dish. 

Display card with each dozen 





Guoranteed to REMAIN SHARP 10 
years. WOMAN’S FAVORITE FROM 
COAST TO COAST. Ask your jobber. 


BLUFFTON SLAW CUTTER CO. 
BLUFFTON, OHIO 
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comic hooks which have a circula- en they “ga they Buy 
tion of 6 million. 


Five first-prize winners will re- 


~ 4 as 
ceive all-expenses paid trips to Dis- Use. ba Fle 
neyland. Other prizes will be 10 : ats "HON .- Py AK & 


television sets, 50 movie cameras, 


200 portable radios, and 750 cam- Al . ss sash A” SHELF - HARDWARE SPECIALTIES 


a = . PACKAGED TO SELL 


4 Corn Broom Makers Impulse-buying is a mighty factor in stimu- 


ia 2 . \ ‘ —— * lating sales . . . and profits. Its a 
Join in TV Promotion SO \ gar » reason why you get H-W specialties 
Four competitive manufacturers | ‘ | ce more attractively 

| | ay | + (nn ae packaged than any 
of corn brooms will jointly test | » * ——— comparable line! 





television as a consumer merchan- , oe It's a reason why 
ons ) , | gs ay Bie ¢\ it pays you fo 
ic cy ‘ | r SO ; > ey 2 te : & , 
di ing media during § epte mber. | yo ota \\ a feature H-W 
Spot announcements will be used | . merchandise. 
, ‘ - . ; . ~_ . x : 4 \ 
in a three-week series on Chicago, | - % Sa, More, this 
' aw ' | . - attractive 
Grand Rapids and Detroit, Mich., | tay packaging is 
stations. | , | i -t backed by 
Rr oo en om ee Lv ~~ attractive 
srooms OT a tour companies | . es weg Ce merchan- 
will carry the same broom wrap- e * ~ fr 
iz) a - : well made and finished, rust- 
ver, TV Star Brooms. ¢ : . 
: . some — Brand ‘ resistant and priced to meet 
names will not be mentioned on the competition. Ask your jobber. 
air, only names of retailers fea- 


= : in Canada: Geo. S$. Hall Ce. HALL-WESSEL COMPANY 


; PHILADELPHIA 23, PA 
announcements, on film, will high- Py © ete, tne. 
light corn broom selling points, and 


show production of corn brooms. Worth asking for. ee by NAME aaa" 
Participating manufacturers are 2 —=+ PAC t- PSR. (Ae vw 23 


Century Broom Co., Mattoon, IIL: 
Rich & France Broom Co., Chi- - 











cago; France Broom Co., Paxton, | THE LAST WOR D IN 


Ill.; and Continental Broom Works, 


Chicago. ul RE PRODUCTS Where It Belongs 


STOVE PIPE WIRE We have always believed that 
| , COIL AND SPOOL toilet tank ball sales belong 
Sharpeners as Gifts | “ae , ASSORTMENT in hardware stores. Every ad 


we've ever run has directed 


Cory Corp. Advertises 


Cory Corp., Chicago, will start | el Water Master customers to 
consumer ads in the Saturday Eve- | — a STRANDED hardware stores—to your store. 


ning Post and Life in September | — CL ft SOLID Our year-round nation - wide 
featuring its electric knife sharp- OTHES LINE WIRE advertising will continue to di- 


ener as a gift item. BRASS, COPPER, , rect them to your store. 
DARK, TINNED, i. , Take advantage * these easy 
i GALVANIZED B a ao 
Ges Apgomnes COILS AND SPOOLS | 
Consumer Contest 1 OZ. TO 20 LB. 
A sales promotion campaign, with PACKAGES 
a $5,000 “Farm Kitchen of Tomor- pee op aa 





a , : 7 ) |  ., BRAIDED 
row, as first prize, will begin Aug. vent PICTURE WIRE 
20 and close Oct 31. ‘com 


The Program to increase the use 





: | | | i ene STRANDED 
of LP-gas appliances, is being ee AERIAL WIRE get the 
sponsored by Better Farming, the , RADIO GENUINE 
National Council for LP-Gas Pro- \eoo ACCESSORIES 


motion and manufacturer members SOLDER AND PASTE WATER 

of the National LP-Gas Promotion- SOLD THRU JOBBERS ONLY 

al Program. SEE YOURS FOR PARTICULARS 
A copy box in LP-gas information | SUT With CONFIDENCE 

service ads in farm magazines will | N Cc ta re ] The Munteese Musfe 

urge farm people to “see your LP- | | 

pe a a MoE «pai WIRE CORPORATION TOILET Te BAL. 
ease : ick oe, Ama | America’s Largest 

blank.” Contestants must write in ; 10 








, 7) - +t ‘ nO 
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METAL FLOATS 


Engineered To Your Specifications 


&-272 
Fiat Cyrene 


Cae 


2-274 


aa Type 








@ Made of copper, plain steel, copper | 


plated steel, stainless steel, KA-2SMO0. 
aluminum, brass, monel, pure nickel, 
Admiralty and Everdur or any suitable 
metal for open tank and all pressures. 


@ Seamless copper ball floats carried 
in stock in diameters of 3”, 4”, 5”, 
6”, 7”, 8, 10” and 12” for open 
tanks and pressures of 25, 50, 100 
and 150 tb. Floats in special sizes 
and pressures— 





@ MADE TO ORDER. Stainless steel | 
ball floats larger than 12” diameter | 


can be made up specially. Write for 


METAL FLOAT catalog. 

tits Float Manufacturers Engineers 
= a7 Metal Fabricators Coppersmiths 
° Bronze Founders 


ARTHUR DEPT. HA. 
- bet ual 
ARRIS & CO. 


rth or ° 


- 
> hi al It 



































Write 
for Samples 


Stain Resistant © Non-Loosening 
Roofing © Siding @ Underlayment 
Drywall @ Spiral Flooring © Lead Head 


EST. 1648 


W. H. MAZE COMPANY 


PERU 5, ILLINOIS 


"Producers of better nails 
for the better application 
of reofing, siding, and trim.” 
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25 words or less why they like LP- 


Gas appliances. 
Secondary prizes of gas appli- 
ances will be given to runners-up. 


Whirlpool Introduces 
Another Dish Premium 


Another dinnerware 
mium promotion has been an- 
nounced by Whirlpool Corp. to 
stimulate sales for dealers. Retail 
value of the set is $49.95. 

A premium set introduced in 
April, with a retail value of $29.95, 
the company announced, brought 
in 5000 orders. 


set pre- 


Gun Sight Catalog 


The Williams Gun Sight Co., 
Davison, Mich., has just published 
its new No. 6 Catalog. 

The 88 page publication illus- 
trates and gives complete data on 
the most popular lines of scopes, 
sights, mounts, reloading equip- 
ment, accessories and hundreds of 


other items of interest to shooters. | 


Film Promotes Hobbies 
Among Consumer Groups 


A film for showing to consumer | 


groups promoting do-it-yourself 
hobbies is availabie to jobbers and 
dealers of Revell, Inc., Venice, 
Calif. 

“Have A Hobby” is a 12% min- 
ute film for showing to women’s’ 
clubs, schools and youth groups, 
depicting many do-it-yourself hob- 
bies. 
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© Hardware Age, 1955 
“Tl admire your public spirit, Edmund, 
in selling chances and raffle tickets, 
but will you do me a favor and sell 
some appliances?” 





CARTON 
ASSORTED 
NIPPLES 


25's and 100's—!/," to |" Sizes 
Write for Catalog 


PITTSBURGH NIPPLE WORKS, INC. 
1455 Spring Garden Ave., Pittsburgh 12, i. 














| in heart of 
| store in town 


| monthly rent on new 
| desired 


& HEATING store in Decatur 


| $25,000. imcludes 6-1 











MANSFIELD LINE 


CENTRIFUGAL 


SUMP PUMP 


PLASTIC — NON-CORROSIVE 
Everyone Needs a Little 
Sump Pump — works 
anywhere. 
Plug-in Appliance, 110 V 
Only $28.00 complete 
F.O.B. Bellville, Ohio 
Dealers — Jobbers 
Write for toider Wanted 
GORMAN-RUPP INDUSTRIES 
Bellwisll Ohio 


INC 





OS More Sales Profits 


adjustable \EVER TYPE 
DOOR HOLDERS 

ee A Type ond Size for Every Door 

ge Complete Display Merchandiser FREE! 

WRITE: GRAND SPECIALTIES CO., 

Chicego 22, ill. DEPT. 12 


a 








Classified Opportunities Section 
Business Opportunities 


HARDWARE & HOUSEWARES VARIETY—PLUMBING— 
ELEC. SUPPLIES Largest retail store in the Phila 


area Averages one-quarter million dollars retail 
sales annually. Unusually high net profits. Most 
modern 4 bulk windows, air conditioned, huge base- 
ment for storage. $100,000 cash needed No phone 
information. For data vie mail, inclose D & B or 
bank references on confidential basis. Lindley Brokers, 
1321 W. Lindley Avenue, Phila. 41, Penna. 
“Specialists in Hardware for 25 years.”’ 














FOR SALE: Hardware, Appliance, and auto 
store. Near Lubbock on the South Plains of Texas 
Irrigation District. Only Hardware 

f about 1000. Kelvinator, Tappan, 
Paint. and other franchises $50 
building, lease available if 
Stock and fixtures $25,000 cash Box 
308, Ambherst, Texas. 


Pittsburgh 


FOR SALE ESTABLISHED HARDWARE 
Illinois. A fast 
growing area with industry, 80,000 city population. 
1954 gross sale $75,000.00, beautiful brick build- 
ing, approx., 3,000 sq. ft. floor space Parking 
Price on building equipment & stock $58,- 

Write Lester Bracken, 1519 E. Locust 


Street, Dex atur, Illinois. 


aTtea 
500 00 





HARDWARE FOR SALE—Greenville, Ala- 
bama mpletely new stock, good potentialties. 
Reasons for selling other interests. Contact L. D 
MeGill, Georgiana, Alabama 


WISH TO RETIRE. OLD ESTABLISHED 
hardware, house furnishing, janitor and electric 
supplies, paints and gifts on southside of Chicago 
near University on busy street. About $40,000 
stock $60,000 sales and chance of improvement. 
Some good accounts including rea] estate hospital, 
University, hotels and churches. Tin shop in base- 
ment. Address Box 840, care Harpware Ace 100 
East 42nd Street, New York 17, N. Y 
HARDWARE-APPLIANCES, FULL 
ELECTRICAL appliances, hardware, plumbing 
supplies, does electric contracting, 1954 sales 
om modern house, completely 
located main highway, N.E. Ohio, with 
property. price $50,000, terms. APPLE COM 
Leal Brokers, 1836 Euclid Avenue, Cleveland, 
‘ T 





LINE 


furnished. 
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MECHANICS’ TOOLS and 





HARDWARE SPECIALTIES 



























~~" 


QUALITY... — — 
LADLES & POTS | <item iii, 
‘Caulking Cartridges 





No. 373 





FORGED STEEL MELTING LADLES 





FIT EVERY GUN! 











All sizes furnished either single or double lip as ordered. Spouted | 
Thickness of bowls from 10 Ga. to 3/16". Lead capacity Cartridges } 
\'/4 to 50 Ibs. Bowl sizes from 2'/2" to 10". Also can furnish Also Available | 
separate bowls to which your own handles can be assembled. | 
With hole-in-top for with plastic nozzle 
GRAY IRON SOLDER POTS ) metal nozzle guns supplied for other guns 


A plastic nozzle supplied with each cartridge of 
non-hardening, non-staining CALBAR Caulk 
makes it adaptable to every type gun on 

the market. Compare super-elastic CALBAR 
Caulk is a quality product! Ask your jobber 


Made in sizes from 4" to 13'/,". 12" and 
13'4," furnished with pouring lip and lift- 





ing lug. 
No. 398 


WRITE TODAY FOR CATALOG 


GUARANTEED @ SINCE 1830 











CALBAR PAINT & VARNISH CO. 


. } ‘ VCO}! wmaeleltial 


WILLIAM JOHNSON INC. 


BRENNER AND KENT STREETS —— NEWARK 3, N. J 






Our 35th Yeor .. . as the nation's leading caulk line! 


2612-26 N. Martha Street, Phila. 25, Pa. 











MARSHALLTOWN 








e MARSHALLTOWN, IOWA 









_ Rocket NO TEARING OR| | The New 


a SHATTERING | | 1 b ” 
Tie te ae | | Tufboy 
: " MATERIALS! HAS NEW EXCLUSIVE 
a Ideal for plaster, metal, FEATURES 
EXPANSIO N FASTE | ERS —_ Le Far yg t= 
: ie me 3. —+ ts iterler 


support. Completely eliminates time- 
consuming stud hunting. 









- New double hook tip 
. Graduations and figures on both sides of blade 


> wn 





© NEO*GRIP Key expands miracle neo- 
prene rubber sleeve which exerts tre- . Military type lock 
mendous pressure without tearing soft Right left. lef ah . 

} material or shattering brittle materials. - Right to lett, lett to right reading 
SAVES TIME ... WORK. For use "y : : 
with Ve”, 3/16” and 4a” screws. ou give two rule efficiency, one rule economy when you recommend 

this new Tufboy. 
SEND FOR ) ROCKET DEVICES CORPORATION 
SAMPLES, LITERATURE 142 Liberty St. © New York 6, N. Y¥ 


DIV. OF STAR EXPANSION BOLT COMPANY, INC. 
BRANCHES IN ALL PRINCIPAL CITIES 

















Specifically designed for Industry, Schools, Institutions 


Special Trades. 


or FREE catalog showing complete iine — prices R. MURPHY KNIVES, AYER, MASS. 
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Representatives Wanted Representatives Wanted | Representatives Wanted 











EXCELLENT OPPORTUNITY 
Ameries's largest and nest known com- 
e 1 B45 
yy for g 
calls on 
ona ail 
Th 
Wis. 
Ark., 
Utah, 


, —_. 
’ 4 


4 
Ice 


Minn., Dakotos, Neb., Kon.. Oklc.. 
Lo.. Miss.. Fle... W. Pa.. W. Va.. 
idaho. Mont. We cre 


with Tw r 


a 
Tor 
7h ree men 


in thei trade. This 


ss nn 


Wyo., 


owing 


tarm 


RAE TS 


at once stating the terri- 
and lines presently han- 
’ in interview in 
naements ore mu- 
Soles Monacer will 
ry. Please in- 


Address your 
1322, Cleveland 3, 


reply to P. O. Box 
Ohio. 


mr ar 
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wht bu lt 


ATIV! 
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Oldest ime 


) Manutact is territ 
rept 
hur light bulbs 


as ave 


TY AavVal 

direct 
gned t 

bulbs and = 25% 
payin iss 

M ARV ’ L “L AMP. 
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Street. Hoboken. 


resaive esentatives selling to 
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A* ng 
profit tor dealers High 
compiete information 
PANY 30; jewark 


"Tage 


lependent 
lable for 
retail 
last twice 
more 
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SALESMEN WANTED 
BUDGET PRICED PROMOTIONAL PAINT LINE 


We are seeking experienced men to work several estab- 
territories in the Northeast and New England 
Keeniy interested in all other sections of the 
as well and many fruitful areas are open t 
t men Non-conflicting sideline is acceptable 

tetalle in complete confidence 


JOSEPH A. MARKELL. PRESIDENT, PROCTOR 
PAINT MANUFACTURING CO., YONKERS, WN. Y. 








MANI 
WANTED 


ma variety 


ACTURERS 
SALESMEN ({ 
stores 
tier attractively 
$.49 Excellent commi 
experi enced mar nmte 


ALLING 
two 
package : SVT 


on 
with or three 
ling at 
rested 
sociati ’ I’, te t¢ : TerTrritot 
pt ducts ne handled. territor,s 
PRODUCTS. rLER 
N. ¥ 


LOVER ol 


he cheater 4. 





REPRESENTATIV!} 
hard 
other 
thet 
SsioT) 
in 


Re ply 


’ vVerTe 
BLDG.., 





MANUFACTURER 


of new High Quality, Low priced in- 
door -Outdoor Thermometers desires 
Commission Men calling or Hardware, 
Dept. Stores, and Automotive Trade. 
Give full details and references in first 
letter. 


Address Box 853. care of HARDWARE AGE 








100 East 42nd Street. New York 17, N. Y 





| lumber and har 
| protected 


territory ci 
} dress 
42nd 





SALESMEN WANTED 


established 
ond Houses 
side 


For our 


it's an excellent 


10% 
Advise territory covered 


CLYMER SALES CO., INC. 
Point Pleasent, Bucks Co., Penna. 


ine 





line of Wild Bird Feeders 
Commission 








HOCH 


with 


AREAS OPEN 


: 
Ofc Ai¢ 


SEVERAL, ¢ 
ished salesmes 


mMwiTiyg ane 


We n 
" : 
Cathe n : 
«} 
writs . 


OO Fast 42nd 





REPRESENTATIVES WANTED 


f nationally advertised 
Wrought I Ttems Wants Individ 
Westie 5 eouthnwesaterr 


died and tert ry 


Manufacturer 

Housewares and 

rej pesentatives for 
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ommission t 


lines now 
ass 


tra 


Address Bex 805. care of HARDWARE AGE 
100 East 42ed Street. New York (7. N.Y 





state 


(;arcdet Items 
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rated 


' OPPORTUNITY FOR 
TIN s lLeadin manuta urer ot pert 
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rept ‘ 
hardwar¢ 
with 


i, 
seritat o « : i? ; AT: al] ’ T) 
pic te 


features. 


, } fr > 
an : ithe 





STERLING HARDWARE 
REPRESENTATIVES WANTED 


Leading monufacturer of residential sliding 
door hordwore has some territories open ond 
may moke changes in others. Write and tell 
what lines you represent and territory you cover 


STERLING HARDWARE MFG. CO. 
2339 Nelson Street, Chicago 18, Illinois 











We 


sell 


are well 


SALES 


established 


REPRESENTATIVES— 
lock manutacturers ng to the 
trade. We have a few ch: 
open for energetic salesmen 
basis Mention carried, 
vered. All replies confidential. Ad 
643, care Harpw ARE Ace, 100 East 
New York 17, 


REPRESENTATIVES 


WANTED FOR 
WOOD SCREWS 


85°/, DISCOUNT ON 
STEEL SCREWS 


80°, DISCOUNT ON 
BRASS SCREWS 


IMMEDIATE DELIVERY FROM STOCK 
ORDER FROM 


doot 
dware nce 
territories 
on a commusion lines 


Box 
street, 





L. Simons Steel Products Corp. 


50 CHURCH STREET, NEW YORK 7, N. Y. 











WANTED MANUFACTURER’S' REPRE 
SENTATIVES A ading manutacturer oft 
Mmusie casemet mT Tf ? metai wind 
wit! pt ADT oa rs 


Ware / 
lardware 


aluminum 
bisatene Ippl bby ers, has 
ain changes in 


ite? anda tert 


Dy 


others 
har died 
Hardware ‘¢ 


ns 


mpany, 
10 


Davytor (Ohio 


MANUFACTURERS AGENTS WANTED 


Connecticut Hardware Manufact 
representatior f ommission 
7 ry 4 7 J 13 rq yy ry 





nation-wide 
Exceptional 


irer wants 
basis only 
bronze 


reat 


eare of HARDWARE AGE 
New York {7. WN. Y 


Address Box 74 
100 East 42nd Street 





MANUFACTURERS REPRESENTATIVE 
SPORTING GOODS 


If you're now selling direct to the dealer, 
Waltco Products complete line of fishing 
equipment and picnic goods offers oa 
great profit opportunity. Advertised in 
V> page Life ad. Waltco makes rods, 
reels, tackle boxes, line, picnic goods and 
accessories. Very competitively priced. 
Long and attractive discounts to dealer. 
Protected territory. Please give details 
of present lines and area covered. 


WALTCO PRODUCTS 


2300 W. 49th Street, Chicago 9, Illinois 











SIVE PROTECTED T RRITORI! 


i¢ water 


ae WARE 
17, 





SALES AGENTS WANTED 


Calling on Retail and Wholesale Hardware 
Stores. Selling Manila & Sisal Ropes and 
Cordage. 


Address Box 847, 
100 East 42nd Street, New York 


eare of HARDWARE AGE 
17, N. Y 











| own warehouse wants one or two 











TABLISHED MANUFACTURER OF 
INF maaetitiee tit d Plumbine wrasse 


H ARW ARE RE : 

ne key in kn 
lowa, 
LiaR 


BULLDERS’ 


to I me lete 


LOCK 
RESENT 


Nebraska. Ad 
Lew 100 - 


AND 
ATIVE 


N 


WARP 


COAST REPRESENTATION AND 
Three organizatio with 
hardware house 


WEST 
WAREHOUSING men 
or garden supply lines suitable for warehous 
lines now necessary but must have merit 
and volume to warrant warehousing to incre: 
your sales. Address: Box 845, care Hari 
Ace, 100 East 42nd Street, New York 17, NN 


Manufacturers Representatives 


Wanted for well known line of plastic corn holders 
with stainless steel pins, also stainless steel baby 
pins with plastic head. Excellent territories still 


open. 
Address Box 857. care of HARDWARE AGE 


100 East 42nd Street, New York 17. N. Y 


ware 
ing. Name 
ise 


SARE 














IOBRB . x 
Associa 


imes 


NEW YORK HARDWARE 
Nati W holesale Hardware 
utor for nationally bran 
and tools, has just completed a 
dealer catalog Presenting an 
ity to establish salesman tor 
earnings Must have foll 
automotive stores, 
tories 
missior) 


York 7, 


PAINT BRUSH SALESMEN 


Prominent 

tories for 

calling on paint 

trials. Protected territ 
aiso consider side-line 


Address Box 615. care of HARDWARE AGE 
100 East 42nd Street. New York 17. N.Y 


ional 


ded 
FACE LIE 


wit 
lumber yar 
Metr politatr 
BELF & LI 
N. Y 


area st 


STIG. 2 





frpa@r) 











HRUOM ACCESSORIES =: 
AGGRESSIVE SALESMEN 
court} , a. _ saomfarer states 


BAl 
wants 
western, 
Commi 
esta! 


i . - 
territories 


ciusive 


s Avenue, { 


GARDEN TOOL REPRESENTATIVE 


Garden tool manufacturer seeks repre- 
sentative for all or part of Kentucky, Ten- 
nessee, Alabama, Mississippi, Arkansas, 


Louisiana. 
GARDEX, INC. 


Michigan City, Indiana 


levelar 
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Classified Opportunities Section 





Representatives Wanted | 


Accounts Wanted 








WANTED 


representative with established territory to 
handies with other allied lines, 
in following states: Ohie, Indiana, Hllineis, Michigan 
Wisconsin, Minnesota. towa. Missouri, Oklahoma, Ar- 
kansas, Kansas, Virginia, North Carolina, South Care- 
lina, Lewisiana. Liberal commissions, write us full par- 
iculars of territories covered and pertinent information. 


E. F. DYER HANDLE CO., HOUSTON, MISSISSIPPI 


Pac tory 
sell hickory and ash 














Accounts Wanted 








HARDWARE 
MANUFACTURER'S 
OPPORTUNITY 


Representation of Top name manufacturers wanted 
Del., Md., D. C. Many years 
experience in wholesale and industrial supply 
trade. Well acquainted with wholesale distributors, 
dept. stores, chain and industrial outlets. The 
best references and financial status supplied. All 


for Penna., N. 


replies confidential 


Address Box 703. care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y 











REPRESENTATIVES 
“is line 


MANUFACTURERS 
PRESENTLY WORKING TOP 
! I : tan New York ( 


wheel UM 
ty, New Ter 
ryland, Vis 

M to 


etr sey, 


in 84 Tt 


Aggressive YveTaxke 
719. care HARDWARE 


treet New y i fs N Y 


THE JOHNSTON CO. 


Manufacturers’ Representative 
Complete Coverage 
Western Penna., Eastern Ohio 


HOUSEWARES & HARDWARE 
Office: 295 Beverly Rd., Pittsburgh 16, Pa. 


MANUFACTI 














LTTEN TION RERS I 


‘ 





PACIFIC NORTHWEST 


Representative additional 

line. Aggressive coverage of all jobbers, 

department stores, and chains in Oregon, 

Washington, Idaho and Montana. 
Address Box 844, care of HARDWARE AGE 
100 East 42nd Street, New York 17. N. Y 


wants volume 











RERS REPRI 


iv . 





rage . 


Dpietr itor Fy 
rst "sree ’ 


MICHIGAN — TOLEDO, OHIO 


~ oe. , 


Address Bex 855 
100 East 42nd Street 


rs ana ar : ' 
care of HARDWARE AGE 
New York {7. N.Y 
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WANTED 


A manufacturer who needs top flight rep- 
resentation in the midwest market. We 
have the contacts. 


Address Box 854 
100 East 42nd Street 


eare of HAROWARE AGE 
New York 7. N. Y 








| Box 


| Sires? New 


ACCOUNTS WANTED by Exp 
“* Michie 
x45. 








ESTABLISHED SALES REPRESENTATIVE ORGANIZA 
TION DESIRES additional line of garden or hard 
ware items. Concentrated coverage by four men 
in tilinois, indiana, Wisconsin and Minnesota to 
all hardware, gerden, industrial and chain distribu 
tion. Also do Gealer cetail work 
Address Box 839, care of HARDWARE AGE 
100 East 42nd Street, New York {7, N. Y 








rTABLISH 


MANUFACTURER’S AGENT NEWLY ES 
ED. tormer iivis na tales 


ic CACC! 


manager, 
’ 


au ts T rT 

ns Delaware, 
Distri é Numi idress: Box 
VARE A AD nd ect, 


N. } 


Accounts Wanted 








MANUFACTURERS REPRESENTATIVE 


CALLING FOR 20 YEARS ON FLORIDA AND 
S. E. HARDWARE JOBBERS CAN HANDLE 
ONE ADDITIONAL MAJOR ITEM OR LINE 


eare of HARDWARE AGE 
New York 17. N.Y 


Address Box 82! 
100 East 42nd Street 











SOUTHEASTERN MANUFACTI 
LE PRESENTATIVI ntacting 


’ 


RERS 


wine? 





WELL KNOWN and highly successful notional 
sales organization is open for one and possibly 
two lines with volume possibilities, preferably 
lawn and garden tools and equipment for dis- 
tribution through leading Hardware, House 
wores and Seed Wholesalers, and also large 
Department Stores 

HARDWARE AGE 


N.Y 


care of 
New York {7 


Address Box 806 
100 East 42nd Street 











MFG 
Fas 





wie 
wit! 
New 


ing 


REPRESENTATIVES 


lr etait of 1 ; Wood 
Street. Pittsburgh 











FLORIDA—Ma 
sires addit nai re 
es, 1004 S 
ia 
TEXAS & OKLAHOMA, 
esetitative OKING : . ard 


lle : 


\ SUCCESSFUL 
MAN WITH . 
ware, paint, & 


ft ul territ 


MIDDLE 
Years t selling 
variety and lumber 
ry gesires seve 

present line on a 
interested im one shot Si 
that can be built into \ 
Box 846, care HaRpwars 
Street, New York 17, N } 

STABLISHED 15 YEARS SELI 
ING t r" Tf jobders and supply 
: Yh 

Washi: et ind Oreg Ti. \ nts additional wu 
volume lime t ‘i to hardway bh 


rine 


reliable lines 
; Address 
t if Fast $-nd 
AGE NJ } 

ia 


vusiness 


J nHnouses in 
Ise wares ma 
and industrial sur iy jobbers \lur own 
house and invoicing facilities if desired ee 

worth while products considered. Address: Bi 
S44, care Harpware Ace, 100 East 42nd Street 
New York 17 : 


Wate 





Positions Wanted 


SALES EXECUTIVE 





; . 
‘ nee iesiti 

nis SaAies-milt ie ciness 
TS SaicsS manawer 


irketed 


liar WARE \ 
’ 
POSITION WANTED 
4 
, ‘ ' 


Ric, 


ARE Yor! CONSIDFE 
VENT Aggressive. exp 


eT iva 


RING NEW MAN 


: 





Business Opportunities 


uP To $100, 000 


for your 
HARDWARE MANUFACTURING 
BUSINESS 


A group of reliable hardware men will 
buy out a manufacturer's business 
for CASH. If you are interested, reply 
in confidence to 


Address Bou 70! 
100 East 42nd Street 








care of HARDWARE 


New York (7. NN ¥ 


AGE 
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New Britain, Connseticut, U. +. A. 


P & F CORBIN DIVISION, The American Hardware Corporation 





AMERICAN 


WALL SAFE 
Retails profitably at 


only $49.95 





now being awarded 
A "SAFETY DEPOSIT VAULT" for 


Home, Office, Store, Gas Station, etc. 


Easily installed in partitions, closets, chimney walls, foundation walls, floors, etc. 
INSIDE DIMENSIONS: 7” ry 10" wide, 14" long 
@ FIRE RESISTANT @ Combinetion easily reset by owner 
@ SURGLAR RESISTANT @ Concecied Hinges 
@ Genvine YALE fowr-tumbler comb. lock SS eres “rae qeaciten Ge ose 
BS 10,000 possible combinetions @ Special Asbestos Lining 
Write for further information 


13 WAHNITA ROAD 


Dealer and Jobber franchises 


AMERICAN WALL SAFE MFG. CO. INC. 


WORCESTER, MASS. 











FOR QUICK POINT-OF-SALE ACTION 


Self-Service Merchandiser 


TO HELP YOU SELL MORE 





and 


FUSES 
RACK-MASTER 





deep 


plete dota about FREE permanent display rock 





CORDS 


The famous Eagle “O.K." Plug Fuse 
(1S & 30 amp) and 6 populer cord 
sets on a colorful metal Saptay rack 
that can be stood up. hung up or 
hooked on. 22" high, 21"' wide, Ii" 


Ask your wholesclers’ solesman for com- 


EAGLE ELECTRIC MFG. CO., Inc., Long Island City 1, N. Y. 











Mr. NUTS’ N BOLTS says... 








Get a firmer grip on your SALES 











PIPE WRENCH 


A flick of the wrist, a tap of the hand and 

pipe turns instantly, perfectly. Stream- 
lined, light weight, works easily in hard 
to get at places—does the work faster. 




















See your jobber or write H. R. BASFORD co. 
Dept. HAS 


235 15th St., San Francisce 3 





190 
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Index to Advertisers 
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Acme Quality Paints 


Alumatone Corp 


| Aluminum Goods Mfg. Co. 


American Chain & 


American Grease Stick Co 
| American Pad & Textile 
| American Wall Safe Rests 


MGe ceccceces 


| Anchor Wire Sen. 
Animal Trap Co. of America 


Aristo-Mat Co. 
Atkins Saw Div.., 
<a acini 


Atias Asbestos Sales Co 


Atlas Tack Corp. 


Basford Co., H. R 
Bassick Co. The 


Bennett-ireland, Inc. 

Bevin Bros. Mfg. Co 

Biack & Decker Mfg. Co 
Bluffton Siaw Cutter Co.. 
Bommer Spring Hinge Co.., 
Boonton Molding Co. 
Breidert Co., G. C. 
Briddel!, inc., Chas 
Brink & Cotton Mfg. Co.., 


Brooks & Sons, Inc 


Cc 


Caibar Paint & Varnish Co 
Carion Prods. Corp 
Case & Sons Cutlery, 
Century Plastic Products, 
Chicago Roller Skate Co 
| Chicago Spring Hinge Co 
| Clark Mfg. Co., J. L.. 

| Cleveland Mills Co 


Clock & Timer Dept.., 
_— Div.. General 


oO. 


Coburn Prods. Div. 
Coleman Co... Inc.. 
Colorado Fue! & Iron Corp. 
Columbian Rope Co. 


Consoweld Corp. 


Continental Can Co 
Corbin Div. P & F 
Coughian Co. G. N 
Crescent Plastics, Inc 


Crescent Too! Co. 


D 


Dayton Pump & Mfg. Co 
Dearborn Stove Co 


Decto Prod. Co 
Delta Power Tool, 
Mfg. Co. 


Dempster Mill Mfg. Co 


Domes of Silence 


E 
Eagle Electric Mfg. Co.. 


Eclipse Mch. Div 
Ekco Prod. Co 


Empire Brushes, inc 


190 
185 


, 149 


192 


122 


190 | 


138 
183 
180 
192 
184 
166 
175 
119 


191 
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187 

35 
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18 
59 
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190 
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131 
26 


107 
164 
91 


143 


192 


190 
148 
66 
50 


Fawsco Mfg. Div 160 
Federal! Aircraft Works 133 
Federal Enameling & Stamping 

 “Saer 56-5 
Federal Hdwe. Prods 133 
Fieischmann Handle Co 172 
Fletcher-Terry Co 156 
Fuller Tool Co., Inc 178 

G 
Gardner Wire Co 84 


Genera! Electric Co 
Clock & Timer Dept., Sma!! Ap- 


pliance Div 48-49 
Genera! Filters, inc 152 
Geuder, Poeschke & Frey Co 55 
Gibson Good Tools, Inc 191 
Gorman-Rupp Industries, inc 186 
Goulds Pumps, inc. 38 
Groham Co., Inc., John H 180 
Grand Specialities Co 186 
Greenlee Too! Co 121 
Gries Reproducer Corp 176 
Griffin Mfg. Co. . = 78 
Griffith Tool Works, Inc. 25 
Griswold Mfg. Co 163 
Grote Mfg. Co., Inc... 158, 159 








H 

Hager & Sons Hinge Mfg. Co. C. 40 
Hall-Wesse! Co 185 
Hanson Co. Henry L 166 
Horcroft Brass Div.. Harvey Mch 

Co., Inc 37 
Horris & Co., Arthur Be 
Heller & Co. W. C 71 
Hemp & Co., Inc 3 
Heppner Sales Co 167 
Hindley Mfg. Co 75 
Hodeli Chain Co 101 
Hoppe, inc., Frank A 173 
Huenefeld Co., The 194 
Hyde Mfg. Co 178 
Hypro Engineering Co., Inc 180 

| 

idea! Brass Works, Inc 192 
ingrahm Co., E 60-6! 
ives Co H. 6 171 








J 
Jenkins 6Bros. 108 
Johnson. Inc.. William 187 
Jones & Laughlin Stee! Corp 63 
K 
Keil Lock Co. Inc 117 
Kerr Chemicals. Inc... Robert J 109 
Kester Solder Co 177 
Keuffe! & Esser Co 14] 
Kimberly Clark Corp 46 
Kieon-Strip Co inc.. The 72 
Kiein & Sons. Mothias 120 
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Londers, Frory & Clark 4/| Safe Padiock & Hdwe. Co 182 
Libbey Giass Div.. Owens-!ilinois Samson Cordege Works 4) 
Giass Co -«+» 62) Savage Arms Corp. 
Lockwood Hdwe. Mfg. Co 9| Firearms Div. 19, 20 
| Schumacher Co., F. E. 163 
Sharon Bolt & Screw Co. 30 
Sheffield Bronze Paint Corp. 71 
Shelby Spring Hinge Co. 161 
M Simoniz Co 44-45, 125 
Sol-O-Lite Laminating Corp. 123 
Mackianburg-Duncan Co . 151 | Southern Screw Co. sie 77 
Mann Edge Tool Co 191 | Speedway Mfg. Co. Div. Thor 
Mansfield Sanitary Pottery, Inc. 147 Power Tool &, 135 
Marshalltown Trowe! Co 197 | Standard Horse Nail Corp. 170 
Master Lock Co 11 | Standard Tool Co. 23 
Master Rule Mfg. Co. Inc 187 | Stanley Works, The ite 
Maze Co. W. H 194 | Star Metal Prods. Co 1s 
McGill Metal Products Co 190 | Strataflo Prods., Inc. 17% 
Michigan Peat, Inc 173 | Streater Industries, inc 167 
Miller & Co. Inc., Robert 192 | Swift & Co 131 
Milwaukee Too! & Equipment Co.. | Sylvania Electric Prods... Inc 16-17 
Inc 27 
Mortell Co.. J. W 36 
Mossberg & Sons, Inc., O. F 153 | 
Murphy's Sons Co. Robert 187 
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Tate Co. E. H . 172 
Turnbuckles, inc .. 14 
N Turner & Seymour Mfg. Co. The. 173 
Tyler Mfq. Co 16! 
National Gypsum Co 147 
Nationa! Hdwe. Show 73 
National Mfg. Co 129 
National Metal Prod. Co 114 
Nesco, inc 47 U 
Nordahi Mfg. Co 167 
North & Judd Mfg. Co 130 Union Stee! Chest Corp 183 
United States Plywood Corp 70 
United States Steel Corp. 
Cyicone Fence Dept. 97 
Universal Metal Prods. Co. 103 
Upson-Walton Co. The 178 
O 
Oneida, Lid 64 
Ox Fibre Brush Co Inc 145 
Oxwal!l Tool Co., Ltd 28 y 
Vichek Too! Co. 132 
P 
P & C Hand Forged Too! Co iS w 
Parker Mfg. Co 179 
Penens Corp 31 | Warren Too! Corp 22 
Perfection Industries, Inc 144 Washburn Co., The 104 
Pittsburgh Nipple Works, Inc 166 | Waterbury Lock & Specialty Co.., 
Pittsburgh Plate Giass Co | The 123 
Brush Div 69 | Water Master Co. 185 
Playtime Prods. Inc 153 | Westclox Div. General Time 
Plumb Shop 39 | Corp. “ 
DastanGiehin tick Ga TT Western Lock Mfg. Co itt 
Dastabte Glecttte tects. tax 29 Western Reserve Mfg. Co 192 
See Send Ges 105 Wickwire Spencer Stee! Div. 74 
Protectall Safe Corp 7% | Williems Co., The 
Wright Steel & Wire Co. G. F.. 170 
R y 
Red Devi! Tools 2 Yale & Towne Mfg. Co 162 
Red Head Brand Co 193 | Voder Mig. Co 47 
Red Jacket Mia. Co 150 
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Rocket Devices Corp.. Div. Star 
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Rockwell. Mfg. Co 143 
Rockwood Mfg. Co 171 Zud Distributors. Inc 192 
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B&C "C” CLAMPS 
MOVE FAST! 


. . . priced low for quick profits. 


Put this B & C Metal “C" Clamp Display 
on your counter—watch the interest— 
watch the sales. 































Your Jobber has the Details 
SEE HIM TODAY! 




































rae BRINK & 


COTTON MEG. CO 
































GIBSON 























Keep Things in Place 





* Bright nickel finish ° Need no adjusting 

* No jutting points * Retail for 10¢ m East 
Double spring for greater holding power 

* Large size grips 4%” to 114” diameter 

* Small size grips 4° to 44” diameter 


GIBSON GOOD TOOLS, INC. SIDNEY 3, NW. Y. 





















GUARANTEED! 













































Sells like sixty in every mer- 
chandising season . Spring, 
Summer, Fall and Christmas 
Handsomely packaged for fast- 
sellink space-saving display 
Ask for catalog sheet No. 610 


A product of the fifth-gen- 
eration craftsmen at 


MANN EDGE TOOL CoO. 


Lewistown, Pennsylvania 


IT’S 
LIFETIME 








— 





4 OT:C «6 -) SCRAPER 


DECTO-STICK 
_ FURNITURE 
REPAIR KI 


1 ron ; . P 
Filling -< C x 
DENT MACKS. COMES 


An ingeniously compounded stick 
that fille and colors Nicks. Dents 
and Gouges in natural-finished or 
stained woodwork 
eather or piastics 
not bieed or 
any finish 
Cellophane bag 4 sticks 
(dark mahogany, light mahogany, 
maple), scraper and 
display card 


A “DO IT YOURSELF” REPEAT ITEM 
SOLD THROUGH JOBBERS 
DECTO PRODUCTS COMPANY, SALEM 54, 


furniture, 
easily applied 
shrink Takes 


ontains 
walnut and 
instructions. 12 kits on 


MASS. 












191 


For the best 
Storm and Screen Door Hardware 


oo“ 








“ONE BORE” PUSH-PULL LATCH 
Gvueranteed quality .. . 8 million in use 
todoy. Fost application ... jwst drill 
one 1” hole. Easy latching spring strike. 


With or without key locking. Fast, simple 
installation . . . just drill three 4" holes. 


Adjustable for %" to 1% 
versible. 


* doors, re- 


NO. 90 DOOR CLOSER 
Self lubricated. Enclosed 
shock absorber spring. 








NO. 80 DOOR CLOSER 
oe AND CHAIN PROTECTOR 
(tan 7 , QD With chain hold up spring. 
. : Self lubricoted. 10 year 
gvorantee. 
— ~~ 


IDEAL HINGES 
Plated or Stainless Steel or 
Solid Bross. Avoilable with 
Bronze Oilite Bearings. 











Write for full description, price and delivery on these and other items. 
IDEAL BRASS WORKS, Inc. 


St. Paul 1, Minn. 





deat 


250 E. Sth Si. ° 








ARISTO-MATS 


See Your Jobber or Write For Your Nearest Distributor 








fom BATHTUBS + SINKS « bottons 0 COPPER POTS 
TILE FLOORS - AUTO BUMPERS - allay 


NATIONALLY ADVERTISED 
In leading consumer publications with 95,500,000 
CIRCULATION covering 45,000 cities, towns and villages. 


*LiFE eSAT. EVE. POST ©G00D HOUSEKEEPING + LOOK 
THIS WEEK AMERICAN WEEKLY, «BETTER FARMING * BETTER HOMES GRONS 
*FAMILY CIRCLE © PARENTS MAGAZINE «FARM JOURNAL © FAMILY WEEKLY 
BETTER LIVING ©EVERYWOMAN'S = © WOMAN'S HOME COMP. iy 








RUST 
STAINS 


*HOUSEHOLD © SUCCESSFUL FARMING «LADIES HOME JL. , 
*GRil © TOWN JOURNAL WEEKLY STAR FARMER * CAPPER'S FARMER 
© SUNSET «CHRISTIAN SC. MON. © TRUE STORY * CAPPER'S WEEKLY 


TRY IT YOURSELF! * OVER 500 DAILY and WEEKLY NEWSPAPERS 
SEND FOR FREE SAMPLE STEADY YEAR "ROUND REORDER ITEM 


ZUD DISTRIBUTORS INC. P.0. BOX 533, FAIR LAWN, WN. J. 


ee — 


pores ANY CAULKING JOB 
‘eliiial €27°e 7-691 4' ei 2887's 
HEAVY DUTY 


BEAVER 


CAULKING GUN 












Uses cartridge or bulk 
compound — even 
light oil. 

Sold with o lifetime 
gvorontee 
Precision made for longer life. Extra 
heavy gauge cylinder. Positive ratchet 
drive. Threaded nozzles —no bayonet 

joints to come loose. 
Sizes 6° list $6.50 
10° list 7.50 
15° list 8.50 


immediate delivery Write for discounts 


ee », . 
* e Me” «6CWESTERN RESERVE MANUFACTURING CO. 
— 3718 E. 93rd St Cleveland 5, Ohio 





‘Jr Push the Black & Decker Portable Jig Saw 


Suggested retail: $54.50 


© Powerful B40 rotary 
motor 


* 5 biedes included 
*® Mokes own starting hole 


SEE YOUR WHOLESALER FOR 


()) Black & Docker 


PORTABLE ELECTRIC TOOLS 


® Profitable accessories 
evailabile 


WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 


More Sales! 
Greater Volume! Bigger Profits! 


ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 












RUBBER CUSHIONED REGULAR 


One set in a box. 
12 boxes in a 


One set on a card. 
12 cards in a box. 


Sizes—1'2", 1%”, carton. Sizes — 
1”. 1¥%”, ye”. 
4”. +3”. 4” 














Ask your jobber. if he is not supplied, write 


DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 


NATIONALLY ApverTIScSD DDOQMES or SILENCE  crueniture cues 


FURNITURE LEVELER 


Adjustable Com- 
bination Leveler 
end Glider for 
Uneven and Un- 
steady Furniture 


SIZES—1” base. 
4 on card: 1%". 
2 on card: 14”. 


2 on card 


~— 


: 


Drive into wnhi- 
versal socket or 
5/16” hole 


{ 

















HARDWARE AGE, AUGUST 18, 1955 



















“Bone-dry"’ HUNTING COAT 
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HUNTING CLOTHING 














It's no secret that RED HEAD hunting clothing is used by almost 
all of the best dealers in the country to draw traffic into their 
stores. What some dealers do not realize is that the RED HEAD 
line is such a terrific profit-maker. Once those customers come 
into the store, the RED HEAD duck drives home sale after sale. 
The quality and construction plus the famed RED HEAD 
reputation for making field tested favorites builds up the pres- 
tige of the retailer. Your best way to cash in on this obvious 
popularity is to display RED HEAD products prominently in 
your windows and in the store. Keep fully stocked in all sizes 
... remember too that at least one of the RED HEAD “193 
ways fo make a profit” can mean that extra sale that will con- 
tinually boost your profits to new highs! 







These three headliners are real drawing cards... 
they are hunting garments that you can depend on 
to fully satisfy every need and desire of the most 
experienced hunters everywhere. Every feature of 
these garments is constructed to make hunting a 
physical pleasure in the roughest terrain. ""Bone-dry” 
comfort in itself sells for you... add the best all- 
around designing and you can build up your own 
store’s reputation by making RED HEAD your “top” 
line this fall. . 






¥ a 


ie 


“Bone-dry” Hat-cap 


RED HEAD BRAND COMPANY 


4300 West Belmont Avenue, Chicago 41, Illinois 














THIS HOTTER HEATER LINE 


..-Will really “(Warm-Up Your Sales!” 








BOSS has revolutionized 
room heater design with these 
modern-as-tomorrow models. 
Finished in three beautiful fur- 
niture-style shades, they're 
equipped with KING-SIZE 
Burners to give more comfort 
to your customers ... more 


sales for you. 


RANGES - HEATERS 


First in beauty, style and performance, BOSS Ranges and 
Heaters are America’s fastest selling line of beautiful 
kerosene appliances. 


From sparkling porcelain enamel glass-door table top 
Ranges to smaller Cook Stoves, a bright new line of 
feature-laden BOSS cooking appliances will bring you 
more customers—more profits. 


BOSS is the No. 1 choice because of its tremendous con- 
sumer demand. wide selection of burners and models 
and beautiful styling. 











Be sure of Sales... 
Positive Profits with BOSS— 


the one complete line in 





kerosene cooking and 
heating appliances 


Tyan! Pee | THE HUENEFELD Co. 
yay CINCINNATI 25, OHIO 





